A STUDY ON THE DEVELOPMENT OF SHOPPING AVENUES IN THE CONTEXT
OF SPATIAL CHARACTERISTICS: BAHARIYE AVENUE AS A CASE STUDY

by
Mehmet Emre Akin

Submitted to Graduate School of Natural and Applied Sciences
in Partial Fulfillment of the Requirements
for the Degree of Master of Science in

Architecture

Yeditepe University
2018



A STUDY ON THE DEVELOPMENT OF SHOPPING AVENUES IN THE CONTEXT
OF SPATIAL CHARACTERISTICS: BAHARIYE AVENUE AS A CASE STUDY

APPROVED BY:

Assist. Prof. Dr. Zeynep Yazicioglu Halu

(Thesis Supervisor)

Assoc. Prof. Dr. Yasemin Alkiser Bregger

J
),
/4

Assist. Prof. Dr. Moira Valeri

DATE OF APPROVAL: ..../..../2018



ACKNOWLEDGEMENTS
It is with immense gratitude that | acknowledge the support and help of my Thesis Supervisor
Assist. Prof. Dr. Zeynep Yazicioglu Halu. Pursuing my thesis under her supervision has been

an experience which broadens the mind and presents an unlimited source of learning.

Finally, I would like to thank my family for their endless love and support.



ABSTRACT

A STUDY ON THE DEVELOPMENT OF SHOPPING AVENUES IN THE
CONTEXT OF SPATIAL CHARACTERISTICS: BAHARIYE AVENUE AS A
CASE STUDY

This thesis study analyzes the shopping spaces and the shopping avenues that regained
importance nowadays in parallel to the change in the act of shopping went through. Shopping
avenues are quite important as they enable human to human interaction, namely
socialization. Shopping has changed its form, transformed into enclosed shopping malls
disconnected from the city and then along with the changing technological opportunities
changed to online shopping. This change in shopping results in the disappearance of
shopping avenues that help urban people communicate with each other. This increases the
importance of shopping avenues further. Shopping avenues differ in regards to the different
shopping functions they inhibit.

Bahariye Avenue in Kadikdy situated in the Anatolian side of Istanbul which has a variety
of utilization as described above is selected as a case study. While it used to be an avenue
consisting of dwellings in the early periods, later on as a result of improvements in
transportation and functions in the surrounding, offices and shopping functions increased.
Cultural spaces, personal offices (clinics, prep. school, etc.), food & beverage spaces such
as restaurants and cafes, and every small-scale trade space have a crucial impact on the

development of this avenue.

This thesis study is classified into three main sections. Second section classifies shopping
spaces as indoor and outdoor spaces and examines the historical process. Third section
examines the theoretical framework applied to identify the spatial character of shopping
avenues as urban spaces. Fourth section approaches Bahariye Avenue selected as a case
study in detail. The section starting with the history of Kadikéy and Bahariye Avenue
examines the perceptual, physical and social characteristics of Bahariye Avenue,
respectively. These examinations are supported with analyses on plans and sections,
interviews with users and a survey study. Results and assessments obtained in the light of

these examinations and investigations are revealed in the final section.



OZET

ALISVERIS CADDELERININ DEGiSiMININ MEKANSAL KALITE
BAGLAMINDA iNCELENMESIi: BAHARIYE CADDESI ORNEGI

Bu tez ¢aligmasinda, aligveris mekanlari ve aligverisin gegirdigi degisime paralel glinlimiizde
Oonemi yeniden artan aligveris caddeleri incelenmistir. Alisveris caddeleri, insan-insan
etkilesimi, yani sosyallesmeye olanak tanidiklari i¢in, oldukc¢a 6nemlidir. Degisen teknolojik
olanaklar ile aligveris de bicim degistirmis ve kentten kopuk, ice kapali, aligveris merkezi
gibi yapilarda veya internet lizerinden yapilmaya baslanmistir. Aligverigin bu degisimi,
kentlinin birbiriyle etkilesimine imkan tantyan aligveris caddelerinin yok olmasina sebep
olmaktadir. Bu sebeple alisveris caddelerinin 6nemi daha da artmaktadir. Aligveris caddeleri

icerdikleri farkli aligveris fonksiyonlari ile birbirinden farklilasir.

Alan calismasi olarak yukarida agiklanan kullanim g¢esitliligine sahip bir cadde olan
Istanbul’un Anadolu yakasindaki, Kadikdy, Bahariye Caddesi secilmistir. Bahariye Caddesi,
erken donemlerinde konutlardan olusan bir cadde iken, ulagim olanaklarinin gelismesi ve
yakin ¢evrede artan farkli islevler sonucunda, konut, isyeri ve aligveris fonksiyonlarinin
cadde iizerinde arttigi gorilmiistiir. Kiiltirel mekanlarn (sinema, tiyatro vb.), kisisel
ofislerin (muayenahane, dershane vb), yeme-igme mekanlarinin (restoran, cafe vb.) ve her

tirlii kiigiik ticaretin caddenin gelisiminde 6nemli bir yeri olmustur.

Bu tez calismasi ii¢ ana boliimde ele alinmustir. Ikinci béliim, alisveris mekanlarinin agik ve
kapali mekanlar olarak siniflandirildig1 ve tarihsel siirecle ¢alisildign boliimdiir. Ugiincii
boliim, kentsel mekan olarak aligveris caddelerinin mekansal karakterini saptamak ig¢in
uygulanan kuramsal ¢er¢evenin incelendigi boliimdiir. Dordiincii boliim, alan ¢aligmasi igin
secilen Bahariye Caddesi’nin detayli olarak ele alindig1 boliimdiir. Kadikdy ve Bahariye
Caddesi’nin tarihinin ortaya konulmasi ile baslayan boéliimde, sirasiyla, Bahariye Caddesi
algisal, fiziksel ve sosyal ozellikleri bakimindan incelenmistir. Bu incelemeler planlar ve
kesitler iizerinden yapilan analizler, kullanicilar ile yapilan répdrtajlar ve anket calismasi ile
desteklenmistir. Tim bu inceleme ve arastirmalar 1s18inda elde edilen sonuglar ve

degerlendirmeler son boliimde ortaya konmaya ¢alisiimistir.



Vi

TABLE OF CONTENTS
ACKNOWLEDGEMENTS ...ttt ii
N S I 5 ¥ AN O USRS SSROR iv
OZET oot v
LIST OF FIGURES ..ottt bbb bbbt IX
LIST OF TABLES. ... .ottt ettt st e reeneene e XVii
1. INTRODUCTION. ...t e e e e a e 1
1.1. PURPOSE OF THE THESIS. ... .o, 1
1.2. SCOPEOFTHETHESIS. .. .o e, 2
1.3. METHOD OF THE THESIS. ... .o e 2
2. HISTORICAL DEVELOPMENT OF SHOPPING SPACES ......ccccoceiiveirsreeeeeeeens 4
2.1. THE DEFIINITION OF SHOPPING.........ccciiiiiiiiiiiine sttt 4
2.2. THE CLASSIFICATION OF SHOPPING SPACES........ccooiiiiiiiiiiiee, 4
2.2.1. Outdoor Shopping SPaces iN TUIKEY........ccccoiiiieiieie e 5
2.2.1.1 Caravansaries and Hans with open tops, Seljuk Era..............c.cccn..... 5
2.2.1.2 Turkish Hans, Ottoman Era.........c.ccooveveiiiiiinieieeee e 7
2.2.1.3 Turkish Bazaars, Ottoman Era...........ccoceeeiiiinieieinnene e 9
2.2.1.4. Shopping AVEnUES IN TUIKEY........cceevveiiiieeiccece e 10
2.2.2. Outdoor Shopping Spaces inthe World.............ccocoiiiiiiini 12
2.2.2.1 AQOra, AtNENS......ccoiiiieiie et 12
2.2.2.2 FOrUM, ROME...utiiiiiiii it 14
2.2.2.3. Medieval SQUAES...........ccceiiiiiiiiee s 15
2.2.2.4. Shopping Avenues inthe World..........c.ccco i 15
2.2.3. Indoor Shopping SPaces iN TUIKEY.........ccvreierene e 19
2.2.3.1. Caravansaries and Hans with closed tops, Seljuk Era..................... 19

2.2.3.2. Turkish Bedestens, Arastas and Grand Bazaar, Ottoman Era......... 20



vii

2.2.3.3. Passages iN TUIKEY........ccviieiieiicie et 26
2.2.3.4. Supermarkets in TUIKEY.........ccocviieeie e 28
2.2.3.5. Shopping Malls in TUIKEY........ccccvveiiiieieee e 29

2.2.4. Indoor Shopping Spaces inthe World............ccccovevviieiieiiecce e, 31
A B (01 W N (0] ¢ PP 31
2.2.4.2. Indoor Bazaars and Marketplaces in Rome...........cccoceoeveniinnnne. 32
2.2.4.3. Medieval Markets........cccoceuiiieniiinie e 35
2.2.4.4. Arcades and PaSSAgES.........ccuiueieriereiinieieieee e 37
2.2.4.5. Department STOIES........cccviiiiieiiiie it 38
2.2.4.6. SUPEIMAIKELS......ccieitiiieiiie ettt e sre e 39
2.2.4.7. Shopping MallS.........cccoiiiiiiiiieie s 40

2.3. CONCLUSION OF THE CHAPTER.......ccot ittt 41

3. SHOPPING AVENUES AS COMMERCIAL SPACES.........cccoiviiiiiiiiiiiinn 43

3.1. THERELATION BETWEEN CITY AND AVENUE AS AN URBAN SPACE....45

3.2. THE RELATION BETWEEN HISTORICAL BACKGROUND AND URBAN

SP A CE . .. 46
3.3. SPATIAL CHARACTERISTICS OF AVENUES AS URBAN SPACES............ 46
3.3.1. Perceptional CharaCteristiCs...........ccooivviiriiiiiiee e 46
3.3.1.1. Sensory Perception............coeeuieiuiiuiiiiniiiiiniiiieeen e, 47

3.3.1.2. Placeand SenseofaPlace...........ccceuvviiiiiiiiiiiiiiniiiinian, 49

3.3.1.3. Identityand Image............ccooviiiiiiiiiiiiiiiii e 50

3.3.2. Physical CharaCteriStiCs. ... ....ouviieiiieei e 50
3.3.2. 1. Urban TeXtUIe. . .vt ettt e e e e e e e 51

3.3.2.2. Inorganic and Organic Urban Space..................ooooiiiiiiinnn, 52

3.3.2.3. Sub-parameters of Physical Characteristics............................ 53

3.3.2.3.1. CityBlocK TeXtUres.........coovviiriiiiiiiiiieeie e 54

3.3.2.3.2. The Structure of Buildings..............cccooviiiiiiiinnnnnn. 54

3.3.2.3.3. Street Pattern........ooovviiiiiiiiiii i, 56



viii

3.3.3. Social CharaCteristiCs. ......c.viii i, 57
3.3.3.1. Public Space/Private Space..........cccevviiiiiiiiiiiiiiee e 61

303032, ACHIVILY ..ttt e e 62

3.3.3.3. SBCUNITY ..ttt e 63

3.4. CONCLUSION OFTHE CHAPTER . ......oiiiiiiiiiii e 64

4. BAHARIYE AVENUE AS A SHOPPING AVENUE IN KADIKOY DISTRICT........65

4.1. THE RELATION BETWEEN BAHARIYE AVENUE AND KADIKOY........... 65

4.2. HISTORICAL DATA AND THE CHARACTERISTICS OF BAHARIYE AVENUE
INTHE CONTEXT OF KADIKOY ..ottt 68

4.2.1. 1900-ApollonTheatre ..........cceevviiiiiiiiiiiiiiiieie e (4

4.2.2. 1930 - Opening of Sureyya Opera HoUSE.............ccoovivviiiniiiiiiiiin, 78
4.2.3. 1960-1970 - Cultural Avenue ..............ooeviiiiiiiiiiieeeiciieeeeeiieeeenn .0 84
4.2.4. 1980 - Bankruptcy of Cinema Buildings...............coovvieiiniieneninne. 90

