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Introduction 

 

In Turkey where women rights are not substantial and not supported by the 

government, women workers' situation is hard to cope. This thesis draws from case 

of the women workers’ strike in the international beauty firm Avon’s. Women 

worker’s strike and their use of creative slogans are worth to analyze in case of their 

meanings and function during the strike.  

  Eight workers have been fired because of becoming a member of the trade 

union in Avon’s warehouse in Gebze. Those workers’ five of them women and three 

of them were a man. The main point is, the company’s eighty percent of employees 

are women, and they started organizing in the warehouse. Managers wanted to sign 

a contract to workers without giving information about new rules and regulations. 

This new contract has articles among continue of low wages, a changeable workplace 

without getting the permission of worker and put a trial period even for a ten-year 

worker. The trial period article aims to make firing process more manageable, which 

means if the director of subcontractor company fire any ten-year worker, she/he has 

no right to indemnity – also that worker has no right to sue for indemnity.  

New contract was only the final straw because workers in the warehouse were 

already sick of terrible working conditions and no wage increase. According to law, 

if the employment contract does not include a rate of increase every year and your 

wage is not below the minimum wage, you cannot claim any hiring from the 

employer. That means there is a gap in the law that benefit producer not to raise wage 

with an employment contract. This situation becomes more mind-bending when we 

consider Avon is one of the biggest company of the cosmetic sector which operates 

across Europe to the Middle East. It should be taken into consideration that Avon has 

130-year market history thanks to its workers in fabrics and uninsured selling 

representatives besides its white color workers. This case is one of the best examples 

to show how asking for 'rights' is becoming difficult because of fear of losing work. 
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Employees just care about their benefit and how much they earn within spend 

minimum level. They know there is 'industrial reserve army' outside their office 

thanks to the negative sides of the capitalist system and global economy.  So, in the 

light of this information, in the first chapter I tried to explain how and when all this 

system started to change. The answer is the Industrial Revolution. It does not mean 

Industrial Revolution is guilty of that worker’s situation; it is the owners who use 

new technologies only for getting the benefit without thinking any human rights and 

worker rights. This era also has influenced gendered norms. Women who assigned 

to raising kids started to enter the workforce during Industrial Revolution. While they 

take a role in workplaces, they also started using as a cheap worker. So, chapter one 

details intersection of capitalism, globalism, neoliberal politics and being women 

worker. 

  In chapter two, capitalism, globalization and how they affect both social lives, 

economy and culture emphasized. These two system is crucial for interpretation 

women worker’s problematic situation. While capitalism and its ‘best friend’ 

globalism make life easier for the wealthy upper class, it generally pretends like 

making life easy for workers too. Workers who are not working in farms anymore 

became low wage machines of the system; they just get a living wage for long 

working hours while owners enjoy their surplus value. In case, working-class women 

were getting lower wage with continuing to carry their domestic roles. I also focus 

on relationship between capitalism and beauty norms, charity projects as a strategic 

marketing, beauty industry, and Avon’s campaigns and how all of them affect 

women and women worker.  

  The third chapter deals with Avon workers’ resistance process. Third chapter 

mainly answers: How they started to resist? Which situations push them to start a 

strike? Which tools did they use during resistance? And their use of slogans. What 

their words mean? What kind of power their slogans have?  
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This thesis shows the logic and usage of Avon women workers slogans, also, what 

they exactly mean when chanting them. It reveals, how slogans are useful tools for 

the strike and how women reverse Avon’s self-seeker words for getting their rights. 

   In general I have emphasize worker’s request and achievements, final chapter 

analyze their slogans deeply in the light of all those chapters. Another reason that I 

am having strong curiosity and tendency to make research about this topic is my 

family narrative. I had a chance to observe and listen the story of women striker who 

is always beside me: My mother who was spokes women of strike at Bayer, German 

medical firm. Seeing and listening her and her friends’ fight to get their rights deeply 

push me to the think of women workers’ strikes and their fighting tactics. Listening 

how women not just have to stand against their boss, but at the same time against 

their father, husband or son proves how women workers in Turkey should deal with 

them all at the same time. It is for sure that their will, power and coping strategies 

both affect and affected from the world system we are live in which constitutes social 

phenomenon. 

The questions which tried to be answered are; How strike suggests a new perspective 

against capitalist driven ‘worker’ conceptualization and looking worker identity and 

their slogans within a generalized perspective.  There is lots of research about women 

labor and their collective identities. However, within the context of Turkey, there is 

limited research about women workers’ slogans, even workers’ slogan. Slogans 

literature mainly focus on brand slogans and their meaning. There are also limited 

research about political slogans but looking labor slogans remains an under-explored 

area. 

Turkey’s historical, political and cultural current circumstance means a lot to 

understand the women workers’ situation. That is why this study is going to try to 

emphasize all procuring causes both in Turkey and in the world.  
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CHAPTER 1  

 

This chapter looks at historical roots of women worker’s current situation. 

Worker’s position have changed within capitalist system, globalization and 

neoliberal politics. So, it is important to emphasize the point where capitalism, 

globalization and neoliberal policies intersect with the situation of women workers. 

 The Industrial Revolution that refers to an era of substantial economic, social, 

cultural and technological changes, has brought irreversible changes in the society 

and in working conditions. The revolution started in the 1960s with the invention of 

the machines for farming, textile and iron followed by telecommunication and 

transportation. This era had a great impact on the lives and working conditions of 

workers, women and working classes. As a result, workers began carrying out 

repetitive and required little skill tasks and many of them has become unemployed. 

As Marx emphasizes in the relation of human and machine, the tools are no longer 

instrument of the men, but it is men who instrumentalized by machine. Because 

human body had learnt automatic repetitions defined by machines. Those automatic 

repetitions makes human body 'like-machine'. Thus, workers began to repeat the 

same movements just like the machines all day. 

  In this period of time women entered the workforce when the land and factory 

owners started hiring women and children with lower wages.  While children had no 

opportunity to go to school, they started working at small ages. Man who is getting 

more salary than women was authority figure in the house as ‘bread-winner’. Women 

became the one who work within lower wage than man and still have domestic 

responsibilities. Unmarried women on the other hand, carried this role under the 

name of sisters or daughters.  (Garner, 2005) Also, one should take into consideration 

that there was no government regulation among workers rights, so owners make their 

own rules.  
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Eric Hopkins (n.d.), share the information from 1843's Children Employment 

Commission Report and he gave an example of women workers who work in 

firebrick yards. According to that report, '12 hours' rule was applied in working time. 

Thus, women workers in firebrick yards was working at least 12 hours. 

According to Foucault, there is resistance where power exists. So, the critical 

consciousness developed in the workplace against capital and management can pave 

the way for women to develop a new understanding of power and patriarchal power 

relations in home and private life. Thus, protests and strikes are the way for standing 

against those inequalities In the literature on the work with the insurgent women, 

analogies reflect the relationship between the resistances and the public and private 

spheres, as the rebellious spirit developed in the factory is maintained at home or the 

strike comes home by marches or slogans (Dannecker, 2000). In this context, the 

resistance that has begun in the workplace may turn alternative action in other areas 

where they are subject to pressure. The resistance of women have the potential to 

create new interpretations and annoy the gendered norms.  

 Industrial Revolution’s economic results had let owners getting surplus value. 

With using economic change and gendered norms, they have chance to pay less and 

make it ‘reasonable’. Especially, the idea of surplus value and profit has opened a 

new era. Surplus value and its benefit have led to the need for a new class of people 

to hire in fabrics. Especially in developing / underdeveloped countries, the perception 

of female workers shape through the nature of the neoliberal industrial discipline. In 

this form, the flexibility becomes the norm, the production speed is high and the 

worker quality is low. The obedience to the authority and patience is also desired. 

(Mills, 2005) Which means, this neoliberal industrial discipline makes women ‘ideal 

worker’.  

 Owners began to pay the workers a minimum payment to maintain their 

presence within the new system, to get more benefit than the cost of a good. This 

means capitalism begins to show itself through exploiting of workers’ labor. New 

rule for owners was: the less you pay, the more profit you get, whereas for workers: 
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the lower your salary, the more exploited you are. And if you are a women, you work 

both in fabric with merest salary and do unpaid household works. 

While we are talking about effects of Industrial Revolution and globalization, 

it would be blindness, not to see its effect of class which is main argument of workers 

and women workers.  Because history of class, started within new developed tools 

during Industrial Revolution. After revolution, this German rooted word ‘class’ gain 

a meaning of ‘a social strata which differentiates entrepreneurs and workers. This 

'differentiate situation' is a result of having a mode of production or working in 

fabrics of people who have that production tools.  

Basically, people who has not got private ownership (i.e. factories, machines, 

capital) and work in fabrics are working class people. It’s another essential is owners 

of mode of productions have power to effect politics and authority relations.  This 

situation leads to the class struggle where the women issue become also political.  

Concept of intersectionality give us an opportunity to analyze economic and 

social inequalities’ reason.  Thus, they are not only the result of person’s class 

position but also other categories which people are classified and gender is the one 

of them. So, intersectionality concept will be useful to understand how gender and 

class influence each other, which problems working class women face with and why?  

Like class, gender is one of the main dimensions which shapes people’s economic, 

social, educational, job, labor market... opportunities in their lives.   

The concept of class has been studied in sociology to determine the positions 

occupied by different individuals in production and market processes (Crompton, 

2008). In the 1960s, the feminist movement engaged in a debate concerning the 

theoretical and methodological implications of the analysis of women’s positions in 

the social structure (Pollert, 1996; Ferree and Hall, 1996; Yuval-Davis, 2006; Davis, 

2008). While there are already class struggle debates, after the industrial revolution, 

with a women’s entrance of the work force, women have faced with another specific 

problem: subordination came within gender in labor force. They take place at the 

bottom of working-class strata as a worker who get lowest wage.   
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Expose higher level of exploitation by the system, thus, their domestic roles 

did not change and they become unpaid workers at home. Also, one should bear in 

mind that other factors like race, ethnicity, and age are others reasons that deepened 

the subordination process.   

Those class and gender based inequalities among women is one of the main 

reason of resistance. It would not be wrong if I claim that, it is an expression of class 

conscious and the result of capitalist mode of production and class struggle of 

women. Feminist theories are not limited with gender as a single dimension but also 

deals with class and collective action of women. According to Thomas and Davies 

(2005), debate about resistance in feminist literature reaches top in the tensions 

between the structuralist and post-structuralist feminist accounts. It claims that 

sharing the experience of oppression one of the main dimensions which lead women 

to unionize. Although it has been critiqued for being blind-sided against race, class, 

culture... I recognize diversity concepts among women in this study and claim 

women, worker women and their problem are constituting a strong political issue. 

Women’s experience during resistance is not solely mean they are challenging 

against ‘as women’ but also ‘as a worker identity’.  Harcourt and Foucault put 

another perspective about how power which constitutes a class operates on politics 

about gender and sexuality.  

When we look from Foucauldian notion to power, one can possibly claim that 

subjects of power (women) have a chance to counteract. Foucault talks about the 

body as a where ‘all strategies of control and resistance are registered’ (2002:29).  It 

provides us an understanding the women workers struggle against oppressions and 

the way they resist. 

Thus, movements which working class opposes against ruling class is also 

political. According to Dahrendorf, (1959) “The attempt, for example, to extort a 

limitation of working time in a single factory or trade, and from individual capitalists, 

by strikes, etc., is a purely economic movement but the movement to enforce 

legislation stipulating an eight-hour day, etc., is a political movement.  
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In this manner a political movement grows everywhere out of the isolated 

economic movements of the workers” Which means Avon workers’ resistance is 

political movement of women. According to Hyman (1972) and Friedman (1977), 

such a collective workplace resistance requires class consciousness at least on the 

most basic and simplest level. Because it means an ideological stance against 

exploitative practices. Class consciousness also requires building ‘us’ perception. 

Shared challenges and experienced grievances can build the ‘us’ perception. The 

road to resistance is a process in which individual complaints turn into collective 

action.  

The image of this passive, silent, obedient and non-demanding iconic female 

worker of neoliberalism leads to the belief that women are not fit to organize labor 

movement (Peterson, 2005). However, women workers could destroys this cliché 

through resistance and strike movements. One of the most important motivational 

factors of women's participation in resistance is their collective identities.  

 Technology and new inventions which developed during industrial era also 

triggered the formation of global capital and global market for various sectors. 

According to Albrow (Mir, 2014, p.611), it is a process which activities in one part 

of the world can have significant consequence for individuals in other parts of the 

globe and it called globalization. Globalization process shape the working life and 

women’s life within the changing economy, politics, and culture around the world.  

Ohmae, (1991) claims economic globalization means interconnecting national 

market economies around the globe. It enables cheaper, fastest and efficient 

movement of goods, services, information. It let companies to enter contestable 

market.   

Although all these changes bring wealth to the governments, globalization also 

produces unemployment and inequalities for working class. While globalization 

open new opportunity doors for women to get a job, it does not mean their working 

conditions get better.  Standing (1988) argues new job opportunities offer women 

'feminized' jobs and they are low-paid, insecure and temporary.  
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Acker (2004) supports this idea and claims women prefer them because they are 

better than being unemployed. Thus, 'feminization of poverty' and glass ceiling is 

still continues.  

 Especially international companies choose developing or under develop 

countries to lunch their fabrics (Turkey is also one of them). Because they realize 

that there is economic problems and crisis which led to unemployment and high 

prices. And people obligated to work to survive, they obligated to accept jobs without 

looking for good conditions and high wage. Those companies takes an advantage of 

developing countries' bad economic situation and reinforces women's subordinate 

situation with offering them low wages with low positions. As Moghadam 

(1999)claims: "Corporations desire female labor for assembly production because 

women will work in labor-intensive industries at wages lower than men would 

accept, and in conditions that unions would not permit".  

Those companies only worrying about choosing the 'right under developed 

country' which means: country that allow them to make high profit and high surplus 

value with its cheap labor.  

"While thousands of factory workers are living in poverty, multinational 

corporate leaders would rather place their own profit and growth ahead of the needs 

of their host countries" (Harper and Leicht 2002).   

They are not working towards the needs of developing nations, but their own 

needs while some of them may bragging about bringing the country subsistence. 

Most corporations insist that the wages distributed to the female factory workers in 

developing nations are enough for them to support themselves and their families 

(Bacchus, 2005).  

