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ABSTRACT

The aim of this study is to better understand the advent of the corporate social responsibility
(CSR) - to diagnose the concept and to evaluate which of the CSR areas are most and less
preferred in Turkey. Another aim is to gain insight on a CSR process model as applied by PR
agencies or specialists. In the secondary research, literature is reviewed for definitions of CSR,
relationship of CSR and public relations and the areas of CSR in both the world and Turkey.
In study 1, indepth interviews were conducted, in which the practices of CSR in Turkey were
discussed. The interviews have revealed that the most encountered CSR projects are the ones
concerning education, then comes the health and environmental issues, next the ones
concerning art and culture and lastly human rights and the employee affairs. Study 2 consists
of a case study in which Turkcell’s CSR project, “Contemporary Girls of Contemporary
Turkey”, (the winner in the Golden World Awards for Excellence in Public Relations, 2001) is
analyzed.

Key words: Public Relations, Social Responsibility, Corporate Social Responsibility, Case
Study.
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OZET

Bu ¢alismanin amaci kurumsal sosyal sorumluluk (KSS) kavraminin gelisimini daha iyi
anlamak - kavrami tanumlamak ve Tiirkiye’de hangi sosyal sorumluluk alanlarinda en fazla ve
en az proje gergeklestirildigini ortaya koymaktir. Bir diger amag ise halkla iligkiler ajanslari ve
uzmanlari tarafindan uygulanan kurumsal sosyal sorumluluk uygulama modeli hakkinda fikir
sahibi olmaktir. Ikincil arastirmada yazin taramasi yapilarak KSS tanimlari, sosyal sorumluluk
ve halkla iliskiler arasindaki iliski ile diinyada ve Tiirkiye’de uygulanan sosyal sorumluluk
projelerinin hangi alanlarda gerceklestirildigi incelenmistir.Birincil aragtirmanin ilk
boliimiinde  Tiirkiye’deki kurumsal sosyal sorumluluk uygulamalarinin tartisildig
derinlemesine goriismeler gerceklestirilmigtir. Bu goriismeler, en ¢ok rastlanilan KSS
projelerinin egitimle ilgili oldugunu ortaya koymustur. Bunu ikinci sirada saglik ve gevre,
liglincii sirada Kiiltiir ve sanat, son olarak insan ve personel haklari takip etmektedir. Ikinci
bsliim ise bir drnekolay ¢alismasini kapsamaktadir. Uluslararas1 Halkla iliskiler Dernegi *nin
2001 yihnda gerceklestirdigi “Halkla iliskilerde Miikemmelliyet, Diinya Yarismasi”nda
topluma hizmet alaninda 6diil kazanan “Cagdas Tiirkiye’nin Cagdas Kizlari” isimli proje
incelenmistir.

Anahtar Kelimeler: Halkla liskiler, Sosyal Sorumluluk, Kurumsal Sosyal Sorumluluk,
Ornekolay Calismast.
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1. INTRODUCTION

Since the industrial revolution, there has been great changes not only in business and
technology, but also in social systems and the way people consume. At first, there was mass
production and mass marketing, where the same products and services were presented to
masses with the same marketing mixes, which lead to mass consumerism attitude. Then
consumers started to search for quality and to make comparisons between brands. Next came
the more conscious consumers, who looked for others’ wellbeing as well as their own. And
today consumers are looking out for the wellbeing of their own, their society, the next
generations’ and the world’s. In other words, today’s consumer is expecting socially

responsible producers.

In the last two decades, more and more corporations have been getting deeply involved
in social issues. This is not only because they suddenly got aware of their responsibilities for
the wellbeing of the society; but they also learned that they cannot reach the conscious masses
by only producing and promoting their products. Thus, the corporations needed to find the
way to reach their audiences’ brains and their hearts. This was where a siginificant growth of

interest in the concept of “Corporate Social Responsibility” (CSR) appeared.

Corporations are now trying to show their difference from other corporations with the
help of this concept which can be briefly defined as a corporation’s contributions to its
community. The opinion that a corporation which is founded or exists in a particular country
has to comply with the norms of that country, both legally and socially, lead them to adopt
new and virtous approaches that aim at presenting a more qualified life to the internal and
external audiences they target, besides the general public. Also the significance paid by the
world’s largest organizations such as The United Nations, The European Union and The
World Bank have pushed the other large and small organizations to pay attention to CSR

especially in the last two decades.



On the academic side, scholars have been dealing with the reasons, process and the
consequences of CSR since the beginning of the industrial revolution. Many theorotical and
empirical studies have been produced. However, as the corporate social responsibility concept
can conate different things to different sectors and corporations and as there is no single way
to impliment the social responsibility programmes, there are huge differences between the

academic and business worlds’ understandings of the concept.

This study is a modest attempt to determine the social and environmental
responsibilities of corporations and to clarify the idea of the corporate citizenship. In the first
part, which will draw a theoretical framework, the relationship between public relations and
corporate social responsibility will be explored. Second in this part, the possible meanings of
the corporate social responsibility concept will be examined from both the academic and the
business worlds’ perspectives. The development of the concept in the world and Turkey and
the reasons of CSR’s growing importance after all the stages it has been through will also be
analyzed. This part will end with the content of practices of CSR and the contribution it brings

to a corporation.

The primary research stage of this work will comprise two studies; the first study’s aim
will be to find out which practices are most common to Turkish corporations and which are
neglected. The second study will be a case study in which a highly reputed CSR campaign
“Contemporary Girls of Contemporary Turkey” carried out by Turkcell will be analyzed. The
research, programming, implementation stages and the consequences of the campaign will be

figured out so that the plan of a successful CSR programme can be outlined.

The aim of this study is to give an understanding of the idea of corporate social
responsibility and to form a model which will demonstrate the steps of a successful CSR
campaign. The outcomes of this study is expected to form a corporate social responsibility

masterplan. To do so, this study will seek the answer to the following three questions:

- What are the social and environmental responsibilities of contemporary corporations?



2-  Which of these universally agreed social and environmental responsibilities are
undertaken by Turkish corporations? Which of them are neglected?

3-  What kinds of specifications should a CSR campaign have in order to succeed?

1.1 Methodology

This thesis will consist of three parts. The first part will comprise the literature review.
The definitions, historical framework, and the areas of CSR, besides the relationship with
public relations will be given in this part. Briefly, the aim of this part is to introduce the

corporate social responsibility concept and the advent of the idea.

Qualitative research will be adopted in the second part to explore the corporate social
responsibility practices in Turkey. The main aim of this part is to find out which practices are
most common to Turkish corporations and which are neglected, so that the projects realized by
Turkish firms have to be examined. However, it is almost impossible to reach the corporations
and get answers to the questions about their million-dollar projects which are kept as top-
secrets. Thus, the methodology of this part is planned to include in-depth interviews with
specialists that work for the most well-known public relations agencies, who can give insight
and important information on the general approaches in Turkey. Directors will be chosen as
interviewees if possible. This part will end with some direct examples of CSR projects

realized by Eczacibast Holding, Kog¢ Holding and Siemens.

The third part will consist of a case study. The successful (winner in the Golden World
Awards for Excellence in Public Relations, 2001) CSR project of Turkcell, Turkey’s largest
GSM company (Global System of Mobile Communication), will be analyzed and presented as
a case study. This case will illustrate the CSR principles and test the theoretical applications

given in the first part.

Finally, corporations’ responsibilities to the society will be discussed in the light of the



studies of the scholars, and conclusions will be drawn on the “musts” of a corporate social

responsibility project.

1.2 Limitations

The second part of this study, that includes the primary research to explore the

practices in Turkey, is limited with

#  the 4 well-known PR agencies in Istanbul.

B the information gathered through the web sites of the corporations.
The third part, that includes the case study, is limited with
#  the information taken from the the folder that has been prepared to be presented in the

competition “IPRA Golden World Awards for Excellence” in 2001,

b the Milliyet and Hiirriyet newspapers in the media coverage sections.



2. THEORETICAL FRAMEWORK

The nature of the public relations profession requires a constant adaptation to the
changes in the society. Therefore, the changes in the values and attiudes of people are directly
reflected in PR business. Today, people are not only thinking about their own satisfaction with
the products and services they buy, but they also care about the results of their purchases by
means of the influences this purchase will have on the economic condition of society, the
environment, shortly the future of other people. This is why public relations discipline has
been widened as to include the issues which are followed by the majority of the societies. One

of these issues is the responsibilities of the corporations to the society.

This chapter will briefly examine the relationship between public relations and
corporate social responsibility, the reasons of PR practitioners to involve in social
responsibility, the similarities and differences in the definitions and the processes of both

concepts.

2.1 The Relationship Between PR and CSR

While scrutinizing the relationship between the public relations and corporate social
responsibility , it is important to mention that, corporate social responsibility is seen as as a
very effective tool and approach of public relations in this study. As the main aim of PR is to
create and maintain mutual understanding and good will between a company and its publics,
and as the publics are getting more and more conscious about the fact that companies owe
something to the society they live in, firms are assuming broader and broader responsibility.
Because it is impossible not to see that an environmentally and socially responsible business

approach creates good business for many companies.

In the late 1970s and early 1980s, the importance of CSR has been increased and at the
same time the corporation’s image became an important concern. Because of the increasing

demand for information from the public, the corporations had to meet this need.



The important changes in business and society during the late 1970s, affected public
relations by forcing it into the center of the communication field. It has gone through various
iterations, from public information to reputation management, yet its process and function

remains strikingly similar to the central topic of CSR.

2.1.1 Development of Public Relations and CSR

Although organizations have been “relating” to the “public” for centuries, the 1920s
began what became the most dramatic set of changes in the public relations field, which
continued in earnest through the 1950s. Before this period, public relations focused on the
dissemination of information or one-way communication models in which the quality of
information was important but audience feedback had yet to be fully considered. Public
relations grew in scope and stature in the 1920s with social scientists begining to take note of

the profession (Newsome D. & Turk J.V. & Kruckeberg D., 2000).

Theorists, such as Walter Lippmann, focused on the importance of the media in
forming public opinion. Practitioners also began to focus on the idea of social responsibility,
noting that it was good for oublic relations and hence good for business. (Golden L. L. in

Cynthia E. Clark, 2000)

“In the 1930s, the primary challenge was to persuade a confused public that things
were about to change for the better. The focus of public relations at the time can be summed
up by the campaign slogan of The National Association of Manufacturers and the US
Chamber of Commerce, “What helps business helps you”. (Golden L. L. in Cynthia E. Clark,
2000)

“The 1940s, according to one communications scholar, saw public relations become a
“full-fledged profession as it became more sophisticated and coordinated”. (Steinberg C. S.,

1975: 27)



Practitioners began to use opinion research techniques such as the newly established
Gallup Poll.
[t was also during this time that the first school of public relations was established at

Boston University.

“In the 1950s, it was television that had a profound effect on public relations because
of its powerful ability to shape the publics’ opinions, something eagerly sought. Some
corporations found TV to be helpful in shaping their reputations, whereas others did not”
(Newsome D., 2000: 49).

Public relations study began to blossom with over 100 college or universities offering
courses in public relations. Theory tended to focus on two-way communication models and
was practiced by the likes of Edward Bernays, who focused on scientific research, audience
feedback and the evaluation of attitudes. “Corporations were counseled to gain the public’s
consent for their operations and over-all philosophy, thereby solving public policy problems”
(Heath R. L., 1990: 29-65).

“During the 1960s, the antibusiness sentiment in the United States was obvious. The
much publicized era of activism began to change the way in which corporations interacted
with society, and thus how they communicated with society”. Nuclear power, civil rights
abuses, regulation of business’ activities, the consumer rights movement and the women’s
movement were the key issues in business and society in the 1960s. New demands were
placed on public relations professionals, such as management skills and an understanding of
human psychology. By the late 1960s, the discipline had its own organization, the Public
Relations Society of America (Clark, C.E., 2000:2).

The idea of CSR appeared around the turn of the 20th century. (Post J. E. & Frederick
W. C. & Lawrence A. T. & Weber J., 1996) At that time, businesses tended to respond to
societal needs through charity. Certain wealthy individuals, such as Andrew Carnegie and

Henry Ford, gave money to support the poor in a time when medicare and Social Security did



not exist. Soon, society’s needs became too great, with steady population increases and the
aftermath of World War 1. As a result, much of the charitable contributions were taken on by

businesses themselves and not just by their wealthy owners.

According to Post et al (1996) many of today’s businesses think of CSR as making
these types of paternalistic, charitable contributions. However, he continues, there is another
form of CSR, that is, the stewardship principle. According to this view, corporations become
stewards or public trustees by using their resources to affect all people in society in
fundemental ways, not just stockholders. This latter principle led to modern stakeholder theory
in which corporate managers recognize the need to interact meaningfully with all groups who

have a stake in the organization’s activities.

As Wood outlined in her comprehensive work on theory and research in corporate
social performance, “it became apparent during this time, particularly through social activism
and regulatory activity, that social expectations of business had outstripped managers’
comprehension and capabilities.” (Wood D J., 1991: 383) Thus scholars and managers alike
began to explore, in earnest, the ideas of CSR. In the 1970s, a plethora of studies on various
business-related social problems were conducted. Such research was based on the idea that a

business is an “actor in the environment and should respond to social pressures and demands.”

By the early 1980s, the companies focused on how companies should be responsible
and how they tend to respond business-related social related social issues as well as what was
considered ethical behavior (Clark, C. E., 2000). Models of CSR began to emerge, with most
claiming that business and society are intricately woven and that businesses had a
responsibility to respond to societal needs and pressures.

The founding of the International Association of Business and Society in 1990
reiterated the notion that all businesses around the globe faced similar business and societal

issues.



2.1.2 The Process and Responsibilities of Public Relations

In the most widely read textbooks published after 1970, the process of public relations
is described by using decision making models and two-way communication. Cutlip and Center
offered four stages in their public relations model: fact-finding and feedback, planning and
programming, action and communication and evaluation. (Cutlip S. M. & Center A. H., 1978:

316-317) This idea was slightly altered and became the four-step management process:

- Defining the problem or opportunity,
- Planning and programming,
- Taking action and communicating,

- Evaluating the program. (Cutlip S. M. & Center A. H. & Broom G. M., 1994)

Marston derived the well-known RACE framework from the above model, which

includes: research, action, communication and evaluation .(Marston J. E., 1979: 185-203)

These formulas set out to solve an organizational or image problem by using primary
or secondary research techniques to uncover it and communication tactics ( issue ads, news
releases, and alike) to remedy it. These decision-making processes are well known in public
relations education and practice today, although they are quite different from the publicity-
seeking press agents and publicists of the early part of the 1900s who practiced one-way
communication. (Grunig J. E. & Hunt T. T., 1984)

Grunig and Hunt referred to these processes in their description of two-way
symmetrical communication. They maintained that with the two-way symmetrical model both
the company and various publics can change attitudes and behaviour as a result of a well
planned, two-way flow of information. Rather than simply disseminating information,
practitioners of this approach research the values of the stakeholder and attempt to define the

issue, mutually, before communicating a corporate policy or a program regarding that issue.



Public relations firms seeking excellence practice two-way symmetrical
communication, which can foster better relationships leading to greater organizational

effectiveness, stronger ethics and higher profits. (Grunig J. E., 1992)

Practitioners, not just theorists, helped to forward the ideas of the two-way symmetrical
model. In the mid-1970s, Harold Burson, one of the founders of Burson-Marsteller, began
advocating that the role of a public relations executive is to provide qualitative evaluation of
social trends, which will help the practitioner develop policies leading to a formal corporate

response. (Burson H., 1974:224,227)

James Grunig and Todd Hunt devoted a chapter in their book to public relations and
public responsibility in which they said, “public or social, responsibility has become a major
reason for an organizationto have a public relations function” and two-way symmetrical

communication is the best means by which to evaluate social responsibility.

Grunig and Hunt maintained that with the two-way symmetrical model both the
company and the stakeholder can change attitudes and behaviour as a result of a well planned,

two-way flow of information.( Grunig J. E. & Hunt T. T., 1984)

“During the 1990s, practitioners at the top public relations agencies promoted their
services as reputation management and were clearly focused on a two-way symmetrical
model.Besides managing reputation, the public relations practitioner must maintain credibility,
build solid internal and external relationships and effectively manage issues” (Clark, C. E.,

2000:5).

2.1.3 Corporate Social Responsibility: Process and Responsibility

In his study, the CSR theorist L.E. Preston focused on the management of social issues

by corporations.(Clarkson M. B. E., 1995) The managers followed a four-step process known

10



as corporate social involvement. The stages included;

- Awareness or recognition of an issue;
- Analysis and Planning;
- Response in terms of policy development and

- Implementation

Another theorist Archie B. Carroll, sharpened the definition of CSR by stating that
businesses have four basic responsibilities to society: economic, legal, ethical and
dsiscretionary. He also outlined four main responsiveness strategies: reactive, defensive,

accomodative and proactive (Carroll A. B, 1979).