4.25. 2016 - Commercial AVENUE. ........uuuuueeeeeeeeeeeeeeeeeieeeeeeeeeeeeeenn .93

4.3. SPATIAL CHARACTERISTICS OF BAHARIYEAVENUE.................coe. 95
4.3.1. Perceptional Characteristics of Bahariye Avenue ................cccoevinvnne. 95
4.3.2. Physical Characteristics of Bahariye Avenue.................ccoeviniinnn, 107

4.3.3. Social Characteristics of Bahariye Avenue .................cccoeeviiiiennnn 112

4.4. CONCLUSIONOF THE CHAPTER.........cooiiiiiiii 137
5. CONCLUSION AND RECOMMENDATIONS. ..ottt 138
REFERENCES . ... 142
APPEN D X A 152
APPENDIX B ..o e 160

APPENDIX €. 168



LIST OF FIGURES

Figure 1.1. The Conceptual Framework............coooiiiiiiiiiiiieeee s 3
Figure 2.1. Ribat-1 Serif, Nishabur-Serahs trade route, 1114...........ccccovvevviiieieseese e 6
Figure 2.2. Evdir Han, Antalya, 1219........cccoiiiiiii et 7
Figure 2.3. Historical bazaar location and main hans of BUrsa..............cccccevviveniicieesesieenn, 8
Figure 2.4. A Turkish Han’s (inn) standard plan type............ccooiiiiiiniiicienceeeseeeeee 9
Figure 2.5. Bursa Ulu Mosque and Urfa Ruha Bedesten............cccooeevveiiiiciiece e, 10
Figure 2.6. Bagdat Avenue, Istanbul, 2015...........ccoiiiiiiiiiici e 11
Figure 2.7. Istiklal Avenue, Istanbul, 2016.............ccccoiveiiiiiiiece e 11
Figure 2.8. Athens Agora, Greek, B.C. 400.........ccoviiirriee e 13
Figure 2.9. Forum Romanum, ROME, 14 AD......c..coco oo, 14
Figure 2.10. Marche St. Germain, Paris, 1816...........ccccoviierierieiierie e 15
Figure 2.11. Pedestrian density in Saint — Catherine Street, Montreal, Canada, 2016........... 16
Figure 2.12. Traffic in Saint — Catherine Street, Montreal, Canada, 2016...............cccceeunen. 16
Figure 2.13. Location of Carnaby Street in London WestEnd............cccccoevicvieiieciicinnnn, 17

Figure 2.14. Carnaby Street, LONdon, 1960S........ccccccveiieiiereeieseesieeeeseesie e see e 17



Figure 2.15. Colorful building facades on Carnaby Street, London, 1960s..............cccceev.e... 18
Figure 2.16. Carnaby Street, London, 2017........ccvoieiieiieie e 18
Figure 2.17. Serefza Han, Antalya, 1236 - 1246..........cccoooiiiiiiieiieie e 19
Figure 2.18. Sultan Han, Konya — Aksaray route, 1229............ccccccvveveiieseeiesiee e e, 20
Figure 2.19. Arasta Plan tYPES........cuiieieieieieie e 21
Figure 2.20. Edirne Selimiye Arasta inside Selimiye Mosque Kiilliye, Edirne, 1590........... 21
Figure 2.21. Edirne Selimiye Arasta plan, Edirne, 1590..........cc.cccoviiiiiineninininieeeee, 22
Figure 2.22. Kayseri ‘Sultan hangerli vakfi Bedesten’, Kayseri, 1497.........c.ccccoocevninennnnen. 24
Figure 2.23. A view from the roof of Grand Bazaar, Istanbul,2016...........c...ccccovevverirriennenn. 24
Figure 2.24. The plan of Grand Bazaar, Istanbul................ccccooiiiiiiiii e, 25
Figure 2.25. The plan of Cevahir Bedesten, Istanbul, 1457...........ccccovviiieiiiiniiene e, 26
Figure 2.26. The plan of Sandal Bedesten, Istanbul, 1472 - 1478...........ccccceveieeveiieieennnn, 26
Figure 2.27. Photographs from Harunoglu Passage, Kadikdy, Istanbul, 2016...................... 28
Figure 2.28. Migros SUPEIMArKEL.............ciiiiiiieiie ittt 29
Figure 2.29. City’s Nisantag1 Mall interior view, Istanbul, 2016............cccccveveiiievriieniennenn, 31
Figure 2.30. City’s Nisantas1 Mall exterior view, Istanbul, 2016............cccooviiiiiiinnennnn 31

Figure 2.31. Stoa of Attalos, Athens, 150 B.C........cccceiiieiiiiiiiee e 32



Xi

Figure 2.32. Forum-Bazaar 10cations, ROME, =.........ccccviiiiiieiic e 33
Figure 2.33. Porticus Aemilia, Rome, 193 B.C........cccoviiiiiiicr e 34
Figure 2.34. The plan of Porticus Aemilia, Rome, 193 B.C.......ccccccoiiiiiiiiiiiiieee e 34
Figure 2.35. Trajan market interior view — Shops and halls, Rome, 100-110 A.D................. 35
Figure 2.36. Trajan market exterior view, Rome, 100-110 A.D.....c.cccevvveviiiniierecieceenn, 35

Figure 2.37. A typical two-storey medieval market hall with open ground floor for trading
— Old market hall, Ledbudy, Herefordshire, UK, 1617..........ccccccoeiiiiiiineiieie e, 36

Figure 2.38. Crystal Way Arcade Project, London, 1855 and Passage du Nord, Brussels,

1881..... . A AR SR RN R 37
Figure 2.39. Le Bon Marche Department store interior view, Paris, 1852............cc.ccccveveneen. 38
Figure 2.40. The Printemps Department Store, Paris, 1883...........ccccceveiievieie e, 39
Figure 2.41. A&P Supermarkets, USA, 2010........cccocviiuerierieie e seesie e 40
Figure 2.42. Mediacite Mall plan and 3D model, Belgium, 2009...........ccccceovvviieiieiecienenn, 41
Figure 2.43. Mediacite Mall interior view, Belgium, 2009............cccoceriieveniniieere e 41
Figure 3.1. A Frame that determines the characteristics of an urban space (Avenue)............ 45

Figure 3.2. Human-human figure and possibilities of forming sensory relations...............48

Figure 3.3. Different types of urban teXtures.............coeieiiiiiiiiiiiiiiiiii e, 52

Figure 3.4. Saint-Die and Parma Fullness-Gaps Analysis..............cccooevuiiniiiiiieenieenn.. 53



Xii

Figure 3.5. Classification of the building sections that affect the physical urban

CRAIACTEISTICS. .ottt et e e e e 55
Figure 3.6. BUIQage CYCIe. . ..ttt e eaeas 56
Figure 3.7. Characteristic requirements of a place according to urban design.................. 59
Figure 3.8. “What makes a great place?” scheme by PPS....................cooiiiiii.. 60
Figure 4.1. Istanbul district map, the location of Kadikdy district................ccooviennn.. 65
Figure 4.2. Bahariye Avenue in Kadikdy district (IBBMap)..........ooooveiiiiiiiii. 66
Figure 4.3. Kadikdy Maps from different eras...........cccoeevverieeiiienieiiiienieeieeeeeee e 71
Figure 4.4. Historical Timeline of Bahariye Avenue from 1900 to 2016..............c..cccvveneen. 73

Figure 4.5. Kadikdy pier in Ottoman era by photographers Sebah & Joailliler, Kadikdy,

IStanbul, ENA OF 191 CONTUINY.........ovieieeieeeeeeeeeeeeee ettt 74
Figure 4.6. Kusdili meadow, Kadikdy, lIstanbul, 201 century...........ccocveereverecereeceenen. 75
Figure 4.7. Social function spaces in Kusdili.............ccooiiiiiiiiiiicceccccceee e 76
Figure 4.8. Cultural and social spaces in Kadikdy, iN 1900..........cccceeiiinininieininc s 77
Figure 4.9. Kadikoy Electricity HOuse — 1928..........cccooiiiiiiiiiiice e 79
Figure 4.10. Cultural and social spaces in Kadikdy, iIN 1930.........cccccviiiiieniniininiieeee, 80
Figure 4.11. Pervitich map 0F L1930S........uviiiiiieciie et 82

Figure 4.12. Siireyya’s Foyer and Champs-Elysees’s FOYEr ... 83



Xiii

Figure 4.13. Siireyya Opera House, Kadikdy, lIstanbul, 1930...........cccooiiiiiiiniiiinns 83
Figure 4.14. Kadikoy Community Center model...........ccovveveiiiiecie e 84
Figure 4.15. Kadikdy Haydarpasa port and E-5 Highway construction, Istanbul, 1950s.....85
Figure 4.16. The location of cinema buildings in Bahariye Avenue, in 1970........................ 86
Figure 4.17. Cultural and social spaces in Kadikdy, Istanbul, in 1970...........c.ccocvivivinennen. 87
Figure 4.18. Cinemas in Bahariye AVENUE...........c.civeiieieiicieee s se e 88
Figure 4.19. Cultural and social spaces in Kadikdy, iN 1980..........ccccceoviiiiiiniininiiieieen, 92
Figure 4.20. Cultural and social spaces in Kadikdy, IN 2016..........cccccervrereneiennneninienn, 94
Figure 4.21. Bahariye Avenue sections and plan.............ccocviiiiiincini e 95
Figure 4.22. View of users along Bahariye AVENUE............ccccverueiieieeii e 96
Figure 4.23. Sections taken from Bahariye AVENUE...........ccceiiiiiiiiie i 96
Figure 4.24. Section A in Bahariye AVENUE...........cccciveiiiieie e 97
Figure 4.25. Section B in Bahariye AVENUE...........c.ccouiiiieiiiesc e 98
Figure 4.26. Section C in Bahariye AVENUE...........cccuveiiiiiiiiic e 99
Figure 4.27. Section D in Bahariye AVENUE...........cccoviiiiieienene e 100
Figure 4.28. Section E in Bahariye AVENUE..........c.cccoviiiieiiie ettt 101

Figure 4.29. Section F in Bahariye AVENUE...........ccoiiiiiiieie s 102



Xiv

Figure 4.30. Section G in Bahariye AVENUE..........coccueiiiieiierie e 103
Figure 4.31. Users’ views on building facade designs in Bahariye Avenue........................ 104
Figure 4.32. Users’ views on green areas in Bahariye AVENUE...........c.ccoovvveiencieniciiennenn, 105
Figure 4.33. Users’ views on environmental hygiene of Bahariye Avenue......................... 105
Figure 4.34. Users’ views on car parking possibilities on Bahariye Avenue....................... 106
Figure 4.35. Users’ sense of belonging to Bahariye AVENUE............cccccovviiiiicinincneee, 106
Figure 4.36. An analysis on city blocks of Bahariye Avenue and its surroundings.............. 107
Figure 4.37. An analysis on street patterns in Bahariye Avenue and its surroundings......... 108
Figure 4.38. Solid-Void Analysis of Bahariye Avenue and its surroundings..................... 109
Figure 4.39. Section A location and Section B location (Physical characteristics).............. 110
Figure 4.40. Section C location and Section D location (Physical characteristics).............. 110
Figure 4.41. Section E location and Section F location (Physical characteristics)............... 111
Figure 4.42. Section G location (Physical charaCteristiCs)..........cccovvvreniieninineiieiees 112
Figure 4.43. Section A location and Section B location (Social characteristics)................. 112
Figure 4.44. Section C location and Section D location (Social characteristics)................. 113
Figure 4.45. Section E location and Section F location (Social characteristics).................. 114