Some researchers have found that, “the minimum wage in most East Asian [and Latin 

American] countries comes nowhere near to covering basic living costs” (Fuentes, 

Ehrenreich 1998) Also, the film, The Hidden Face of Globalization (2003), gives 

example from Bangladeshi women workers in textile factory.  
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They work long hours to support their family, face pressure to reach quota rules. Film 

also emphasis they work in a dirty and dusty environment which cause lung diseases. 

The film remind me of my case Avon, like Bangladeshi women workers, Avon's 

women workers work long hours (from 08.00 to 22.00) in dusty environment which 

cause hernia. Unfortunately, globalism's nature does not offer universal women 

rights. Many international companies has company policy which effects women's 

private life. One of them is pregnancy policy; some companies control and manage 

women workers' pregnancy times.  

One of the example of this in Turkey is international medical firm Novamed. 

Those companies also may deny health care to employees like Avon. Cultural 

globalization process may support with Gramsci’s ‘cultural hegemony’ term. 

According to Gramsci, the dominant group has huge power to impose norms, values, 

and ideologies to great masses. According to his term, consent or force, predominates 

another. Governments uses lots of tools like politics, media, and education to start 

internalizing process and gain consent. Gendered norms (which using for economic 

advantage of governments), internalize and normalize with those tools. Therefore, 

deviating or acting against those stereotyped rules and traditions becomes really hard 

for people who do not want to be excluded from their social environment. Because 

sharing similar forms give the feeling of belonging and represents collective identity.  

Likewise, Bourdieu did not consider himself a Marxist, he influenced from 

his thoughts. Like Marx, he supports that ‘capital’ is equal to one’s social life 

formation. It designates person’s social position. With ‘cultural capital’ term, he 

wants to explain, specific skills which the person can only get from one unique class. 

They might be tastes, belonging, clothing et cetera. He also points out that cultural 

capital is a major reason for social inequality and it hinders one’s social mobility.  

While upper classes the one who shape especially popular culture, working class 

becomes the one who are cannot reach most of them. So, we expect working class’ 

family’s children are not going to have tastes endemic in ‘high status group’.    



11 
 

Those children are going to have friends from having the same tastes and 

most probably going to have family in the same trajectory which increases the class 

distinction in society. Thus, also Bourdieu found the term at in 1960s with analyzing 

French educational system and seeing that while middle-class families’ children 

persistently continue school, working-class ones mostly drop school. In the light of 

this information he explains ‘cultural capital’ transmitting dominant culture through 

family.  

Like governments and politicians, international firms have power to get 

masses’ consent. Today, their tools are especially social media and ads with famous 

people. Firms’ way of creating global effect may call ‘trend’ or ‘fashion’ which most 

of the people may want to follow. Especially if that product have embedded specific 

class or have specific meaning like key of beauty, it is means that people trigger each 

other to buy that product. And when it became popular, people who feel that they 

belong that class, going to buy the product to increase their collective identity and 

prove they are ‘special’. Avon also one of the companies which feed the meaning of 

‘beauty’ globally and have power to get consent of women. When we look at firm’s 

prices, we can say that the firm has wide target, mainly address to middle class 

women besides upper class and working class. So, in my opinion, it also gives feeling 

that in huge cosmetic industry, which mostly reflected as expensive, costumers of 

Avon have chance to reach special products with cheaper prices. This perceptions 

may also another way of convince women to buy its products. However, in 'The 

Concept of Cultural Hegemony,' Lears (1985), emphasis that some people may be 

disaffected from this hegemony, they move collectively and revolt through strikes 

and mass movements which could call counter-hegemony.  
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1.1 The Situation of Women Workers in Turkey  

 

Another important dimension what directly effects women workers is neoliberal 

policies which occurred as a result of capitalist and global system.  

Neoliberal theory which started at 1920s, is mainly against state’s intervention in the 

economy. Neoliberal policies did not stay limited with economic policies, especially 

after the 20th century, it has come to the fore in the regulation of public space. For 

example it affected, individualization of social relations, the gap between the rich 

and the poor, and the commodification of cheap women labor for increasing 

productivity.  

The concept of social state was applied effectively, especially in Western 

countries from the end of the Second World War until the mid-1970s. However, 

social state has not been able to give a concrete response to the economic crises that 

emerged with the Keynesian economics. Despite the weakening of social state, the 

neoliberal theory was born and strengthened. As a result, under the influence of 

internationalization of economy, governments produced solutions to the economic 

crises with neoliberal agendas. Thus, owners has acquired a specific accumulation 

over time in new system and this accumulation brought political power too.  

The state has the opportunity to intervene in the economy for political and 

economic purposes, and this intervention causes inefficiency and a decrease in 

production which means also capitalism and globalism become stronger and made 

women workers’ difficulties permanent and intense.  How women workers effected 

from the system in Turkey is important question to analyze my topic. First and 

foremost, Turkey’s integration to international capital guaranteed with January 24 

Decisions with Turgut Özal. These decisions, which can be implemented by the 12 

September coup government, can be considered as the beginning of the integration 

process, which represents the first steps of the economy to international markets and 

the outside the nation. It allowed focus on expanding private sector and free market. 

Agriculture sector privatized within capital foreign firms.  
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Financial activities like banking and insurance also follow this application. For 

Turkey’s context, 'Özalism' concept can be useful. Like Thatcherism and Reaganism. 

Özal, adopted the free trade system. It aimed at improving international trade and 

increase the private sector. As a result, neoliberal policy practices let individualizing 

of social relations, increasing the differences between the rich and the poor and, 

commodification of women labor because of its cheapness in Turkey too.  

 Yıldırım (n.d) makes a good analyze of today and claims that neoliberalism 

has captured the ideal form within the AKP government. Large-scale privatizations 

began in the third year of the AKP government. On September 12, 2005, a tender 

held for 51% of TÜPRAŞ shares. It sold to Koç Shell-Shell Joint Venture Group for 

4 billion 140 million dollars. It continued with Erdemir, Turk Telekom, Petkim, Eti 

Aluminum, Eti Krom, Turkey Fertilizer Industry Inc., TEKEL, sugar mills, SEKA, 

including major businesses such as power plants.  According to the Minister of 

Finance, 10 ports, 81 power plants, 40 enterprises, 3 thousand immovable and 36 

mining sites have been sold in the last 15 years. In the last 15 years, the AKP 

government has transferred public enterprises and resources to international or 

national capital classes faster than the last 13-year period covering 1986-2003. 

According to the data of the Privatization Department, a total of 8 billion 240 million 

dollars of privatization was realized between 1986-2003, with an increase of 

approximately 8 times, between 2003 and 2017. It approximately closes to 60 billion 

dollars. (Yıldırım, n.d.)   

If we want to sum up the change of system, Kıvılcım’s (2013) chronological 

line would be helpful: the 70s; the emergence of multinational corporations to the 

world economy scene, the 80s; the revolution in communicating with the 

technological progress of the Western countries, the 90s; with the collapse of the 

Soviet Union world has shifted of the back to the West axis 

As a result of systematic change in the world, both socially, economically and 

culturally; we can mainly categorize women workers’ problems in Turkey in 4 

topics; in the light of information and theories that mentioned until now.  
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 First one is economic barriers which includes low wage and unemployment. 

Second one is family roles which occurs because of domestic works claims as 

‘natural work’ of women and transform women to ‘unpaid family worker’. It also 

push women to make choice between work and family. Third one is norm obstacles 

which is one of the underlying reason of women’s second-class situation. It let 

women workers face stereotypes, glass ceiling, mobbing at work and also specific 

job sectors which claim as ‘appropriate’ for women in workforce. And the last one 

is working conditions like working without insurance, unappropriated environment 

and long hours, but not just specific for women.  

In Turkey, it becomes more complicated to deal with new system with the 

gendered norms in your bag. According to 'Women in Turkey Workers' truth' 

research prepared by Turkey's Revolutionary Workers Unions Confederation 

Research Department (DISC-R) in 2018, there are three main important problems in 

women's working life.  

They are low wages, unemployment and uninsured work. Research done 

with, 2 thousand workers including 580 women, shows 78.7 percent of women 

workers state that low wages are the most important problem of working life. The 

rate of women who earn less than the minimum wage of 1400 TL for 2017 is higher 

than men; 21.9 percent of women are paid less than 1400 TL. Organization for 

Economic Cooperation and Development (OECD)’s 2018 data also supports those 

findings. Organization claims that difference in wages between men and women in 

Turkey is 20 per cent.  

From those 580 women, 74.5 percent of them state unemployment as a 

problem. They are asked to choose professions that are considered 'women's jobs'. 

These include maintenance, cleaning, teaching, caring or jobs that do not require 

qualifications which are may not be long-term especially in non-institutional 

businesses. Thus, it is difficult to enter sectors which are not counted as 'women's 

job’.  



15 
 

Employers also may not prefer to hire women to those jobs even though they 

have enough knowledge.  23.2 percent of women thinks they expose discrimination 

in the recruitment process. Also, it is not surprise that 25 percent of women work 

more precariously job sectors compared to other sectors.  

On the other hand, in Turkish context, family have special traditional 

meaning and huge power on individuals to shape their lives. Girl children feel more 

pressure than boys in the family. Most of them obligated to get permission for going 

out, choosing schools and deciding occupation. Even though they are not obligated 

to get permission, they guided by their families for choosing the ‘right occupation’. 

Those traditional and conservative norms, speeding up the process of being unpaid 

family worker. As Gedikli claims, from her research in 2008, "There is no other 

choice than being an unpaid family worker for women who are still under the 

influence of traditional marriages; for instance, those who are still being used as a 

commodity under the concept of bride price." They fulfilled within domestic roles in 

home which make them ‘unpaid family worker’; they learn how to cook, clean and 

manage house hold whereas most of boys are not obligated to learn them. As a result, 

it is not surprising to see that some women do not prefer to work if they do not have 

economic difficulties. It is a proof of internalizing of domestic roles. Thus McDowell 

(1997) claims that "fact that they had to perform accordingly to patriarchal, class 

determined standards reproduced and strengthened patriarchy and class division". 

Which means internalizing leads reproducing of gendered norms and keep old 

traditions alive.  

Kadir Has University's ‘Gender and Women's Perception Research’ (2017) 

prove that traditional and conservative norms’ effect within statistical data. 

According to that research, 55.7% of men think that women's first task is doing 

housework. 57% of them think that women should not work if their husband doesn't 

give permission. 70.5% of them think that women should always be protected by 

men.  
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It also proves - which also mentioned before - that if a woman is married she 

can subordinate in household and society trough ‘wife’ and ‘mother’ roles, if she is 

unmarried, she can subordinate as ‘daughter.’  

Ngai (Garner, 2005) puts clear perspective and talks about how rural women 

learn to become ‘dangomei’ (factory workers) through a mixture of capitalist 

discipline and state oppression in China, in his book “Made in China: Women 

Factory Workers in a Global Workplace Durham and London.” Ngai’s research is 

about one microelectronics company.  

The company’s manager from Hong live one of the richest city, in Nanshan 

of Shenzhen. However, workers can only see that city from their bad conditioned 

dormitories at night.  He shows, how ‘socialist bodies’ are became capitalist subjects 

through the disciplinary capital. This situation also reminds concept of ‘docile body’ 

of Foucault. He insists that power targets human body; shape and transforms it. While 

he first observe transforming bodies in military, later he claims that this tactic 

become general and used everyday life. For example, power teaches human body 

gestures, body positions, how to act on work, how to behave on school.  

In Ngai’s study, of the 500 employees of Meteor Company’s 75 percent work on the 

production line and their 90 percent are women. He supports ‘becoming dangomei’ 

is a painful process because there is not only physical adaptation but also an 

emotional one…  

“Paradoxically, these women workers escaped their role of family as but 

ended up as being manager’s ‘dangomei.’ Means, they became ‘factory daughters’ 

and sexualized bodies.” When one thinks of it from employer’s perspective, docile 

and dexterous women become an ideal candidate for work and global industry.  

Means, women live subordination in other parts of her daily life, except their home.  

 “As Engels's famous analysis of women's position in the history of different 

economic modes production in ‘The Origin of the Family, Private Property and the 

State’ states, women are initially equal to, if not more powerful than, men in 

communal forms of production with matrilineal family organizations.  
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Women lose power when private property and surplus value comes into existence.” 

(1942) Both researches and scholars' claims shows that men's control over private 

property changed the family form to a patriarchal one where women, become like 

the property of the father and husband. In other words, the rise of capitalism 

separated public and private space.  

So, the male became 'bread-winner' whereas female became 'housewife.'   Those kind 

of fathers and husbands prefer their daughters or wives to choose a stable job that 

brings regular salary that won't disrupt their roles in the house.  

When women find a job, again, according to same research, the second reason 

why women workers are not satisfied with the working life is the long working hours 

and the third one is working without insurance and under subcontractor firms. In 

workplaces they face within glass ceiling, stereotypes and obligates to make work-

family balance. Glass ceiling is basically an invisible wall which prevents women 

reaching higher positions. Its effect especially touch upon leadership gender gap in 

workplaces. It’s another reason possibly could be work-family balance. 

 Imagine a women, who is married and have children, because of her 

domestic roles in house (like caring, house works, cooking etc.) she would not prefer 

getting higher position and make her burden weighty. She might be scare of cannot 

doing her ‘women duties’ at home.  

 Charkiewicz (2010) says ‘Capitalism is not only producing consumer goods 

but also subjectivities’ and gives a great example about how those 'duties' effect 

women's life.  

She talks about women sales agents, to work with firm Provident in Poland. 

She emphasizes that this work is not their dream job of their choice rather they are a 

student or a single mother who needed work in order to survive. According to her, 

between the years 2004-2009, 10 women sales agents murdered. She claims 

"Targeting  women for jobs of  sales representatives for their door to door loans, 

Provident  taps  on  patriarchal  sex stereotypes,  attributes  of femininity and social 

conventions that  presumably make it more likely for women sale reps  to sell loans 
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and  claim back the payments at the clients' homes". Women who are choose this job 

because of capitalist created gendered norms, killed again because of same reason. 

Thus, being 'women' make them preferred targets.  