Donna Wood, the CSP researcher provided a model of corporate social performence in
a well-developed schema of principles, processes and outcomes. The Principles help to
describe CSR, which is based on legitimacy, public responsibility and managerial discretion.
The process of CSR includes environmental assessment, stakeholder management and issues
management. The final component refers to the outcomes of corporate behaviour on social

impacts, programs and policies.(Wood D. J.,1991:388-389)

2.1.4 The Similarities of Public Relations and CSR

Wood’s description of corporate social performence and Cutlip and Center’s four-step
management process provide the central unifying factor between public relations and social
issues in management.

Begining with the first stage of the management process, effective public relations
practitioners focus on research and definition of the problem, or in some cases, the
opportunity. This first step relies on internal and external situational analysis to monitor the
knowledge, opinions, attitudes and behaviours of those who are concerned with or affected by

the actions and policies of an organization. (Cutlip S. M. et al, 1994: 201-203)

11



This initial step provides the foundation for the entire management process wherein
communication is viewed as part of the solution, not the problem. The internal situation
analysis includes a communications audit, “a systematic documentation of an organization’s
communication behaviour for the purpose of understanding how it communicates with its
publics.” (Cutlip S. M. et al, 1994: 323)

Strategic planning in public relations involves making sound decisions about program
goals and objectives, identifying key publics, setting policies and determining strategies.
(Cutlip S. M. et al, 1994: 349)

2.1.4.1 The publics

The aims of both corporate social responsibility approach and the public relations
discipline is to establish and maintain trust, goodwill and understanding between a company
and its publics. Although each PR project or CSR campaign has its own special audience to
communicate, a similarity of “publics” can be discussed. It is important to note that the
consumers are not the onlu publics to be reached. Generally there are 6 basic publics that take
place in nearly all PR text books (for example Baskin et al, 2000 and Jefkins, 1998). These 6

publics are as follows:

Media Publics: “The media are the businesses that gather, package and sell information”
(Baskin et al, 2000:196). By giving information to the societies, the media shape our
perceptions and beliefs. As the journalists gather and organize information for the media, they
have an important responsibility to the society they live in. They have the responsibility to
provide information to the society, but also to provide feedback from society to the
administrators of public institutions. Besides the journalists, national and local TV stations,
national and local radio channels, national and local magazines, national and local newspapers

can be counted as the media publics.
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Employees: As it is understood from the headline, employees as target audience, involve
communication with the actual employees of a corporation. The potential employees are
sometimes included in the communication programmes of the actual employees, whereas
some authors see potential employees as a different public.

If an organization achieves effective employee communication, the results may include more

satisfied and productive employees (Baskin et al, 2000).

Communify: Community relations mean a corporation’s planned and sustained participation
within a community in which it exists. “The quality of an organization’s employees the
cooperativeness of citizens and governmental agencies, the patronage of community members,
the ability to attract — indeed, the success or a failure of an organization may depend on the
effectiveness of its community relations” (Baskin et al, 2000: 269).

Jefkins (1998) underlines that different types of organizations will have different communities
thus communities of a department store, a nuclear power station, hotel, educational

establishment will be different.

Government: Public relations has to deal with the political environment of organizations.
Relations with government is of great importance for every kind of organization. Relations
with government is sometimes referred to as public affairs. The activities include monitoring
public policy, providing political education for employees, maintaining liaison with various

governmental units, encouraging political participation, etc (Baskin et al, 2000).

Investor Relations: Investors consist of not only individual buyers of shares and securities,
but also of investment analyists and big share buyers (Jefkins, F. 1998). The main aim of
establishing strong relationships with investors is to build confidence. The way to succeed

this, is to provide precise information that concerns financial communities.
Consumer Relations: This aspect of public relations supports marketing efforts and usually

takes place in the integrated marketing communications strategies. The public relations’ role

in consumer relations is to build reputation and image, manage the crises when necessary,
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make research on public opinion and attitudes besides management of issues.

2.2 Concept of Corporate Social Responsibility

Dayton in Anderson summarises the changing role of business as seen in the following

S . . e . .
quotation, “I maintain that business must change its priorities. We are not in business to make
maximum profit for our shareholders. We are in business for only one reason; to serve society.
Profit is our reward for doing it well. If business does not serve society, society will not

tolerate our profits or even our existence.” (Anderson, 1989: 3).

Thus, to find out where they stand, companies need to answer two aspects of their
operations: (1) The quality of their management - both in terms of people and processes and
(2) The nature and quantity of their impact on society in the various areas (Baker, 2002).
Answers to these two aspects show the companies’ point of view about social responsibility
since  Because business decisions have a major impact on the daily lives of everyone in
society, business leaders must weigh their decisions against a number of societal and ethical

issues (Boone, L. and Kurtz, D. 1990: 33).

According to Boone and Kurtz, business’s social responsibilities can be classified in
regard to its relationship to the general public, customers, company personnel, business
associates and investors and the financial community. In the light of these issues it can be said
that social responsibility involves questions of ethics, legality, economic costs and

management judgement (Frederick W. & Post, J. & Davis K. 1992:29).

It is obvious that in the last decades, business boundaries have changed. Customers are
changing their ways of consuming: from a mass consumerism attitude in the 1960s, they
evolved in the late 1970s by requiring that purchased products comply to the stated quality, in
the 1980s by asking for environmentally friendly products and today by demanding that

producers become socially responsible. It is the era of the ethical consumer. Multinationals are
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becoming bigger as acquisition and merger activities continue, thus giving them significant
environmental, political and social responsibilities. Due to these new pressures, a change from

shareholder capitalism to stakeholder capitalism is necessary in order to succeed in the market.

Businesses tend to be self-regulating, with management systems providing an
indication of the way in which they are working and responding to their new responsibilities
(Punter, 1998).

Corporations are not only economic entities but also social and political actors.
Therefore they must make economic growth and the enhancement of the life of people a top
priority. It should be mentioned that there is a failure to note that healthy, prosperous and
stable communities mean more business opportunities for corporations. That is, it is to the
advantage of corporations that poverty, discrimination, diseases, and political abuses are
eradicated (Abbas, 2000). And also if industry does not take action on its own, societal

problems may get worse and business itself may have trouble surviving in the future
(Anderson, 1989: 10).

This research has aimed to examine the background and development of corporate
social reponsibility. By analyzing the various definitions of CSR, the areas of CSR will be

determined.

“Corporate responsibility’s twentieth-century incarnation originated as an American
practice and was subsequently adopted in Britain and Europe. The practice was stimulated by
the idea that affluent companies could well afford charitable donations to those less well off in
society. The sense of obligation was nourished by social activists in the 1960s and 1970s,
many of whom criticized the role of large corporations and power elites in society and argued
that political and economic justice could only be achieved through a redistribution of goods
and power. These sorts of arguments tend to promote an idea that increased power should
bring with it increased responsibility and an obligation not to exploit or take advantage of

individuals and small communities” (L.’Etang 1996: 85).
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Although it is a relatively new topic to discuss and apply in business world; it has deep roots

in history.

Social responsibility as a concept has been with us since the beginning of humankind.
It has been developed and has obtained its present meaning as the human beings have
improved themselves. In this research, different kinds of CSR definitions will be given and
analyzed in order to apprehend the concept, corporate social responsibility and determine the
areas of CSR.

In the dictionaries, the word “responsibility” is defined as: “The state, quality, or fact
of being responsible, answerable or accountable”. But as it is used for concern for others, the

term “social” should be added to the word “responsibility”.

The first comprehensive approach to modern era social responsibility was conducted in
1953 with the publication of Howard R. Bowen’s Book, “Social Responsibilities of
Businessman”. According to Bowen, social responsibility refers to the obligation of
businessman to pursue those policies, to make those decisions or to follow those lines of
action which are desirable in terms of objectives and values of our society (Anderson, 1989:
6).

In the last decades, a new term, “corporate” was added to the concept “social
responsibility”. Social responsibility involves two major elements: business and society and
these two elements are interrelated with each other. In business world, the needs and
expectations of the society should be carried out, so that society can accept the existence of
corporations and play a big role on increasing their profits. As a result, social responsibility
actions should be planned and long-term and the companies should perceive this concept as a
whole. Besides, they should plan and execute their socially responsible actions starting from
the top management to the person working at the bottom level. The term corporate shows that

the company takes social responsibility as a company policy.
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In the publication "Making Good Business Sense" edited by “The World Business
Council for Sustainable Development”, Lord Holme and Richard Watts defined corporate
social responsibility as followed: "Corporate Social Responsibility is the continuing
commitment by business to behave ethically and contribute to economic development while
improving the quality of life of the workforce and their families as well as of the local
community and society at large” (Baker, 2002). In this definition, the ongoing, long term
process of CSR is emphasized.

They have also stated the ways to act socially responsible and mentioned the
fundemental aim. According to this definition, CSR starts by improving the life standards of

working people and their families, then it broadens itself by taking society as a target.

As Baker (2002) mentioned, these definitions can vary from one country to another. In
an African country, Ghana, "CSR is about capacity building for sustainable livelithoods. It
respects cultural differences and finds the business opportunities in building the skills of
employees, the community and the government”; on the other hand, in Phillipines, “CSR is
about business giving back to society”.

In the United States, CSR is defined in terms of philantrophy. Most of the companies’
policy in USA is to make profits, pay taxes and then donate a certain share of the profits to
charitable causes. “It is seen tainting the act for the company to receive any benefit from the
giving.“In Europe, CSR is focused on operating the core business in a socially responsible
way, complemented by investment in communities for solid business case reasons.

Nowadays, while the increase in global competition is in question, producing goods
and giving service of good quality is not enough for a company to survive. The companies

should build a trustable reputation by acting socially responsible.

In an other definition, “Corporate social responsibility means that a corporation should
be held accountable for any of its actions that affect people, their communities and their
environment. It implies that negative business impacts on people and society should be
acknowledged and corrected if at all possible. It may require a company to forgo some profits

if its social impacts are seriously harmful to some of the corporation’s stakeholders or if its
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funds can be used to promote a positive social good” (Frederick et al: 30).

It mentions that the corporations should act socially responsible only for their actions
which affect their community. But CSR programmes has to include every kind of action in
order to increase the prosperity level of the society. So, it can be said that this definition does

not give a clear and appliable meaning to CSR.

It is argued that corporate social responsibility, addressed comprehensively, can deliver
the greatest benefits to a company and its stakeholders when integrated with business strategy

and operations.

Michael Hopkins, the director of MHC International, states that "The aim of social
responsibility is to create higher and higher standards of living, while preserving the

profitability of the corporation, for its stakeholders both within and outside the corporation”

(CSR Newswire, 2002).

In a report of “Business for Social Responsibility”, CSR refers to business decision-
making linked to ethical values, compliance with legal requirements, and respect for people,
communities and the environment. Again as suggested in the report, CSR is defined as
operating a business in a manner that meets or exceeds the ethical, legal, commercial and

public expectations that society has of business.

In a different definition, corporate social responsibility is defined as “it is the
managerial obligation to take action that protects and improves both the welfare of society as a
whole and the interests of the organization. According to the concept of CSR, a manager must

strive to achieve societal as well as organizational goals” (Certo, 2000: 48).
According to Calgary, “CSR means conducting activities in an economically, socially

and environmentally responsible manner. It also includes working together with stakeholder

groups to identify constructive solutions to shared problems” (Calgary, 2001: 3).
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It is also argued that when we speak of corporate social responsibility, we are talking

about self-regulation in the social interest.

We are talking about how the corporation can enlarge its service to society through
policies voluntarily adopted without the pressure of competition or public intervention (Bowen
in Epstein, E. & Votaw, D, 1978: 116).

In another definition, corporate social responsibility is defined as; “Socially
responsible actions by a corporation are actions that, when judged by society in the future, are
seen to have been of maximum help in providing necessary amounts of desired goods and
services at minimum financial and social costs, distributed as equitably as possible” And
according to this definition, the basic problem in defining corporate social responsibility is that
socially responsible actions necessarily reflect moral values, the substance of which cannot be

determined apart from particular situations.

In order to plan CSR programmes and assume CSR as the company’s policy, the
managers should answer these questions. What are society’s needs? In what order of priority?
Who will pay the costs of meeting them? Just because one group wants a particular action
taken does not mean that others do or even that the action is socially responsible (Farmer, R &
Hogue, D., 1989: 4).

According to Hart, the definition of corporate social responsibility can be studied in
two parts:

1. The responsibility to plan and manage an organization’s relationships with all those
involved in or affected by its activities, or those who can affect the ability of that
organization to operate effectively.

2. The planned and managed response of an organization to social and political change.

And from this classification, we can conclude that corporate responsibility in this sense is not

a fringe activity touching on one or two functions in an organization. It is a whole new way of
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thinking and acting which has to be built into everything an organization does.

2.3 The History and Development of CSR in Business

Today’s understanding of social responsibility has its roots in the primarily rural,
agricultural societies. Therefore it is necessary to examine the historical development of the
idea from the time of rural societies to today’s industrial societies. To do so, the history has to

be divided into time periods according to the development of the social responsibility idea.

However, various major periods of business have been depicted by different authors.
Two of these are Anderson’s and Luthans and Hodgetts’s studies. Anderson has divided the
social responsibility history as (1)premedieval (2)medieval period, (3)mercantile period (4)
early industrial prominence and (5) social prominence .(Anderson J. W. Jr., 1989), whereas
Luthans and Hodgetts divided the same business history as (1) prebusiness era, (2)
preindustrial times and the early industrial revolution, (3) the industrial revolution and after

(Luthans F. & Hodgetts R. M., 1972). The second point of view will be adopted in this study.

Luthans and Hodgetts encompass the early civilizations of mankind, including the
Mesopotamians, Chinese, Greeks and Romans in the prebusiness era. The second period is
the pre- and early industrial revolution starting at 1100 and end at 1800. This period was
characterized by the mercantile capitalists. The third period is the postindustrial years and
after, which lasted from 1800 to World War II. During this period, industrial capitalism,
government regulation and powerful labor unions developed. (Luthans F. & Hodgetts R. M.,
1972)

2.3.1 The Prebusiness Era

The commerce in the prebusiness era, was not as we have today. Still, they had

concepts involving management, economic, philosophical, and religios aspects of the business
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life which reflected today’s social responsiveness.

“In the small amount of business that did exist there were two major influences
on the conduct of the manager. First, there were his personal ethics, the standarts
of conduct or moral judgements based upon the conscience and personal
dictates of the manager. They told the manager what was right and wrong and
were greatly influenced by his religious beliefs and social affiliations. Second,
there were laws or rules of conduct. The Code of Hammurabi is an excellent
example”. Although it was not as sophisticated as modern law, it shows that the
commercial activity of the ancient manager was regulated to some degree. These
kinds of laws, that were in use during the prebusiness era, encouraged business
activities. But except for personal dictates and such laws as the Code of
Hammurabi, which were restricted to the merchant's immediate customers and
not to society as a whole, it is obvious that social responsibility was nonexistent
(Luthans F. & Hodgetts R. M., 1972: 3-4)”.

Still, the study of Anderson points out that Egypt, China and Greece had concepts and
thoughts used in present day business such as “honesty in dealing with other people, “the fair
use of staff”, “wisdom” (Anderson J. W. Jr., 1989).

2.3.2 Preindustrial Times and the Early Industrial Revolution

"Beginning around 1100 A.D. business moved into the era of petty capitalism (1100 -
1300). The petty capitalist is often given credit for introducing business to society. He is
usually associated with the "putting-out" system of capitalism, whereby an owner would
advance capital goods or money to an individual in return for a promise to pay interest or
dividends." (Luthans et al, 1972: 4).
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From the social responsibility point of view, this system is important because it
introduced such concepts as charging interest on loans ad selling merchandise on credit.
(Luthans et al, 1972) The merchants usually bought their wares as cheaply as possible and sold
them as high as the market would bear. Their skill in the market place was the measure of their
success. Although their primary aim was making profit, they were not isolated from social
responsibility.

With the collapse of the Roman empire, the early and mid-period saw the growth of the
feudal system, the growth and increasing power of the Chatholic Church. (Anderson J. W. Jr.,
1989)

During this era the Catholic Church was very powerful and its teachings was canon
law, which had its origins in theology and Christian ethics. The Church attempted to determine
what kinds of behaviour were right or wrong in the economic, as well as other areas of society.
The two principal doctrines that came to the fore during this period were "just price" and
"usury". "Just price" did not depend upon what the individual was willing to pay for the
product, but upon a fixed value that could not be altered. (Luthans et al, 1972) These

capitalists had a social responsibility to uphold the Christian laws.