Figure 4.46. Section G location (Social CharaCteristiCs)...........cuvevrrerenerenesesesieeeees 114



XV

Figure 4.47. Street functions on Bahariye AVENUE............ccceveriiiieienie e 115
Figure 4.48. Locations of passages in Bahariye AVENUE............cccccvevviieeiieieciie e 117
Figure 4.49. Passages in BaNariye AVENUE..........ccueieeieiieiieie et 119
Figure 4.50. Harunoglu PasSage.........uouiiiiiiiiiiiiie ettt 119
Figure 4.51. Kadikdy CINEMA PASSAGE. .....cveiviiuiriiiieieieie sttt 120
Figure 4.52. AKy1ld1Z PaSSAQE.......cciuiiiiiiiiiiie ittt 121
Figure 4.53. Department stores in Bahariye AVENUE............ccooeiireiieieiene e 121
Figure 4.54. Opera ONUI BAZAAr..........cccoecuiiieiieie ettt ste et sae e sre s 122
Figure 4.55. Hak Is Han in Bahariye AVENUE............ccccceveuiveveiiiiieeieeeeeeeee e 123
Figure 4.56. Interior of Hak Business Han ground floor, clothing shops-............ccccceeveaee. 123

Figure 4.57. Users’ views on the sufficiency of passages, bazaars in Bahariye Avenue...124

Figure 4.58. Bahariye Avenue ground floor function analysis.............ccccceveiiieiieneinennn, 125
Figure 4.59. Bahariye Avenue 1% floor function analysis..............c.ccccceeeesrccicceeseenen, 126
Figure 4.60. Bahariye Avenue 2" floor function analysis..............cccceeevviveeeieeseenenenene. 127
Figure 4.61. Bahariye Avenue 3™ floor function analysis............cco.ccoeeeveeeerceeresrsessenennen, 128
Figure 4.62. Vehicle traffic in Bahariye Avenue along the tram route..............ccccceveeiveenen. 129

Figure 4.63. Barriers for separating the pedestrian circulation from tram route.................. 129



XVi

Figure 4.64. Frequency of arrival at Bahariye AVENUE.............cooviviiiieicncncc e 130
Figure 4.65. Purpose of visiting Bahariye AVENUE............ccceiviieiieie e 130
Figure 4.66. Transportation choices to Bahariye AVENUE...........cccceiiieriiiiieiene e 131
Figure 4.67. Probability of users to encounter their friends in Bahariye Avenue................. 132
Figure 4.68. Chance of users to meet with their friends in Bahariye Avenue....................... 132
Figure 4.69. Possibility of shopping in Bahariye AVENUE.............ccccceieeiieiieciiesiese e 133
Figure 4.70. Entertainment places in Bahariye Avenue and its surroundings..............cc...... 133

Figure 4.71. Compatibility between Events and Public meetings in Bahariye Avenue.......134

Figure 4.72. Possibility of visiting Bahariye Avenue in different seasons..............ccccceevenee, 134
Figure 4.73. Easiness of arrival to Bahariye Avenue by walking............ccccocceevviieiecinennn. 135
Figure 4.74. Traffic — Pedestrian compatibility in Bahariye Avenue.............ccccoovveienne. 136

Figure 4.75. Safety of walking in Bahariye AVENUE..........cccccvevieiiiieie e 136



XVil

LIST OF TABLES
Table 3.1. The components of urban spaces: Public and private Spaces............c.ccocevvvrvrinnne. 62
Table 3.2. ACtIVILIES IN UrD@N SPACES........ceiieieiieiiieiieeie e seeste e se e e e see e sreesaeeneenreas 63

Table 4.1. The number of population in KadiKGy.........cccuevieviirieniieiiiieieeseee e 67



1. INTRODUCTION

Since human beings started to live as a community and established settlements, shopping
spaces have been the most important assembling areas. In different cultures, different spaces
have emerged due to changing requirements of trade function. The process starting from
Agora to bedestens, bazaars, hans, passages, markets, shopping avenues and shopping malls

in every culture has both similarities and differences.

Avenues, streets and squares have become a part of urban spaces as open shopping spaces.
Main parameters defining the users’ perception of that particular urban space as good and
bad, uneasy social interaction between users, and physical designs that may ease the use of
a space can be considered as measures to identify the characteristics of an urban space. For
instance, any feeling of dissatisfaction or indisposition in an urban space may result in users’
indifference attitude towards the events/actions in that space and the lack of perception of
this space as a whole. People need an urban space in which they can locate and define
themselves, and that meet every perceptual, social and physical requirement. Avenues,
streets and squares are significant public spaces in this regard. Thus, Bahariye Avenue is
selected as a case study. This study investigates the history of Kadikdy and Bahariye Avenue
starting from the year 1900. This investigation obtains the historical conversion of Bahariye
Avenue. The spatial character of Bahariye Avenue as an urban space is questioned with the
theoretical framework used in Halu’s doctorate thesis study (2010), and it is supported with

analyses, interviews and a survey.

1.1. PURPOSE OF THE THESIS

The purpose of this thesis study is to investigate and examine the change within historical
process by classifying shopping spaces as indoor and outdoor spaces; to study the theoretical
framework applied to identify the spatial character of shopping avenues regarded as urban
spaces; to investigate the historical process from 20th century to 21st century for Bahariye
Avenue selected as a study area, and to apply the theoretical framework mentioned before
to Bahariye Avenue; to make investigations through observational and verbal interviews;

and finally to reveal the identity of this avenue based on these objectives.



1.2. SCOPE OF THESIS

The thesis is structured upon shopping, shopping spaces and avenues as shopping spaces.
Following the investigation of the concept of shopping and shopping spaces, this study
endeavors to present parameters that form an urban space based on the fact that avenues as
shopping spaces are urban spaces. This theoretical infrastructure is dealt with the help of a
case study. Bahariye Avenue constitutes this case study. Historical limitations are selected

as 1900-2016. Bahariye Avenue is examined in the context of shopping as an urban space.

1.3. METHOD OF THESIS

The method of this thesis constitutes of two parts. Firstly, a literature review was made
according to the idea of shopping avenues / streets and how they are shaped as urban spaces.
Shopping avenues / streets as urban spaces were examined and researched from books,

periodicals and websites.

And secondly, earlier methods to examine the spatial characters of avenues through
theoretical approach. As a result of these examinations, the objective is to apply a model
(Figure 1.1) suggested before to Bahariye Avenue using case study method. Thus, this study

examines the investigation area using observational techniques.

Bahariye Avenue is selected as a case study; and this Avenue is regarded and questioned as
an urban space in regards to the theoretical framework mentioned above. This study
addresses the characteristics that define the urban space in Bahariye Avenue; while revealing
these characteristics, it also practices on different investigation methods. To summarize,
these methods include:

e Archive investigations: Kadikdy Municipality archives, Verbal history study,
interviews and meetings.

e Analyses: Istanbul Metropolitan Municipality (IBB) aerial photos, Photos in the
investigation area, Maps, Drawing of Avenue’s plans and in length and width
sections using Autocad and SketchUp programs

e Survey
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Figure 1.1. The Conceptual Framework [1]

In order to explain these methods in detail;

A personal interview with the oldest worker of Nu-Bebe which is one of the oldest shops at
this avenue was performed in addition to a literature research to obtain historical data about

Bahariye Avenue. Again, an interview with the Architect Arif Atilgan who conducted

researches on Kadikdy and lived in Kadikdy throughout his life was performed.

Several analyses and surveys were performed to convert observational subjective data to
objective data. Different analyses, primarily the function analyses and avenue sections were
performed to reveal the observations. Through these analyses, this study endeavors to

present the Perceptual, Social and Physical characteristics of Bahariye Avenue.

A survey was conducted to exhibit the space relation of Bahariye Avenue users. This survey

was done with 100 people on 1 June 2016. 22 of these people are among the workers, while

78 of them are selected randomly from Bahariye Avenue.




2. HISTORICAL DEVELOPMENT OF SHOPPING SPACES

2.1. THE DEFINITION OF ‘SHOPPING’

Its lexical meaning is: “’to travel around bazaars, shops and the act of “buying” in order to
supply certain requirements [2]. According to another definition, shopping is; the
combination of actual states such as having a look at, checking, asking price of and

purchasing a commercial commodity [3].

Human beings have first started the act of shopping by bartering the products they produced.
Due to the innovations in production techniques, the system of bartering failed to fill the gap

and then the problem was solved by the emergence of money [4].

The term ‘shopping’ is a type of “supplying a service or exchanging goods in return to a

certain amount of profit’’ [5].

According to another resource, in order for the act of shopping to be executed, the following
items must exist: buyers, sellers, goods (products or any services) and measure of value [6].

In other words, shopping is a social act between human beings with an aim to supply certain
requirements in order to start relationships based on mutual benefit. As the requirements
become more diverse and complex due to the ever-changing conditions of time, this resulted

in the dimensions of the concept of shopping to change.

2.2. THE CLASSIFICATION OF SHOPPING SPACES

This section is about the change and development of indoor and outdoor spaces in which the
act of shopping takes place. Based on a research by Evcil, indoor and outdoor spaces and
today “the spaces of consumption” where the need for shopping is met have been the center,
the most vivid and active spaces of urban life for centuries. And they played a role in shaping
the city center. Shopping spaces exist in the city as indoor or outdoor spaces. This study

classifies shopping spaces in two different ways both in Turkey and in the world [7]



2.2.1. Outdoor Shopping Spaces in Turkey

2.2.1.1. Caravansaries and Hans with open tops, Seljuk era

By the intensification of commercial life, crowded convoy of caravans started to transport
commercial goods continuously and this profession has become an important line of
business. Over-night accommodation of passengers - posed some problems in addition to
safety issues such as robbery. As a result, construction of Hans started in places that were

suitable for halting.

Han comes from the court of porch which is called “ribat” in central Asia; it does not have
any indoor areas that are constructed by military aristocracy to host transit trade and
tradesmen. “Ribats” are considered to be the samples and origins of Hans and caravansaries.
“Ribat” is a word that comes from the root “rit” in Arabic. At the beginning, these Ribat’s
used to function as religious or military institutions and used as supply center in wars. The
oldest caravansaries in Turkish architecture dates back to the times of Karakhanids.
Afterwards in caravansaries that are constructed in the times of Great Seljuk Empire and
Anatolian Seljuk Empire, plans and architecture of Ribats were developed [8].

Apart from Ribat structures, Seljukian caravansaries include an indoor area with one or three

naves for overnight accommodation, and thus, it is called the complex Han.

Throughout the development of history, caravansaries and Hans are divided into two groups

as follows:

Long Distance Hans: Intercity caravansaries were constructed within a distance of 30-40
kilometers from each other along the trade routes that enable covering a certain distance
before the night fall.

Caravansaries include a hammam, a market and a barn in its entirety.

Having a look at caravansaries in terms of construction, one can see that as being built in the
middle of nowhere, caravansaries required the need for providing safety of life and property.
For this reason, intercity caravansaries (Hans) resemble to fortresses due to their style of

construction.



An example to caravansary can be Ribat-1 serif. It is among the most significant
constructions of Seljuk’s. In terms of architecture, the mature, symmetric plans and
decorations display the power of Great Seljuk’s. Caravansary is made up of an attached
square shape in the front and an almost square structure behind it. There are towers on the
corners. Both of these parts are in the shape of areas designed around four iwan yards. Three
of these iwans have a passage from interior and exterior portals where other five iwans lead
to square shaped domed places. The exterior portal is surrounded by towers, inner parts of
these structures are vaulted and the structure on the left is a mosque. This structure which

resembles to a fortress from outside displays a very rich architecture from inside (Figure 2.1)

[8].