  When the problems are clear as a day, there is one question that came to mind: 

What is the solution? Capitalist have always ignore and will always ignore the needs 

of their own workers unless they forced to pay attention.  According to Acker (2004), 

way of responding those ignorance are social movements which challenge corporate 

power. It is certain that they cannot respond globalization, discrimination, 

internalized norms without solidarity. Leslie Salzinger (Acker, 2004, p.21) claims 

that women have ways for challenge, gives example from North Mexico, he says 

"The docile and cheap young woman, does not always accord with the gender 

composition of the labor force". And this is the point women start to show that they 

are not docile, they seek wage rise and most importantly they emphasize that firms 

hire men, even though they are not seen as docile and easy-going.  

1.2 The State of Emergency and Workers’ Unions in Turkey 

Unions are the organizations for workers, which aims to acquire workers’ 

rights, expand their freedom in the workplace and society. Workers organize under 

unions to gain and protect their rights and benefit. But the current political agenda 

makes it hard to start a strike or organizing protest, especially under the AKP’s State 

of Emergency. Turkey’s State of Emergency started after 15 July 2016’s ‘coup 

attend’, at 21 July 2016 which extended seven times for three months and ended at 

17 July 2018. In the AKP period, the scope of strike deference and prohibitions 

extended. In 2014, the Constitutional Court annulled the ban on strikes in banking 

and urban transport by violating the Constitution.  
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However, the AKP amended Trade Unions and Collective Bargaining 

Agreements No. 6356 with delegated legislation no 678 of 22 November 2016.  

With the amendment, it was possible to postpone (prohibit) strikes which were 

thought to distribute national security and general health deterioration. As a matter 

of fact, authority immediately used this amendment, and in January 2017, the 

Akbank strike postponed due to ‘financial stability.’ 

  AKP government announced ‘State of Emergency’ on 20 July. Under 

the state of emergency rules, the government banned most of the strikes in the 

country. While the majority of the strikes banned on the grounds that it was a national 

security disturbance, the reason for the "general health deterioration" was also shown 

in addition to some prohibitions. For instance, the first strike that the AKP 

government forbid was in Petlas Tire Industry and Trade Inc., where Petrol-İş was 

organized on 1 July 2003. After that, on 8 December 2003, the government banned 

Kristal-İş's member of 5,000 Paşabahçe workers starting the strike. After ban 

removed, Paşabahçe workers resumed strike on January 30, 2004. However, the AKP 

forbade the second strike too. The reason was disturbing national security and 

general health reason.  Until 2018, nearly 15 strike banned, finally, on 2018 MESS 

Grup TİS’s strike under the Türk-Metal, Birleşik Metal-İş, and Çelik-İş’s strike was 

also forbidden. 

  After September 12 coup d'état, political activities become harder in 

Turkey with 1982 constitution. Especially, left-oriented people faced with 

prosecutions, arrests, and torture. Since then, organizing and collective movement 

become harder for working class which also affects feminist movements. Also, 

union’s and organizations’ sexist attitudes are another dimension for women. 

According to Berktay (1990), women in organizations query their relation with their 

man comrades and realize gender-blind political attitude.  Also, Gazioğlu supports 

that since the 1980s, class-centered politics became identity-centered. Gender and 

ethnicity become more critical issues both in politics.   
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“Labor union leadership remains predominantly male; when women do their 

efforts are often perceived as supplementary, subordinate, or constrained prior 

domestic roles and responsibilities” (Mills, 2003, p.52)   For most of the companies, 

women workers are seen as cheaper employ, not tend to unionize, control easily and 

have patience. In a capitalist system employers prefer a worker who does not come 

against their rules and regulations for their economic benefit.  

Global economy’s struggle also could face obstacle actions. Like, protests, strikes 

and labor organizing. It might seem like the real solution, but capital is not dumb. 

Those divisions limit collective activities at the same time.  Gender, class, and ethnic 

divisions and their intersection limits employers' costs and at the same time 

undermine the possibilities for workers' collective action (Mills, 2003, p.45) State 

regimes also want to get benefit from unions in the country. They can use 

organizations to gain international investors’ attention. For this aim, they could 

restrict, ban or allow their activity following the international political and economic 

agenda.   

  Another obstruction is widespread of subcontracting practice because the 

same products or components are manufacturing in different countries by different 

subcontractor firm’s workers.  This type of fragmentation of the global labor force 

may curtail opportunities for labor organizing. But that does not mean the 

organization is impossible under these circumstances. Instead, women may play 

critical roles in protests and strikes. Strikes are strong tools for reveal power of 

women labor force.  The concept of accepting women as a temporary worker 

(supporting the man who is actual breadwinner) outside the household, in the 

communities governed by the classical patriarch, provides the social legitimacy of 

seeing the female worker as a "flexible and cheap" worker. Women worker seem to 

try to get pocket money to support their husband/father.   
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  It is also essential that workers family try to prevent their attempts to 

organize solidarity. So, how can worker women, blocked from being unionized by 

male relatives, can gain the field of consciousness and join the union?  So, another 

cause of public attention is the permission and support which ‘should’ taken from 

the husband/family.  Women's support from their family has a decisive importance 

for their trade union activities, especially for union membership. When women are 

organizing, differently from men, they cannot make their decisions independently. 

In these workplaces, the union must persuade husband/family within women.  

  According to Betül Urhan’s in-depth interview (2014), a female member of 

a large-scale union summarized this situation with some angry and accusatory 

language; 

“ ... You are organizing with her husband. If her husband lets you up, then you 

register the lady. The woman is not organizing, organizing with her husband.”  

(Female, Former Union Workplace Representative, TÜRK-İŞ) 

Those words reflects how male oriented family could be a barrier for women to enter 

union and attend collective movements. Even though women face with problems 

among working class, she may need to convince her husband to attend union.   

Another female expert from TÜRK-İŞ union expresses her observation with those 

words:  

"Women involve organization really late. Maybe she gets involved after catching the 

essential member number. Or she involves after most of the workers became a 

member.  

(Female, Expert, TÜRK-İŞ) 

The reasons for this may be shown as having a weak and insignificant position in the 

workplace, the decisiveness of the family's permission and support in their 

participation in trade union activities.  
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Besides, when the number of men in the workplace is sufficient to determine the 

majority required for authorization, women do not need to be perceived as out of 

necessity and need to contact them. This situation weakens the women to establish a 

relationship with the unions on their initiative and often prevents them.  

  It can be said that, since 2000, trade unions tried to take some actions for 

gender equality.  For example, Confederation of Trade Union Confederations and 

various union federations, aimed at increasing the number of women in the trade 

union. They started a campaign called "Women's Trade Unions, Women in Trade 

Union" (“Kadınlara Sendikalar, Sendikalara Kadınlar”) in the brochure published by 

Petrol-İş Trade Union in February 2006, the reasons for the low number of women 

in the union were pointed out and then the methods to solve this problem listed. On 

the one hand, it was an important act for Turkey, but on the other side, it was clear 

that these campaigns cannot go further than ‘low number’ of women. It is necessary 

to correct the substances that prevent gender equality in union regulation.  

  Another critical parameter is law and regulations about unions. Because 

according to the Act of Trade Unions and Collective Bargaining Agreement, to gain 

rights to make collective labor agreement, strike and protest union’s member number 

is matter. More than half of the workers in the workplace should be a member of that 

union. Plus, that union should have at least 1 percent of worker member which it is 

going to be active in the line of work. This already creates a considerable barrier even 

before taking the first step for the strike or collective labor agreement.  

According to DİSK’s decision of the general assembly, "Capitalist system in the 

world and Turkey, draw every day more women into the production process.  It only 

operates at lower wages, unqualified jobs, and worse conditions. On the other hand, 

the capitalist system, in every economic congestion or crisis, hire women first, 

enforce practices that imprison them at home. 

 



23 
 

As a matter of fact, in all of the decisions adopted between 1994 and 2008, it was 

stated that the organization of the women workers would be given priority and that 

the women's office would be operational in order to achieve this. However, in 1997 

and afterward, in the decision of two General Assembly, fundamental problems such 

as discrimination, sexual harassment, and nursery faced in entering the working life 

were concretized. It has stated that necessary works will be carried out to produce 

trade union policies on all issues concerning women workers and to turn them into 

collective bargaining. The main problem is that although the issues of the women 

workers are visible in the decisions of the General Assembly, these decisions not 

implemented in practice. Who or what is responsible for not implementing these 

decisions? The question came to mind. There are some answers from union staffs:  

 “Trade union organization creates a situation that jeopardizes job security. Being a 

union member in Turkey means losing your job. So, women cannot decide alone. We 

have many women member who brings their husbands to us with thinking ‘if husband 

trust union, she will have more freedom with her relationship with the union. We 

have many women, who say they want to withdraw because of their husbands.”  

(Female, Trade Union Specialist, DISK) 

 “It's not as easy as calling a man. As a man, for example, I cannot call a female 

friend at 11 PM” (Male, Union Center Manager, TÜRK-İŞ)  

  We can summarize in four categories, why it is hard for women to become 

unionized and why unions’ women activate weakly.  First one is the family/husband 

effect. Which because of women’s mother/daughter role they cannot make their own 

decisions for collective organizing. Second one is fear of being unemployed. It is 

also another reason why women cannot decide on her own. She ‘should’ check with 

her family/husband for that ‘a matter of life and death’ decision.  The third one is the 

drawback of male organizers to get in touch with their female colleagues. Because 

they thought their action might cause misunderstanding in society.  
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Forth one is women. Some of them choose to stay ‘quite’ even if they are aware of 

their situation. But this ‘quite’ situation’s reason might be their thought of ‘not 

having enough power to change something, to say something or resist.’ Also, another 

reason might be despair. 

Some women might internalize the patriarchal world’s rules.  This one is most 

common and dangerous. Because with this way, patriarchy becomes inherited from 

generation to generation. Man do the same thing too. They also internalize patriarchy 

unconsciously and help the translation between generations.   

One good example from a male expert from DİSK, who realize the distance between 

man and women for collective organizing;  

“Sometimes I go to meetings with my wife; my wife is doing her master's degree in 

women's studies. When I am with her, women workers speak easier about problems 

at a workplace like sexual assault. They became friends faster than us. We generally 

talk about the only organization, rights, law. I cannot get the same reaction that my 

wife gets from women workers.”  

(Male, expert, DİSK)  

The rate of unionization also shows significant differences according to sex. 1.2 

million of 9.1 million male workers are unionized and the unionization rate in male 

workers is over 13 percent. Of the 3.3 million women workers, 254 are unionized. 

According to the Ministry of Labor and Social Security’s data, in 2018, only 12 

percent of workers were union member. Man’s 86 percent were union member 

whereas 14 percent were not. When we look at women workers statistics, 92 percent 

of women were not unionized while only 8 percent of them were member a trade 

union.  
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Women Workers’ Strikes in Turkey 

  It is possible to see strong resistance movements of women workers in Turkey 

too and we have good examples. One is an example from women strike is in Antalya, 

Novamed, which located in Free-Zone. In 2016, this medical care firm’s women 

workers complain about their working conditions. Women workers’ decision of 

reproduction ruled by employers, workers were not allowed to talk each other, their 

time spend for toilet were monitoring, working hours were very long within short 

breaks, and firm’s management was using anti-union repression.  

They are the women who are fed up with violence addressed at they both physically, 

economic, verbal or moral because of gender segregation. So, they decided to go on 

strike in accordance within their trade union Petrol-İş (The Union of Petroleum, 

Chemical and Rubber Workers of Turkey). The critical point is: they cooperate with 

Turkish women rights movement, the labor movement, and feminist groups. Strike 

ended up within signing labor agreement at its 448th day, almost 15th month.  Head 

of Petrol-İş union, Mustafa Öztaşkın said “Novamed strike was the first strike in free 

zones in Turkey. The strike, which became the symbol of the women's movement, 

succeeded and we signed the 3-year collective labor contract.”  

According to the collective bargaining agreement signed by the organized Petrol-İş 

authorities and the management of the Fresenius Medical Care Company to which 

Novamed is affiliated, wages increased 350 Euros to 380. Also, they get an 

agreement on ‘There will be a 4 percent salary increase in 2009 and 2010 and 

employees will receive a social package payment of 300 Euros per year.’ It is worth 

to note that the strikes launched by Novamed on September 26, 2006, of 83 women 

out of 316 workers and 85 women union employees, also received significant support 

from international trade union organizations, political parties, and women's 

movements. NOVAMED resistance one of the good examples to show effect of free 

trade zones created by the capitalist/global system on women workers. 
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Another example is Flormar resistance which started at 14 May 2018 and 

finished 8 March 2019. Workers in Flormar started to become members of 

the Petrol-Is Trade Union to work in better conditions, and the union workers 

were dismissed when they obtained a majority to get certificate to operate 

strike.  So, 115 workers (most of them are women) start resistance movement.  

Workers in fabric, who gave supports to their friends also dismissed from job 

for ‘act illegally during the working times’ Women who claims it is their ‘first 

time in a resistance’ emphasis importance of their slogans, (recall Flormar's 

advertising slogan) : Women can achieve everything if they want. This, 

clearly shows that women are taking a step to reverse the wheels of the system 

with the slogans they use. At the end workers mostly gain their rights; 

According to the accepted offer from Flormar, workers; receive severance 

and notice pay. The workers will be paid a salary of 4 + 12 and pay the union 

compensation. Also, workers will get unemployment pay for last 10 months.  

  My topic, Avon resistance is also one of them. It started in 23 May 

2016 and continued 64 days. Eight workers in Avon (five women, three men) 

warehouse in Gebze, dismissed on account of the fact that they engaged in a 

trade union DGD-SEN. Next chapter going to detail about Avon resistance 

and its women workers. So mainly in this chapter we have look how women's 

labor is a source for global economy to gain a better understanding point of 

view when analyzing my case (Avon). Industrial Revolution, capitalism and 

globalization literature, gave examples from different countries of the world. 

One should bear in mind that we cannot asses those three dimensions alone, 

rather they goes hand in hand and complete each other’s like a puzzle pieces. 

When we say capitalist system, it includes both globalization, politics, and 

neoliberal economies. There is no doubt that capitalist system is not 

something looking for meet the needs of people but rather it is something 

selfish and egoist who try to gain benefit of everything.  
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While capitalist system always produce and reproduce gendered norms for 

its own sake, women who exploited have different ways of resistance and 

tools to make system's wheels stop, reverse or annoy.  
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CHAPTER2  

AVON: BEAUTY, CAPITALISM AND WOMEN LABOR 

 

For a better understanding of women workers’ resistance in Avon, this chapter 

addresses the relationship between capitalism, beauty industry and beauty norms. 