"The church also was concerned with "usury". It contended that money, in and of itself,
was barren. This idea was espoused earlier by the Greek philosophers. If money was
considered barren, it followed that payment for its use could not be justified. This was further
supported by the belief that time belonged to God and, hence, no one had a right to charge
interest for it". (Luthans et al, 1972: 5)

By the late part of the eighteenth century the industrial revolution started to have an
effect on all businessmen. New machines were being invented and put into practice. And new
factories were built to accomodate this machinery. The beginnings of modern management

techniques accompanied these new factories.
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2.3.3 The Industrial Revolution

According to Luthans et al, this era can be divided into three phases: industrial

capitalism, financial capitalism and national capitalism.

The managers of the era, from 1800 to 1890, are named as the industrial capitalists.
They were specialists who, by using power machinery and working the employees very hard,
mass-produced goods at low prices. Also, they were strong advocates of John Locke’s natural
right of property as expressed in his “Two Treatises of Government” and Adam Smith’s
economic doctrine of laissez-faire as formulated in his “Wealth of Nations” (Luthans et al,
1972).

The central theme of Locke’s theory was that the origin of private property was in
existence even before the formulation of primitive societies. Ownership of private property
was a right that every individual had and one which could not be taken away or annulled by
either government or society. It was a natural right of man. The other natural rights Locke
stated were life and liberty. According to Locke, these inalienable rights should only be

regulated in order to protect them.

Jean-Jacques Rousseau and John Locke had a large influence on the French Revolution
and the reform moves that were to take place in France after the revolution.

“Rousseau saw the original state of man to be free; however, under the existing unjust
society dominated by the rich and by civil and church authorities he saw mankind everywhere
in chains.” (Anderson J. W. Jr., 1989:46)

Rousseau departed from Locke in his thoughts on private porperty. He had an opinion
that private property was a departure from primitive simplicity and this departure would lead
to a number of evils and injustices such as domination, selfishness and servitude. He believed
in no taxes on property that was needed to modestly support man and his family, but for

anything above and beyond that a sharply increased tax should be imposed on the property

23



(Anderson J. W. Jr., 1989).

According to Luthans et al, private property was of great importance to the industrial
capitalists, for it provided a theoretical and moral foundation upon which their giant
corporations could be built. It followed that as long as these corporations did not interfere with
the rights of others, they should not be subjected to government control. No recognition was
given to the fact that these giant powerful enterprises also had direct influence on the natural
rights of people. Thus, according to their own Lockean philosophy, social responsibility was
inevitable, but this was almost completely overlooked by the early capitalists (Luthans et al,
1972).

Adam Smith’s concept of laissez-faire developed Locke’s idea of government
nonintervention in greater depth. Smith’s basic thesis was that the government should have no
involvement in business. The role of government ought to be restricted to defending against
the enemies of the nation, constructing and maintaining public works and providing services

which could not be carried on by anyone else.

According to Smith, it is the labor of a nation that supplies its needs; it is the aggregate
labor that creates all useful goods and services and it is labor that is the real measure of the
exchange of value.

Luthans et al determines that the industrial capitalists were staunch advocates of
Smith’s economic philosophy. It followed that they had little concern for social responsibility.
It is obvious that they were more interested in building giant corporations. (Luthans et al,
1972)

“During the late nineteenth and early twentieth centuries, some degree of order was
restored to the chaos that existed during the waning years of indistrial capitalism. Those
responsible for this order are known as the financial capitalists (1890 — 1933). Their primary
approach was to form business trusts. This arrengement made it easier for all companies to
exist.( (Luthans et al, 1972:12)
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2.3.4 Social Prominence

During the 1930s, 1940s and into the 1950s business’ social responsibilities grew with
emphasis placed on employee welfare, medical care, retirement programs, safety programs
and vacation, sick leave and special situation time off.

It can be seen that the period from the mid and late 1950s on through the present time
have brought about the most dramatic changes in social awareness and responsibility in USA
and the other countries.

“In the meantime in the moral-ethical area, more emphasis is being placed on
psychology and the philosophies of Hegel, Spencer and Dewey, the existensialism of Jean-
Paul Sartre, Maslow’s psychology that self-actualization is the peak of satisfaction and
fulfillment. Broad issue orientation has given way to sharper focus not only on issues but

social awareness, social responsiveness and on social responsibility of these issues.”(Anderson
J.W.Jr., 1989:85)

The history and development of CSR in business varies according to the countries. For
instance, it can be said that in the United States the idea of corporate social responsibility
appeared in the early part of the twentieth century. Corporations at that time came under attack
for being too big, too powerful and guilty of antisocial and anticompetitive practices. Critics
tried to curb corporate power through antitrust laws, banking regulations and consumer-
protection laws. After facing this kind of social protest, a few farsighted business executives
advised corporations to use their power and influence voluntarily for borad social purposes,
rather than for profits alone. (Frederick W. C. et al, 1994)

"The point to emphasize is that business leaders believed that business had a
responsibility to society that went beyond or worked in parallel with their efforts to make

profits."(Frederick W. C. et al, 1994: 33)

2.4 Areas of Corporate Social Responsibility

As global competition increases in business world, the scope of corporate social responsibility

is getting wider and more complex. The areas which CSR programmes can be applied are
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varying from country to country, culture to culture. It is true to say that society’s needs are

shaping the companies’ CSR policies.

Although there are no strict borders about the areas of CSR, some issues are current for
all countries and industries. Especially companies operating in globalising markets are
increasingly required to balance the social, economic and environmental components of their

business, while building shareholder value.

“In today's global environment, corporations have to engage actively to combat
discrimination in all its forms, as well as poverty and diseases, ecological issues, child labor,
economic sanctions, and human rights. In addition, corporations have to cooperate with
governments and civil organizations on local, international, and global scales” (Abbas,
2000:1).

Before studying the areas of corporate social responsibility in detail, it will be useful to
explain the Global Compact which was endorsed in 1999. The United Nations Secretary,
General Kofi Annan suggested that the Global Compact should be an integral part of corporate
philosophy and policies. Since then several global Qrganizations have supported the Global

Compact. These principles notify that business people should:

1 Support and respect the protection of international human rights within their sphere of
influence;

2 Make sure their own corporations are not complicit in human rights abuses;

(U8

Uphold freedom of association and the effective recognition of the right to collective
bargaining;

Eliminate all forms of forced and compulsory labor;

Abolish child labour;

Eliminate discrimination with respect to employment and occupation;

Support a precautionary approach to environmental challenges;

eI B e RV e

Undertake the initiatives to promote greater environmental responsibility and
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9 Encourage the development and diffusion of environmentally friendly technologies.

10 Businesses should work against all forms of corruption,

It should be considered that “Society has devoted increased attention to issues such as
environmental problems and pollution control, workplace safety, health and equal
opportunities for minorities and women. Over the past two decades, society has come to value
a clean environment, equal opportunities, safety and health much more than it did before. And
according to Bucholy (1994), the corporations has come to be viewed as a social political
institution and must respond to a wide range of issues of concern to various groups in society

(Abbas, 2000:2).

27



Table 1.1. Business Activities to Improve Society (Committee for Economic Development,
1971)

Economic growth and efficiency
Improving productivity
Cooperating with governement
Education

Giving aid to schools and collages
Assisting in managing schools and colleges
Employment and training
Training disadvantaged workers
Retraining displaced workers

Civil rights and equal opportunity
Ensuring equal job opportunities
Building inner city-plants

Urban renewal and development
Building low-income housing
[mproving transportation systems
Pollution abatement

Installing pollution controls
Developing recycling programmes
Conservation and recreation
Protecting plant and animal ecology
Restoring depleted lands to use
Culture and arts

Giving aids to arts institutions
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Medical care

Helping community health planning
Designing low-cost medical care programs
Government

Improving management in government

Modernizing and reorganizing government

Above, Table 1.1 indicates the basic areas that a corporation can include in its socially

responsible actions.

Responsibilities of corporations can also be classified according to its relationship to
the general public, customers, company personnel, business associates and investors and the

financial community (Boone et al., 1990:34). These factors are shown below in the figure 1.2.

The inner circle of primary responsibility involves not only investors, but customers
and employees as well. Sometimes it is difficult to draw a clear line between these
responsibilities because some issues’ importance can vary from corporation to corporation.
They can both be primary or secondary responsibilities.

In this study, emerging social issues will be categorized in order to examine

corporations’ CSR policies.
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Tertiary responsibilities

Secondary
responsiblities

Primary
responsibilities

Rasponsible for:

Customers
Employees
Invastors

Responsible to:
Suppliars
Local community
Physical environment

Some responsibility for {examples):
Unemployment in the U.S.

Poor in the other nations, especially
where affected by U.S. investment

Figure 1.1 Responsibilities of the Corporation
Source: Friedman, Milton. (Cavanagh, G. & McGovern A., 1988:23)

2.4.1 Intracorporate Social Responsibility

In the last decades, as people started to spend most of their time at their workplace,
intracorporate social responsibility became one of the most important areas. Employers are
expected to handle the basic needs of their employees. According to Boone, some issues
include workplace safety, child care, equal employment opportunity, sexual harassment,

sexism and comparable worth (Boone et. al, 1990). Also, intraining, health-care should be
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added to these issues. It is clear that necessity of some issues are not realized by some of the

corporations.

Farmer and Hogue point out that to most workers, the employer is the person who
generates their incomes and locks them into a job for eight hours a day, five days a week.
And each employee knows that he is worth more than the boss pays and that many working

procedures are badly thought out and often counterproductive.

While examining intracorporate social responsibility, we will first try to understand
the nature of the issue by studying different cases from different countries. Cannon points that
in Britain, three groups face special problems in realising their true potential today: women,
ethnic minorities and the disabled. These are not the only groups but he claims that policies to
tackle problems of gender, race and phsyical disability will hold the key to success for other
communities. These groups together form a clear majority of the potential labour force in any

nation.

2.4.1.1 Minority Groups

Although the benefits of “the diversity in the workplace” is an agreed upon issue in
the business life, there are still many companies which do not pay the necessary attention to
the minority groups. It is known that some of these companies tend to humiliate the minority
groups. Many people litigate because of this problem. The companies that can sucessfully
manage this kind of diversity and can remove itself from the minority group concept, create a

difference between the other companies.

“Women make up the largest of these groups. Since the late 1970s the female
share of employment has risen in all sectors of the labour market with the
exception of operatives and labourers. In 1987, over 9 million women were

employed in Britain; 5.1 million in full-time jobs and 4.4 million in part-time
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jobs. This sharply contrasts with the pattern of male employment. Among men,
over 90 percent of the labour force are in full-time employment. When compared
with men, women work overwhelmingly within a narrow range of industrial
sectors and within specific occupational groupings. They are likely to spend far
more time in involuntary unemployment. They have more enforced job changes.
Women find it hard to win jobs after a break in work. Their job security is less.
Average pay rates are roughly 70 percent of those for men working in the same
job groups. Women now account for the majority of the labour force but only 52
percent are in full-time employment which compares with 83 percent for men”
(Cannon, T., 1994:299).

Although higher educated women do better than their less educated peers, education
does little to close the gap on the male colleagues. And it is obvious that some groups are
especially disadvantaged, notably single parents. Some estimates put the rate of
unemployment among female single parents two or three times higher than male single

parents.

It can be said that the pattern has not changed significantly over the recent past.
Women now spend more of their potential working lives in paid employment and the trend is
towards even greater participation. But their employment profile has not changed. Women

still tend to hold low-paid, unskilied or semi-skilled positions.

The proportion of women in managerial positions remained stuck at roughly 5 percent.
Training opportunities are restricted. Participation of women managers in executive training

is low (Cannon, 1994:299-300).

“Before an employee can advance vertically in most companies, he/she must gather
experiences and credentials in key areas such as production, marketing and sales. However,
because of unintentional stereotyping in male-run companies, women tend to be steered away

from these critical positions and into auxiliary functions such as human resources, law public
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relations and so on” (Reder, 1994:24).

Most companies do not accomodate the special needs of women. In today’s living
conditions, most women are working like men. They are expected to work till late hours, they
are expected not to effect their job when they are pregnant or while raising a child. They are
expected to arrange both their personal lives and professessional lives without affecting each
other. On the other hand, they have low salary, difficulties in getting promotions and being an

executive,

Today the companies should response the needs of a working women and mother.
One of the most important issuues is child care. “The number of families with two working
parents is up dramatically and businesses are being asked to establish care for children.
Around 3.300 companies in USA have set up full or partial child-care programs in response
to employee demands. América West Airlines opened a round-the clock, seven-day a week
day-care center near its Phoenix factory. Similarly, the Washington, D.C based law firm of
Wilmer, Cutler & Pickering expanded its offices to include a day-care center when attorneys
of both sexes had child-care crises that could have upset major cases.A number of companies
now offer their male employees the right to time off from work to care for a newborn”
(Boone and Kurtz, 1990:41).

Women are not the only members when minority groups are discussed. In USA, The
Civil Rights Act (1964) ruled that discriminatory practices are illegal. Title VII of the act
prohibits discrimination in employment. To police this part of the act, the Equal Employment
Opportunity Commision (EEOC) was established.This federal commission was created to
increase job opportunities for women and minorities and to assist in ending job discrimination
based on race, color, religion, sex, age or national origin in any personnel action. According
to EEOC, minority groups are defined as: Black, Hispanic, Asian or Pacific Islander and

American Indian or Alaskan Native.
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“The EEOC assists an employer in setting up an affirmative action program to

increase job opportunities for women, minorities and other protected categories. Such

programs include analyzing the present work force and setting specific hiring and promotion

goals, with target dates in areas where women, minorities and others are underutilized”
(Boone and Kurtz:42).

According to Reder, business has been slow to both make amends for past injustices

and recognize its pragmatic stake in fairness toward minorities. Minorities all around the

world make up a rapidly increasing percentage of the overall population.

Table 1.2 The UK government’s ten point plan for equal opportunity
Source: Clutterback, D. in Cannon, 1994)

(O3]

Develop an equal opportunities policy, embracing recruitment, promotion and training.

Set an action plan including targets, so that staff have a clear idea of what can be achieved and by
when.

Provide training for all staff to help people including management, throughout the organization, to
understand the importance of equal opportunities, with additional training for staff who recruit, select
and train employees.

Monitor the present position to establish the starting point and monitor progresstowards objectives to
identify successes and shortfalls.

Review recruitment, selection, promotion and training procedures regularly, to ensure good intentions
are put into practice.

Draw up clear and hustifiable job criteria and ensure they are objective and job-related.

Offer pre-employment training, where appropriate, to prepare potential job applicants for selection
tests and interviews and positive action training to help underrepresented groups.

Consider the company’s image within the community to see whether it encourages applications from
underrepresented groups and fature women, ethnic minority staff and people with disabilities in
recruitment literature to ensure the company is not seen as an employer that marginalises these groups.
Consider flexible working, career breaks, provision of childcare facilities and so on to help women in
particular meet domestic responsibilities and pursue their occupations; and the provision of special

equipment and assistance to help people with disabilities.
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10. Develop links with local community groups, organizations and schools to reach a wider pool of

potential recruits.

2.4.1.2. Discrimination in Employment

Discrimination exists in every area in business. “In recent times the courts have
defined discrimination in three major different ways. Prior to and during World War II,
discrimination was defined as “prejudicial treatment”; that is, actions that were motivated by
personal animosity toward the group of which the target person was a member. This
definition, however, did not solve problems of economic inequality. The courts then redefined
discrimination to mean “unequal treatment”; this meant application of different standards or
different treatment to different groups of applicants or employees. This definition permitted
the employer to impose any requirements on the job as long as they were imposed on all
groups; however, by picking the right requirements it was possible to reject certain groups of

people.

And finally, the courts have redefined employment discrimination also to mean
“unequal impact.” Today, failure to meet both equal treatment and equal impact requirements

is considered discrimination” (Anderson, 1989:197).

Discriminating against older workers is an important kind of discrimination in
employment. Usually employees are forced to get retired after 65. Boone and Kurtz claims
that the arbitrary choice of 65 as the retirement age appears to have been based on tradition. It
was first proposed by nineteenth-century German leader Otto von Bismarck. Obligatory
retirement ages were criticized for years as being unfari to older workers. Critics often
pointed out that Galileo, Sigmund Freud and Thomas Edison made some of their most notable

contributions to society when they were past age 60 (Boone and Kurtz, 1990).