Figure 2.1. Ribat-1 Serif, Nishabur-Serahs trade route, 1114 [8]
City Hans: City Hans were situated based on the road system of the city and the foundation
of commercial zones.
City Hans were weak in terms of function. Sometimes, they included a barn.

Being located in the city, they did not have the shape of a fortress. They had a simple
architecture.

It is possible to study Hans in three different types, such as; four iwan yards with open tops

that are similar to Turkish Caravansaries in Anatolian Seljuk Empire and Turkistan; Hans



with close tops and no yards that appear only in Anatolia, and combination form Hans that

are different applications of these two architectures.

An example to this type can be Evdir Han (Figure 2.2). It is composed of two straight vaulted
lines of cloisters that are designed around a square or rectangular yard. There is no indoor

area. It is constructed at 13 kilometers distance to Antalya. [8]

Figure 2.2. Evdir Han, Antalya, 1219 [8]

2.2.1.2. Turkish Hans, Ottoman Era

As mentioned in the previous section, “Hans” which are also called as “Caravansaries” are
masonry or wooden structures with rooms, yards, storehouses and barns located on old routes

and towns designed for the accommodation of caravans or passengers.

Similar to the regional shopping malls that are located in the outskirts of cities nowadays,
Caravansaries (Hans) were located right after the cities, and later on they were transformed
into bedestens, arastas. As a result, multi center towns were formed on the roads passing by

these caravansaries [9].



Many Hans were constructed in Ottoman period especially in Bursa and lIstanbul. Hans that
were constructed in the commercial part of the city were located around the marketplace at
the beginning; when this marketplace enlarged in time, they remained in the very middle of
these markets [10] (Figure 2.3).

Figure 2.3. Historical bazaar location and main Hans of Bursa [10]

While Caravansaries are structures composed of as marketplace, a hammam and a barn that

are constructed on caravan routes between cities, City Hans are places where people trade.

Hans are classified into two categories: city Hans and long-distance Hans. City Hans gained
importance especially in places where artisans and craftsmen produce or trade or in places
that provide overnight accommodation. [6] Hans that have the features such as production,
sale and accommodation are generally in the shape of two-storey cloister around a yard or

in the shape of rooms that are designed side by side (Figure 2.4).
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Figure 2.4. Turkish Han (inn) standard plan type [6]

2.2.1.3. Turkish Bazaars, Ottoman era

Bazaars, known as district bazaars today, are spaces where people shop for goods in an
outdoor space. They used to be temporary spaces assembled at a certain day of a week back
in the Ottoman era. There used to be bazaars that sell only one type of good (flower bazaar,
livestock bazaar etc.) in the Ottoman period. While assembling a bazaar, Ottomans preferred

a space close to a mosque, a hammam or a caravansary [7].

According to Sahinalp and Giinal, the definition of Bazaar is as follows;

Bazaar as a term is composed of two words, ‘Cihar’ and ‘Suk’adjective clause. ‘Cihar’ means
four in Persian and ‘suk’ means street, avenue in Arabic. Ozdes defines bazaars as places with
open or closed tops with shops on both sides where the act of shopping takes place. However,
Ergin claims that the term ‘Car’ su’ is an old term dating back to Roman times which means
intersecting four streets in front of the gate of a bedesten; and this place is started to be called in
this fashion in time. Inalcik, on the other hand, defines bazaar as the combined name of
complexes where there is bedesten in the centre and around it there are shops, production

facilities, Hans, hammams, imarets belonging to a group of artisans in addition to a mosque and

hospital. [11]

If we have a look at Ottoman period, some investigations claim that city bazaars and markets
were developed around a central mosque; whereas other investigations claim that the most

significant commercial structures of the town were developed around bedestens. Another
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important feature that plays a role in the location of bazaars inside the town is their distance

to main roads.

For example (Figure 2.5), it is obvious that Urfa Bazaar was developed around the bedesten.
Ulu Mosque which is the central mosque of the town is located on the north of commercial
areas, far from such a centre. Konya Bazaar, on the other hand, was developed from the
citadel towards the east against important main roads till the gates of the city. However, this
course of development was towards Mevlana Kiilliye which attracted the attention of a
significant number of visitors. In Bursa, Ulu Mosque and bedesten are in close proximity to

each other and the market was developed in this centre [11].

(@) | (b)

Figure 2.5. Bursa Ulu Mosque and Urfa Ruha Bedesten, (a) Bazaars (¢ars1) developed next
to Bursa Ulu Mosque, (b) Bazaars (¢ars1) developed next to Urfa Ruha Bedesten [11]

2.2.1.4. Shopping Avenues in Turkey

Shopping avenues in general are composed of low-rise buildings with commercial areas in
ground floor. They generally have connection with high urban environments and are good
in terms of pedestrian traffic. They are also defined as areas where public and social activities

take place.

The most important feature of shopping avenues is that they are situated along this long

avenue in time, they are mostly local shops instead of chain stores [12].
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An example to these significant shopping avenues can be Bagdat Avenue located in Istanbul
(Figure 2.6). Bagdat Avenue, which is one of the old famous avenues in Istanbul, surrounded
by high number of stores, usually presents with high pedestrian circulation and high density

of traffic.

Figure 2.6. Bagdat Avenue, Istanbul, 2015 [13]

Istiklal Avenue, which is located on the European side of Istanbul, can be given as an
example for pedestrianized avenues in Turkey. Istiklal Avenue is highly populated with
pedestrians during day (Figure 2.7).

Figure 2.7. Istiklal Caddesi, Istanbul, 2016 [14]
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2.2.2. Outdoor Shopping Spaces in the world

2.2.2.1. Agora, Athens

The word “’Agora’’ does not have any counterpart in other languages. Similar to the words
such as “’polis’” or “’sophrosyne’’, this term is totally specific to Hellenes. Agora is not only
a public place but also it is the meeting point of the town it is located in. As an Agora, in a
broader sense, requires a focus suitable to city life and to main streets that are undulating in
settlement areas and then extending to rural areas, an area that is more or less in the center

of the city would be preferred, if possible [15].

In another words, ‘’agora’’ represents the central marketplace of the town. Except for
officially sacred, political and religious places, Athenians were able to receive all the other
services they demanded from an agora.

The development of agora in terms of architecture means the construction of more and better
structures. The improvement of agora was slow, section by section and irregular. In the end,
there was no certain type of architecture with certain outlines. If a separate working area,
archives or similar places are not dedicated to parliaments, prytaneions, magistrates and
councils, or if they are not rooted in acropolises or any other place due to some certain local

traditions, such places will either be included in the agora or situated next to it [15].

Whether it is expanded by additional structures or not, Stoa, which is the walking path with
pillars, is considered as a structure that fit all purposes, and specifically it becomes the
symbol of agora. Increasing complexity of business life reflected itself in agora at its best.
Main commercial towns gained significant importance in Mediterranean bazaars.
Wholesaling merchants, speculators and bankers appeared. These people had their own
business places next to agora or the port (the terms ‘next to agora’ and ‘port’ generally have
the similar meaning). Besides, they also had the opportunity to use stoas easily as a space
for stock market and shopping. The old market kept its function together with the sales
places. However, the number of galleries preserving the serious form of stoas have increased
starting from 5™ century. In some cases, pillar facade architecture was applied in front of the

shops in a raw [16].
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Athens has the best example of Agora. This place is right at the North Western side of
Acropolis that can be reached rapidly and easily. The area was rising from a wide and flat
center slightly towards the east and rapidly to the west. Agora started to be developed here
at the end of 7" century and it looks as if it extends outwards from the place where the
Parliament is located [16].

Figure 2.8. Athens Agora, Greek, B.C. 400 (Southern Stoa, Constructed at the end of 5%
Century B.C. The rooms behind were both shops and business places of magistrates. The
square and encircled area on the West is thought to be the Court.) [17]

To sum up; there cannot be a distinction between a marketplace and a town center. Public
structures and sacred places were situated in agora. Meat, fish and other goods were also
sold in agora. “Agorazein” means to walk around agora, whereas it also means to go to the
marketplace and buy some goods. In agora of Athens, there used to be specific places
dedicated for the sales of some specific items and these places were named according to their
purpose of use. The active business life that was getting denser in Agora was a lively element
of welfare in Athens [16].
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2.2.2.2. Forum, Rome

Based on their similarities in function, Roman forums display a similar gathering point
characteristic to that of Greek Agoras. Forum is generally surrounded by basilicas, hammam,
public buildings, temples and administrative buildings; and they are a significant part of the
town used not only as an administrative square but also for the purpose of shopping or

gathering [18].

We can give Forum Romanum as an example to this structure:

Figure 2.9. Forum Romanum, Rome, 14 A.D [19]

Forum included various structures that function for governmental or other public purposes.
The small building called Regia (Figure 2.12) was the office of pontifex maximus who was
considered to be the head of governmental religion. Gathering took place in Senato Curia;
this meeting hall has been rebuilt several times. The current building is constructed by
Diocletianus in 283 B.C. by taking the version started by Julious Caesar in 44 B.C. as an
example. Comitium which has been consecrated as an officially outdoor place used to serve
as a gathering place of Comitium curiata. This area which is devoid of any architectural

shape in its original form is given the shape of a gradual fan in time [18].
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2.2.2.3. Medieval Squares

One of the significant urban spaces in a medieval city is the squares. These squares were
constructed at human scale and included bazaar functions where different products were
being sold. These squares used to be public spaces that were also considered as gathering
areas. While one may encounter bazaar spaces with a cover over it beginning from the 12th
century, later these started to have a wide yard surrounded with porches on all sides. Marche

St. German Paris dated 1816 can be an example to this [20].

Figure 2.10. Marche St. Germain, Paris, 1816 [21]

2.2.2.4. Shopping Avenues in the World

As explained in the section ‘Shopping Avenues in Turkey,” shopping avenues are outdoor
spaces, and are urban spaces that enable shopping through commercial shops on the ground
floor of the surrounding buildings. Avenue types permit vehicle traffic and pedestrian
circulation together or only pedestrian circulation.

An example to this can be the Saint-Catherine Street, an avenue which permits both
pedestrian and vehicle traffic together.

Saint-Catherine Avenue is an active street of Montreal running through a high-density

residential neighborhood, Montreal’s main retail district, the festival district, a former red-
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light district and the Latin Quarter. It is two and a half miles long. Pedestrian crowd in this
street is high. This avenue is a one-way street with two lanes of moving traffic and two
parking lanes. Also, there is a subway line running parallel to this avenue. And in addition
to two busiest stations, there are six stations located on the street. A bus route runs along
Saint-Catherine and other routes connect to it with the sub-streets crossing the Saint-

Catherine. Thereby, it can be said it is a transit avenue with shopping activity [22].

Figure 2.12. Traffic in Saint — Catherine Street, Montreal, Canada, 2016 [22]
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Carnaby Street and Stroget Street can be examples for pedestrianized streets. Carnaby Street
/ London: In 1600s, Carnaby Street started to be mapped out by buildings, taking its name
from ‘Karnaby’ house, the first house built on the street. In 1665, the first pesthouse built in
London for the victims of ‘Great Plague’ was in Carnaby Street. In 1820s, there was a fish,
vegetables and meat market established in the area which is called ‘Lowndes Market’, later
identified as ‘Carnaby Market’. In 1960s, Carnaby street began to become inspirational with
new cultures, colorful designs of buildings, famous shops opening on street, and celebrity
regulars such as Jimi Hendrix, The Beatles, Rolling Stones, The Kinks and Elizabeth Taylor.
The street was pedestrianized in 1973 and the ‘Carnaby Street welcomes the world’ sign was
installed. Carnaby Street, as an urban place, became the most prominent street in London.
Now, Carnaby Street is a walkable shopping street with over 100 shops and 50 restaurants,

bars, and draws the tourists and also the locals to the area [23].