  Avon is one of the oldest cosmetic company that was established in 1886 in 

Manhattan by David McConnell. Its first product was women perfumes. Its 

marketing strategy direct-selling, started with a 50 years old widow women named 

Mrs. Peter Foster Eames Albee. Today, it is one of the most powerful direct-selling 

cosmetic company and have nearly six million active independent representatives. 

Industry experts also substantiate the brand equity of Avon as it has been consistently 

ranked as one of the top 50 cosmetics brands. From 2011 to 2016, Avon was ranked 

among the top 50 cosmetics brands. During 2013, 2014 and 2016, it was named 

among top 100 powerful brands.(Avon Annual Report, 2018). Company’s strong 

brand recognition helped it maintain a leadership position, especially in skin care 

products market. Avon, began its operations in Turkey in 1993. Beside direct selling 

marketing strategies, Avon has become popular among women in Turkey, its social 

campaigns addressing women and women rights. Company has three main 

campaigns with ‘empowering women’ motto. Those are against violence campaign, 

financial freedom campaign and free cancer scanning campaign. It would be wrong 

to say that the campaigns did not help women at all, as they also contributed of the 

visibility of Avon. The company also promoted direct selling as a system that 

provides women with economic independency. The company feeds the idea of 

empowering women with campaigns, slogans and direct selling strategy.  
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 2.1 Cosmetic Industry and Beauty Standards 

 Cosmetic industry and companies reproduce idealized body and beauty 

norms within through various marketing strategies.  The YWMCA reported that $7 

billion is spent each year on cosmetics (Beauty at Any Cost, 2008, p. 7).  

It is apparent that companies use various methods like campaigns, advertisements, 

social media and slogans to encourage cosmetic consumption. With the process of 

industrialization, while the products became cheaper, transportation created the 

opportunity for the entrepreneurs to enter new markets.    

  Thus, beauty market had expanded in 19th century within globalization; 

corporations crossed borders and established new fabrics/shops in other countries. 

For example, today’s known brands Siemens and Singer also cross borders in the 

middle of the 19th century. 

 In 1871, Charles Darwin says in his book ‘The Descent of Man’ that, “It is 

certainly not true that there is universal standard of beauty with respect to the human 

body” (Darwin, 1871, 353). But what I see is, this international development of 

industry and globalization create, shape and developed what it meant to be beautiful.  

  Wolf (1990), insists that beauty is a myth, and it is a result of industrial 

revolution. She also claims, before modernization age, women have different 

definitions of beauty. In modern life, as a result of institutional power, we met with 

dualisms which created masculine and feminine body. When we think about the age 

we are live in, it is obvious that capital age needs and search for the ones who gave 

them highest profit. Wolf, define those 'ones' as a 'slaves'; in her terms, the more you 

help them to make high profit, the best slave you are. Economy which use system of 

'slavery', makes one of the highest profit from the continued unpaid job of women. 

Therefore, when the aim is make this ideology stronger and make grow, it is not 

surprising to see marketing strategies which consists images of slaves. In her words, 

it becomes an urgent need to make women feel 'worthless'. And that is why one of 

the main thing what economy depends on is: representation of women within the 
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beauty myth. Wolf thinks that beauty myth is a way of oppression just like 

motherhood, domesticity, chastity. It is a way of economic and social control over 

women and working women. Carter (1997), shares same idea with Wolf, and 

emphasis that women's image reflects the peak point of norms, moralities and 

motherhood. So, when women enter the work force, it cause damaging their worker 

identity, rather they face stigma with those moralities which make it harder for them 

to take advantages that their male colleagues have.  One of the best definition of 

beauty come from Wolf (1997): "Beauty is a currency system like the gold standard. 

Like any economy, it is determined by politics, and in the modern day age in the 

West it is the last, best belief system that keeps male dominance intact." Thus, for 

taking advantages of women which stigmatized as second class, system exploits 

unpaid/low paid women workers. To maintain its benefit, it needs to support 

patriarchy, create stronger gendered norms and make them culturally valid. At this 

point, some marketing strategies came into existence like fashion, advertisements or 

beauty trends. This tools not only support patriarchy but they also normalize the 'ideal 

beauty', which turns female self-disciplining, docile and obedient to cultural 

demands. Thus, cultural codes and fashion makes women body an object. De 

Beauvoir, gives a good example of disciplining the body; Chinese women who are 

bound feet and could hardly walk, a female Hollywood star who has corset and high 

heels which gives body a pain. And they are the tools which are 'present the inert and 

passive qualities of an object'. (De Beauvoir).   

  Besides, it is not limited with clothes and textile, also, appearance of skin is 

another pattern imposed to women and normalized. Today, both cosmetic firms, 

advertisements, models, singers, films, music and many other use women who are 

always young, have soft flawless skin, hairless and smooth body which I have 

mentioned until now as an 'ideal beauty'. It becomes 'ideal female body' at the same 

time and affect women's self-image.  
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While international beauty regime and its firms impose those images to man and 

women of the society, they design 'correction' products for transforming skin for all 

parts of female body.  Women are expected to become masters about how to use 

specific produces in a right way. And that is why women YouTubers who are given 

advices and tutorials about best products and how to apply them are become popular, 

gain high rating records.    

  While Efrat Tseelon (2000) points out, as a part of human biology, both men 

and women have aging process but 'it is the women who is expected to prevent it'. 

Thanks to cosmetic industries' perception operation, ageing become a kind of disease 

for women. But some of us appreciate that technology and cosmetic firms because 

they have found a solution! They offer us 'scientifically proofed' products that 

prevent signs of ageing which save us from 'imperfect', 'unacceptable' look. And this 

is the point it is clear that; the system who created the problem and offered the 

solution is the same.  Thus, Wilson (1985, p.71), suggests that they are worn like a 

'uniform' whereas Bartky claims that it is the "card of entree for most social and 

professional contexts."    

  George Simmel puts an another perspective, in his On Individuality and 

Social Norms (1886), claims that fashion give the feeling to people that he/she is not 

alone, part of a one specific society and demand for social adaptation. 

Faludi's (1992, p.208) words also supports what Simmel claims, he gives an example 

form study which focus on women's fashion shopping habits:  

   In 80s, 'the more confident and independent women became, the less they 

liked to shop; and the more they enjoyed their work, the less they cared about their 

clothes. The agency could find only three groups of women who were loyal followers 

of fashion: the very young, the very social, and the very anxious.  

So, Simmel's theory becomes more meaningful which emphasis fashion codes like 

clothes, shoes, bags and make up products functions like secret codes which let 

person involving into a groups.  



32 
 

Thus, it is a tool for differentiate social statutes which are also signs of different 

classes like difference between man and women, employee and worker, even black 

and white. At the point of its relation with the class, Simmel claims that those tools 

created by the upper class with aiming differentiate themselves from others. Indeed, 

we know that when one trend expands and most of the people imitate that, a need for 

a change increase. This circulation goes on and new fashions need to be created for 

the upper classes.  

 Johnstone (2008) claims beauty firms are interpreters of gendered and 

cultural assumptions, their branding strategies reinforced and diffused such values. 

For instance, when Japan government starts to import and export from the West, 

government changed the cultural image of Japanese people. Government ban cultural 

practices like tooth blackening, eyebrow shaving and male’s cosmetic use (Ashikari, 

2003). It is one of the example how cultural globalization works and how Western 

norms expand both individuals and global. Thus, stereotypes which created through 

this system, makes women subjects to criticisms. So, the pressure to women to meet 

the society’s ideal beauty show up.  According to Cash & Cash’s (1982), “Women’s 

Use of Cosmetics,” self-esteem and self-consciousness of women effected by 

cosmetic market. Thus, global market know their lesson and use this perception’s 

psychological power to get more benefit. They show 'how to become beautiful' in 

their advertisements, show themselves as they are the one who 'helps' women to fix 

the norms. They impose: being ‘physically attractive’ become need to fix the norms, 

having higher status and “core of mental and physical well-being”. 

As a result, Wolf (1990) and Blood (2005) write that “Beauty standards have not 

only undermined women’s self-worth but also pressure them to conform to the 

beauty practices of femininity in the attempt to emulate the ideal images of 

womanhood presented by media and society.”   

 



33 
 

Grogan (2008, p.19) claims, the idealization of the woman’s body is due to the 

“outcome of successful marketing” which plays a role in the standard of the cultural 

beauty in Western and affluent societies. Therefore, a woman’s body is not just 

perceived as an object but also is expected to undergo “constant self-surveillance and 

disciplinary practices” (p. 38) in the pursuit of the ‘perfect’ body (Blood, 2005, p.38). 

 Women’s psychology and emotions are what drives beauty industry’s 

unstoppable growth. Shields and Heinecken (2002) supports this idea and they claim, 

images of ideal female bodies in media creates ‘perfect female’ in the global 

capitalism of the twenty-first century.   

  Cosmetic firms gets monstrous profit with shaping beauty norms; they benefit 

from women’s body. Strongest economy of West, expands its ‘idealized body image’ 

to all over the world easily, and getting billion dollars to beauty industry thanks to 

capitalist system and globalization. While social media is a most important tool to 

effect women’s beauty perception, it is also carries extreme value in case of selling 

cosmetic products. Avon is also one of them which uses beauty norms to sell its 

products and cause reproducing idea of idealized body. Which means it is one of the 

firm that instrumentalize women labor for global capital and more benefit.  

 

 2.2 Direct Selling and Women’s Labor  

 Avon is also one of the oldest company which owns this strategy during 

1800s. In 2017, Avon Turkey’s General Manager Orkun Gül declared that the firm 

has 1, 5 million sale representatives in Turkey and 80% of them are women. The firm 

has at least 6 million sales representatives, more than 100 countries in the world.  

Its total employee number is between 40.000 – 50.000.  In Avon’s web site, it claims 

advantages of direct selling is helping women for their financial security. And it 

provides ‘family-work balance with flexible working hours’.  
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It also says ‘many women is the need for a flexible schedule, so that they can help 

raise their kids’ and had a motto: ‘Kadınların kadınlar için çalıştığı şirket’ (The 

company where women work for women) 

  Direct selling is a one the of the oldest selling strategy in the global market 

which means goods are reach customers via representatives at their homes or work 

place through demonstrations of the product. Direct selling is important for firms’ 

finance and customer relation. Working with selling representatives, lowers 

distributing expenses of the firms. Rather than working with third party logistic 

firms, Avon just give tester cosmetic products to its representatives. With this way 

catching customer becomes easy because there is no other different brand’s product 

during face-to-face introducing which could grab attention. Besides, if we take into 

consideration that representatives work in customers’ home, office or in a circle of 

friends, it is obvious that convincing becomes easier than markets.  

 Direct selling strategy is also crucial for creating customer loyalty; face to 

face relation of women let building friendship and increases trust. It is one of the 

cheap and effective customer relation project for all the firms. Avon also encourages 

women to become representative, and customers to shop from them with its women 

oriented sayings and campaigns. It’s “The company where women work for women” 

saying is one of them. Thus, in a country where women’s economic independence is 

low, most of the women would not bother to support ‘empowering women’ 

campaigns. For instance, Lamoreaux (2013) discusses that campaigns such as breast 

cancer, or domestic violence, which Avon also has, gives women a reason for 

wanting to work and shop for specific firms. For women workers, those campaigns 

create the feeling that they are supporting women by helping a company addressing 

special needs of women.  When Avon’s low wage and no insurance formula also 

comes into existence, it becomes clearer why the firm chose that selling strategy. 

Basically, Avon spends minimum money while it broaden its representative network 

and increase its sales.  
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  The message which this strategy give us is which I mention before; women’s 

unpaid job at home (parenting, caring, cooking etc.).  

Even though they have job they are the ones who still responsible for domestic works. 

So, direct selling came within the idea that you can still earn money while you are 

doing your women duties, and claims it means supporting women.  

What company do for calling women to become the sale representatives also proves 

that they are accepting main duties of women are in home; in advertisements, selling 

representatives are always shows a women looking computer with their children. So 

they company’s ‘empowering women’ definition become ‘you can earn additional 

money while not delaying your home tasks to help your family/husband.’  

 When it is come to the income, firm claims that they have chance to get 

‘limitless income’ according to their personal effort. I found direct selling industry’s 

those promises as misleading and it is like kind of tool which help reproduce and 

support gendered roles. It creates imaginary working environment which different in 

theory and practice.  

 

 2.3 Slogans as Marketing Strategy 

Both national and international firms in the market use similar strategies to get higher 

profit and its most effective way is marketing strategies which helps to build 

corporate identity. According to Puntoni and Langhe (2009), marketing promotes 

goods between the firm and user in an economic way. Firms use strategies with 

seeking their target costumer and make them need for specific product.  

  Thus, advertisement is biggest part of that marketing strategy. Advertisement 

basically includes TV, radio, social media ads, jingles, professional images and 

slogans. With slogans firms shapes their organization’s identity and vision. It helps 

also identify products. Farhana (2012), claims that slogans use for to create certain 

image about company in consumer’s mind. It is one of the main components of the 

brand within its logo and name.  
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If we ask, why are they most crucial for marketing strategy? Its answer could be 

‘decision making process’ of customers which means giving motivation to people to 

buy your products. Advertisements answer ‘why should I buy this’ question for 

customers with slogans. Decision making process includes 4 steps: (a) information 

search, (b) evaluation of alternatives, (c) product choice and outcome (d) repeat 

(Solomon, 2011) 

  Advertisement and slogans works mostly during information search and 

evaluation of alternatives steps. After that, when customer choose specific brad and 

think the product is worth his/her time and money, they continue to use that brand. 

And this is how consumer loyalty occurs. In the lights of those information, it is clear 

that for consumer loyalty and economic success, slogans are important tools as a part 

of firm’s marketing strategy. Though, they are unique for every firm to let 

recognizing the brand.  

 

FIGURE 1. (Aaker, 1991, p.19)  
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Aaker, basically summarizes main effect of slogans with figure 1 below. Through 

successful slogan, firms get brand awareness, built brand image, brand knowledge 

and brand equity. Those are the way of becoming distinct and getting recognition in 

a global market, and the firm cannot gain economic profit without getting that 

distinctness. Mathur (1995), made a study to see function of advertisement slogans. 

He found that changing old slogans with catchy ones cause market value rose.  

 Besides, there are some basic tactics that people use who work in the slogan 

creating process: Short and clear slogans are easy to memorize than complex one, 

rhyming also another dimension for improve its understanding for receivers. With 

those slogans, especially cosmetic firms point out (construct) a problem which only 

be solved within using their products. 