Employers do not want older employees because they cost more than a new, young

employee; their salaries are always higher and they cost more for health care. On the other
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hand, they bring to work such intangible assets as experience, good work habits and

emotional maturity.

Without small children to care for, they can adapt easily to irregular work schedules
(Reder, 1994). '

2.4.1.3 Sexual Harassment

As the U.S Equal Employment Opportunity Commission explained the facts about
sexual harassment, it is defined as “unwelcome sexual advances, requests for sexual favors,
and other verbal or physical conduct of a sexual nature constitutes sexual harassment when
submission to or rejection of this conduct explicitly or implicitly affects an individual's
employment, unreasonably interferes with an individual's work performance or creates an

intimidating, hostile or offensive work environment”.

The commission mentions that sexual harassment can occur in a variety of
circumstances for instance; both the victim and the harasser can be a woman or a men. The
victim does not have to be of the opposite sex. The harasser can be the victim’s supervisor, an
agent of the employer, a supervisor in another area, a co-worker or a non-employee. The
victim does not have to be the person harassed but could be anyone affected by the offensive
conduct. Unlawful sexual harassment may occur without economic injury to or discharge of

the victim. And the harasser’s conduct must be unwelcome.
It is obvious that most women come across sexual harassment during their business

lives. Especially in recent years, with the guidance of the law, people are fighting against

sexual harassment.

36



2.4.2 Concern for Customers

The concern for customers first of all requires the need of customers for detailed
information on product or service quality, quantity and price. Lack of information about the
products is the major problem faced by the customer. Usually additional information about the
products are necessary for the customers. And safety is the second important issue that should

be carried out for the customers.

The companies should treat all customers with dignity, irrespective of either they
purchase the companies’ products and services directly from them or acquire them in the

market.

According to Cavanagh, the companies should provide their customers the highest
quality of products and services, they should treat the customers fairly in all aspects of their
business transactions including a high level of service and prevent their dissatisfaction. In
other words, “companies need to improve their planning and design capabilities to reduce the
volume of consumer complaints”(Bradshaw, T. and Vogel, D.,1981:191). Every effort done
by the companies should ensure the health and safety of the customers, as well as the quality
of their environment and this will be sustained by the companies’ products and services.
Respect for human dignity in the products offered and in marketing and advertising should be
quaranteed. And the companies should respect the integrity of the culture of their customers as

another responsibility for customers. (Cavanagh Gerald F., 1998: 298)

2.4.3 Corporate Social Responsibility and Environment

All around the world, environment is protected by the governmental regulations. There
are some certain conditions which a company should obey while producing its goods. These
conditions are periodically controlled by the concerned governmental corporations. But

obtaining these conditions is not enough for a company to be socially responsible.
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In order to examine the social responsibility practices concerning environment, the
environmenta) problems will be studied. Although, the terms ecology, pollution and recycling
are frequently used to explain environmental issues, they are seldom precisely defined. Boone
and Kurtz defines ecology as “the relationship between people and their environment”. The
dictionary, Webster defines it as “a branch of science concerned with the interrelationship of
organisms and their environments especially manifested by natural cycles and rhtymes,
community development and structure, interaction between different kinds of organisms,

geographic distributions and population alterations™.

“Today, when we talk about environmental problems, air and water pollution,
modification of the climate, solid wastes, noise, radiation and thermal pollution, pesticides,

population, land use, diminishing minerals and energy are in the forefront of today’s
discussions” (Kolasa, 1972:33).

Pollution, especially water and air pollution is one of the major environmental
problems all over the world. Robinson claims that “the scientists agree that the world has
finite assimilative capacity. Pollution will cause deforestation and desertification, loss of
species, increased incidence of cancer and other destructive consequences. The challenge is
for business and government to find ways of managing growth for sustainable development,
without stressing the Earth’s resources to a point from which they cannot recover” (Robinson,
N. in Cannon, T., 1994:208).

Air pollution can be defined as, the change in the air or the harmful increase in the

amount of pollutants such as dust, gas, smoke, odour, water vapour.

The most important issue related with air pollution is the growing hole in the ozone
layer. Ozone gases are protecting the world by filtering the harmful ultraviole rays in the
stratosphere. The researches indicate that as the ozone layer gets 1% thinner, ultraviole rays

will increase 2%. And this means, it will increase the rate of skin cancers about 4%.

38



Carbon dioksit and Clorophlorocarbon gases which are used in products such as

deodorants, air conditions and plastic foams are harming the ozone layer.

Another important type of pollution is water pollution. It is defined as the harmful

change in water’s physical, chemical and biological conditions.

Water sources in the world is limited and as the countries become more industrialized,
these sources are being polluted by the industrial wastes. Water pollution causes a decrease in
the kinds of plants, animals and any other living creatures. It also causes serious infectious

ilinesses.

Noise pollution is another ecological problem being faced by people. The blaring of
horns, the shouts of pedestrians, the noise of restorations are some kinds of noises people face
every day. Although noise is irritating people, there is a limit that some people can stand.

Beyond that limit, physical and mental discomfortness start.

Pollution is not an important issue for some countries, it is concerning mankind. It is
urgently necessary to control and prevent all kinds of pollution by the international

agreements and applications.

According to Cannon, population growth is the most important global environmental
issue. The world’s population is expected to virtually double in the next 50 years with growth
in the poorest parts of the world increasing even faster. Population growth should be under
control, in order to keep the world’s main sources. There are some suggestions that firms
should become actively involved in birth control programmes. It is more likely that industry
will participate in schemes to reduce the impact of population growth on certain types of

ecosystem especially rain forests and fragile areas like arid semi-desert areas.

At the same time there is evidence that part of the cause of population is poverty which
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can only be tackled through a combination of economic development, industrial success and
distribution of the benefits which follow on a more equitable basis (Harrison in Cannon,
1994:214).

In the light of these informations, industries like chemicals, oil and defence are at the
center of the debate on environmental protection. The public sees them as providing clearly

identifiable threats through their factories, processes and products.

1880 2025

Total population 4435m Total population 8780m

Developing worid

D Developed world

Fig. 10.6 The changing pattern of world population

Figure 1.2 The changing pattern of world population
Source: Cannon, Tom. 1994:214

“Firms in these industries wishing to overcome their problems manage a portfolio of
strategies based on the four Ps; Pre-emption, Participation, Product development and
Positioning. Pre-emption means introducing changes in practices which pose a threat to the

environment before they are required by law” (Cannon, 1994:227).
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It is obvious that the companies which respect to the environment and the issues stated

above without any legal sanction, are separated from the others and gain reputation.

.2.4.4 Responsibilities to the Public

The responsibilities to the public are stated by Cavanagh, as to respect human rights
and democratic institutions and promote them wherever practicable. He claims that the
companies should recognize government’s legitimate obligation to the society at large and
support public policies and practices that promote human development. Companies and the
forces in the community which are dedicated to raising standards of health, education,
workplace safety and economic well-being should collaborate. They should stimulate
sustainable development and play a leading role in preserving and enhancing the physical
environment and conserving the earth’s sources. Another responsibility of companies is to
support peace, security, diversity and social integration and respect the integrity of local
cultures. And the companies should be a good corporate citizen through charitable donations,
educational and cultural contributions and employee participation in public and civic affairs
(Cavanagh Gerald F., 1998: 298). It can be stated that these standards of corporate behavior

are determined by the community.
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3. STUDY 1: QUALITATIVE ANALYSIS OF CSR PRACTICES
IN TURKEY

In this part of the study, the corporate social responsibility practices in Turkey are
examined through the indepth interviews conducted with the directors of the Turkey’s four
most known PR agencies. The main aim is to find out which practices are most common to
Turkish corporations and which are neglected. The identities and the name of the agencies are

not given according to the privacy rule of the research.

3.1. Interviews

3.1.1. Interviewee One

Interviewee one was the account director in the agency. According to him, every
change in the responsibilities of a PR agency or specialist was a result of a new need in the
society. This was also his approach to corporate social responsibility. He underlined that CSR
concept was a result of corporations’ need of differentiating themselves from the others. These
corporations do not always have to be profit oriented ones, NGOs also apply to the agencies
for CSR projects. He stated that there were too many areas of CSR but some of them were not
preferred by the clients. He gave efforts for civil and employee rights as examples of neglected
areas as Turkey is a developing country. He also mentioned that when the only aim for
engaging in a CSR project is to be differentiated, the project is expected to be short term. The
duration concerns of institutional companies are said to be much less. Another important point
that came out of the interview was the fact that many companies did not have any idea on what
to do to be perceived as a socially and environmentally responsible company. Thus, they need

advises that are mostly met with their PR agency.

He claimed that the key determinant of the projects were generally the budget and next

the objectives of the campaign. He also underlined the importance of research in the planning

42



of CSR projects while stressing the added value of preparing a programme which will satisfy

the specific need or problem of the society.

3.1.2. Interviewee Two

The interviewee two was both the director and the partner of the agency. He said that
he saw the corporate responsibility from two dimensions. According to him, “The first
dimension requires the corporations to carry out the necessary policies in the society they live
in. This includes the transparency in their business policies, the appropriateness of the
products to the moral values and to the laws. The second dimension is concerning the
communication platform of the corporation. The corporations should return socially

responsible projects to the society they obtain benefits from”.

The interviewee claimed that the corporate social responsibility project should not be
in a direct relation with corporation’s products or services sales. This kind of activities can be
named as the social promotion. There is a very thin line between the CSR projects and the
social promotions. According to the interviewee, the multinational companies can easily
separate these two processes. He also stated that the corporations that want to finance CSR
projects, have a business target. And if the communication activities of these projects are
realized, then it can be said that the corporation aims to reach to its perceptional target through

its target audience.

From the interviewee’s point of view, the sponsorship should be perceived as one of

the CSR methods. But not in all situations sponsorship is used as a CSR method.
Their clients who are mostly multinationals, already have their programmed global
CSR projects. These projects are adapted to Turkey by the agency. Both the corporations are

demanding and sometimes the agency is guiding the corporations to realize CSR projects.

The interviewee pointed out the importance of the budget so that the corporations
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sometimes choose to take part in unsuitable CSR projects because of this reason. As a result of

this, CSR projects may be deformed and become something different than CSR.

According to the interviewee, environmental issues are the most important areas of
CSR. After this comes the health and the issues concerning children. The interviewee told that
the clients are not able to choose their area of CSR projects consciously. Therefore, the agency
is guiding them to choose the area. He also stated that corporations prefer to be in
collaboration with the NGO’s because of the economic reasons and to increase the value of
communication.

Altough it is obvious that a successful CSR project should be realized in long term, the
interviewees indicated that duration of these projects is usually short term, related with the

budget of the project.

3.1.3.Interviewee Three

The interviewee in the agency was the director of projects. The interviewee stated that
“corporate social responsibility” and “sponsorship” concepts are used interchangeably in

Turkey.

According to the interviewee, the CSR projects should require contiuity, creativity and
consistency and the chosen areas of CSR projects should be the suitable areas for the business
and communications target of the corporation. The projects applied, should answer the
society’s needs. To initiate a CSR project, in some situations the corporations are demanding,
or in other times the agency is guiding. The interviwee indicated that education and health are
the most important CSR areas in Turkey. And about the duration of CSR projects, they are

guiding the client to make long term projects.
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3.1.4. Interviewee Four

Interviewee four was the general manager of the agency. She explained the corporate
social responsibility concept in three steps. First of all, the corporations should be good
corporate citizens; they should pay their taxes regularly, fulfil the needs of their employees
and they should not damage the environment they live in. After realizing these conditions,
corporations should share their earnings with the society they exist in. And she claimed that it

is important to separate CSR from sponsorship, which are usually mixed in Turkey.

The interviewee stated that the multinational corporations are continuing their global
CSR projects by adapting them into Turkey’s conditions. The other corporations are
expecting the guidance of the agency in order to decide on their CSR project area. The agency
is making perception research in order to determine the expectations of the corporations’
shareholders and customers about the CSR area. She emphasized that the CSR area should be
appropriate with the corporations’ values and vision and it should be an actual need of the

society.
As she mentioned, the most preferred areas in CSR projects are education and health.
And the last preffered one in Turkey is the environmental issues. In order to see the effects in

short term, the cultural and artistic issues are supported by the sponsorships.

She, finally stated that their clients are now conscious that a CSR project should be

long term and sustainable.
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3.2. Visible CSR Projects in Turkey

3.2.1. Eczacibasi Holding (http://www.eczacibasi.com.tr)

Istanbul International Music, Film, Jazz, Theatre and Visual Art Festivals

The Eczacibasi Group is a staunch supporter of the Istanbul International Festivals,
both through its sponsorship of the Istanbul Foundation for Culture and the Arts, founded in
1973 on the initiative of Dr. Nejat F. Eczacibagi, and its direct patronage of selected festivals.
In particular, the Eczacibagi Group’s unwavering support of the Istanbul International Music
Festival and Visual Arts Biennial has contributed greatly to their growing international
prestige. Through the Dr. Nejat F. Eczacibagi Foundation, the Eczacibasi Group also gives the
awards for the Best Turkish Film and Director Competition of the Istanbul International Film

Festival.

Eczacibast Virtual Museum

The Eczacibast Group has long been committed to raising public awareness and appreciation
of Turkish modern art. To this end, it has developed one of the largest permanent collections
of abstract and figurative work by Turkish painters, which it has sought to exhibit in a variety
of forums.

In 1999, in an effort to increase public access to this collection and other paintings, the Group
established a virtual museum of Turkish visual art.

In line with contemporary museum norms, the Eczacibagi Virtual Museum contains both
permanent and temporary collections supplemented by curatorial text.

Eczacibast Sports Club

Established in 1966, the Eczacibasi Sports Club single-handedly trained many of
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Turkey’s best athletes in the fields of basketball, volleyball, gymnastics and table tennis
before focusing its resources exclusively on women’s volleyball in the early 1990s. During
this period, the Club won six National Championships in table tennis, eight National

Championships in men’s basketball and 13 National Championships in men’s volleyball.

Since 1968, the women’s volleyball team has won 24 National Championships, five
National Cups and played in seven European Cup Finals, winning the Championship Cup in
1999. The team is also cited in the Guinness Book of World Records for winning the National

Championship 17 consecutive years in a row between the 1972-1973 and 1989-1990 seasons.

In addition to its A-team, the Club has three teams for younger girls. To date, these
teams have won 25 national championships and 36 Istanbul championships. Many of the girls

trained by the Club have later joined the National Volleyball Team.

Ipek Kagit Personal Hygiene Project

Ipek Kagit has long been at the forefront of public awareness campaigns on healthy
personal hygiene practices. In 2002, it began cooperating with the national educational
system to provide primary school students basic information on personal hygiene. To date, it
has organized personal hygiene classes for 1,300,000 students at 1,133 elementary schools

in Istanbul, Ankara and Izmir.
Dr. Nejat F. Eczacibagi Foundation Music Scholarships

These scholarships enable outstanding young Turkish musicians to pursue graduate
musical studies abroad. To date, the Foundation has provided financial support to 76

musicians studying a wide range of instruments as well as orchestration, direction and

composition.
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Babycare Classes for Low-Income Mothers

In cooperation with the Rotary Club and the Social Assistance and Solidarity
Foundation, Eczacibagi-Corridor Health Services teaches low-income mothers registered with
the national healthcare system how to care for their newborn and carries out preliminary

health checks of mothers and babies.

3.2.2. Kog¢ Holding (http://www.koc.com.tr/User/Default.aspx)

Nursing Fund

Established in 1974, the nursing fund is governed by the Nursing Committee, which is
chaired by Semahat Arsel. Its objective is to identify the problems the nursing profession faces
in Turkey and to generate feasible long-term solutions to these problems.

The Fund has sponsored the design and publication of books pertaining to nursing;
Scholarships have been awarded to more than 2000 nursing students;
Numerous scientific conferences and meetings have been organized;

Support has been given to efforts to improve relevant legislation.

As a result of a series of legal amendments made in 1999 to meet EU requirements, a
four-year bachelor's degree in nursing has become mandatory in Turkey.
With these changes in the legislation, a very big step was taken towards raising the standards
of the nursing profession throughout the country.

The Fund's activities continue to develop in step with these important changes.
Suna-Inan Kira¢ Research Center for Mediterranean Civilizations (AKMED)

Antalya and its environs is unquestionably one of the most important centers of the

Mediterranean region, which has been the cradle of countless civilizations throughout the
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centuries. The research center’s objective is to investigate, document and protect the
historical, archeological, ethnographical and cultural heritage of Antalya and its vicinity. The
Center has supported scientific study and research projects investigating the relations between
the lands surrounding the Mediterrenean region and the civilizations that ruled over
Pamphylia, Lycia, Psidia and Lydia. The center has also contributed to the restoration of
cultural artifacts.Its publications are The Ceramics of Canakkale, The Souvenir from
Kiitahya, Photographs of Smyrna in the 19th Century, The Splendor of Ottoman Ceramics,
ADALYA (periodical).