Figure 2.13. Location of Carnaby Street in London West End. (Google Earth, 2016)



Figure 2.14. Carnaby Street, London, 1960s [24]

Figure 2.16. Carnaby Street, London, 2017 [26]
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2.2.3. Indoor Shopping Spaces in Turkey

2.2.3.1. Caravansaries and Hans with closed top, Seljuk era

As described in section 2.1.3, Intercity Hans and Intracity Hans exist in two different ways.
These can have yards with no cover, they can also have covers on top. You can see the

examples below.

Close top Hans with no yards: Serefzade Han can be given as an example to close top Hans
with no yards. Serefzade Han is one of the first Hans that are used by Turks when they first
came to Anatolia. It is supported by 70 meters long, dense towers and composed of a long
hall which is 15 meters wide. Its top is completely closed. One may argue that this type of

structure displays a close top bazaar form (Figure 2.17) [8].

»
5
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Figure 2.17. Serefza Han, Antalya, 1236 - 1246 [8]

Hans that present both indoor and outdoor spaces: An example to these Hans can be Sultan
Han (Figure 2.18). In terms of location, it is situated on the Aksaray — Nigde road. It has a
square plan masjid in the middle of the yard and a glorious portal. It looks as if the yard

section and close top section are added into one another [8].
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Figure 2.18. Sultan Han, Konya — Aksaray route, 1229 [8]

2.2.3.2. Turkish Bedestens, Arastas and Grand Bazaar, Ottoman Era

Avrastas: Arasta which is defined as the section where artisans selling the same products used

to gather in marketplaces; they sometimes constitute a part of Kiilliye’s [9].

It is the type of commercial structure in Ottoman architecture with open or close top shops
lined at the same or opposite axis, having the same sizes and shapes. These types of structures
are among the structures that do not undergo significant changes when more shops are added

to the original structure. In another words, it should be designed and constructed just once.

There are marketplaces named as Arastas including the one behind Sultanahmet Mosque and
close to Siileymaniye Mosque in Istanbul and close to Selimiye Mosque in Edirne. The
Avrasta in Edirne is a close top Arasta [6] (Figure 2.20) (Figure 2.21).
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Figure 2.20. Edirne Selimiye arasta inside Selimiye Mosque Kiilliye, Edirne, 1590 [27]
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Figure 2.21. Edirne Selimiye Arasta plan, Edirne, 1590 [10]

Bedestens: Bedestens that are types of structures seen especially in 15" and 16" centuries in
Ottoman period are defined as grand bazaars where precious artefacts are sold. Let us take a

close look at the origin of the word according to the article by Fatih Sahin;

origin of the word “Bedesten” is “Bezistan” or “Bezzazistan” and it turned out to be “Bedesten”
in our time. “Bez” or “Bezze” means cloth or the materials that are contraband of war. Bedestens,

on the other hand, are Grand bazaars that are made for the sales of clothing or canvas at the

beginning but later allocated for buying and selling of precious artefacts or antiquities [9].

These structures have become places where precious artefacts are sold, stored, and
documents are achieved because of the structural characteristics they have. Bedestens were
functioning as banks and stock markets in the past. The inhabitants of the region were

consigning their jewelry, gold or precious artefacts to these places [6].

The characteristic coating system of the structures with durable and thick stone walls having
a square or rectangular plan is the domes. They were made of thick stone materials so that
they could survive for a long period as they were the property of the foundation in the first
place, and then as they could function as a bank or a case, etc. There are two main Bedestens,
the ones with Arasta or the ones without Arasta. In more developed commercial cities,

Bedestens with Arasta are constructed and they are few in number.



23

e Bedestens without Arasta: they are composed of a single volume with square and
rectangular shape. Bedestens without Arasta are either composed of one single
volume without any division or it is composed of a space divided into small shops
lined nearby the interior main wall. They are established on a single floor in general.

e Bedestens with Arasta: in addition to bedestens without Arasta, there is Arasta /
marketplace with narrow and rectangular plan nearby one or both sides of the main
wall in bedestens with Arasta. Bedestens with or without Arasta are divided into
categories based on construction techniques or types of materials used. According to
this;

e Bedestens with shops at the outside: they are constructed as attached to the exterior
main wall of the Bedesten and they are in the half height of the Bedesten.

e Bedestens with shops at the inside: they are small masonry shops constructed as
attached to the interior main wall of the Bedesten and they are in the half height of
the bedestens’ main wall.

e Bedestens with multiple floors: bedestens with multiple floors are also seen but
rarely. [28]

As it is understood from the article given below by Fernaz Oncel, ‘’Hangerli Sultan
Foundation Bedesten” which is located in Kayseri is right at the heart of commerce in
Kayseri:

Hangerli Sultan Foundation Bedesten’’ is located in Kayseri City right by the Citadel in Cami
Kebir District and it is surrounded by Ulu Street passing nearby Pamuk Han on its west, 3" yard
of Vezir Han on the South, Sipari Pazar1 Street of the grand bazaar on the East and Terziler Street
of grand bazaar and Asmali Cesme nearby on the north and one-storey shops that are not restored

based on their origins in 1989 and Hilmi Paga Mescidi that is constructed in 1890 where
commercial environment is situated [28] (Figure 2.22).
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Figure 2.22. ‘Kayseri Hangerli Sultan Foundation Bedesten’, Kayseri, 1497 [29]

The Grand Bazaar: According to Peter Coleman, “’Istanbul’s Grand Bazaar is one of the
largest bazaars, covering a single area of 200.000 m? and forming a street pattern. The bazaar
was conceived as a forum with shops laid out as a series of internal architectural spaces

established around two large open courtyards’’ [30].

Figure 2.23. A view from the roof of Grand bazaar, Istanbul, 2016 [31]

Although centuries have passed since the date it has been constructed till present, it is one
of the first places visited by all local and foreign visitors coming to Istanbul. After the
conquest of Istanbul, by the decree of Fatih, three bedestens were constructed: one in Galata
side and two in Istanbul side. New Bedesten which was opened for service in wooden form
at 1461 was in Nuriosmaniye side of the bazaar and it was then called as ‘Sandal Bedesten’

for the fact that one side of it was dedicated to sales of cotton cloths and other was silk cloths
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which was then called ‘sandal’. Shops that were built around the bedesten in time caused the

bazaar to become larger. [32]

All shops of the bazaar were built at different dates. Wooden construction that began in the

time of Fatih the Conqueror kept on for a period from time to time.

As mentioned before, Grand Bazaar has the characteristics of a bazaar structure that is

developed around bedesten.

With the addition of structures such as shops, Hans, mosques and hammams around Cevahir
(interior) Bedesteni and Sandal (new) Bedesteni, it has become a complex bazaar /
marketplace structure. The top of this complex which is completely closed is formed by
combining bazaar streets into each other (Figure 2.24) [6].
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Figure 2.24. The plan of Grand bazaar, Istanbul [6]

If we have a close look at Cevahir Bedesteni and Sandal Bedesteni that constitute Grand

Bazaar, we can give the following information;

Cevahir Bedesten: Cevahir Bedesten which is one of the most important three bedestens of
Istanbul is also called as; ’Old Bedesten’’, “’Bedesten-i Atik’’, <’Big Bedesten’” and “’ Inner

Bedesten.” Cevahir Bedesten is situated in the centre of Grand Bazaar. In the past, Cevahir
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Bedesten used to function as a bank. The citizens were consigning their valuable materials,
jewelry and gold to this place (Figure 2.25) [6].
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Figure 2.25. The plan of Cevahir Bedesten, Istanbul, 1457 [6]
Sandal Bedesten: As mentioned above, it was called as ‘Sandal Bedesten’ for the fact that
one side of it was dedicated to sales of cotton cloths and other was silk cloths which was

then called ‘sandal’. Sandal Bedesten is located on the west side of Nuriosmaniye Mosque
and east side of Cevahir Bedesten (Figure 2.26) [6].
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Figure 2.26. The Plan of Sandal Bedesten, Istanbul, 1472 - 1478 [6]

2.2.3.3. Passages in Turkey

As described in previous sections, City hans are Ottoman period structures. Caravansary or

range hans can be seen in Seljuks too. While caravansaries are used for accommaodation, city
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hans where one arrives after a journey inhibit sales, storage and accommodation functions.
Giilenaz [20] examined city hans in Ottoman period which became wider as its importance

increased under three different titles:

e Classical Ottoman Hans
e Transit Hans

e Bureau Hans

Classical Ottoman Hans are trade hans that were constructed similarly from 15th century to
19th century. Transit Hans were constructed at 19th century; and these structures inhibit not
only tradesmen but also engineering, advocacy, construction and insurance bureaus as well.
Especially the activities away from trade constitute a transition period in using bureau hans
defined in the study of Giilenaz [20]. This is because the activities in bureau hans became
more diverse and these structures were situated in the central business spaces of the city. As
described in Giilenaz’s study, bureau hans differ from Ottoman trade hans in function. On
the other hand, while the function of transit hans were mostly on production, storage and
trade, the structures of production have become the manufacturing facilities, structures of
storage have become storehouses, and structures of consumption have become passages and
hans in general as required by 19th century’s innovations including specialization and

separation of function that used to be gathered under the same roof. [20]

The first and simple forms of Contemporary Shopping centers were passages and big stores
back in the 19th century. Failure to create harmony between urban space and shopping space
started with passages; today this urban-space relation has almost ended due to shopping

malls which are secluded from the outside world [33].

Indoor spaces that present offices, trade and shopping spaces altogether can be classified
into various titles such as Fairs, Passages, Business Complexes (Hans), Bureau Hans, etc. in
Turkey. When analyzed based on their spatial characters, these titles do not have the spatial

characteristics.

An example to passages can be the Harunoglu Passage in Bahariye Avenue. Harunoglu
Passage has three different entrances. One of them is on Bahariye Avenue, second on

Stileyman Paga Street and third on Ali Suavi Street. Thus, this closed shopping space enables
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a corridor from the avenue to two different streets and this corridor is supported with stores

that have shopping functions (Figure 2.27).

Figure 2.27. Photographs from Harunoglu Passage, Kadikdy, Istanbul, 2016, (a) Entrance
to Bahariye Avenue, (b) Entrance to Ali Suavi Street, (c) Entrance from Siileyman Pasa
Street, (d) Interior of the Harunoglu passage

2.2.3.4. Supermarkets in Turkey

Supermarkets were established in the U.S. at 1930s after the economic depression where big
companies went bankrupt. These companies emerged in such an environment when one unit

started to be abundant and ended up in becoming a single combined organization again.
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Supermarkets are generally located in high density dwelling areas and they are shopping
structures that are giving service at local scale. With a wide variety of cheap and rich goods,

they give service to both low and high-income levels of the society.

Supermarkets also act as an alternative to bazaars or marketplaces as they offer fruit and

vegetables stands as well.

Supermarkets with an area of at least 400 m? have a brute area of 2.000-3.000 m? in general
and they are retail structures that are selling a wide range of food stuff with the method of

‘self-service.’

Supermarkets can either be a single building itself or side building of a department store and
a building adjacent to it or an area in a shopping mall.

Turkey was introduced first time to Supermarkets in 1954 when Swiss Migros Cooperatives

Federation launched the first Migros Supermarket in Istanbul. (Figure 2.28) [10]

Figure 2.28. Migros Supermarket [34]

2.2.3.5. Shopping Malls in Turkey

Shopping malls are huge investments inside a city master plan constructed on a commercial
region. In these structures, there are various shopping organizations either handled by a

single investing organization or an administration.
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Having a look at shopping malls in terms of architectural features, we can argue that they
are architectural structures with the shopping units that are easily and actively accessible,
serving their customers safely and calling their attention both with interior and exterior
designs, and that they are structures making use of improved techniques and technologies of
the age [35].