 If they can reach women’s emotions and make change in their attitudes, that’s means 

slogan is successful. They put forward ‘ideal’ stereotyped women for manipulating 

women’s beliefs about themselves. Lau and Zuraidah (2010) claims that those 

advertisements and slogans disturbs reality for make costumers to buy ‘way of life’ 

with their products. They evoke and create dissatisfaction feeling of costumers, and 

claims they can be satisfied with their physical look and emotions through buying 

specific product.  

Means they are not just selling a material product but also emotion, life style which 

affects human psychology. Portraying ‘beautiful women’ with no wrinkles, long 

lashes and shining lips with catchy slogans in advertisement is the best example of 

it.   Slogans mostly answer questions ‘why should I prefer your brand’s product’. In 

‘Beauty Product Advertisements’, Kaur, et.al.(2013), shows which tactics 

international cosmetic firms use to answer that question in a way to convince women. 

His answer is slogans and way of creating them. He gives example from different 

international cosmetic firms’ slogans, one of them is Avon. Avon’s international 

slogans to commercialize lipstick is good example for showing slogan creating 

strategies. They emphasizes that the firm use imperatives to create fast shopping 

action and questions to create relationship between the firm and customer. 
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 These are:  

- Get it! 

- Want it?  

- Why just color when you can shine?  

 

Thus, Avon’s slogans in Turkish market also has similar methodology. It asks 

question and uses imperatives. It’s one of the popular question type slogan is: Are 

you ready to change? (Değişime hazır mısın?)  Best example for analyze how Avon 

sell women ‘way of life’ and construct problem with slogans is firm’s slogans which 

used in advertisements.  

  In one of the stunning ad, it asks ‘Why women do make up?’ and tries to 

answer why women choose their product with pointing out existed gender norms. In 

that advertisement, Avon mimics propose a solution for women while reproducing 

those norms and stigmas:  

  Thus, it asks secondly, ‘Just for beauty? We believe that women struggle with 

the challenges of business life by taking power from their makeup. Inspires her 

children with self-confidence. Even if her husband is late, she will have patience 

waiting calmly. Today, millions of women stand on their own feet, changing the 

world with their beauty. Their most important weapons are self-confidence 

(mascara), happiness (lipstick), courage (perfume) 1 Those slogans that used in an 

advertisement clip relates women’s problem in work life within Avon and claims 

those problems could overcome through doing make up with Avon products. 

Secondly, it claims when women use Avon makeup products, they get self-

confidence and it help them to raise their children and wait her husband patiently. 

 The firm have an attitude which is accepting the domestic ‘caring’ role of the women 

and supports it’s with slogans while commercialize its products.  

 
1 https://www.youtube.com/watch?v=faNOJGg4F_Y&list=PLJZWfovAntQEOnSQK7IXCiN7rPTbdA6r-&index=7&t=0s 

https://www.youtube.com/watch?v=faNOJGg4F_Y&list=PLJZWfovAntQEOnSQK7IXCiN7rPTbdA6r-&index=7&t=0s
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At the end, it claims women need self-esteem, happiness and courage for challenge 

struggles and match those feeling within mascara, lipstick and perfume. While Avon 

use internalized stereotypes for proud its products, women workers highlights this 

contradict and redefine those stereotypes.  

 

2.4 Avon and Campaigns  

  Avon’s old General Manager of Turkey, Ron Griffiths (2012) states that 

“Avon means self-development, personal freedom and financial freedom for Turkish 

women.” Also in an organization ‘Women Awards’ on 14 January 2016, Avon 

Turkey General Manager Angela Cretu said: “We are fighting for women’s well-

being and their financial freedom.” Firm represents itself as ‘The company for 

women’, and they claim they have various campaigns and strategies for empowering 

women.  

 Avon is not the only one, today, while companies see ‘social responsibility’ 

as a way of being a good business, they also have started to consider these problems 

as a business opportunity. In this sense, some social responsibility practices such as 

sponsorship and cause-related marketing are being witnessed for enterprises to be 

useful in the eyes of all interest groups. To add more value to the products and 

business image of the enterprises, these applications were also included in strategic 

charity, which was accepted as a management and marketing strategy in the 1980s. 

This is one of the potential competition sources in global economy. For this reason, 

enterprises are allocating large budgets for these units. 

 In this way, customer loyalty, corporate reputation, the organizational commitment 

of the employees and productivity changed positively. Thus, philanthropy began to 

take place in the strategic plans of the enterprises. According to Marx, strategic 

philanthropy treats philanthropy as an integrated effort with the economic interests 

of business. The linkages in strategic philanthropy are directly engaged to serve the 

business interests and also non-profit organizations. (Marx, 1999, 185) 
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 Corporate philanthropy as a dimension of corporate social responsibility was 

used by Friedman (1970) in the same sense as 'theft.' Here, the word theft, used in 

the form of spending someone else's money for solving social problems.  

According to Friedman, (Lilja, Vinthagen, 2014) the social problems that cause 

corporate philanthropy are already produced by the enterprise itself, through legal or 

political reasons. In addition, business managers act to increase the share of 

shareholders. In this sense, managers have the responsibility to increase the profit of 

shareholders. 

  Philanthropy activities has social, economic and psychologic effects on 

customer and also workers. First of all, it could provide tax advantage to company 

according to countries’ legal system, but in most of the country, government lowers 

the tax of the firms which have ‘social responsibility projects’. Those projects also 

reinforces company of workers, it lets formation of corporate commitment. Thus, it 

creates sense of ‘serving a common purpose’ with the company and among workers. 

Also, employees could reinforce workers, that some of them become leadership 

position during those projects – especially who are not in that positions at work –  

This two situation gives enthusiasm to workers and build cooperation between them. 

For company, employees’ feelings and loyalty is important for also economic sake. 

While projects create positive image for customers they also have same influence on 

workers too and it effects their work performance. It provides employees a 

communication with different ideas, people and social strata.  

  For customers, on the other hand, it increase brand awareness and loyalty 

which ensure competitive advantage in the market. Even in the case of organizational 

crisis, using society's goodwill in favor of the company.  
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The main campaigns Avon developed as a strategy for ‘empowering women’ are: 

*‘Fighting for Financial Freedom’ 

* ‘Break the cycle’ (Prevent domestic violence) 

* Breast Cancer campaign 

In its ‘financial freedom’ campaign Avon claims, it creates brand new business line 

for women to help them earn their own money under the slogan of ‘empowering 

women’. Avon convince women who are suffer from leaning on their husband/family 

economically. 

They make women exited through claiming that the in this working system you can 

get higher amount of money 'if you work hard enough'. (Gül, 2017). They reach other 

women with snowball method; the more women reach, the more profits they make 

and use ‘the company, women working for women’ slogan.    

  According to their information on their web sites, if they sell 1000 TL product 

they only get 300 – 400 TL which contradicts with their ‘empowerment’ discourse. 

Women are given minimum wage with no insurance and social benefits. This 

procedure help to reproduce women’s situation in household as ‘earning pocket 

money to support bread-winner husband’.   

In the campaign on domestic violence, the firm uses ‘Break the cycle’ (Döngüyü Kır) 

slogan and gives free lectures to women about psychological, economic and physical 

violence in household. And sell jewelry and cosmetic products like ‘domestic 

violence ring’. At the same time, women workers claims that they expose 

psychological violence in warehouse. Managers assault workers and oblige them to 

extra shifts.  

 

 



42 
 

 

  The breast cancer campaign, provide more than 10 thousand free 

mammograms but they do not include their women workers. Also, workers in ware 

house face with health issues because of lifting heavy boxes in long working hours. 

Workers get cervical disc hernia, hernia of the loins and successor. Even though 

warehouse workers lift heavy product boxes all day, they just have two 15 minutes 

tea break and one 30 minutes lunch break. At the same time, Avon Turkey’s General 

Manager Gül (2017) says “From the moment the women workers' baby is born, it is 

included in the scope of private health insurance. Women receive coaching before 

and after maternity leave. We have a baby package, a little financial support, we have 

a nursing room here. We're sending home a baby nurse after birth. 

We did a sleep training session, for babies that didn't sleep.    

  Avon is a nice place to build a great family. I have 3 children, we support the 

big family. The happiness of people in family life is reflected in their performances 

in a very positive way. Flexible working hours and one day a month work is also 

possible.”  But all those opportunities only for white collar workers in headquarters. 

From his saying it is easy to understand that the firm is making distinctions and 

inequality between women workers in warehouse and white-collar workers. This 

situation, all by itself, creates distinction between women workers and make it harder 

to create solidarity between women.    

  To sum up, while Avon positions itself as a company which have women 

empowerment as a main issue, it also supports this aim with its campaigns and 

slogans. In theory, the company deals and search for solution to most known 

problems of women in Turkey like domestic violence, economic independence and 

screening programs for early detection of breast cancer. But in practice, exploits its 

women workers and separates fabric workers and white collar workers with different 

treatments.  
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  Avon workers face with 3 main problems until now. First one is economical, 

second one is psychological and third one is physical. Economic side includes low 

wages and no wage increase. Psychological sides consist of verbal assaults from 

managers to work more and working long hours. Thirdly, physical one equals to 

health problems which cause cervical disc hernia, hernia of the loins and successor. 

Besides from that, firm affects them within reproducing gendered norms with its 

sales representative motivation, slogans, selling strategies and exclude them from its 

campaigns.  Most important detail in here is, the firm creates those 3 problems while 

it is bragging about supporting women and chanting ‘Empowering women’ slogan 

in everywhere which means they use strategic charity strategy. There is clear 

distinction between what managers are saying and doing. Theoretically, the firm’s 

managers talks about how they support women’s financial independent while 

working their sales representatives and warehouse workers within minimum wages, 

as an subcontractor or without insurance. They talk about preventing violence while 

they use psychological violence in warehouse. They also says how important 

women’s health is while make their workers sick. Avon, has another motto 

‘Kadınların kadınlar için çalıştığı şirket’ while they are make unequal 

implementations and prevent solidarity between women.   

  In conclusion, after, exposing those problems for a long time workers decided 

to get unionized. But when they started to become member of DGD-SEN union they 

got fired. This is where, their resistance started. They decided to take action, with 

Eylem Görgü’s sayings, one of the worker play key role to organize:  Women are 

strong when they are organized. Resisting against men and bosses, we got beauty. 

We have this power. Which purely shows, she has a conscious that they are exploited 

and the firm is already cosmetic firm which reproduces women’s domestic roles, and 

idealized women body.  
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As a counter hegemony she redefines those norms with her ‘we got beauty’ words. 

From that story, one can easily claim that Avon says they support women, primarily 

because they strategically based on women, but it has a reverse situation. In fact, the 

firm’s slogan is ‘Company for women’ they exploit women workers. So, ‘women 

straightening programs’ is nothing more than ‘selling strategy’ of the company.   
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CHAPTER 3  

 RESISTANCE AND SLOGANS 

 

  This chapter discusses the use of slogans during the strike to reveal the 

contradictions in the system and claim resistance and solidarity. In May 2016, Avon 

officials obliged women workers sign a new contract to confirm the change in 

subcontractor. Most of the workers did not want to sign new contract and therefore 

requested help from the workers union, DGD-SEN (Warehouse, Storehouse, Ship 

Building and Naval Transportation Workers’ Union). It is an independent union 

which established in June 1, 2013. DGD-SEN started its first resistance in Istanbul 

with the dismissal of the members of the Migros warehouses because of the union 

activities. The resistance resulted in the recovery, dismissal and compensation of all 

dismissed members. Started its second resistance with the dismissal of its members 

working in Avon in Gebze, again, due to trade union activity. Eight workers (five 

women, three men) in Avon's warehouse in Gebze, in 23 May 2016, being fired. 

While workers insist that they have fired because of becoming union member, Avon 

insisted that the reason was not about unionization. According to workers, the 

company made a statement saying “The workers were fired because of individual 

reasons not because they have unionized”. The managers of Avon claimed that the 

terms of the contract were promising to protect the rights related to all seniority or 

labor law. But at the same time, the contract included 3 months of trial-period even 

for the workers of ten-year employment. It also included an article of “I accept to 

work in other cities." If a worker does not go to work at the new place s/he is asked 

to within three days, it is stated that the worker could lose all rights. That means even 

the workers with ten years of employment could not get their main rights like 

compensation. Workers claimed that, Avon officials, who stated that workers should 

stay in overtime as 'a necessity of industry, Avon stated that this is a necessary and 

legal practice.  
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In the light of those information, there were three main problem in the new contract:  

• Obligation and pressure to sign a new contract 

• Chang work of place 

• 3 mouths of trial period for all workers 

 

Therefore, workers decided to become unionized to get support for their requests. 

Eylem Görgü was one of the women worker who played a crucial role for 

encouraging their colleagues to becoming unionized. After Eylem’s dismissing, 

7 other workers who became DGD-SEN union member has fired.  

The personal interviews circulating in social media or various alternative 

media sources helped me to understand women’s perspectives of the strike and 

resistance.2 Eylem claims in her interviews that on May 19, the security did not let 

her in when she came to work. When she asked ‘why’ they said that her contract 

terminated. She said (Medyascope, 2016) that they were not informed about the new 

contract previously, even though they were working in the factory for a long time. 

She said in interview "We have seen this contract, the day they wanted us to sign, it 

was not related to any labor law, so I decided to enter the union and tell my friends 

to do the same.”  

She also explained the problem of changing work place with those words:  

“We have been working as a subcontractor for many years. They tried to sell us (like 

a slave) to a company called Klüh Destek Professional Hizmetler Ticaret A.Ş. The 

terms of the new contract were taking worse situation than now. For example, if they 

want they could run us in another city. I built my life in Gebze. How can I leave from 

Gebze? We decided not to sign this contract with my other friends and decided to be 

unionized. We were like a slave. I call us ‘slave workers’”(Sosyal Kafa, 2016)  

 
2 Medyascopetv. (2016, June 15). Avon'un işten çıkardığı Eylem Görgü ile konuşuyoruz [Video file]. 
Retrieved from https://www.youtube.com/watch?v=6MZaSubiIUI 
Sosyal Kafa 4. Sezon 9. Bölüm (Eylem Görgü) [Video file]. (2016, May 31). Retrieved from 
https://www.youtube.com/watch?v=nqNeROmuhr0  

https://www.youtube.com/watch?v=6MZaSubiIUI
https://www.youtube.com/watch?v=nqNeROmuhr0
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So, workers who are fired started protest in front of the factory building on 

23 May 2016. They pitched a tent and stated that they would continue resisting until 

their demands are accepted.  