Vehbi Ko¢ and Ankara Research Center

The Vehbi Kog and Ankara Research Center opened its doors in 1994 to the worlds of
science, culture and art. The Center's objectives are collecting printed and visual documents
on Vehbi Kog, the founder of the Center, and conducting scientific study and investigation of
the archeological, historical, ethnographic and cultural heritage of Ankara and its environs.
The Center has two archieves and a library which houses a rich collection of books, articles
and periodicals about Ankara. Both the archives and the library are open to anyone
conducting research on relevant topics. VEKAM operates in Ankara in an old country house
in a vineyard where Vehbi Kog and his family lived for many years.

Vehbi Kog bought this typical late 19th century house from Marshal Feyzi Cakmak in 1923.
VEKAM, aiming to revive and to acquaint future generations with the 2000- year-old country
house tradition, had the house restored and the layout of the surrounding vineyard modified in

1991-1993 before opening its doors to the people of Ankara.

3.2.3 Siemens (http://www.siemens.com/index.jsp)
Support Provided by Siemens for Earthquake Victims in Turkey in 1999

The earthquake that shook the Turkish city of Izmit and neighbouring areas on August 17th,
1999, took the lives of an estimated 20,000 people. Hundreds of thousands were left
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homeless. No one will forget the television pictures of homes destroyed, the desperate search
for survivors, and people in tears, lamenting the loss of their loved ones. Such scenes caused
great shock and sorrow all around the world. Among the many organisations that reacted
swiftly were many companies. Siemens, for example, helped with donations of money and
materials worth approximately EURI million. As well as supplying their expertise, many
Siemens employees also made generous voluntary donations to the project. Only hours after
the earthquake, employees at the Siemens regional subsidiary sent buses to the disaster area
from Istanbul with food, drinking water, medicine, blood donations, and clothing. Every day,
around 40 Siemens employees were in the area helping to rescue people who had been buried

under the rubble, distribute supplies, and interpret for foreign aid and rescue workers.

Using 50 emergency tents, Siemens engineers built an encampment for 300 people
with sanitation facilities, lighting equipment, and an emergency power-generating unit that
ran on diesel fuel. This was supplemented with washing areas, a drinking water system, a
playground, a large canteen in two prefabricated houses, and telephone booths that could be
used free of charge. Two days later, additional aid from Siemens arrived: four mobile X-ray
machines, two ultrasound systems, a patient-monitoring unit, and an X-ray area. Our experts

installed the equipment as quickly as possible and instructed the medical personnel in its use.

Siemens Art Awards

The annual Siemens Art Award is an expression of Siemens’ attitude towards arts and
culture. The objective of organising an art contest is to encourage talented young artists, and
to develop and nurture interest in the arts in Turkish society.

The Siemens Art Award was first organised in 1993 and became an annual fixture as a result
of the great interest shown by young people. Awards have been given in a number of
disciplines including painting & drawing, photography, sculpture, film and opera.

For the last three years the Siemens Art Award has been given in opera. The award is fast
becoming a traditional event in Turkey’s opera calendar.

The Siemens Art Award Opera Contest is open to all young talented opera singers, between
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the ages of 18-30, of Turkish nationality. The winners are awarded a university scholarship in

their subject in Europe or USA.
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4. CASE STUDY : TURKCELL

“Contemporary Girls of Contemporary Turkey” is a corporate social responsibility
project, performed by Turkcell Communication Services A.S. that won International Public
Relations Association Golden World Award for Excellence in Public Relations in 2001

competition. The project was competing in the second category which was the public service.

This last part of the thesis will be the case study of this project and will be analyzed
through the ROPE model of public relations which was formulated by Jerry A. Hendrix.

4.1 ROPE Model of Public Relations

The ROPE model is a process model created by Jerry A. Hendrix from the American
University. This model involves the research, the setting of objectives, programming and
evaluation phases. The elements of this process form the acronym ROPE. Hendrix (1988)
states that “the ROPE model focuses special attention on the significance of objectives and
their arrangement in a new hierarchical order of output and impact functions. Another feauture
of this process model,... is special emphasis on the role of interpersonal communication,
including speeches, speakers bureaus, small group and one-on-one formats, and non-verbal

aspects of communication”.
As it was mentioned before, the ROPE model has four phases: research, objectives,

programming, evaluation that may all be modified according to the demands of the situation

and different audiences or publics.

4.1.1 Research

This part is formed of 1) the investigation of the client for whom the program is being

prepared; 2) the investigation of the opportunity or the problem (for what reason the program
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is being prepared) and 3) all audiences to be targeted for communication in the PR program.

1) The client research is conducted to learn about the client and is an essential starting point.
It includes the background information about the client; the financial status, reputation,
past and present public relations strengths, weaknesses and opportunities. Also, issues such
as the precise mission of the organization, its goals, priorities, problems and how this
proposed public relations program might help accomplish these overall objectives are

learned during the client research.

2) In the opportunity or the problem research, the aim is to find out the reason to conduct a
particular PR program at a time. If there is a problem to respond, than there is a need for a

reactive program. If there is a opportunity to utilize, than the program

3) The third aspect of research in public relations process involves investigating the target
audiences, or publics. This includes identifying the particular groups that should be targeted,
determining appropriate research data that will be useful in communicating with these publics
and compiling or processing the data using appropriate research procedures.

All organizations should have long-range and sometimes short-term, “relations”, or
communications with certain standard publics.

All organizations have unique groups of constituent audiences or special publics. Nonprofit

organizations are concerned with donors as a special public.

4.1.2 Objectives

The most important element in the ROPE model is objectives. There are two types of
objectives that are used in public relations programs: impact objectives and output objectives.

Output objectives are the distribution or execution of program materials. In other
words, they represent the work to be produced. Output objectives set definite, specific and

attainable goals which can be measured quantitatively. The disadvantages of output objectives
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are, they are unrelated to the actual impact the program may have on its intended audiences.

Impact objectives have three different kinds: informational, attitudinal and behavioral.

They represent specific intended effects of public relations programs on their audiences.

Informational objectives include message exposure to, message comprehension by, or
message retention by the target public. Such objectives are appropriate when the practitioner
wishes to publicize an action or event; seeks to communicate instructions, operating
procedures or other forms of information; or wants to educate an audience about a

noncontroversial subject.

These objectives aim at modifying the way an audience feels about the client or
organization and its works, products or services. Attitude modification may consist of forming

new attitudes where none exist, reinforcing existing attitudes or changing existing attitudes.

The third type of impact objectives is behavioral objectives. Behavioral objectives
involve the modification of behaviors toward the client or organization. They may consist of
the creation or stimulation of new behavior, the enhancement or intensification of existing
favorable behavior or the reversal of negative behavior on the part on an audience toward the

practitioner’s client or organization.

In the public relations process, objectives precede and govern programming decisions.

4.1.3 Programming

Programming in a public relations process includes four elements: statement of a theme
and messages to be communicated to the audiences, action or special event(s) sponsored by

the client and the use of the media, either controlled or uncontrolled.
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Themes and messages should encompass the program’s entire scope and must be
carefully planned in conjunction with the action or special event central to the program. The

themes should be catchy and memorable.

The best themes are in the form of short slogans consisting of no more than five words.
Not all programs require themes or slogans, but a brief, creative theme can become the most

memorable part of the entire PR effort.

An action or a special event sponsored by the client should be considered along with
the program’s theme and message. These events can make public relations programs more
newsworthy, interesting and effective. And it will be most effective if the event involves large
number of people and includes the presence of at least one celebrity. The third element of
public relations programming is uncontrolled and controlled media. The uncontrolled media
involves the communication of news about the client or organization to the mass media and to
specialized media. In other words, the decision-making editors of these outlets become the
target audiences for uncontrolled media. The standard formats used to communicate client
news to the media include news releases, fature stories, captioned photographs and news
conferences. Because the practitioner looses control of these materials at the media outlet

itself, they are called uncontrolled media.

The last element of public relations programming is effective communication. This

includes the factors of source, message, channel, receivers and feedback.

4.1.4 Evaluation

Evaluation of the public relations program according to its stated objectives is the final
element of the public relations process. Each objective can be measured by different methods.
The measurement of informational objectives includes three dimensions: message

exposure, message comprehension and message retention. Message exposure is most
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commonly determined by by publicity placement through national or local clipping and media
monitoring services. It can also be measured through the circulation figures and audience-size
data readily available for publications and broadcast media. It is measured by computerized
tracking systems, which have been developed by some public relations firms for evaluating

effectiveness in delivering messages to audiences.

Message comprehension is most frequently determined by the application of
readability formulas to the messages used in PR programs. The third element message
retention is usually tested by asking appropriate questions designed to check target audiences’

knowledge of the client’s message.

Attitudinal objectives can be measured by survey research instruments such as Likert
Scales and the Semantic Differential. And behavioral objectives can be measured in two ways.
In the first one, target audiences can be asked what their behaviors have been since exposure
to the PR program. Assessment of audience behaviors requires testing before and after
program exposure. A second way of assessing audience behavior is simply observing the

target audiences.

The effectiveness of output objectives involve the distribution of uncontrolled and
controlled media. This can be evaluated by keeping records of the number of news releases
sent to publications and broadcast stations, the number of contacts made with journalists, the

number of speeches given to targeted audiences, the number of publications distributed to each

public and the number of meetings held with key audiences.

4.2 “Contemporary Girls of Contemporary Turkey”

Client Research

According to Turkcell company data and a report published in Global Mobile

56



Magazine's November 2003 issue, Turkcell is Europe's sixth biggest GSM operator in terms of

subscribers.

The company was founded in February 1994, and introduced mobile communication
in Turkey with its GSM services. Having signed a 25-year GSM license contract with the
Turkish Ministry of Transportation on April 27, 1998, Turkcell has made continuous
improvements to the range and quality of the voice and data communication services it offers;
and hence, increased its number of subscribers. Having invested approximately $3.9 billion
since its inception (as of December 31, 2003), Turkcell provides services to 20.9 million

subscribers.

Turkcell is the first Turkish company to be listed on the New York Stock Exchange
(NYSE) where its shares have been traded since July 11, 2000 along with trading on the
Istanbul Stock Exchange (IMKB).

As far as direct and indirect ownership is concerned, Turkcell's shareholder structure is
as follows: 42.35% is held by the Cukurova Group, 37.09% by Sonera Holding, 6.32% by
M.V. Group, the free float is 13.96%, and 0.28% is held by other holders
(http://www.turkcell.com.tr/index/ 0,1027,1609,00.html).

With over 2,500 employees and over 10.1 million subscribers, as od December 2001, Turkcell
has adopted two principles to introduce qualified human resources in the mobile
communications industry: continuity of education and concentration on human value and
service. Turkcell believes that Turkey needs “qualified human resources” to beat the global
competition in the contemporary “knowledge society”. It considers education an important
infrastructure investment and is aware of the fact that Turkey is only able to meet its targets in
the global world with a well-educated population. Turkcell cooperated with CYDD to
underline the educational problem in Turkey. CYDD’s hands-on experience on women’s
issues, particularly education and Turkcell’s managerial and organizational know-how and

financial resources resulted in the “Contemporary Girls of Contemporary Turkey” project.

57



Problem/Opportunity Research

Turkcell worked with Cagdas Yasami Destekleme Dernegi (CYDD- The Association
in Support of Contemporary Living) to scrutinize the educational problem in Turkey.
According to the findings of a previous research, it was found out that in 1988, 16,7% of
women aged 15-49 had received no education. Approximately 4.5 million women live in the
eastern region of Turkey, a relatively undeveloped area, where the literacy rate was 50% in the
1990’s. According to Turkish Ministry of Education figures in 2000, 99.4% of boys started
primary school, compared to only 89.8% of girls. UNICEF figures indicate that the enrollment
rate to the secondary school decreases from 86% to 48% thoughout Turkey. Girls, who cannot
continue their education due to the lack of financial resources, are forced to marry at a very
early age and end up being “teenage moms”. This also causes a rapid rise in birth rates due to

the lack of birth control. This is a never-ending vicious circle.

Audience Research

The project covers 5,000 girls with a desire to study who live in the 32 main rural areas
of Turkey, which have been given development priority. It focuses on the eastern cities and
the Black Sea region of Turkey.: Adiyaman, Agri, Ardahan, Balikesir, Bayburt, Batman,
Bingol, Bilecik, Bitlis, Denizli, Diyarbakir, Elaz1g, Erzincan, Erzurum, Giimiighane, Hakkari,
Igdir, Karaman, Kars, Kastamonu, Malatya, Mardin, Mug, Nigde, Siirt, Sinop, Sivas,

Sanlwurfa, Sirnak, Trabzon, Tunceli and Van. The target audience included:

e The girls

o The girls’ families

o The local community in regions covered

e The government authorities in selected regions
¢ Opinion leaders

e Media
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Objectives

The initial objective was to provide equal opportunities for girls and boys and enable
girls to continue their education without being a burden on their families. It was aimed at
providing occupational know-how to all girls participating in the project. Another important
project goal was to educate girls and their mothers on basic health issues. The girls selected to
receive a scholarship were also required to participate in the “public health courses” and their

mothers were obliged to sign up for birth control.

Programming and Implementation

Messages were:
e Turkcell’s priority is to invest in people
e Turkeell beleives that social development can only be achieved with mass movement,
covering the whole of Turkey
e Having a philanthropic corporate culture, Turkcell supports projects that add to society
e Global competition requires qualified human resources

e Education is the most powerful tool in fighting the country’s problems.

Communication channels were:
Internal announcements via:
¢ Intranet
s In-house publications

e E-mail

External announcements via:

e Mass media (national and local)
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¢ One-to-one communications with participating girls and their families
¢ Promotional materials such as greeting cards, 2001 agenda, calendars

e A one-minute film broadcast in movie theaters

Vehicles to carry the messages to the media were:

e Press conference to launch the project

e Distribution of specially designed press kits to leading columnists

o Regular press releases to provide updated news

e Special features with Turkcell and CYDD executives

¢ Invitations to local and national press to the scholarship distribution ceremonies
e Press trips to the three cities participating in the project

o Distribution of the 2001 agenda and calendar to selected press members

A comprehensive media relations plan was designed, including regular press briefings

and press trips to create public awareness of the project, its aim and the girls’ problems.

In order to reach the target, following actions were executed:

e The girls: A three year scholarship, school materials, special education programs on
public health.

e The girls’ families: Birth control for mothers

e The local community in regions covered: Local scholarship distribution ceremonies

e The government authorities in selected regions: Local scholarship distribution
ceremonies

o Opinion leaders: Distribution of greeting cards, calendars and agendas designed with
the project theme.

e Media: Special tactics such as press conferences, press releases, press trips.
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Implementation

The selection of girls was the most dificult part of the project. To achieve effective
results and measure success, the number of participating girls was limited to 5,000. Additional
applications had to be denied for the initial three year period of the project. Refusing them was

a real challenge for the company.

The administration of the project was a major operation. As CYDD is an NGO with
limited staff, Turkcell supported the operation and secured the completion of administrative

arrangements.

The initial step was to receive an official document from all participating girls, stating
that their mothers had started a birth control programme. This was put into action to achive
one of the project’s main objectives to increase the use of birth control. Secondly, in order to
know the participating girls better, they were asked to submit a written piece introducing
themselves and their local environment. On receipt of these materials, scholarships were

granted to 5,000 girls.

The project was also used as an internal communications tool at Turkcell. An
announcement was made to Turkcell employees, and those who wanted to work in the project
volunteerly, were asked to register their names with the Corporate Communications
Department. A total of 100 people, from various departments such as IT, Human Resources,
Network Planning, Marketing, Sales, Corporate Communications and Finance supported the
project by participating in the local scholarship distribution ceremonies. Turkcell dealers also
supported the project, assisting with the organization. Turkcell’s volunteer project team

members spared time from their working hours and participated in 25 city visits.
The project team, including volunteers, visited all cities, personally presented

scholarships to girls at special ceremonies. The girls expressed the desire for education, which

proved that Turkcell’s move to take part in the project was right. Since August 28, Turkcell
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has received 21 letters from the girls participating in the project, expressing their gratitude and
happiness with the project. Each letter was responded to by Turkcell. The volunteers
especially admired such a close relationship with the girls, Turkcell and CYDD, based on

unconditional love, trust and friendship.