According to another definition, shopping mall is composed of a single structure or a
complex of structures either with an open or closed top where many stores get together in

one place to supply customers with comfort and safety [36].

According to the study by Berrin Sahin, the development of Shopping malls is mentioned as

follows;

Some of the main reasons that lead to the development of shopping centers include ever-
increasing population, rising demand on consumer goods, increasing number of car owners,
invention of deep freezer; suburbanization especially observed in American cities; electronical
and technological revolution; invention of fork lift and computer; packaging, stockpiling,

product storing, improvement in cheap and fast transportation, and lack of free time due to the

fast tempo in business life. [37]

An example to shopping mall structures can be City’s Nisantas1 Mall.

Architects of City’s Nisantast Mall are Sinan Kafadar, Hiiray Erk, Kagan Erk (Metex
Design) and its Employer is ‘Giilaylar group’.

The foundation of City’s Nisantas1 Mall located in Tesvikiye Avenue in the adjacent building
form of Nisantas1 with one side facing Akkavak Street was established in 2005 when Terakki
High School was moved to Levent in 1994. That place served as a car parking lot for a while.
The shopping mall have a dense area of usage with 10 floors below the ground and 7 floors
above the ground. This is because this shopping complex was designed by taking the
recommendation of Sisli Municipality into consideration; which was 3 cinemas, 3 theatre

halls, 1 art gallery and minimum 780 vehicle capacity car park [38].

The features that give its characteristics to City’s Nisantagi Mall are 10 x 20 m long atrium

located in the centre of the building which is 9 floors high with elliptical plan and spatial
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richness and visual continuity that is formed by moving staircases and panoramic elevators
[38] (Figure 2.29) (Figure 2.30).

Figure 2.30. City’s Nisantas1 Mall exterior view, Istanbul, 2016 [40]

2.2.4. Indoor Shopping Spaces in the World

2.2.4.1. Stoa, Agora

Stoa was one of the fundamental structures of Agora. Stoa structures were thought to be

created with an aim to protect human from climatic conditions such as sun, rain and wind.
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These used to be a meeting point for Athenians and foreigners; they were social spaces where
social requirements met. In other words, Stoas are structures that surround Agora and define
it in regards to shape. These structures were open on the side facing Agora; they have a
couple of columns supporting the roof or the top floor if it has multi floors; and there were
small shops and office rooms in rows along the back side [41].

An example to this can be the Stoa of Attalos constructed in Athens (Figure 2.31).
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Figure 2.31. Stoa of Attalos, Athens, 150 B.C. [42]

2.2.4.2. Indoor Bazaars and Markets in Rome

There were other bazaar structures apart from Forum Romanum and they were generally
located close to the river. Some of these significant bazaars include Forum Holitorium (fruit
and vegetable bazaar), Forum Boarium (a commercial region which is full of shops named
“’livestock bazaar’® and store houses), Velabrum which is close to Boarium (it is a huge

bazaar area) (Figure 2.32) [43].
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Figure 2.32. Forum-Bazaar locations, Rome, - [44] 1- Forum Holitorium (Fruit and
vegetable market), 2- Forum Boarium (Beef market), 3- Velabrum (General bazaar market)

On the south along the Tiber River extends another hall of a bazaar: Porticus Aemilia which
has been constructed by two officers named M. Ameilius Lepidus and L. Aemilius Paullus
at 193 B.C. and restored at 174 B.C. This long hall (487 metres x 60 metres) was one out of
many market halls that function as the distribution point of goods received or sent by the
means of the river. In its design, by using barrel vaults parallel to each other and arched gaps

in their long sides, a wide open interior space is created. Porticus Aemilia is made of concrete

where other halls are wooden. [43]
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Figure 2.34. The plan of Porticus Aemilia, Rome, 193 B.C. [46]

An example for Trajan forum;

This commercial complex which is at least 6 floors high with more than 170 rooms and halls
is considered to be shops and offices dedicated traditionally for food trade and governmental
activities. This building which is made of concrete has features such as; long nave with
suspended windows and seven vaults which intersects it and which stands on its pillars
(Figure 2.35) [43].
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Figure 2.35. Trajan market interior view — Shops and halls, Rome, 100-110 A.D. [47]

Trajan forum was composed of two different partitions where there are offices in upstairs
and shops in downstairs. This complicated structure which is formed by the combination of
marketplace - office functions can be shown as one of the first examples of Shopping Malls
(Figure 2.36) [43].

Figure 2.36. Trajan market exterior view, Rome, 100-110 A.D. [48]

2.2.4.3. Medieval Markets

Europe was experienced 500 years of Dark Age, following the fall of Roman Empire in the

5t century. With the problems arise in dark ages, shopping is influenced negatively.
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However, trading never ceased and bartering was used on exchanging of goods rather than

of money.

The market and town halls were located along with market square in the centre of the town
and they were the focus of trading and business activity. The early market and town hall
buildings were two-storey buildings. The ground floor was used for market purposes where
shops were located. Ground floor could be columned, opened to town hall for shopping
purposes as can be seen at Old market hall, Ledbudy, Herefordshire in UK (Figure 2.37).
The first floor was a council chamber for administering the town, the guilds and the market.
However, some towns were constructed as separate town hall and guild-hall buildings.
Medieval trading products were livestock, agriculture products, craftsman’s tools, leather

ware and clothing. [49]

Figure 2.37. A typical two-storey medieval market hall with an open ground floor for
trading — Old market hall, Ledbudy, Herefordshire, UK, 1617 [50]
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2.2.4.4. Arcades and Passages

In 1855, William Moseley proposed one of the utopian arcade projects, The Crystal Way,
which has a 3.8 km continuous shopping arcade and an underground train system linking the
city of London and the West End. The Crystal Way provides 5.3 kilometers of store fronts
(Figure 2.38). Also, in 1855, Joseph Paxton, the architect of Crystal Palace, proposed a more
complex system for London: The Great Victorian Way. It has a 16 km continuous arcade
connecting every one of London’s train stations. The purpose was to solve the traffic
problem. These projects lead to opening arcades in London [51]. Arcades were the first
examples of passages. The Passage du Nord was one of the early examples of passages. In
1881, the construction of the Passage du Nord was begun by Museum & Passage du Nord
Ltd with the designs of the architect Henri Rieck. Passage linked the Rue Neuve to the
Boulevard Adolphe Max. [52] (Figure 2.38)
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Figure 2.38. Crystal Way Arcade Project, London, 1855 [51] and Passage du Nord,
Brussels, 1881. [52] (a) Crystal Way Arcade Project, (b) Passage du Nord in 1881, (c)
Passage du Nord now
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2.2.4.5. Department Stores

The department store emerged from the bazaar stores of London and the magasins de

nouveautes stores of Paris, originating in the late 18" century.

Department store can be defined as ‘collection of miscellaneous businesses under one roof

and one management’. [53]

As Coleman mentions;

The trading principles adopted by the department store, originating from the magasins de
nouveautes were fixed prices, lack of pressure on the shopper, large selection and small profit
margins. The department store also allowed the exchange of goods, offered bargain and sold

patterns for public use. [53]

Bon Marche was the first department store, which opened in Paris in 1852, offering a wide
range of goods which were no longer exclusive for the privileged few but appealed to a wider
social class. Bon Marche was extended and altered by architect LC Boileau and engineer
Gustaf Eifel. They formed one of the first grand interior store spaces around a three-storey
well, with overlooking galleries and a huge lantern roof lighting (Figure 2.39). After these
developments, Huge interior spaces with skylights and galleries became a trademark in Paris
for department stores. The Printemps store of 1883 had similar architectural properties with

Bon Marche’s interior design (Figure 2.40) [53].

Figure 2.39. Le Bon Marche Department store interior view, Paris, 1852 [54]
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Figure 2.40. The Printemps Department Store, Paris, 1883 [55]

2.2.4.6. Supermarkets

The first modern chain store of the U.S. is Great Atlantic & Pacific Tea Corporation,
according to Koolhaas’. It is better known as A&P and it was founded in 1859 by George
Huntington Hatford and George Gilman in New York. The Company originally was selling
tea by mail order from a storefront in Lower Manhattan. They had 67 stores by 1876. In
1912, the first A&P Economy Store was opened, which was in a grocery format. In 1936,
the firm opened their first supermarket in Pennsylvania [51].

In the 1930’s, A&P emerged the first self-service store concept, which was a precursor to
today’s supermarkets. The Great Atlantic & Pacific Tea Company, Inc. was a family of
supermarkets that includes A&P, The Food Emporium, Super Fresh, Pathmark, Food Basics
and Waldbaum’s with totally 435 stores. Unfortunately, in 2010 A&P declared bankruptcy,
emerging as a private company in 2012. However, in 2015 the company declared a second
bankruptcy and the last remaining A&P supermarkets were closed or sold by November
2016 [56].
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@ (b)

Figure 2.41. A&P Supermarkets, USA, 2010, (a) A&P Supermarket in Louisville,
Kentucky, 1930 [57], (b) one of the oldest A&P supermarkets in Maplewood, New Jersey,
2010 [58]

2.2.4.7. Shopping Malls

Victor Gruen who designed the first shopping mall of the world in the U.S. in 1960 defended
that people should be able to have easy access to all commercial, social and cultural activities
in a single mall; and this idea was a good solution of its time to enable accessibility to cities
that reached big spatial areas and to activate new sub-centers [7].

An example to this can be Mediacite Shopping Mall at Belgium. Steel manufacturing center,
Liege, which lost its active days when the steel industry left Belgium, was revived with
Mediacite Shopping Mall project. This shopping mall is designed by an Israeli architect, Ron
Arad. The steel cage that surrounds the shopping mall from end to end is designed
specifically to give volume to this shopping center with a change in its height and structural
depth in order to form a diversity. This mall not only meets the shopping needs, it also offers
cultural and artistic events. This mall, in the shape of a transparent tunnel with steel cage
construction that has two entrances, offers a so-called street view. Carrying a visitor entering
from one entrance to the other side of the city, this mall reminds of the passages in regards
to its functions. This characteristic of the structure can be seen in the plan as well (Figure
2.42) [59].
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Figure 2.43. Mediacite Mall interior, Belgium, 2009 [61]

2.3. CONCLUSION OF THE CHAPTER

The term of down-town that started with agora is led to significant squares or avenues. Agora
having more than one function / unit (administrative, religious, public structures) made this
place a centre. Because of this crowd, commercial places started to emerge in those locations
and they become outdoor places. In forum on the other hand, the same situation is observed

and commercial areas emerged around religious and administrative places.

In first Turkish settlements, when bazaars and marketplaces were in the outskirt of the town
at the beginning, by the emerging of Islam, they become in the very centre of the cities and

marketplaces were built either along the road of the mosque or around the mosque. In
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Ottoman times, religious structures were the only structures that resulted in the formation of
commercial areas. The religious structures caused an amount of people to gather in that

location, and as a result, areas were form around these structures.

It can be observed that composite functional form of agora, mixed office — commercial
function of Trajan Market in Rome, and the form in the architecture of bazaars in Ottoman
towns affect the shopping malls in our time. The traces of a commercial area from the ancient

times can be observed in an indoor or outdoor commercial — social place today.

In Turkey, shopping malls are the most preferred locations for shopping and consumption

activities and have become the most used locations.

This study investigated the availability rate of these shopping spaces described in this section
in Bahariye Avenue which was selected as a case study, indoor shopping spaces in the
avenue were resembled to these malls, and an infrastructure was established to identify the
identities of these spaces. In order to be more precise, this study classifies the spaces
dominated by indoor and outdoor shopping activities as those in Turkey and those in the
world and works on them in an historical order. With this study, one can see that shopping
spaces have changed shape throughout history based on the preferences and requirements of
individuals. Moreover, when we look from an historical perspective, it can be seen that
social, cultural, economic and technological changes and developments of the period have
impacts on the shopping spaces and the position of these spaces in the city. The primary
objective of this analysis is that some of the shopping spaces described exist on Bahariye
Avenue which is selected as a case study. Section 4.3. While analyzing Bahariye Avenue,
the shopping spaces it inhibits are considered in this context.
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3. SHOPPING AVENUES AS URBAN SPACES

When we take shopping avenues in terms of a place, it is understood that there is an open
urban place and there are indoor places to serve this place. In this section, shopping avenues

will be handled as outdoor urban places which is a part of the city, namely as an urban space.