During the strike, workers voiced all problems that they were exposed to 

during all those years they worked for AVON, such as long working hours, low wage, 

occupational illnesses, hygiene problems in work environment, lacking social rights, 

psychological violence, and lack of kinder garden for their children. 

While they were still working they used various strategies to resist and bring 

attention to the problems they were facing. For example, they blocked the ways of 

the service vehicles to draw attention to long and intense working hours, or lied on 

the floor and stopped cars from entering the warehouse. Their colleagues in service 

buses also showed their supports by applauses and hitting the windows.  

While Avon stated that they were committed to "equitable fair wages for all 

employees, including workers at the service provider company" workers said there 

were different applications even for social rights.   

Workers also indicate they do not have any rights other than insurance. Eylem 

said, "We did the same work as the permanent workers, but the remunerations were 

not the same." She also stated that she get minimum wage for ten years “without 

working a single penny raise” 

 Occupational accidents and illnesses were also serious problems. 

Some workers had joint problems due to lifting heavy boxes in long working hours, 

yet the company did not provide any nursery support. Here, I can mention one of the 

contradiction in the strategies of Avon, as mentioned in chapter 2, while it supported 

free mammograms for thousands of women as a part of the marketing campaign, the 

working conditions has created health problems for the women workers of the 

company. This contradiction was also mentioned by Eylem: “The company was 

running a campaign about the breast cancer, but they did not provide any breast 

scanning for the workers in the factory. They are campaigning to prevent the violence 
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against women, but women workers are exposed to psychological and economic 

violence inside the factory. 

 Eylem also complains about manager’s psychological violence: “They were 

also psychologically tiring us. We are under constant pressure to prepare packages 

quickly”.  

Her experience shows that the company’s campaign of stopping violence is part of 

its market strategy. A company which makes campaigns against violence, expose its 

workers to psychological abuse.  

During strike, workers also emphasizes frequently, most of the workers in ware 

house are women, so if company wants to support them it should put some practices 

to help them. As Eylem says: “The majority of the people here are women. Most of 

them are mothers. But there is no kinder garden.”   

Lastly, although the company emphasis on solidarity among women especially when 

trying to gain sale representatives – company claims they are a firm which ‘women 

work for/within women’, ‘company for women’ - it even does not let its workers 

become together because of its benefit. Avon, who established the marketing strategy 

through a social purpose such as "empowering women," does not want the solidarity 

and organization of women. There is fear among workers of what the management 

might do to them if they join the union. Eylem claims, “It was not possible for us to 

build such solidarity with Avon sales representatives, women or white-collar Avon 

employees.” From these words, one can understand that Avon's sales strategy 

distinguishes women according to their class differences.  

 It is essential to keep in mind that this protest started under the State of 

Emergency and Turkey is a country in which labor is very weak with both capital 

and state, and where 'private sector workers suffer brutal anti-union harassment, 

including dismissals, while strikers face police violence and arrests (ITUC, 2008). 

Throughout the protest, workers wanted to meet administration and went to head 

office to Kağıthane to submit their requests, but officials refused their demand. So, 

they started to sit down strike front of the head office.  
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DGD- SEN’s Organizing Expert Pelin Daş said that they came to the Avon 

headquarters to meet with the administration and re-submit their requests, but it 

rejected. Daş said "We did not get a positive response again. We do not give up using 

our right to protest until we reveal our legitimate demands even in the case of State 

of Emergency". (Alınteri.org, 2016) 

  This rejection also explain so much about general attitude toward 

unionization of employers in Turkey. Throughout the history the government paves 

the way of state-guided unionism. Legislation which created after 12 September coup 

d’état, were weak and easy to control. Government annuls a statue: law No. 275, 

(second unionizing law). There was also the Ministerial Board's postponement of the 

strike.  

The relevant articles of the 21st Act of 275 actually in effect during the period 

of 1963-1980 were as follows: “In the event of a statute or lock-out that has been or 

has decided, or if it is detrimental to national health or national security, the Council 

of Ministers may delay the strike and lockout in this dispute for not more than thirty 

days.  AKP government announced ‘State of Emergency’ on 20 July. Under the state 

of emergency rules, the government banned most of the strikes in the country.  

More than 15 strikes banned on the grounds that it was a national security 

disturbance, the reason for the "general health deterioration" was also shown in 

addition to some prohibitions. Under that political atmosphere, while they are front 

of Kağithane headquarter, one specific situation happened which reflects how 

women face with gendered norms in work life. While sit down act, Avon Company’s 

security guard assaulted workers with the words, "Do not wait here, go find a 

husband, make a child."  

These words show clearly given value of women in the workplace, in politics. 

These words have the potential to reflect the stigma that given to women from 

society:  ‘First and must duty is marriage, having a child and domestic roles’ 

(Alınteri.org, 2016)  
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  To sum up, they submit four primary and 19 other additional requests. 

The first and most important one was subcontractor company KLÜH’s removal from 

Avon. The second one is, taking back the ones who fired from the job. The third one 

is, recognizing the union within the protocol. And the fourth one: All workers will 

become tenured.  Other 19 include articles; Workers will be provided with nursery 

facilities for childcare. Women workers' dressing cabinets keys will not be given to 

male security workers anymore, canteen foods will be rearranged according to 

workers' daily protein needs, food, clothing, fuel, housing, and pregnancy benefits 

will be provided, the salary of the new employee will not be the same as that of the 

10-year experienced worker, implementations which made in the general directorate 

will also apply to warehouse workers, continuous standing and working 12 hours a 

day will be ended.  (DGD-SEN, 2018) 

With using different forms of resistance like sit-down act, pinching a tent, 

blocking services, and tool like slogans during the strike, women workers challenge 

to beauty norms, sale strategy of company and capitalism. All those different forms 

and tools helps challenging the system and redefine it.  

 

3.1 Slogans as a Tool for Resistance 

According to Harold Sharp, (Lu, 1999) the word ‘slogan’ is used by Scottish 

clans and means ‘army cry’ or ‘war cry.’ Its purpose was to inspire members to fight 

against enemies to protect the clan. We cannot wait for politics to be successful 

without mass mobilization. And at this point, slogans came to the stage. They are one 

of the most crucial effective tool for mobilizing people. Besides, mass mobilization 

needs a specific ideology.  

If we define ideology as a set of beliefs, ideas, values which operates in a 

particular group, then the practice of that ideology consists political communication 

and language. And slogans are part of it.  
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Political slogans aims to force people to take actions, reflect political goals and try 

to raise consciousness. But at the same time, it is not giving message in one-way, 

rather it is building relation between sender and receiver.  

It is important to remember that, slogans also have the power to shape mind and 

cultural attitudes. Barton in 199 (Lahlali, 2014) claims that creating and repeating 

slogans establishes solidarity among participants. Their aim of use could be change. 

Today, slogans are used all over the world for advertising, political campaigns and 

also at counteracts like protests, strikes.  

Political slogans could be both used from politicians and protesters. 

Politicians use them for control society, to claim ideology of political party, image 

building, and demolishing opponent's ideology, to get support and establish 

solidarity. They aim to create certain social perception. However, it does not mean 

that every slogan have power to get attention, because people direct their attention 

only few of these according to their personal interests. In slogans both politicians and 

protestors mostly use sarcasm, tune, and rhythm.  

 Effectiveness of slogans could be study within two theories; (1) 

Expectancy Theory and (2) Cognitive Response Theory. First one is about language 

of slogans. Expectancy Theory assumes that languages shapes around society's 

normatives and culture. When slogans' massages conform those norms  

“The norms and expectations are strengthened, but the messages exert minimal 

impact on attitudes”. But when they violate society's normatives, “the expectations 

of message receivers, and, in turn, affect their receptivity.”   

On the other hand, Expectancy Theory is about relation between language and 

slogan. This theory states that if messages of slogans differ from the norms it 

influence perceptions. For Expectancy Theory there are two violations as positive 

and negative. When messages of slogans positively violate language that it has 

positive impact on people. But if the violation is negative, ‘Receivers changing to 

the position opposite to the one advocated by the communicator of slogan’.  
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Thus, this theories are claims one more time the certain thing about political slogans; 

creators of slogans manipulates verbal resources. 

 There should be basic difference between the language of slogan and common 

language. Today, when we look political slogans we see that they are mostly use 

emotional or triggering language.         

  According to Political Slogans and Communication Journal (n.d., p.121), 

there are three kind of responses to political slogans: (a) counter argument, (b) source 

derogation (c) support argument. Counter argument came to the stage when people 

dissent with the sloganeer. Source derogation occurs within negative slogans. At this 

phase, we see again dissonance and people thinks source is biased whereas support 

argument is among supporting the sloganeer.  

At the end of the day, political slogans reflects the goal of current political context, 

provoking action, mass mobilization, establish identity, changing perceptions and 

building a public sphere and public opinion.    

 Slogans' producing process needs critical thinking and creativity. Those 

words should not be blurry and should give clear message to receiver. Politicians 

create slogans by taking into consideration of social norms, perceptions, traditions 

and culture. Words which come against society’s norms make receiver response with 

counter argument or source derogation. They could include biting words, humor and 

irony. However, generally authority figure prefer more serious and direct slogans - 

easy to prove when we look current political agenda of Turkey- while opposition 

parties or politicians use more irony and humor. One of the good example of slogan 

in history is: “Workers of the World, Unite!” which also shows thought and context 

of historical moment could be embedded slogans. This slogans still have power to 

remind us working class’ strong boundaries at that time and their hope.  

  On the other hand, they have power to start social movement/also they could 

be used in social movements.  We can claim that it provide people to participate 

politics, reflect dissatisfactions, request and offer solutions.  
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It is a mobilization of people who has common purpose of change. So, slogans 

become the main tool during social movements to reflect that common purpose in a 

different forms and make it heard. Benford and Snow (2000, p.614), call this process 

'collective action frames' and define as a process of 'action-oriented'. According to 

them, those activities' aims are "(a) to define the problem and identify who is to blame 

for the problem, (b) to identify possible solutions, and (c) to motivate people to take 

action"  

 

3.2 Protest Slogans: Subverting and Redefining 

  With looking at political and marketing slogans, I can claim that they have 

many common point in their creating tactics. Moreover, slogans that using in protests 

are also political. Especially, when we look at worker class people’s slogans we can 

see strong relationship with politics. Also, we can claim women protesters use similar 

slogan creating tactic with marketing slogans and political ones. While women 

protesters use short, clear, effective, ironic word, all of them want slogans which easy 

to remember, reaching receiver’s opinion and emotions, there are significant 

dimensions which make protest slogans significant and totally different: Their way 

of use and goal. While politicians and political parties using slogans to build their 

image, compete with opponents, slogans which using in protests (as a counteract) do 

not have such purpose. Likewise, cosmetic market slogans also aims to build 

corporate identity through manipulating emotions and decisions, through imposing 

gendered norms as a ‘normal’ and make feel women dissatisfied. 

In Avon case, workers at protest aim to reflect unjust treatment of politics and 

market. Even though they use the same tool (slogans) with politics and market 

owners, their way of using slogans is totally different from them. Important point is 

women worker protesters rather use imposed gendered norms, market’s manipulated 

slogans as a tool to subvert exploiter ideologies and redefine them to create and shape 

worker women identity.  
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 They intersects cosmetic market’s slogans and politics, use them in a political 

way. They use beauty market’s ‘ideal women’ typology, subvert ‘need of having 

perfect skin, body, lashes’ and send both social and political messages.  

For instance, they subvert embedded meaning in the word ‘beauty’ and use it to 

highlight workers’ need of solidarity, equality and asking for their rights.  

If we want to compare Figure 1 with protest slogans; while companies built brand 

awareness, image and knowledge through their creative slogans, protest slogans 

reserves it back and demolishes brand image through highlighting unfair practices of 

company. They have power to change brand recognition of the company for its 

customers.  

On the other hand, what workers exactly do is:   

*Reminding the class and gender inequality and exploitive attitudes of the capitalist 

system with referencing to politicians’ and Avon’s slogans in use. 

*Subvert the meanings of their words to point out their needs, construction of new 

women worker identity and what is need to be done for achieve it. 

3.3 Avon Workers and Redefining Slogans 

 Avon women workers redefine ‘worker identity’ and raised questions about 

the patriarchal faces, of capitalist production. They challenged beauty norms, firm’s 

campaigns which seem like a launch to support women but reproduce the patriarchy 

and exploitation with their slogans. In Avon strike, women's way of creating slogans 

shaped by their desires to have their working rights, their emotional status. Those 

women already have a nearly common ground. So, slogans became one of the vital 

tools to identify their discomfort and most importantly, turn their feeling and  

thoughts to concrete.     

  This is also how social movements start; feelings and minds came together 

around the same aim. Social movements include a group of mobilized people in order 

to solve that they see as injustice or inequality.  
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Sidney Tarrow also defines social movements as collective actions created by 

individuals who have common goals and are in solidarity. With the general 

framework, mass movements emerged as social movements that occurred as a result 

of dissatisfaction. Slogans’ core function has the power to create solidarity within all 

the critical point that I have mentioned above. Because one can never achieve his/her 

aim without mobilizing other people. Slogans are for creating consciousness or 

augment workers level of consciousness. Giving a fillip to people is the critical point 

to start to take action.  

  You should excite them, make them realize their problems are worth to fight. 

Make them realize that they are not alone and many other people feel the same way. 

Making people ‘feel’ and ‘excite’ going to be the reason for their starting point of 

solution seeking.   

But slogans have different function according to where they are using. They are also 

epicentrum for political parties, advertisements, and even football teams. Moreover, 

those parties could have a different political view. Slogans are proper for all of them.  

  According to Le Bon, without the common soul, the social movement cannot 

achieve its aim. Only, a group of people who has a common soul could be successful. 

In Avon case, workers who knows their rights gave the start to strike. Like Le Bon 

mentioned, they have a common mind, and common feelings and relationship around 

specific group identity. As Marx says, getting together, forming unity and solidarity 

is a ‘must’ for taking action against a specific challenge. And the slogans are one of 

the main tools to create them. Because political and social consciousness cannot be 

emerged by individuals alone.    