The following stage of the project for the girls was to summarize a book provided by
Turkcell. The objective was to encourage the girls to read. After the first year at high school,

the girls would attend “public health and birth control” courses.

Evaluation

Measurable success criteria were graduation from secondary school and continuation
of further education, improvement in their families’ lifestyle through health knowledge,
increase in birth control and increase in support for need girls from other organizations. The

results were as follows:

e Increased public support by offering additional scholarships

e Increased demand from the girls

e Media coverage: During initial stage of this project, it received 95 press clippings in
newspapers and magazines (see Appendix A); 22 broadcast features on several
national and local TV channels.

e Continuous contributions came from Turkcell employees and dealers who are located
in the selected cities.

e 21 personal “Thank you” letters from participating girls addresses to Turkcell.

e 5,000 girls and 5,000 families, approximately 25,000 people are reached directly,

millions of others who live in the selected regions directly.
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5. CONCLUSION

The contribution of this study to the literature has been presenting (1) the diagnosis of
corporate social responsibility concept and its relationship with public relations; (2) the
determination of the most and less prefered CSR areas in Turkey and (3) the musts of a CSR

project in order to succeed, asa compilation.

In today’s world the public expects corporations to act as leaders in bringing solutions
to social problems and improve the quality of their lives, and they eliminate the ones which
do not meet their expectations, not only by means of products or services but also by means of
the benefits they bring to the society. For more than 20 years, corporations are trying to adapt
themselves to this new expanded social role and getting more interested in the ethics of the
business and public affairs gradually. In the future, as the corporations get more and more
involved in the solution of problems occur in the society they exist in, the role of the

government, companys and the individuals may change dramatically.

However, today although the importance of the corporate social responsibility is
mostly understood, it is obvious that many corporations are acting in the way that suits their
interest and prefer CSR projects that do not add real value to the society. Many of them just
try to appear as socially responsible companies instead of being a real socially responsible
corporate citizen. For instance, cigarette companies are establishing hospitals to cure lung
diseases and offer free medical examinations instead of educating the society about the harm
smoking causes in the human body. This is the same in Turkey; for instance Vichy, cosmetics
company, prepared a “CSR project”, which aimed at educating the Anatolian people about
skin care. They state that their main aim is first to educate the people and then offer the
company’s services... (Goziitok, 2004). Although 300 person were medically inspected for
free in the “scin care truck”, the necessity of “the fulfillment of a need” custom has been
omitted. This should be included in the social marketing category instead of CSR.

Another fact, that came out as a finding is that corporations are confused about the

corporate social responsibility concept and the sponsorship. Many of them still suppose that
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social promotions are increasing their credibility as as much as CSR projects. However, the
publics that are getting more and more conscious, are easily separating the sincere corporate
giving from profit-oriented marketing activities. The corporations must understand that it is

inevitable to adopt corporate social responsibility as a main and unchangeable company

policy.

As a developing country, Turkey has lots of empty spaces to be filled with the efforts
of the corporations. Among these, the most encountered CSR projects are the ones concerning
education, then comes health and environmental issues, next are the ones concerning art and

culture and lastly, human rights and the employee affairs.

Finally, it is important to note that corporate social responsibility projects are not
haphazard activities used to hoodwink the public. CSR campaigns require research, strategic
thinking and decision-making. In both the literature review part, and the primary research
parts of this study that included the interviews and the web site analysis, it is found out that
there is an important order to be followed in a serious responsibity project. Although many
models of CSR have emerged and are continuing to emerge, there is a five-step process that is
followed by most PR agencies or specialists. This is a simple, easy-to- follow, but a necessary
process which can give us insight about how a master plan should look like. According to this
widely used process, the starting point should be research in which the current and future
needs of the society should be the main concern. The next step has to be the in depth analysis
of this need followed by strategic planning. Thirdly, a policy is needed to be developed to
respond the issue. Fourth comes the implemention of the programme and last step is the

evaluation of the programme by means of effectiveness.
As an explaratory study to understand the CSR concept and the current situation in

Turkey concerning corporate responsibilities, this study may be a starting point for further

research.
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APPENDIX A1

5 bin ogrenciye

karsiliksiz burs

YDD (Cagdas Yasamu Desteklermne Dernegi)

Turkeell'In katkalanyla 27 ilde maddi yetersiz-

likler ve gelenekler nedenivie akutulmayan 5
bi G8rencive hurs vererek, egitimlerini sirdiir
melerini saglavacak. Dernek Bagkar Prof. Drr. Tiir-
kan Saylan, “Ortaégretim vagamlar: havunea
destekieyeregimiz hu dgrenciler, vitksekdgre-
nimlerine devam ederlerse aym destegi siirdiire-
cegiz dedi Iciglert, Milli E&itim ve Saghk Bakang;-
‘nin da destek verecekleri projede. kirsal kesimden 5
bin kiz 6grenciye verilecek karsiliksiz tars, snitmiiz-
dekd yillarda da devam edecek. Prof. Dr. Saylan, 63
rencilerin ilgelerden ve illerden secildigini, gelecek

yu dia talebe giire segim yapilacagim aciklady
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Yaym Adi: Hiirriyet Gazetesi
Tarih: 26.08.2000
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APPENDIX A3

Kirsal kesimde
yasayan 5 bin
kiz 68renciye
egitim projesi
Gercevesinde
burs verilecek

DEMET EYI

(CYDD) ile Turkeel! tarafimdan ortak-

lasa hearlanan “Cagidas Tirkiye'nin

Cagdas Krelan” adl egitim projesi gergevesinde

kusal kesimde yasayan 5 bin kiz &frenciye bues
verikecck. ’

Devict Bakant Hasan Gemict, CYDD Baska-

m Prof, Dr. Tiickan Saylunile Tiarkeell Genel Mi-

C agday Yusamn Destekleme Dernefi

Yayin Adx: Milliyet Gazetesi

Tarih: 29.08.2000
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diirQl Clineyt Tiiektan tarafindan tamtilan projey-
le kalkinmaya Sncelikli yorelerde bulunan 27 ifin
Kursal kesiminde yasnyan ve niaddi durumu yeter-
siz oldudu icin okuyamayan 5 bin ke dfrenciye
yilda 100 milyon Yira para yardmymm yam sira giy-
si, kitap ve difier okul malzeraeleri saglavacak.

Parasizhik yizGnden okuyamayan tek bir kizm
kakmamasint amacladiklerea. sBvleyen. Saylan.
“Okuyan, yazan, meslek sahibi olan laziann co-
galulmas igin ¢alistyoruz” dedi.




APPENDIX A4

Cagdas kazlar

Gagdas \’asanu Desteideme Dernegi (QYDD).
Turkeellin %ponmrlxwu ile, yeni bir efitim
projesine baghyor. “Cagdas Tirkiye'nin Cagdas
Kazlar” adlh proje ile kirsal kesimde yasayan ve
okumak icin maddi vardima ihtivag duyan 5 bin
kiz Ggrenciye maddi destek verilecek. Proje
kapwmamla 27 Hin karsal kesiminde yagayan 5
bin kiz Sgrencive yilda 100 milyon liralik yardam
yapilacak. Yapilacak bu yardim projesine
Turkeell sponsor oldu. Proje, Devlet Bakant
Hasan Gemici, CYDD Bagkam Turkan Saylan ve
Turkeel! Genel Miduri Clineyt Tiirktan
terafindan dilzenlenen basin toplantst ile
kamuovuna duyuruldu.

Pruje, Adiyaman, Elang,
Bingdl, Gitmusghane, Batman, QYDD kirsal
Karaman, Kars, Sunak, Agn, y

Ardahen, Bitlis, Bilecik, —  Kesimdeki 5
Denizii, Diyarbakyr, bin kiz
Erzincan, Erzurum, Hakkari, 5
igdr, Malatya, Mardin, Mus, gocuguna
Nigde, Siirt, Sanhwurfa, okuma yardimi
Tunceli ve Van'ds vapacak.
uyvgulanacak. . .
Proje kapsamuvda, Proienm
ilkbgretim ikincg blimde SpOﬂSOt'I ugunu
wkuyan Niz i’;gz‘c‘zzcﬁerg para Turkeell -
yardimunun yam sira giysi ve ) .
arag-geres yardim: da ustlendi. Proje
vapilacak. Para mikian, her kapgammda[
vii, enflasvon voranmda "
artacak. toplam 600
? milyar TL
i~ ARA ARTIYOR harcanacak.

Tirkan Savlan
konusmasmda, proje igin
simdilik 300 milvar TL
harcandigin, bu miktarn 650
milyar TL've ulasacafm
sbyledi. Kirsal kesimde daha
ok erkek gocuklarn
okutuldugunu belirten
Saylan, kiz cocuklann baglk parast nedeniyle
kit¢itk yaslarda eviendirildigini, bu nedenle
projenin kizlava yonelik oldugunu vurgulad.
Saylan, bu para alindiktan sonra kz ¢ocuklarin
da okutilmasing belirlediklerini ekledi.

Alleden sorumiu Devlet Bakans Hasan Gernici,
boyle organizasyonlarn {ilke kalkuwmast
agsindan bityitk Snem tasicifam belirttl, Gemidi,
Atatiirk‘tin titkeyi genglere emnanet ettifiini,
gem,lenn korunmast ile Glkenin korunmasinun
aym anlama geldigini kaydett. Turkeell Genel
Miiditrd Clineyt Tirktan ise boyle projelere dahil
olmanun Turkeell'e gurur verdigin vorgulads.

B Ayse AYDIN

Yayin Adi: Hiirriyet Gazetesi
Tarih: 03.09.2000



APPENDIX A5

Hakkari...

ook, Cok eskiden, pi-

re berber, deve tellal i-

ken, yeryiizityle gok-
yiizi daha birbirinden yeni aynl-
g iken, okyanuslar késelerine
cekilip kitalara yer agmus iken,
diinyamn bir ucundaki yiice dag-
lar 1plamp bir araya gelmigler,
Yitce daglar gitniin birinde, “ye-
ter bunca zamandie durdugu-
muz. haydi yiiriivelim” deyip.
viiriyfise geemigler... Yirimiiy-
ler, yaramigier, yiirfimisler...
Tann da yukaridan daglan izle-
mig. Once bu ise pek ses gikar-
mamis, ama dogrusu bu ya, bii-

viik daglarin bu viiriiyiistinden

biraz da sikilmaya baglams...
Daglar tum Glineydogu Anado-
hu'nun bir ucuna geldikierinde...
Bu viriviise arttk jyice dfkele-
nen Tanrr, “Duuurt” diye emir
vermiy. Ve dagher, olduklar yer-
de duruvermis. Isic o gin bu-
gun, daglann durdugu yer Hak-
kari’ymis.

Bu ¢ykiiyit Hakkari'de duy-
mustum. 1988 yilindayds, Sad-
dam’in bombalurmdan, ilkel, ge-
lismis ve kimvasal silahlardun
kucan, binlerce, on binleree, yiiz
bmlerce insanin simin agip, Gi-
neydogu'ya akin ettigi ve bizim-
kierin vnlara kucak acugr sicak
giinlerdeydi...

Aradan on iki vl gegmis bi-
le...

Sevgpili okurlar, siz bu yazy:
okudugunuzda, ben yinc Hakké-
ri'de olacagim... Ama bu kez ka-
ganlarin, kovalayanlarm pesinde
degil, gesitli sanat cetkinlikleri a-
rusmda “Hakkari - Istanbul
Woprisa™ne bir tufla koymaya
caliyacagim.

Ve simdi, Van ugaging yukala-
muys birkiag saat kala lstag-
bul'daki odamda bu yaziy1 ya-
zarken bir yandan Hakkari'yc
yeniden dénmenin heyccannt
vasiyor. bir vandan da Hakkari
amilarnmu wzelivorun,

Haurludignn en belirgin duy-
wu korkun. O zamanlar, kentte,
herkes ama herkes korkoyordu,
Yapuklarmndan, ynpmadiklann-
dan, sdylediklerinden, sOyleme-

diklerinden, diigindiklerinden.
ditsiinemedikierinden korkuyor-
du...
Hlayir, hayir, hatuladifim en
belirpin duygu, sugluiuk duygu-
su... Sanki sucluymusum duvgu-
su... Clnkil stirekli “potansive]
suglu” muamelesi gorilyordu-
nuz. Zaten kent niffusunun yafi-
sindan gogu asker ve polisti. Ve
o siralar Hakkari'de gazetecilik
yapmak, “anargistlik™ yapmak
gibi bir seydi... Zaten herkes, po-
tansiycl suclu muamelesi gor-
mekien, gereek sucluya doéntiy-
mekten korkuyordu...

Ne Hakkari'ye tepeden ba-
kan Stmbill Dagy, ne kenti kusa-
tan Vatan Daglar, ne orta yer-
deki Baykalesi ne de yere bakan
gonil yakan Zap Suyu... Yitregi-
min belleginde yer eden en ylice
varlik HakKiri'oin ¢ocuklanydr.

Hakkdri sekaklunnda gocuk-
Jar “tip” oynuyordu.

Hani cbe olan “Bir, iki, fig,
up” der ve luzla arkasma ddner.
“Tip” deyince, herkes oldugu
verde ddner kuhr., Kipirdayan,
yerinde duramayan. gitlen ya-
nar, oyundan ¢ikar... Hukkéri'de
goeuklar “tip™1 §Oyle oynuyordu:

“Bin, ki, itg, olitm!™... “Bir, ki,
fig, fliim!™.. “Bir, ki, ¢, Hiim!”

Dedim ya. bunlar cskidendi,
1988°de... Hakkari 2000 izlenim-
feri, dntimiizdeki persembeye.

Kk k

U giin dnecki “Kiz Cocukla-
r1” bughkli yuzi fizerine birgok
okur “Cagdas Tiirkiye'nin Cag-
das Xizlary projesine katkuda
bulunmak istedifini belirtt. Ay-
rmtls bilgivt Cafdas Yasamu
Destekleme Dernegi'nden ya da
Mehmet Ugan'dan alabilitsiniz.
(el U212 - 233 22 38 ve 0332 -
588 77 G0).

Aym yazi dizerine Halil Cey-
lanin Amerika'dan yolladify bir
Ozdevisi sizlerle paylasmak isti-
yorum. Rudy Manidan imzal
deyisi Ingilizeeden gevirivorum:
“Eger bir erkefi cfiitirseniz. bir
insant efiitmis olursunuz uma
bir kadims egitirseniz, hir ulusu
egitmis olursunuz.”

Tel: 0212 505 63 42 Faks: 505 62 48 zeyrep vteiTdo.ret i

Yayin Adr: Milliyet Gazetesi

Tarih: 15.10.2000
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APPENDIX A6

Ogrencilere
yardim

GENEL Merkezi Istanbul’da bulunan
Cagdas Yasami Destekleme Dernegi'nin
(CYDD) Mehmetgik'le isbirligi vaparak dii-
zenledigi kampanyada toplanarak Van’a gon-
derilen 5 milyar lira degerindeki bir kamyon
dolusu giyecek, kirtasiye malzemesi ve oyun-
cagin dagitimina baslandi. CYDD Van Subesi
fiyeleri ve Mehmetgiklerden olusan ekipler,
Istanbul’dan gelen malzemeleri il merkezin-
de, ilgelerde ve bagh kdvlerde 8nceden belir-
lenen dar gelirli ailelere ve Ggrencilere ulas-
tirmak icin seferber oldu. Yardimiarin dagit:-
mina Merkez ilceye bagl Bescatak, Ortanca,
Giivelek, Karakoc ve Amntoprak koylerinde
baslandi. Bu k&ylerde 80 aile ve 159 dgrenci-
ye giyim ve kirtasiye malzemeleri, CYDD Van
Sube Baskani Armagan Bayraktar ile jandar-
ma Merkéz llce Komutan: Ustegmen Orhan
Unliisoy tarafindan verildi. Yardimlar m ger-
¢ek ihtiyac sahiplerine ulasmasi icin Jandar-
ma, Muhtarlar ve 6gretmenlerden yararlan-
diklanm belirten CYDD Van Sube Bagkam
Bayraktar, “Bolgede kiz ¢ocuklarn okutul-
masi icin Turkcell CYDD isbirligiyle durumu
iyi olmayan ve okumak isteyen kiz 6grencile-
re ayhik 100’er milyon lira burs verme projesi
baslatiyoruz” dedi.