Urban design emerged to enable pieces of a city function in harmony with each other tended
towards an urban space in order to keep the living standards of the public high and to make

the life in the city be alive and active.

The definition of urban space can be determined by the definition of Halu (2010) [1] as
follows:

Asihara (1970) stated that the space is created mainly unmitigatedly in daily life and even an
umbrella opened under the rain forms a temporary space. In the result of architectural space

formed of three dimensions (wall, ground, ceiling) and exterior space formed of two dimensions

(wall, ground), he considered urban spaces as “Architecture without Roof” [1].

As mentioned above, urban spaces of civilizations that appeared under the sun in an

historical process display differences among each other in terms of identification.

For instance, having a look at Agora in Greek civilization, urban space can be identified as
the route relationship between the temple dedicated for the god / goddess of that town and
the agora. In Roman civilization, on the other hand, Forum can be identified as the space
that include buildings with military and political functions and stadiums, main streets or

parade grounds. [1]

In order to give another definition of urban space according to Aykilig (2015);

Urban space, in short, is the space which is commonly used by the entire inhabitants of the city
which is identified by buildings but which is out of the buildings with identified, related, scaled,
shaped and significant space. It is impossible to identify an urban space which is not entered in
or which is not used. In this regard, the formations that can be included in the umbrella of urban

space can be as diverse as streets, avenues, identified green areas, shopping areas and

surrounding of life circles. [62]
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According to this, urban spaces are defined as public, in other words, places open for people.
It can be said that the outdoor or indoor spaces that call the attention of people supported by
cultural, commercial or public functions are urban spaces. The relationship of people with
space is important. The perception created by the place on the part of people constitutes the

identity that place.

In this regard, avenues that have commercial and cultural functions, that unite people in itself
are an additional part of the city, namely they can be considered as an urban space. Together
with having social activities, the avenue is a place where commercial needs are met and
where cultural activities and shows take place. Avenues are social outdoor spaces where the

town — dweller visits based on their needs. As stated by Halu (2010):

Avenues are the first and the most significant places of social life that is the most important

function available in the cities. [1]

Based on the resources studied, it is assumed that avenues are supposed to be studied in three
spatial specifications as urban spaces; these are: physical characteristics, perceptional

characteristics and social characteristics.

According to the study of Halu (2010), apart from city factor and its physical, perceptional
and social characteristics that affect the character of an urban space, historical data and
historical traces also affect the shaping of an urban space. Conceptual framework was
formed by the help of this study (Figure 3.1) [1].
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Figure 3.1. The Frame that determines the characteristics of an urban space (Avenue) [1]

3.1. THE RELATION BETWEEN CITY — AVENUE AS AN URBAN SPACE

The units of accommodation diversify in the changing and development process beginning

from the traditional dwellings in the past to today’s modern dwellings. This diversification

has taken form due to many different factors such as different cultural values of each society,

the developing technology, changing political tendencies and different topographic

characteristics of the dwelling. Cities that emerge form a system consisting of different

elements that are tied to each other and that completes each other. This system can be

explained as a spatial structure. These spatial structures are urban spaces. Indoor and outdoor

urban spaces that form the spatial structures of the city are connected to each other via

transportation network; they have a relation. However, the main whole is the city itself. [1]
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3.2. THE RELATION BETWEEN HISTORICAL BACKGROUND AND URBAN
SPACE

Historical durability and historical traces carried from past to present impact the shaping of
urban spaces in addition to the city that affects the character of an urban space and to the
perceptual, social and physical characteristics. Historical data is not composed only of
physical historical data; urban human experiences and data in the past are crucial and they
affect the perceptual, physical and social characteristics of that space. In this context, the
opinions of people are under the influence of not only the perception and analysis of urban
characteristics one lives in and the historical traces that are formed due to past experiences
of a person. Historical data takes its place in the theoretical framework as an element that

affects the characteristic of an urban space in regards to spatial characteristics [1].

3.3. SPATIAL CHARACTERISTICS OF AVENUES AS URBAN SPACES

3.3.1. Perceptional Characteristics

One of the main important subjects for urban design when we enter a place is to perceive
and recognize that area, what is more, to experience it. In this part, we will be focusing on
how people experience, perceive a place and environment, and the meaning attributed to a

place and the identity of that place from the perspective of urban space.

The term perceiving can be defined by Gluck (1991) as follows:

The term perceiving is defined as interpreting the data received by our sensory organs from the
environment to experiences such as objects, events, sound, taste etc. Feeling or the place to form
a feeling on the people, physiological restrictions of human beings, the time we live in, any place

that is limited by our past or future are the process of human beings to comprehend the world

around them. [63]

Movement play an important role in perceiving the environment. Nakayama (1985)
expresses why the perception of movement is important in seven reasons. They include; to
be able to discriminate the object from the place, to call the attention of eye movements, to

understand shape designs, to perceive moving objects, to detect the data concerning our
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movements, to calculate how much time we have before the crash and to help ourselves
understand the third dimension. [64]

Warren (1995), on the other hand, focuses on the importance of movement and action in
perception. It is assumed that the objective of perception is the compensation of objective
amounts such as; dimension, distance, color, shape and movement. Thus, a definition of state

that will act as a basis to movement to be followed was made. [65]

3.3.1.1. Sensory Perception

Perception is composed of synthesizing, regulating and interpreting the information around

us. Four important senses we use in perceiving our environment are as follows;

e Seeing: The organ of sight is the most dominant organ to obtain data compared to
the other organs. As stated by Porteous (1996), seeing is active and it studies. Visual
perception is a phenomenon that is dependent on various variables such as distance,
color, shape and texture.

e Hearing: This sense is poor in data but rich in senses. For instance, music, thunder
strike, the sound of water or rustle of dry leaves affects us.

e Smelling: Like hearing, the sense of smelling is not a very developed sense, but
although it is weaker than hearing in terms of information, but smell is, without any
hesitation, very powerful in terms of information.

e Touching: If we comment on the issue from the umbrella of a city as mentioned by
Porteous (1996), the majority of our experiences related to texture is perceived by

our feet and gluteus rather than our hands.

Human being perceives the four senses above as a whole; single dimensions are only

recognized in special circumstances and when they are emphasized. [66]
If we study the sense of sight between 0 and 100-meter distances, we can see the following;

e >100 metres: Within these distances, the eye cannot discriminate what a human being

or a group of human beings is doing.
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e 70-100 metres: Within these distances, depending on the environmental conditions,
the eye can detect what a human being or a group of human beings is doing or the
gender of the human being(s).

e 30 metres: Within these distances, the eye can detect detailed features of human
beings.

e 20-25 metres: Within these distances, the eye can detect psychological states and
emotions of human beings (this distance is the maximum sitting distance in theatre).

e 1-3 meter(s): This distance that enables regular communication is the distance in

which we can observe all the details of a person standing in front of us [67].

According to Gehl (2011), based on conditions of movement, the specifications of physical
environment and the position of individuals in front of each other, conditions that form
human to human visual and emotional relationship and the possibilities are shown in the

graph below (Figure 3.2).

INHIBITING CONTACT PROMOTING CONTACT
Visual and auditory Visual and auditory
1. Walls 1. No walls
—_— —
2. Long distances 2. Short distances
=R = °
&3 7 2
3. High speeds 3. Low speeds
o
o
o o
é :
4. Multiple levels 4. One level
5. Back-to-back onientation 3. Face-to-face orientation

Figure 3.2. Human-human figure and possibilities of forming sensory relations [67]
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Hearing is the secondary sense that includes functional opportunities in forming a
relationship with the environment. If we have a look at sense of hearing in regards to

distances, we can obtain the following information:

e >0-7 metres: Within this distance, mutual speaking (dialogue) can be carried out
easily.

e 7-35 metres: It is possible to form a relationship by listening to a spokesman and
receiving answers by asking questions. This distance is not adequate for ordinary
speaking.

e >35 metres: If the act of shouting does not occur, talking does not take place [67].

3.3.1.2. Place and Sense of a Place

The real world cannot be perceived directly by human beings. There are at least two groups
of filters between the real world and the world we perceive. The first of them is the image
of culture that comes from the culture that surrounds human beings. The other is the
individual image that comes from the interior of a human being. Thus, “the real-world A”
can be perceived by two different people that are raised in different cultures and have
different personalities as A” and “A” [68].

According to the views of David Canter (1977), one place is formed as a result of mutual
interaction between Activities — Perception and Physical Qualifications. The difference
between the perceptions of two different individuals about a place is because of the
difference between their interactions and their environment. Different interactions with one’s
environment creates differences in the concept of space, and at the same time, it is the very
source of that difference. Cognitive system in human beings includes the same information
presented in a map. However, there can be differences among individuals in regards to
recognition. For example, one-mile distance for a person living in a cottage is equal to three
miles for a person living in a city. As the farmer is used to long distances, this distance is no
more hurdle for him and he considers it short but a person living in the city may consider

this distance very long [69].
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3.3.1.3. Identity and Image

Identification is a person’s emotional connectivity to a place, space, spatial environment or
to environmental elements. Identification is the sense of belonging of a person. When a
person feels himself/herself peaceful, comfortable, safe and at home; then that place
becomes different and more valuable from other places. That place becomes identified.

As Cevik (1991) mentions in his work:

Boltken approaches the topic, in the context of “’Local identity and identification™’, in the
relations between subject and object, with the properties about subjects and objects. Subjects
have to be in harmony with the conditions given / presented in their living environment and
harmonize their personal requirements. And to sum up, after these subjectively formalized living

conditions occur, objectively given conditions changes continuously by the developments.

The perception of urban concept should be considered as a whole. City is perceived piece by
piece. And when these pieces get attached to each other, then occurs the image. Locals’ role

in this, is a major one. [70]

3.3.2. Physical Characteristics

The studies conducted about this subject have been carried out in order to figure out
qualifications and geometry of an urban space. The primary assumption that supports these
studies involves the examination of space elements that form the urban shape, and the
examination of relationship between these elements while investigating the existence of

avenues, streets, and squares.

While studying on urban space in terms of physical aspects, it is necessary to focus on the

formation of urban space and factors that are effective in this formation.
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3.3.2.1. Urban Texture

Urban texture is composed of a group of structures that come together in geometrical shapes,

and of open spaces such as blank areas including streets, squares and yards confined by these

group of structures [71].

According to the definition by Lozano (1990), this is how an urban texture is formed: it is

the organization of several components that come together and the repeating elements at

high or low amounts that come together to form different molds that can be called “the

textures” [72].

According to Kostof (1992), factors affecting the texture of urban space are divided into

three different groups. They are as follows;

Natural Environment-oriented Channels: The most significant factor that has impacts
on the formation of cities today is the factor of geography. In old ages, human beings
made use of fertile lands as inhabitation areas in order to obtain food easily. Apart
from that, climatic conditions are also another reason of inhabitation. Climatic
conditions such as humidity, heat, wind, rain and light affect the life form that exists
in that region. Climatic differences affect building typologies, materials, colors and
textures, chimney shapes, streets and square formation in all dimensions. The flat or
slopy land also determines the urban form.

Social Environment-oriented Channels: Migration and the increase in population are
among the significant factors that affect urban texture. With the help of migration,
cultural differences emerge and acculturation occurs. Cultural data is the most
significant source in forming urban textures. The texture of a city is closely related
to cultural structures of a community living there.