  In this case, slogans also used as a tool to keep mass movement alive, to 

spread, to make visible their subordinated situation, being women and worker at the 

same time.  What we mentioned until now are the things that they take into 

consideration and use while they choose the words they are going to shout out.  

Their slogans are:  
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When we look at the general structure of those slogans, we see that they include 

irony, metaphor, specialization, sharp language and play of euphemism against 

taboo. They change meaning and form of the words. With this tool, women redefines, 

capitalist system, beauty norms, women workforce, firm’s strategy and make them 

visible.  

 First one is: Rujunu sil sesini yükselt. We see that they use significant 

symbols like ‘lipstick’ which is most popular and main cosmetic product of firm. 

When they chant ‘Rujunu sil’ they invite other people to boycott and remove the idea 

of conforming the beauty practices of femininity which shapes standard of the 

cultural beauty.  

Slogans Main Message 

Rujunu sil sesini yükselt 

(Wipeout your lipstick, raise your voice) 

Struggle against beauty 

standards  

 

Yaz ayının vazgeçilmez rengi: Direniş 

(Dispensable color of the summer season: 

Resistance) 

Resistance 

 

Tebrikler Avon Türkiye, bizi güçlendirdin 

(Thanks, Avon-Turkey. You made us 

stronger ) 

 

 

Empowerment 

Gücümüz güzelliğimizden, güzelliğimiz 

direnişten 

Solidarity 

 

Avon işçiye hesap verecek 

(Avon will count for labor ) 

Challenge 
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 It also a challenge against beauty norm that firm reproduce with its attitudes 

and ads. They also reverse Avon’s one of the most popular slogan: ‘Güzelliğe değer 

katar’, which reflects beauty products like ‘personal requirements’ and claiming that 

products women buy going to make them ‘beautiful’, help to gain more self-

confidence, make them feel free, comfortable and ‘sexy’.    

  Secondly, ‘Gücümüz güzelliğimizden, güzelliğimiz direnişten’ another 

slogan that challenge beauty norms and redefines them. It claims real beauty is not 

physical not about the color of lips, but it is something come with solidarity and 

collectivity. The 'real beauty' is what make women strong, and it is their collective 

actions: Women are beautiful when they are resisting, have conscious of system's 

and firm's exploiting labor force. They strictly redefine and reverse the meaning of 

'idealized beauty’. They also defines a utopic system which solidarity brings real 

beauty, not legal punishment or fear.  

  This slogan also reminds me of Avon's 'Şimdi güçlenme zamanı' and 

'Kadınların gücüne güç katıyoruz' slogans.  It is the best example how workers 

challenges the Avon’s gendered norm related slogans with their own words. While 

the firm relates empowerment of women with ideas like ‘helping women to become 

beautiful’ and ‘working for support family without disturbing domestic roles’ 

workers redefines empowerment as ‘standing against those ideas together’, ‘fighting 

for workers rights’ and reshape women worker identity.  

 ‘Yaz ayının vazgeçilmez rengi: Direniş’. 

Here, again women reverse Avon's 'Bu sezonun vazgeçilmez rengi dudaklarınızda' 

advertisement slogan. It targets firms’ marketing strategy, workers reverse and 

redefine the firm’s gendered slogans and use with something what firms is totally 

opposite: resistance.    

  Workers makes this new definition with using firm’s style but adding it 

humor, sarcasm and irony against anti-solidarity and anti-resistance perspective . 

Here, also ‘seasonal color’ idea catches attention. Fashion industry’s changeable 

'correction' products for ‘trendy’ skin is also sign of turning female body obedient to 
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cultural demands. So, workers ‘summer season’ irony could be a tool for highlighting 

temporary products which shapes women’s lives.  

 Another one is ‘Tebrikler Avon Türkiye, bizi güçlendirdin’. Normally, Avon 

is the company which gets congrats because of being one the leading firm in cosmetic 

market. Also, company’s ‘congrats!’ word is popular because it is a word women see 

or hear when they become sales representative. Thus, workers congrats word is an 

irony to say Avon teach them become together and stronger.  

  After Avon strike started to circulate in social media we can see women 

support Avon workers with their hashtags. Women’s resistance also supported by 

social media which we can call ‘hashtag activism’ which unite people on virtual 

platforms. It is basically today’s one of the most efficient way of bring attention and 

mobilize people. It also helps keeping existed challenge alive and empower 

communities. When resistances and protests support within online activism it has 

higher chance to reach the aim and molding public opinion. Thus Avon workers gain 

supporters from different countries with Turkish and English hashtags. They use 

#RujunuSilSesiniYükselt, #1AmaçİçinGüzellik, #BeautyforaPurpose hashtag and 

share pictures while they use their lipstick to write slogans against Avon. With this 

way they create collective action while they are demolishing their Avon lipsticks.  
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They have also use hashtags like #direnisleguzel, #KadınlarAvonuBoykotEdiyor, 

#YaşasınAvonDirenişimiz against Avon’s official campaign hashtag 

#1AmaçİçinGüzellik  

  To sum, women workers who meet at the common ground, have similar 

problem in work and in social life come together to shout out and express the desire. 

Desire of improved working conditions, equality within ‘women worker identity’. 

Their slogans of use also functions for call other women to their solidarity, giving 

message to other women and let them place oneself on a mental or emotional level 

with their struggle to 

occur collective movement. 

  On the other hand, while they making this redefining process, they reverse 

Avon’s slogans, which they claim reflecting a ‘fake’ appearance to women 

costumers.  

They are: 

• ‘Güzelliğe değer katar’ – Main slogan 

• ‘The Company for women ’ – Main slogan 

• ‘ Döngüyü Kır’ –Domestic violence  

• ‘Şimdi güçlenme zamanı’ (Konferans – İlham veren başarı hikayeleri) 

• ‘Kadınların gücüne güç katıyoruz’ (Dünyada 6 milyon kadını ekonomik 

olarak güçlendiriyoruz)   

 

Those slogans’ some of them refers Avon’s campaigns and how becoming sales 

representative give women economic independence. Firm claims, in Avon women 

are working for help each other and other women while its sale strategy distinguishes 

women according to their class. Thus, during resistance it is clear that Avon sales 

representatives and white-collar employees are not supporting women workers in 

fabrics. While company says ‘Şimdi güçlenme zamanı’ it only refers sales 

representatives high selling records, does not take into consideration of both white-

collar women in its headquarters or worker women in its fabrics.  
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With its practices Avon itself refutes its own ‘Kadınların gücüne güç katıyoruz’ 

discourse.  

  In sum, Avon applies the opposite of what it say, and women use these 

interpretations as a tool in their resistance. This is not specific to Avon. In order to 

earn money in the scheme established by the capitalist and global system, all of the 

firms that enter the market in a way, get rid of workers' rights to make more profits, 

regardless of the sector they are in. Women workers are the most affected by this 

situation.  

Therefore, the aim here is not to blame Avon, but to emphasize the fairness 

applications of companies against the workers. The aim here is to show that women 

who are out of patience end up acting in spite of all pressures, and to build their 

collective movement with female workers.  My main aim is emphasize slogans, one 

of the tools used by women during the process of resistance have power to redefine 

system. Because what they exactly done is using Avon’s and system’s gun against 

them.  They prove that they are aware of exploiting system and have class conscious 

via their slogans. They insists they are brave enough to disturb the system.  
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CONCLUSION 

 

Benefiting from the blessings of the technology, the owners focused solely on their 

own profit rates due to the wild nature of the capitalist system. Maybe they were 

forced to. Because you need to be selfish in the capitalist system, otherwise you are 

pushed out of the system. Avon is just one of them. Industrial Revolution, 

globalization and its ‘best friend’ capitalism paved the way for transportation and 

communication which supported the global economy. This era also is a turning point 

for women; they started to take part in the workforce. Not just gender matters; this 

new era sharpened social strata, class distinction and unequal distribution of goods 

and services. Thanks to surplus value, owners began to pay minimum wages to the 

worker to maximize their benefit. When they come together with privatization and 

neoliberal policies, things got a little out of hand. Besides low wages, workers were 

also working really long hours, and working in bad environmental conditions.  

  Women workers affected more than men because when worker class which 

is already exploiting by the system intersect within women identity, they face double 

subordination. They worked even lower wages than men. Like economic benefits, 

globalization and capitalism use gendered norms for their own sake. They support 

and reproduce these norms, which let them find always cheaper, ‘patience’ and 

‘subservient’ (women) workers. They shaped the perception of women workers; 

teach women or try to teach women to become ‘ideal workers for industry’. The aim 

was to make them ‘disciplined bodies of capital’. This situation makes a gendered 

labor force important for global capital which leads women to expose economic and 

psychological violence in the workforce.  

As Peterson claims (2015), “The image of this passive, silent, obedient and 

non-demanding iconic female worker of neoliberalism leads to the belief that 

women are not fit to organize labor movement.” This working system created 

‘female jobs’ which are low paid and temporary, create glass ceiling in the 
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workforce and let most of the women internalize and teach them how to transfer 

it to the next generation through motherhood. Jobs that make it easier for women 

to balance their family and business are accepted as a ‘female job’. Being sales 

representative is also one of them. Firms which use direct selling strategy claims, 

it provides an opportunity to women for save time for domestic roles. Thus, they 

prove that they are supporting the idea which continue since colonial times; the 

dominance of male in decision-making processes both at work and family is 

natural.  While globalization brought the chance to women to enter the workforce 

and gain economic independence, it does not mean their working conditions get 

better.  Some modernization debates lighted up by many scholars.   Some of 

them claimed that globalization opens new doors for women to enter the 

workforce and make them economically independent. But there is an infinite loop 

in this system; A cultural hegemony came after the Industrial Revolution 

encourage women to enter a workforce (1), then, many women see their job as a 

source of independence (2) it leads to a kind of small economic freedom but that 

still indigent to their family or husband, idealized docile women body is a 

blessing for the global economy (3). And then the loop turns to the first one again, 

through cultural hegemony, convincing for women to work is continuing.  

  It is important to analyze cases in their own context. So, one should evaluate 

Turkey’s historical, economic and cultural situation for look women worker’s 

resistance in Turkey.  Neoliberalism came up with the 'January 24, 1980 

Decisions’ which came within 12 September Coup. It is the strongest step in 

Turkey to join the international economy. During this time, the agricultural, 

financial, banking and insurance sectors privatized. 8th president of Turkey, 

Turgut Özal have a special meaning for this moves, thus, literature mentions 

'Özalism' concept like Thatcherism and Reaganism. Neoliberal practices came to 

practice with him and his party (Mother Land Party).  He adopted the free trade 

system. It aimed at improving international trade and put Turkey in a global 

network, renewed communication, transportation, and energy sectors.    
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Second most large-scaled privatizations began in the third year of the AKP 

government, however, it does not mean that other parties or politicians did not 

obey the neoliberalism agenda. The result was sharped class and political 

struggle. Especially with privatization, working class people started to migrate 

from Anatolia’s rural places to big industrial cities. While capitalists increase 

their profit through using ‘advantage’ of huge industrial reserve army which 

occurred within migrations, workers who migrate to cities obligated to survive 

within low wages, live in cheap and old houses end even some of them struggling 

with unemployment.    

  During those changes happening in economic life, women living in Turkey 

also had entered the workforce, started to work in fabrics. Women were the 

cheapest labor; while capitalist already paying low wages without any social 

rights to men, women become very suitable for the interests of capitalism. 

Because they were given a lower salary than men; their excuses was ready: 

‘women’s jobs’ worthless. To continue that benefit, they also reproduce those 

norms, thoughts, domestic roles, and stigmas.  When public and private space 

separated and men had more control over the private one, the concept of the 

family also changed. In the new concept, male became a 'bread-winner' whereas 

female became 'housewife.' Employers prefer women for unskilled and detailed 

hand jobs. Patriarchal norms define women's labor as "cheap" but also socially 

and economically worthless which makes a gendered labor force important for 

global capital.” When women enter the workforce within those stigmas most of 

them learn to internalize and became disciplined bodies of capital. They both 

physically and emotionally adopted that situation. Which reminds the concept of 

‘docile body’ of Foucault. 
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 As a matter of fact, even in 2017, those gendered norms continues 

strongly in Turkey. As I mentioned in Chapter 1, 55.7% of men think that doing 

housework is women’s first duty and 57% of them think that women should take 

their husband’s permission to work. Under these circumstances, people who 

adopt these norms cannot be expected to have a completely opposite opinion at 

workplace. This is also the reason why there are more male executives in higher 

positions.  

While women are growing up in the society whose rules have already been 

established, they are interiorized these traditional ideas, no matter how much they 

aware of.    

As a result, we have so far:  

• Political and economic consequences of the capitalist system and the global 

economy. 

• Gender norms encountered in daily life. 

• The reality that the combination of the two is reflected in the workplaces. 

And reproducing those labels at workplaces.  

This three fact turns women into what Ngai (Garner, 2005) says; ‘factory daughters’ 

as an ideal candidate for the industry. Thus, politics is a discipline which shaped by 

also gender, sex, and social norms. At this point, we can claim that gender is political, 

especially when it intersects with class.  

Against that political struggle, women, especially feminist activists pointing out the 

domination of man is not natural. Since then, they also have achieved some changes 

in gender laws, policies, and other rights through organizing and creating solidarity. 

To challenge gender norms, they use activities that draw attention to the problem like 

protesting, lobbying…  
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  Against the political struggle, Marx also supports that proletariat should 

always be organized. When the surplus value came into existence, a new class – the 

working class – occurred and they started to work in fabrics rather than small 

businesses or agriculture. So when being women intersect within being working 

class, situation gains more political dimension. The most primitive examples of 

organizing were form in friendship organizations in England, where also the 

Industrial Revolution first began. Today, in particular after workers' rights legislation 

begins to emerge, we have trade unions to ask for worker’s right in legal order. Thus, 

countries need two main things for unionism; the first one is industrialization and the 

second one is a democracy. We knew that Turkey met too late both two of them. 

Basically, after the Turkish Republic established there was a one-party system. CHP 

does not allow establishing the organizations that will awake the consciousness of 

the class. For this reason, it was allowed to form associations based on the 

occupations. After the Members Act Law No. 4919, in 1946, unions or class-based 

associations freely established. But CHP always controlled the activities of trade 

unions. So, workers who are friendly with CHP or its members, enter the managerial 

stuff in unions. From that day to this day, a lot has changed, but it was not enough to 

destroy workers’ problems. Hence, in 2016, which Avon resistance started, there was 

already the State of Emergency established AKP government, after ‘15 July coup 

attempt’ in Turkey.  