Yaym Adz: Milliyet Gazetesi
Tarih: 15.10.2000

e
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APPENDIX A7

Ogrenciye ¢agdas burs

CAGDAS Yasarm Destekleme Dernegi ile Turk-
cell'in ortaklasa dizenledisy, ‘Cagdas Tlirkiye'nin
carlas lazlan egitim projest kapsamimda Nigde nin
Uhukgha ilcesinde 20 laz Sgrenciye 100 milvon liralik
urs verildi. Projenin. 26 ilin kersal kesiminde okuma
armi ve kararhlif) gésteren toplam 3 bin kiz &renci-
vi kapsachin belirtikdi. W Sunay TURKER/DHA

Yaym Adi: Hirriyet Gazetesi
Tarih: 23.10.2000
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APPENDIX A8

Ulukisla Kaymakarm Hiseyin Parlak, egitim 6gretim yap-
ma imkani bulamayan geng kizlann mutlaka bu olanaga
kavusturulacagin belirtti. Verilen s6z 6grendileri sevindirdi.

Tiirkiye'nin cagdas kizlan

Nigde'de 105 kiz
Ogrenciye yardim

CAGDAS Yasami Destekleme
Dernegi'nin (CYDD) Turkcell iyg-
birligiyle baglattigi “Capdas Tiir-
kiye'nin Cagdas Kizlan” projesi
kapsaminda Nigde'de 105 kiz &¢-
renciye yardim yapildi. Proje ne-
deniyle Ciftlik, Camardi, Altunhi-
sar, Uluksla ilcelerinde ilkégretim
okullarinda okuyan ve aileleri
ekonomik sikintida olan &grencile-
re yardimun itk dilimi olan 50'ser
milyon lira dagitildi. Dog. Dr.
Ayse Yiiksel, diger dilimlerin 5g-
renciler adina bankaya yatirilaca-
fm belirtti. B Sunay TURKER

Yaymn Adr: Hiirriyet Gazetesi
Tarih: 21.11.2000
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APPENDIX A9

Ozel sektdrden sosyal sorumluluk projeleri

Ulke ekonomisine katma deger yaratan bircok kurum, sosyal amach projelere de imza
atarak yasam Kalitesinin iyilestirilmesine katkida bulunuyor.

Kog¢ Toplulugu'nun toplumsal sorumlulugunu iistlenen Vehbi Kog¢ Vakfi, 32 yildan beri Tiirk
insaninin yasam kalitesinin gelistirilmesi i¢in bagis ve katkilariyla ¢ok sayida okul, yurt,
kitiiphane, klinik gibi tesisler yaptirdi.

2000 y1li itibariyle mal varlig1 yaklagik 500 milyon dolar oldugu bildirilen Vehbi Ko¢ Vakfi*nin
son ddénemde yaptif1 oncii projelerden birisi, Cumhuriyetin 75. yili kutlamalar1 ¢ergevesinde
giristigi Kog Ilkdgretim Okulu Projesi oldu.

Sekiz yillik egitime destek vermek amaciyla Vakif, Tiirkiye'nin dort bir yaninda 13 ilkdgretim
okulu inga etti. Projenin maliyeti yaklasik 26 milyon dolara ulagti.

17 Agustos ve 12 Kasim depremleri sonrasinda Vakif, topluluk biinyesinde g¢alisan 500
depremzedeye 2 y1l boyunca kira ve 300 personele de kalici konut yardimi yapti. Bu yardim ve
konut projesi icin Kog¢ Ailesi, sirketler, personelin katkilar1 ve Ko¢ Holding Emeklive Yardim
Sandig1 Vakfi'ndan yapilan tahsisle 12.5 milyon dolar finansman saglandi.

ooooo

2000 arasinda toplam 54 milyon dolar g¢evre yatirimi gerceklestiren Kog¢ Toplulugu, cevre
konusunda birgok vakfa da destek veriyor.

Tiirkiye'nin ilk 6zel miizesi Sadberk Hanim Miizesi, Suna-inan Kirag Akdeniz Medeniyetleri
Aragtirma Enstitiisii, sanayi kiiltiirliniin korunmasi ve tanitilmas: amaciyla agilan Rahmi M. Kog

Miizesi, toplulugun kiiltlir hizmetlerinin Snemli bir halkasini olusturuyor.

Uluslararasi 23 Nisan Cocuk Senligi de, 4 yildan beri Ko¢ Holding'in sponsorlugunda
gerceklesiyor.

SABANCI HOLDING SANAT KOPRUSU
Sabanci Holding, bir yandan kiiltiir-sanat alaninda etkinlikler diizenlerken, Haci Omer Sabanci
Vakfi (VAKSA) araciligiyla da egitim ve saglik konularina agirlik veriyor, bedensel ve zihinsel

engelli kisilere yonelik ¢alismalara 6nderlik ediyor.

“Altin Harfler™™ koleksiyonu, 15. yiizyildan 20. yiizyila kadar uzanan déneme ait eserleriyle
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diinyanin énemli miizelerinde sergilenen Tiirkiye'deki ilk ve en biiyiik 6zel koleksiyon. Ulkemizi
yurtdisinda tanitarak farkli kiiltlirler arasinda sanat kopriisti kurmayr hedefleyen koleksiyon,
bugiine kadar 3 milyon kisi tarafindan ziyaret edildi.

VAKSA kurulusundan bu yana, 53 yerlesim merkezinde aralarmnda bir iiniversite, okullar,
yurtlar, saglik tesisleri, spor kompleksleri ve sosyal merkezler olan 112 kalici eseri toplumun
hizmetine sundu. Vakif y1lda yaklasik 1.000 6grenciye de burs veriyor.

Zihinsel engelli genclere ve yetigkinlere gesitli spor dallarinda egitim ve yarigma olanag
saglayan Ozel Olimpiyatlar'in Tiirkiye ayag: Sabancit Holding'in destegiyle yapiliyor. Ayrica,
Erol Sabanci Spastik Cocuklar Egitim ve Tedavi Merkezi, Tiirkan Sabanci Gérme Engelliler
Okulu gibi kurumlarda, zihinsel ve bedensel engellilere egitim olanagi saglaniyor.

Alarko Sirketler Toplulugu da sosyal sorumlulugun basarili bir 6rnegini olusturuyor. Alarko,
1986 yilinda kurulan Alarko Egitim Kiiltlir Vakfi (ALEV) himayesinde bugline kadar kesintisiz
her yil 100 6grenciye karsiliksiz burs verdi, 50"yi agkin sanat¢inin eserlerini sergiledi, konserler
gerceklestirdi, 11 yil boyunca Tiirkiye Tarih Tiirk Evleri Dernegi'nin c¢alismalarini destekledi.

2001 yilinda, Tiirkiye Egitim Goniilliileri Vakfi biinyesindeki 1.000 §grencinin egitimini {istlenen
ve {iniversite 6grencilerine 75 milyon, ortaokul 6grencilerine 35 milyon aylik burs veren ALEV,
Gebze Organize Sanayi Bolgesi'nde yapacagi Teknik Okul*un proje caligmalarina devam ediyor.

GARANTI'DEN UZUN SOLUKLU DESTEK
Garanti Bankasi, toplumsal sorumluluk caligmalarina uzun yillardir sponsorluk yapiyor.

2001 yilinda Basketbol A Milli Takimi'nin resmi sponsoru olan Garanti, doga projeleri, Cevre
Haberleri Yarismasi ve Uluslararasi Cevre Filmleri Festivali, Uluslararasi Caz Festivali,
Arykanda kazist gibi ¢evreden spora, kiiltirden sanata kadar bir¢ok alanda destegini yillarca
stirdiiriiyor.

McDonald's da, Tiirkiye'de faaliyete gectigi 1986 yilindan bu yana gerek yerel restoranlart,
gerekse sirket olarak ¢ocuklara ydnelik pekgok projeye destek oldu

McDonald's Tiirkiye Halkla Iligkiler ve Iletisim Miidiirii Serap Gokgebay'in agiklamasina gore,
2001 yilinda aktif olarak calismaya baslayan McDonald's Cocuk Vakfi da 60 milyar liralik bir
harcamayla I.U. Tip Fakiiltesi Onkoloji Enstitiisii'nde *“aile odas:**, Hacettepe Universitesi [hsan
Dogramaci Cocuk Hastanesinde **anne odasi™ ve I.U.Tip Fakiiltesi Cocuk Saglig1 ve Hastaliklari
Hastanesi nde “‘astim aciltedavi iinitesi ve ¢ocuk immiin yetmezlik odas1 " agti.

Vakif, Marmara Universitesi Cocuk Servisi'nde 30 milyar liraya malolacak yeni bir aile odasi
calismasint siirdiiriiyor.

Turkcell de, Cagdas Yasami Destekleme Dernegi ile ortaklaga ylriittiiti “Cagdas Tiirkiye'nin
Cagdas Kizlar1™ egitim projesiyle, kalkinmada &ncelikli yorelerdeki 33 ilde 5 bin kiz grenciye,
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2000-2001 egitim ve ogretim yilindan baglamak tizere 3 yil boyunca burs verecek.

Pfizer ise ABD"deki vakfi tarafindan 6nemli bir boliimii finanse edilen ve halen ingaati devam
eden Diizce'deki Kabalak Saglik Ocagi'nin agilisini, 2002 yili basinda gergeklestirecek.

Pfizer'in Cagdas Yasami Destekleme Dernegi isbirligiyle 47 bin dolar harcayarak yaptigi,

Batman'in Hasankeyf ilcesinde Atatiirk Ilk&gretim Okulu ek derslikleri ise 2000-2001 6gretim
yilindan beri egitim veriyor.

Yaymm Adi: Hiirriyet Gazetesi
Tarih: 02.01.2002
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APPENDIX A10

Tiirkiye'nin ¢agdas kizlarina ABD'den ddiil

NEW YORK'un iinlii Yale Club'iinde 6gle yemegindeyiz.

Masa komsumuz New York Times Gazetesinin CEO'su Arthur Ochs Sulzberg Jr. Masada,
New York Times Sirketi mensubu dokuz kadin arasinda tek erkek o.

New York'un kremasini biraraya getiren Yale Club'daki 6gle yemeginin organizatdrii WEPR yani
Halkla Iliskilerde Kadin Yoneticiler Vakfi.

57 yullik bir gegmisi olan WEPR yaklasik 15 yildan beri sosyal sorumluluk projelerine 6diiller
veriyor.

Bu y1l 6diil kazananlar arasinda Turkcell'in ‘‘Cagdas Tiirkiye'nin Cagdas Kizlar®>> projesi de
var.

Yale Club'deki 6gle yemeginde Turkcell, WEPR'nin en biiylik &diili olan 2002 Kristal
Obelisk’’ 6diiliinii alacak.

Kristal Obelisk iki sivil toplum kurulusuna, iki de ticari girkete veriliyor.

Kadere bakin ki, sirketler grubunda, projesi ayni &diilii kazanan kurulug Arjantin'den.

Yani igerisinde bulunduklar1 ekonomik kriz nedeniyle sik sik aralarindaki parallelikler kurulan
Arjantin ve Tirkiye, sosyal sorumluluk &diillerinin verildigi bir platformda bulusuyorlar.

Ancak, kesinlikle taraf tutmuyorum, Turkcell'in ““Cagdas Tiirkiye'nin Cagdas Kizlar’® projesi,
Arjantinli ConAgra Sirketi'nin ‘‘Cocuklar1 Daha Iyi Beslemek’’ projesinden ¢ok daha fazla ilgi
cekiyor.

Projenin ne oldugunu kisaca hatirlatmak istiyorum.

Turkcell iki yildan beri 33 ilin kirsal kesimlerinde 5 bin kiz 6grenciyi okutuyor.

Cagdas Yasami Destekleme Dernegi'nin gelistirdigi proje ¢ergevesinde en {icra kdylerde, maddi
olanaksizliklardan okula gidemeyen kizlara ulasiliyor.

Yeter ki, kizlar okumak igin azimli olsunlar.

Milli Egitim Bakanligi'nin verilerine gore, 260 yatili ilkdgretim bélge okulunda 86 bin erkek
dgrenciye karsilik 26 bin 875 kiz 6grencinin oldugu goz 6niine alindigmmda Turkeell'in projesinin
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ne kadar 6nemli oldugu ortaya ¢ikiyor.

“Cagdas Tiirkiye'nin Cagdas Kizlar1’® projesi, 5 bin aile ve 25 bin kisinin dogrudan,
milyonlarca insanin ise dolayli olarak yararlandig: bir proje.

Maddi olanaklarin 6ncelikle erkekler icin kullanildig: kirsal kesimlerde, kizlarin 6niinii acacak
dev bir proje.

Iste bu ylizden Yale Club'iiniin misafirleri, Turkcell Kurumsal Iletisim Miidiirii Zuhal Seker'in
konusmasint dinleyip, alkigliyorlar.

10 6diiliin verildigi Yale Club'deki 6gle yemeginin yildizlari, Turkcell, 6zel ‘Prizma’’ &diiliinii
alan New York Times ve ‘“‘Amerika'y1r Yika’’ projesini gelistiren dort Amerikali kizkardes
oluyor.

Amerika'yl yika ve yaralari iyilestir

YALE Club'de yapilan konugmalarda 11 Eyliil asla eksik degil.

Tam da Washington'lulara iki dehget haftasi gecirten keskin nisancinin yakay: ele verdigi giin
diizenlenen 6gle yemeginde, 11 Eylil ile ilgili anilar tazeleniyor, toplumsal degerlerin 6nemi
tizerinde duruluyor.

Egitime katkilar1 nedeniyle ‘“‘Prizma’’ 6diiliinii alan New York Times'in CEO'su Arthur Ochs
Sulzberg “11 Eyliil sonrasi, toplumun iyi yonde gelismesi yolunda sorumlulugumuz artti
Eskisine oranla ¢cok daha fazla egitime, saghga, irk ayirimi sorununa egiliyoruz’’ diyor.

Yukarida 6gle yemeginin yildizlarindan dort Amerikali kizkardesten s6z etmistim. Kizlarin
babalari, 11  Eyliil giini  Pentagon  kurbanlardan = Albay  Tracy  Welsh.
Babalarimin dlimiinden sonra, 11 Eyliil'lin diger kurbanlarina yardim etmeye karar veriyorlar.

Kendi oturduklari mahallede arabalar1 yikayarak, kurban ailelerine vermek tizere 10 bin dolar
topluyorlar.Ardindan, Washington'daki bir radyo kanaliyla, ABD'nin dort bir yaninda, kendi
yagitlarini (kizlarin yaglar1 13 ile 17 arasinda) 6rgiitleyip kampanyay1 yayginlastiriyorlar.
Neticede, ABD'nin 25 eyaletinde binlerce ¢ocuk kampanyaya katilarak, Amerikan Kizilhagi igin
84 bin dolar toplamay1 basariyor.

Ogle yemeginde tanistigimiz Welsh kizkardesler ABD'nin gozdeleri durumunda bugiin.

Yaymn Adi: Hiirriyet Gazetesi
Tarih: 28.10.2002
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APPENDIX A11

Ayda 180 milyon lira hayatlarim degistirdi

ONLAR Van, Sanhurfa, Adiyaman, Harran'dan Istanbul'a génderdikleri mektuplarimi
pembe, yesil, turuncu kagida yaziyorlar.

Renkli mektup kagitlar1 giil, stimbiil bezeli, zarflarin tizerinde de “‘seni seviyorum’’ yazyor.

Mektuplar genellikle ‘‘Filiz ablacigim, sizi c¢ok seviyorum ¢iinkii siz ¢icekler kadar
giizelsiniz”’ diye bagliyor.

“Filiz Abla’’ dedikleri Turkcell'in ‘‘Cagdas Tiirkiye'nin Cagdas Kizlary’’ projesini yiiriiten
Filiz Karagiil.

Iki yildan beri Giineydogu ve Dogu Anadolu'da gezdigi yiizlerce kdyiin kizlar1 kendi kizlar1 gibi.
Mektuplarini gantasinda tagiyor
Nasil tagimasin ki?

Semiha, Hatice, Cigdem, Suzan, Fatma ve digerlerinin umutlarini, rityalarini, sevinglerini hep
yaninda tagimak kag kisiye nasip olmug?

Hem onlara cevap yazmak gerek.

Yazmasan alinirlar, tiziliirler.

Kimisinin rilyas: Istanbul'u, 6zellikle de Taksim Meydani'm gdrmekti.
Istanbul'da 6zgiirliige kavugmaktr.

‘““Hani kus daima kafesin disina ¢ikip, dzgiirliigiine kavusmak ister ya, bizim bu taraflarda
da Oyledir. Istanbul'un en ¢ok bir yoniinii sevdim: Ozgiirliigiinii.”’

Kimisi denizi, kimisi kalabalig1 merak ediyordu.
Tarkan da vardi elbet rityalarinda.
Onunla resim ¢ektirmek, imzali fotografin1 almak filan gibi.