During this time, around 15 strikes banned or delayed by the government. But that 

does not mean those barriers reason to stop women from asking for their rights.  

One specific moment which happened during Avon resistance is a good example of 

even resistance process how women face with gendered norms. During the sit-down 

act in front of the Avon Company. The statements made by the security officer to the 

protesting women workers summarize the situation: "Do not wait here, go find a 

husband, make a child." 
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It shows how domestic roles attached women in every part of the daily life, 

in the political arena and with their worker identity. This is also why Ngai, use the 

term ‘factory daughters’ thus, while they are exploiting as ‘unpaid house workers’ at 

the house as a daughter or wife, they also expose the same mentality at work and 

became like the daughter of the factory.  

  Besides traditional roles, norms, and cultures, globalization of culture and 

cultural norms has hand in it. According to Gramsci’s cultural hegemony, culture is 

a way of building hegemony. It was through schools or religious institutions in the 

past, but now governments have effective media tools like TV, radio, newspapers, 

and internet to shape identities, relationships, and emotions. As Marx and Gramsci 

supports, the dominant ideology of the ruling class has the power to manipulate the 

beliefs, perceptions, values, and habits of the rest of society. Those claims prove the 

economically powerful ones have the power to have a say in politics, but also have 

the power to influence the popular culture and trends. Marketing advertisements also 

takes advantage of it and use their jingles, slogans and ads for manipulate the belief 

and attitude towards beauty.  

 One of the trendy sector is cosmetics and it is certain that international 

cosmetic firms decide ‘best look for this season’ so they can sell their different 

products. 

We knew that people spend 7 billion Dollar for cosmetic products and they are selling 

under the name of ‘feeling better’. At this point, finance capital directly plays to 

emotions and psychology of people – especially women. This psychological 

procedure does not have only one reason. Both capitalism, finance capital, globalism, 

global culture, the beauty firms in the competition have hand in it. While finance 

capital and the global economy think about ways of getting maximum benefit, they 

use culture as their tool. This culture tool includes all components that could reach 

all kind of people from society, no matter gender, age, and ethnicity. Today, while 

almost every corner fills within different stimulus, we expose images of ideal bodies 

in every place; school, work, public transportation etc.  
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On the other hand, our family, friends, colleagues, teachers who perfectly 

internalizes those idealized have main power to affect our emotions and attitudes. 

Those people around us have the capacity to impose us those gendered norms with 

judging, with their habits and, attitudes. If we want to make it concrete; it is a chain, 

interlocking impellers and infinite loop which is really hard to break, fight and even 

stand against it. It is a kind of funnel cloud that pulls everyone toward itself.  

  So, when we have all those cultural, economic and political disorders, one of 

the important question is: What is the solution?  

In different times of history, people use different alternative ways to stand against 

unfairness and asking for their rights. Some of them are basically, strikes, protests, 

civil disobedience, and even a hunger strike. But the main thing is creating solidarity, 

collective movement and organizing. They might face the government’s or 

politician’s barriers but people gathered around common trouble, creates a common 

soul and have will to move collectively. On the other hand, those people should have 

class consciousness.  

  When we look at potential political barriers in Turkey, we saw last accepted 

1983 law which says: "In the event of a statute or lock-out that has been or has 

decided, or if it is detrimental to national health or national security, the Council of 

Ministers may delay the strike and lockout in this dispute for not more than thirty 

days.” 

 Also, the AKP government announced ‘State of Emergency’ on 20 July and banned 

at least 13 strikes with asserting ‘national health and security risk’. Government 

exploits this law very well. When there are already thousands of barrier layers, laws, 

which governments introduce for their own sake, makes it impossible to stand against 

the system. Thus, it is important to remind that resisting, protesting or starting strike 

became difficult under this political agenda. 

  These rules were valid at the time of the Avon strike. In accordance with the 

Avon case, it is undeniable if you are women and worker at the same time, you have 

to fight for more than one thing.  
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The anger of women that accumulated for years came to the blasting point when eight 

workers fired from Avon because of union membership. Women who have been 

working under bad conditions with low wages for many years are dismissed when 

they become union members. Reasons why workers want union membership of 

DGD-SEN already existed bad treatments like; long working hours, psychological 

violence, mobbing, health problems because of the working environment, 

abasement, discrimination between white-collars and workers, low salary; which are 

the result of the mentioned capitalist system.  

  As an all other capitalist firms, the reason why Avon Company did not want 

workers to be a union member is obvious and straightforward; they do not wish any 

thread against their benefits. They are aware that there is an industrial reserve army 

at the outside of the firm. They do not want to spend the time to listen to a worker’s 

‘waywardness’ and ‘time-consuming unnecessary complaint’. 

  As a result, they succeed in going through this hard sledding and started a 

strike. During resistance, women use different tools for protesting. They were 

pitching a tent in front of the fabric, made sit-down acts, lying in front of service 

vehicles and use creative slogans. All those tools help them to make their wishes 

concrete and made the resistance visible.  

  Specifically, their use of creative slogans catches the attention of the public.  

When we analyze deeply those slogans, it is clear that they redefine existed rules, 

regulations and gendered norms. They are one of the most crucial tools for 

mobilization and social movements which mentioned before as a way of resistance. 

They help to draw attention, taking fast action, reflects desires and emotions and 

creating solidarity, which are core functions for a social movement.  

At the same time, they summarize the whole process with catchy and strong words.   

At that time what Avon doing was:  

•    While the firm is bragging of being international cannot make its own women 

workers feel comfortable. To top it all off, make them hardly manage with their low 

salary, make them dependent on others for a living.  
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•    Making expensive advertisement on TVs and billboards about the importance of 

women health and support free health check for customers while sickening their 

workers.  

•    Firms the company's lack of a policy to help workers about child care and family. 

Like fire them suddenly and have the power to change their place of work without 

even asking them.  

  Avon, who has a long market history and based its basic motto on 

‘Empowering Women’, makes contradiction with the treatment of women working 

in a warehouse and that small group of women stand against them. Their strike started 

with eight workers has grown in a short time. Imagine thousands of women enter in 

the fabric, get lower wage than its worth means unpredictable profit both for 

government and the firm. This is why government sometimes turn a blind eye to 

those firms and silently support them.  

  At this point, what Avon’s women workers exactly doing was changing the 

meaning of the system’s stereotyped and selfish definitions. They came up with new 

discourses against Avon’s imaginary ones which seems like aims to empowering 

women while reproducing gendered norms and stigmas. Attention catching point is 

while they are standing against exited political and marketing slogans, they use same 

tactics with them. Which means: they have made short, clear, rhyming and easy to 

remember slogans. They try to reach emotions and support to take fast action like 

social movement and boycotting while for marketing ads ‘action’ is going shopping. 

They subvert political slogans which seeks social norms, perceptions, traditions and 

culture of the society for their own seek and image. While political parties, politicians 

and firms use them to create identity and vision they use for demolishing them. While 

firms point construct a problem which only be solved within using their products, 

they reveal that real problem is those firms and their ideologies, not the women as a 

person. With slogans during their resistance they directly play to firms’ identity 

building process, costumers’ decision process which built with ad slogans and have 

power to affect them economically.  
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They changed the meaning of what capitalist system called ‘beauty’, ‘solidarity’, 

‘worker’, ‘women. Workers redefine what cause injustice, discrimination, and 

stigmas with slogans and reveal the exploitations they have faced.  

Slogans also help to create specific group identity, creating consciousness, to keep 

the collective movement alive. They also change the meaning of Avon’s slogans, add 

humor and sarcasm to them. They use Avon’s ‘Yaz sezonunun vazgeçilmez rengi’ 

ad and make relate it with resistance through emphasizing the importance of 

solidarity. It is worth to mention another women strike’s slogans which going on for 

7 months in Istanbul to protest firing union worker members.  Flormar cosmetic’s 

women workers also use “We are women, we do everything” with reversing firm’s 

“With Flormar, women do everything” Using slogans with reserving their meanings 

resembles black people's 'nigga' discourse or LGBT's 'velev ki ibneyiz' slogan. It 

represents social meaning and reflects a specific identity. With using this 'reversing 

the meaning' form, speakers represent their awareness and reaction of their history, 

subordination and injustice practices they face. The form has been productive 

because it also aims solidarity and desire for positive change. 

 During their resistance, they used five main slogans. They use redefining, 

changing the meaning, reversing the meaning, parody, humor, irony and sometimes 

sarcasm.  We can sort by under 6 topics the effect of their slogans:  

• They claim that they are aware of the existed political and economic system, 

they are aware of this system is exploiting them and they say ‘We are standing 

against them despite you’, ‘We have the power to change your stereotyped 

system’.  

• Secondly, they emphasize solidarity which is trying to prevent by a firm with 

unequal applications. They basically say: The essence of solidarity is not 

something like what you define and reflect. Despite you, we changed the 

meaning and we came together against you.  
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• Besides, we see during resistance social media users use hashtags to support 

them and draw attention which is another example of solidarity.  

• Even though mainstream media which under the control of the government, 

did not publish their story, other publications make their voice heard. 

Independent and leftist media organs make videos and publish them on 

YouTube.  

• They continue with: Beauty is not something you show in your ads. Women 

do not need to take your products to be ‘beautiful’ and to support you to 

reproduce your gender norms over and over again. Thus, real beauty came 

within resistance against your rules.  

• They came against traditional gender norms which claim women are 

‘obedient’ and ‘patience’, ‘embedded with caring activities’. They oppose the 

‘ideal worker’ and ‘disciplined bodies’ concept created by capitalism. They 

also come against domestic roles with joining to the union and taking part in 

the resistance. Thus, Betül Urhan’s in-depth interview (2014), shows how 

families could be barriers women’s right of unionization with using domestic 

roles. One of the female Former Union Workplace Representative from 

TÜRK-İŞ claims “ ... You are organizing with her husband. If her husband 

lets you up, then you register the lady. The woman is not organizing, they 

organizing with their husband.” Also, another female Trade Union Specialist 

from DISK says “Trade union organization creates a situation that 

jeopardizes job security. Being a union member in Turkey means losing your 

job. So, women cannot decide alone. We have many women member who 

brings their husbands to us with thinking ‘if husband trust union, she will 

have more freedom with her relationship with the union. We have many 

women, who say they want to withdraw because of their husbands.” 

By this means, they also challenge ‘obedient women worker’ stigma.  

• They show that they don't deserve the bad working conditions- which made 

them sick- they've been exposed to for years. 
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• At the same time, they reveal that global capital instrumentalizes feminism. 

While hiding how  women in fabrics exploited, Avon also feces the meaning 

and content of feminism by introducing feminism outside as ‘must’ for 

independent women, ‘cool’ and ‘trendy.’ They expand the firm with 

marketing ‘gender equality.’ This situation pose ‘market feminism.’ The firm 

uses ‘feminism’ as a tool to get benefit and profit.  

  They make a reference to Avon’s most popular and trend selling product 

lipstick for making an irony, to criticize firm’s ‘beauty norm strategy’ (with Remove 

your lipstick, raise your voice). Avon imposing those norms for its own sake and was 

covered with its lipstick. Eylem also claims that with using ‘lipstick’ they want to 

call women to boycott. They also mention beauty norms, which Avon wants to 

impose and seem like defending women rights by mentioning its beauty products. 

Workers kind of poke fun at this situation because they knew it is not reflecting the 

reality at all.  

  Secondly, they change the meaning of ‘thank you’. They see all those 

problems as a chance for getting together, acting collectively and ‘thanks’ Avon for 

cause them to build solidarity between women.  

Thirdly, they chanted ‘Dispensable color of the summer season: Resistance’ to 

emphasize ‘resistance’ as a new trend of summer. Within capitalist words’ language, 

they made an irony within referring to Avon’s ads. They reverse the slogan used by 

the company to express their unfair situation. They lash finance capital which creates 

‘trends’ secretly, and pretends like ‘producing cheap products for women’s sake’. 

  Lastly, they always remind that they will not give up until getting their rights. 

They were right; Avon signed a new worker policy for the first time in its history.  

  At the end of the day, it would not be wrong to say that those women achieved 

and were successful. First of all, 95 workers in the warehouse did not sign the 

renewed contract due to the change of Subcontractor Company. This situation shows 

other workers who are not fired gave support to the resistance process due to the risk 

of firing the job.  
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Although Avon insists that there was no such problem; hygiene of toilets and dining 

hall were one of the biggest complaints of workers. During protests, workers 

mentioned this situation frequently, and the firm renovated restrooms and hall.  

After the minimum wage hike in January 2016, promotions based on performance 

given to workers were removed but brought back after the trade union activities.  

The flooring was not suitable for a long time for workers' health and safety, because 

of the dust problem. There was no fatigue reducing agent for standing workers but 

the floor carpeted.  

Workers who were ill at work were forced to go to the hospital with their 

opportunities, but for the first time, the sick female worker was taken to the hospital 

by the firm’s vehicle.  

For the first time in Avon history, the firm gave victual before the Ramadan. Avon 

signed a new policy in its history. Workers and employer representatives held 

meetings. This is the most critical step for unionizing and its recognition from the 

Avon.  

Even Avon did not renounce from KLÜH, Avon and KLÜH said that the authorities 

would fulfill requests which submitted during meetings with workers and they 

promised to raise workers 300-400 TL. Also, the union had a complaint with the 

necessary institutions and Avon, inspection by inspectors. 

In conclusion, Avon women workers’ resistance proves one more time that even 

though there is strong stigmas and roles of patriarchy, even though there are political 

gaps about women and workers rights, women have conscious and power to take 

collective action. While they are trying to get their rights, they also take a big step 

toward breaking the chains of gendered benefits of the capitalist system. As their 

tools, slogans give information about those women's perspectives and reasons to start 

protests. They were challenged to a system with the word they have chanted; redefine 

the terms which cause discrimination among women workers.  

 



74 
 

Therefore, women in the world who fed up physically, economic, verbal and, 

psychological violence should realize their situation first and no longer stay passive 

against this system. They should not accept being a victim of the economic crisis and 

the global economy. Like Palmeiro (2016, Our Call) says in her international strike 

call, women have solidarity weapon and must use it if they do not want to be victims 

anymore. They should raise their voice with using their mindful slogans. Because the 

words they chant have the power to influence the next generations, patriarchal 

system’s boss and capitalists. 
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