Gergeklesti riiyalart.

78



Istanbul'u da gordiiler, Tarkan ile de resim gektirdiler.
Filiz Abla'ya tesekkiir etmek i¢in mektuplar dosendiler.
Onlar giineydogunun, dogunun sansli kizlari.

Kendileri de farkinda hayatlarinda bir seylerin degistigini.
Bundan bdyle kaderlerinin farkli ¢izilecegini.

Ciinkii bir kere baglarina Turkcell'in bursu konmus.

{Ikokuldan sonra bursa hak kazanan 5 bin kizin arasindalar.

Ailelerin kizlarini okula, hele hele iiniversiteye géndermeye pek goniillii olmadiklart, maddi
olanaksizliklarin, dini baskilarin oldugu gevrelerde kaderini degistirmek kolay is mi?

Kendilerine bagka diinyalarin kapilarini aganlara miitegekkirler.
Dogru.

Ama bir seyler degistiyse, bunda kendi katkilarinin da oldugunu gayet iyi biliyorlar.
Ne yazmig Emine?

“Filiz Ablacigim c¢ok tesekkiir bor¢luyum ama benim de basarimi yabana atmamak
gerek.”’

Liseden sonra kismetse {iniversiteye gidecekler.

Belki spiker, belki gazeteci olacaklar.

Kizlarin kaderleri yilda 180 milyon ile degisti.

Evet yanlis okumadinz.

Turkeell burs alanlara yilda 180 milyon veriyor. Simdiye kadar 1,5 milyon dolar harcamus.
Okul masraflar1 ve diger masraflar igin.

Kizlar hem kendi masraflarini ¢ikartiyor, hem de kardeslerine katkida bulunuyorlar.

Filiz Abla'ya mektuplarin bir tanesi sbyle bitiyor: ‘‘Liitfen kendinize iyi bakin, ¢iinkii
Giineydogu'nun insanlar1 yani benim ve benim gibilerin sizlere ihtiyac1 var.”

Gergek iste bu kadar yalin.

Yaym Adi: Hiirriyet Gazetesi
Tarih: 02.11.2002
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APPENDIX A12

Mardin'i Mardinli kizlar diinya kenti yapacak
Senay ORDU

Cagdas Tiirkiye'nin Cagdas Kizlar1 Projesi, 2000-2001 6gretim yilinda uygulanmaya
basladi. Turkeell'in sponsorlugunda Cagdas Yasami Destekleme Dernegi'yle birlikte
yiiriitiilen projede kiz 6grenciler hem egitim aliyor, hem de yasadiklar: ¢evreyi gelistirecek
egitim faaliyetlerinde bulunuyorlar. 33 ilde yiiriitiilen projenin Mardin'deki burs téreninde
duygusal anlar yasand.

Diin yok Mardinli kizlar i¢in. Bugilin de yok. Varsa yoksa gelecek. Artik Mardinli kizlar i¢in
tiziilmeyin. Siz onlar igin kOsenize ¢ekilmis gbzyas1 dokerken, onlar kat kat kiiltiir islenmis
topraklardan besleniyor, ruhlarini zenginlestiriyorlar. Bununla da kalmayip, ‘‘Cagdags Tiirkiye'nin
Cagdas Kizlar™ projesine katilmig, egitimlerini de siirdiirliyorlar. Kimi simdiden turizmci
oldugunu varsayiyor, oteli nereye acacaginin derdinde. Kimiyse 13'linde mimar olmus, kire¢
tasindan evini dedesine bile elletmeme pesinde. Mardinli kizlar igin Uiziilmeyin, sadece
kosenizden ¢ikip bir omuz da siz verin yeter.

Cok degil 3 yil 6nce, Cagdas Yasami Destekleme Dernegi ile ¢‘Kiz ¢ocuklarini okutalim, biz bu
seferberligi baglatalim’’ diye yola ¢ikti Turkcell. Ellerini bu afir tagin altina soktuklarinda,
Ayse'ninki kadar parlayan bir gz, Nazire'ninki kadar engin bir ufuk bekliyorlar miyd: bilinmez.
Ama o kadar sanslilardi ki, bu iilkenin insanina giivenmenin nelere kadir oldugunu gézleriyle
gorebildiler. Senelik sadece 180 milyon liralik egitim yardimiyla neler kazanilabilecegi goriildii.
Mardin'de diizenlenen donemlik burs toreninde wvalisinden basin mensubuna, wvelisinden
kaymakamina herkesin gozleri dolarken bir tek ‘‘okuyan’’ yore kizlan giiliiyor, toreni bile degil,
yarini diistinerek ders veriyorlardr hepimize.

Mardin'de din, dil, 1k ayrim1 yok. Oyle bir mozaik ki, toprak insaninmn genlerine kadar islemis.
Torene katilan CYDD Genel Bagkani Prof.Tiirkan Saylan'in dedigi gibi ‘‘Aileleri suglamak
kolay. Oysa evlerinin kosesinde oturmak yerine, Tiirkiye'nin koselerine ulagmayi deneyen
insanlarin ¢ok azicik destegiyle suglanan anne-babalar harikalar yaratabiliyorlar.”

Yayimn Adi: Milliyet Gazetesi
Tarih: 23.11.2002
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APPENDIX A13

Artik onlarin bir hayali var

Mardin’de cok g¢ocuklu ailelerin kizlariydi onlar. Yasitlar1 gibi evlenip c¢oluk cocuga
karisacaklardi. "Cagdas Tiirkiye’nin Cagdas Kizlar1" oldular, "Artik hedefimiz daha
yiikseklerde' diyorlar

SEMRA KARDESOGLU Mardin

Mardin’in ilgelerinde, kdylerinde yasayan, ¢ofu bol gocuklu ailelerin kizlartydi onlar.
Kiminin ailesi okumasina izin verse de, para kit oldugundan Oncelik elbette erkek
cocuklarinindi. Gelecekse, annelerinden ¢ok da farkli tasarlanmamugti. Bes yillik okul bitti mi
13’tinde evlilik, 15’inde anne, 35’inde anneanne. Oysa okumak istiyorlardi.

ODULLU PROJE

Uc yil dnce onlarin sesini duyan Cagdas Yasami Destekleme Dernegi, Turkeell ile birlikte
harekete gecti. Kiyiya diismiis denizyildizlarini suya atmak gerekiyordu. Binlerce olsalar da
hi¢ degilse birka¢ yliziiniin hayatin1 degistirmek hi¢ de az sey degildi. Projenin adi "Cagdas
Tiirkiye’nin Cagdas Kizlari" oldu. Amag, Tiirkiye’nin kalkinmada 6ncelikli illerinde maddi
olanaksizliklar nedeniyle okula gidemeyen, birakmak zorunda kalan kiz c¢ocuklarinin
egitimlerini stirdiirmelerini saglamakti. Ug yil 6nce baslayan proje sayesinden Sanlurfa’dan
Trabzon’a, Sirnak’tan Malatya’ya 33 ilde tam 5 bin kiz gocugu yararlandi. Ilkogretimin 5
yilin1 bitirmis ve maddi imkénsizlik iginde olan kiz ¢ocuklarinin yararlandigi proje, gegtigimiz
giinlerde ABD’de sosyal sorumluluk birincilik diiliin aldi.

BU YIL DA OKUYACAKLAR

Mardin’de onceki giin diizenlenen burs téreninde 50 kiz 6grenci bir yil daha bu destekle
okumanin mutlulugunu yasadi.

CYDD Bagkani Prof. Tiirkan Saylan, Mustafa Kemal Atatiirk’iin en biiyiik hedeflerinden
biri olan, "Kiz gocuklarinin erkeklerle esit egitim hakkina sahip olmasi"ni az da olsa
gerceklestirdikleri i¢in mutlu oldugunu sdyledi. Prof. Saylan, okullarini yarida kesen kiz
ogrencilerin yeniden okula bagladifini ve bunlardan bir bollimiinlin bugiin {iniversiteli
oldugunu belirtti.

OGRETMENLIK ISTIYOR

13 ¢ocuklu Erboga ailesinin kizlarindan Nazire ve Ayse Erboga da "Cagdas Tiirkiye’nin
Cagdas Kiziarn" projesinden yararlanan iki 8grenci. Agabeyleri okumasina ragmen ablalarinin
okuyamadigini sdyleyen lise birinci sinif 6grencisi Ayse Ingilizce, ikinci sinif 8grencisi Nazire
ise matematik &gretmeni olmak istiyor. Ayse Erboga, 6gretmen olduktan sonra Izmir’de
yasamay1 planlyor, ¢iinkii takvimlerde gérdiigii Izmir’i gok begenmis. Nazire Erboga ise,
ailesinin tiim gocuklari okutma imkani olmadigini belirterek, "Ornegin ablalarimiz okuyamadi.
Annem hi¢ okula gitmemis. Ama biz bu burs sayesinde liseye devam edebildik. Koyiimiizde
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yasitimiz arkadaglarimiz evlenip c¢ocuk sahibi olurken, biz hedefimizi daha yiikseklere
koyduk" diyor.

HAYATIMIZ DEGISTI

Songiil Cokan, Irem Tatar ve Oznur Yasar, hepsi de, bu projenin sorumlulugunu hissediyor
omuzlarinda. Oznur Yasar, babasinin kendilerini terk ettigini, annesinin ise evlenip onu
babaannesine biraktigini anlatiyor. Oznur’un en biiyiik arzusu ise polis olmak. "Eger bu burs
olmasa yasl babaannemin beni okutma imkén: yoktu. Belki sizin igin ¢ok biiyiik olmayan bu
para bizim hayatimiz1 degistirebiliyor" diye konusuyor.

Yaym Adi: Milliyet Gazetesi
Tarih: 24.11.2002

82



APPENDIX A14

Annelerinin kaderini paylagsmayacaklar
Arzu Cakir

Turkeell'in ii¢ yildir Cagdas Yasami Destekleme Dernegi'yle (CDDY) yiiriittiigii 'Cagdas
Tiirkiye'nin Cagdas Kizlary’ projesi gecen hafta Mardin'de 46 geng kizin yiiziinii giildiirdii,
gelecegini aydmlatti. Yilhk 180 milyon lira tutarindaki burstan yararlanan kizlar
hedeflerine bir adim daha yaklasmis oldular. Okula gidebilmek igin ailelerine yiik
olmayacak, defterlerini, kitaplarim: ve Onliiklerini artik kendi paralaniyla alabilecekler.
Boylece ailelerin, 'kizlart yoksulluktan okutamiyoruz' mazereti de olamayacak.

Oznur Yasar, 15 yaginda. Mardin Lisesi birinci simf 6grencisi. En sevdigi dersler matematik ve
fizik. Polis olmak istiyor. 'Neden doktor ya da avukat degil de polis olmak istiyorsun' sorumuza
verdigi yanit yiirek burkuyor: ‘‘Babamu bulmak i¢in. Onu bulup karsisina gececegim ve ‘Bak sen
bizi terk ettin ama ben tek basima okuyup, meslek sahibi oldum' diyecegim.”

Babasi, Oznur ve iki kardesini 12 yil 6nce terketmis. Simdi Istanbul'da dordiincii karisiyla
yasadigini anlatiyor Oznur. Anneleri ise 'gecen bayram' yeniden evlenmis. Uvey babadan
sikayetci degil, 'idare ediyoruz' diyor. 12 yasindaki erkek kardesi dogustan kalp hastasiymus,
ablasi ise Diyarbakir'da hemgirelik okuyor. Arada bir okula gelen yiyecek ve giyecek
yardimlariyla geginebildiklerini ve 'Cagdas Tiirkiye'nin Cagdas Kizlari' bursu sayesinde okula
devam edebildigini soyliiyor. Tek hedefi liseyi bitirip yatili burslu olarak iiniversiteye gitmek.

Oznur, tiim olumsuz kosullara ragmen okula gidebildigi i¢in yine de sansli. Onun kadar sansh
olmayan geng kizlar oldugu gibi, daha sanslilar1 da var Mardin'de. Ayse ve Nazire Erboga gibi.
Onlar 13 gocuklu bir ailenin burs alarak okula gidebilen iki kizi. En biiyiik sanslar1 Mehmet
Erboga gibi bir babaya sahip olmalarr.

SUPER BABA

Aileler bir yandan yoksulluk ve igsizlikle bogusurken, diger taraftan kati gelenekei kafalarla
miicadele ediyor. 13 yasinda evlenmis ve 14'linde ilk ¢ocugunu dogurmus Cevahir Erboga'yla
sohbet ederken, ilkokulu bile bitirememis kocast Mehmet Erboga'y1 alnindan &pmek geliyor
icimizden.

Cevahir Hanim, kizlarini okuttugu icin akrabalarinin ve komsularinin, kocasiyla alay ettiklerini
anlatiyor. 'Kiz ¢ocugu okutulur mu, ayip ayip' diyorlarmis Mehmet Bey'e. Ama kizlarinin
anneleriyle ayni kaderi paylagmasini istemeyen Mehmet Bey, ugradigi bu hakaretlere kulaklarini
tikamus. Kizlarini yanina alarak gururla poz veriyor kameralara.

Turizm Meslek Lisesinin hazirlik simfina giden Ayse Ingilizce 8greniyor ve turizmci olacak,
ablas1 Nazire ise matematik Ogretmeni olmay1 hayal ediyor. Hayatlarindan memnunlar. Okula
gidebilmek en bityiik mutluluklari. Evde 20 kisi yastyorlarmis, babalar1 igsizmig. Bunlar ¢ok
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tanidik bildik sorunlar. Dogduklar1 giinden bu yana farkli bir hayatlari olmamis ki. Ama
gelecegin farkli olacagina inaniyorlar. Meslek sahibi olup ailelerine daha iyi bir hayat sunmay1
hedefliyorlar. Evlenmekten ise s6z eden yok. Anne Cevahir de ‘‘Okusunlar, sonra evlenirler.
Bizde zorlama yok** diyor.

'Cagdas Turkiye'nin Cagdas Kizlar' Projesi, Dogu ve Glineydogulu kadinlardan bazilarinin belki
de kaderlerini degistirebilecek. Ve Mardin'de sdylenen 'Omuzundaki ¢ile saldir kadinin' sozii
unutulacak ve rengarenk gercek sallar siisleyecek kadinlarin omuzlarini.

Yaymn Adi: Hiirriyet Gazetesi
Tarih: 02.12.2002
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APPENDIX A15

Sanhurfa'dan 'Kolej'e

'Cagdas Tiirkiye'nin Cagdas Kizlar1' projesi, ailelerinin okula géndermedigi 'zehir' gibi
25 minik kizin daha gelecegini aydimlatt

SEMRA KARDESOGLU

Kiz ¢ocugu olduklarindan onlar i¢in 6ngériilen gelecek, en fazla ilkokulla sinirh bir egitim,
[5'inde evlilik, ¢cokca ¢ocuk, 40'mda, 50'sinde biten yasamdi. Emine, Ayse, Cigek, Gazel'di
adlari. Okumak istiyorlardi. Aileler izin verse, maddi imkanlar dncelikle erkek gocuklardan
yana kullaniliyordu.

'Kazanmazsa evlenecek'

(Cagdas Yasamu Destekleme Dernegi'nin (CYDD) Turkcell'le baglattigi "Cagdas
Tiirkiye'nin Cagdas Kizlar1" projesiyle onlarin hayatlan da, proje kapsaminda liseye,
tiniversiteye devam eden 5 bin kiz ¢ocugu gibi degisti. CYDD projelerine, basarili ilkégretim
sgrencisi kiz cocuklarimin, yilig1 yemekle birlikte 13 milyar lira olan Istanbul TED Koleji'nde
okumalarmni saglayan yeni bir halka daha ekledi.

Bu kapsamda Siirt, Sanlurfa, Van, Batman ve Bolu'da yapilan iki agamali sinava 250'den
fazla 6grenci katildi. Sinav sonucu basarili olan ve yaslar1 10 - 12 arasinda degisen 25 kiz
ogrenci, TED kolejli olmaya hak kazand:.

CYDD Genel Bagkani Prof. Dr. Tiirkan Saylan, "Uzmanlar se¢imde ¢ok zorlandi. Ancak
sinavi kazanamayan kiz ¢ocuklarinin da bolgelerindeki okullarda okumast igin burs destegi
sagladik" dedi. TED Rehberlik ve Psikolojik Danigmanlik Koordinatérii Miirvet Gérgenli de
ayni zorlugu soyle anlatti: "Bir kiz cocugunun ablasi geldi. Sinavi kazanamazsa evlendirilecek
dedi. Insan ne yapacagim bilemiyor."

Yayin Adi: Milliyet Gazetesi
Tarih: 20 haziran 2003
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