Artificial Environment-oriented Channels: Artificial environment and natural
environment together form the physical environment. The places designed to meet
the needs of individuals such as working, resting, accommodating and enjoying, and
the system network that makes these structures accessible and usable to each other
constitute the living quarters. This set of systems is called the artificial environment.
This artificial environment is the place where individuals form in nature in order to
live [73].
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When this subject is studied typologically, urban textures have differences in terms of
fullness and emptiness. ‘Grid system’ can be given as an example to a regular urban texture

plan in general. However, it is the only type of urban texture (Fig. 3.10).
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Figure 3.3. Different types of urban textures [1]

3.3.2.2. Inorganic and Organic Urban Space

Due to the fact that typo-morphological approaches consider urban space as a part of the
city, components of urban space and the city are regarded as the same. In this respect, it
divides urban space and the city into two as organic and inorganic with regards to shaping.

Carmona (2003) classifies cities not as organic and inorganic cities, but rather he argues that
there are two space systems such as “traditional” and “modernist” systems. In traditional
spaces, structures are located as a part of larger blocks of structures where these structures
and blocks of structures lead to formation of outer spaces at the same time. Modernist urban
spaces, on the other hand, are formed with the combination of independent buildings [74].

To give an example to traditional / modernist urban space systems, we can say that in the
plan of Saint — Die show in picture on the left, buildings are totally located in an independent

place where the surrounding road system is wider compared to the traditional one (on the
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right). Buildings are a part of the system as big blocks. The system to form gridal structure
on the other hand is highly big.

In the plan shown on the right, one can see how very intimate and tight urban texture of
Parma define the avenues, streets and squares, and the network formed by small-scale street
texture. The buildings here are low rise constructions. High rise buildings have religious or

administrative importance (Figure 3.11).
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Figure 3.4. Saint-Die and Parma Fullness-Gaps Analysis [75]

3.3.2.3. Sub-parameters of Physical Characteristics

Contemporary urban design projects are usually established on setup of city blocks and
textures affected by traditional urban pattern characteristics. In order to examine the urban
space morphologically, the sub-parameters of urban space have to be explained. Urban
Morphology analyses the form, shape and pattern of the settlements and provides designers

with the information about the structure of local textures’ development and their change.

These settlements can be studied based on important parameters which are ‘City Block

Texture’, ‘Structure of Buildings’, and ‘Street Pattern.” As Halu (2010) mentions;

Buildings and the functions of buildings are the most variable elements. The pattern of city

blocks demonstrates longer continuity; however, it changes when blocks are divided or

combined. Street pattern is the most stable element with the longest continuity. [1]
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3.3.2.3.1. City Block Texture

According to Halu (2010), the form and scale of city blocks is one of the significant elements
that determines the characteristics of the urban space. Narrow street patterns are designed
because of the less amount of sunshine they receive or the climates of northern and southern
regions. Keeping the balance between commercial spaces and social spaces while designing
the new urban texture or healing it, is very important. Main subjects including small blocks,
pedestrian permeability, social usage of spaces, larger blocks and artificial environment are
important for the distribution of urban spaces. Re-developing an old block texture is easier
than improving a green area or city block with no historical reference. Using the historical
background to renew an old urban block is useful for this urban project. However, without
historical background blocks or present reference, the block has to be constituted by the
necessary factors. Factors as topography, natural conditions, view, orientation and functional

requirement analyses affects the determination of city blocks.

3.3.2.3.2. The Structure of Buildings

Buildings have a significant role on the physical characteristics of urban space. As Krier
(1979) mentioned in his work, he classified the sections of buildings depending on their
designs and the effects on the urban space they are settled in (Figure 3.5.) [76]. Each design
in the figure determines the physical appearance of urban space and provides a change in
space.
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Figure 3.5. Classification of building sections that affect physical urban characteristics [76]

City Blocks are always in a cycle of variance and improvement. According to Carmona
(2003), this is called ‘Burgage’ cycle which came out in 13" Century in England and
Scotland. ‘Burgage’ term occurs due to narrow, long and attached blocks, and that was the
Carmona (2003)’s ‘Burgage cycle’ origin. Buildings attached to each other in a city block
can increase in numbers if pedestrian circulation and transportation affect the place
positively. Therefore, city blocks proceed to ‘saturation.” Buildings begin to spread behind
the block and fill the area. These buildings can be independent from the buildings facing the

street or can be an add-on. New large-scale and high buildings can replace the old ones. The
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process continues until it reaches the ‘peak point’. After this phase, there can be a total or
partial purge in the area or according to the developments in city block, there can be a change

in the block pattern. City blocks can be combined to each other, making it possible to build

larger buildings (Figure 3.6.) [74].
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Figure 3.6. Burgage Cycle [1]

3.3.2.3.3. Street Pattern

First of all, nowadays, a street becomes an urban space that fulfills the needs of the locals
rather than being just a circulation element, and enables people to hang out, meet and

socialize. Unsal (2010) explains the quality requirements of a street:

o Attractive and well connected permeable street networks encourage more people to walk and
cycle to local destinations, improving their health while reducing motor traffic, energy use and
pollution;

e More people on the streets prefer improved personal security and road safety

¢ People meeting one another on a causal basis strengthen communities

¢ People who live in good quality environments are more likely to have a sense of ownership

and being the shareholder while maintaining the quality of their local streets and public spaces

[77]
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Street Pattern forms the basis of urban city blocks, and between these city blocks, there are
public space networks or circulation canals and public areas. Old street patterns may lose its
influence on new urban plan; however, this influence cannot be erased totally. Also, in some
cities, old street pattern preserves its existence during the historical process. For example,
the street pattern in Rome today remains the same.

Another benefit a street pattern provides is the “’permeability’” of city blocks. ‘Permeability’
refers to a settlement that lets pedestrians reach another space by turning a corner or lets
them arrive at another street or an alternative space. ‘Physical Permeability’ is the capability
of movement in a space, whereas ‘Visual Permeability’ means seeing all different alternative

ways in the surrounding area [1].

3.3.3. Social Characteristics

Urban space is a place where human beings socialize and get into socio-cultural interaction
with each other; and it is a place where integration, the most vital concept for human being,
takes place. For this reason, urban space is the only place where human beings can
experience the outputs brought out by their physical, sensually-driven perceptions; and it is

the people who gives life, liveliness and identity to a place.

According to the study by Velioglu (1990), town dweller uses urban spaces through activities
such as; shopping, moving, resting, spare time using or by hobby (sport) activities. However,
urban space differs both culturally and socially, and diversifies as agoras, forums, mosque

courtyards, avenue, etc, [78].

As mentioned in the book by Hall (1966) named ‘The Hidden Dimension,’ a list of social
distance types is assumed for the formation of human — human relations. These social

distances can be studied as follows;

e Close / intimate distance (0-145 cm): A distance necessary to reflect feelings such as
joy, anger.
e Personal distance (0-45-130): A distance for close friends or members of the family.

e Social distance (130-175): Ordinary speaking distance between friends.
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e Public distance (>375cm): A distance in public places where human beings can hear
or see people speaking in public spaces but do not join them. It is the formal distance
[79].

According to Halu (2010), the fact that one place and the perception about that place is
formed as a result of mutual interaction between Activities, Perception and Physical

Qualifications is shown in the diagram in detail (Figure 3.7) [1].
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Figure 3.7. Characteristic requirements of a place according to urban design [1]
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According to PPS (Project for Public Spaces), place as an urban space is formed only through
social characteristics in opposition to Halu (2010). PPS came up with four properties for a
place to become successful. It asks the following questions: Do people meet with each other
in this space? Do people participate to activities in this space? Can people easily access to
this place? And finally, does this space have comfortable atmosphere and a good image?
And PPS answers these questions in the following order: Sociability, Uses & Activities,

Access & Linkages, Comfort & Image. [80]

These can be seen clearly in the figure below:
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Figure 3.8. “What makes a great place?’ scheme by PPS [80]
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Sociability: For PPS, this is the most significant feature for a place to have in order to be
great. If people meet with their friends, relatives and feel safe interacting with strangers in a

place, they get an intense sense of place and connect to community of their own.

Access & Linkages: The accessibility is also an important feature of a place. People prefer
to visit a place which can be reached easily via public/private transportation (bus, subway,
taxi, private car), which offers easy car parking lots, and which offers ease of walking with
no any obstacles on the road (for instance, narrow pavements with cars parked very close to

or on them become a challenge for people to walk).

Uses & Activities: A place without activity leads to an empty, characterless space. There
needs to be a reason for people to come visit the public place. Activities provide an alive,

purposeful space for public place.

Comfort & Image: A good image of a place is important as well as the comfort of a place.
The first sight of people visiting the place, is substantial. And also, comfort is important for
visitors of that place. Comfort contains perception of secure, hygienic and the available
places to sit. According to PPS, ‘the importance of giving people the choice to sit where they
want is generally underestimated’. When a person comfortably walks, sits, takes photos,
socializes without any unsafe conditions and bad visual of buildings and environment, this

place worth a visit [80].

3.3.3.1. Public Space / Private Space

The distance defined by Hall based on physical and sensual / perceptional characteristics of

human beings is explained in urban space using the category created by Newman (1972).



Table 3.1. The components of urban spaces: Public and private spaces [82]

URBAN SPACE

PUBLIC SPACES

PRIVATE SPACES

Fullness: Gaps: Fullness: Gaps:
Public buildings: Site, Residential, Site,
Land, Workplace, Land,
Industrial, Parks, Commercial, Park,
Agricultural, Yards, Industrial, Yard,
Service, Roads, Agricultural, Agricultural space
Recreational Streets, Service,
Avenues, Recreational,
Squares Amusement

According to Newman (1972), urban spaces are divided into two based on their area of use;
these are public spaces and private spaces. According to this, where public space is the space
used commonly by every individual, private space is the area special to the individual and
an area dedicated for the use of individuals only. There are fullness and gaps in both of the
spaces (Table 3.1). Gaps constitute public and private outdoor spaces. There are places
where public and private outdoor spaces coalesce and intersect. These areas of intersection

are semi-private and semi-public spaces. [81]

3.3.3.2. Activity

According to Gehl (2011), outdoor activities carried out by human beings can be classified

into the following three groups;

1- Necessary activities (Going to work)
2- Optional activities (Activities that occur spontaneously, going out to take some fresh

air)

3- Planned social activities (going to an appointment)
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The influence level of the realization, frequency and density of these types of activities from

physical environmental conditions differs. (Table 3.2) [67].

Table 3.2. Activities in urban spaces [67]

QUALITY OF THE PHYSICAL
ENVIRONMENT

POOR

GOOD

Necessary activities

Optional and Spontaneous activities

Planned Social activities

3.3.3.3. Security

The addition of an automobile into a traditional street texture due to safety and traffic flow

means to overlap the social space with the space of movement. As stated in the article by

Buchanan (1998), a sustainable urban space can respond to different movement systems and

requirements, it can also provide opportunities for social interaction and change [82].

As stated by Halu (2010);
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The problem about pedestrian — vehicular traffic to exist simultaneously in a single place is not

that the fact that the requirement to move reduces the potential of avenues to be a social space,

but rather, it is the fact that the traffic gathers more attraction than pedestrians do [1].

According to this, the area allocated for vehicular traffic which is more than the area
allocated for pedestrians can pose troubles on the part of pedestrians. Thus, streets start to
have problems in terms of security, and their quality regarding social space can reduce. It is
very important to have a balance between the flaw of pedestrian traffic and vehicular traffic.
In this regard, Buchanan complains about public space that loses its social function and

social space that is perceived as the only place of motion [82].

3.4. CONCLUSION OF THE CHAPTER

In this chapter, Physical / Perceptional / Social Characteristics that form spatial characters
of urban space are stated and explained in detail. These three characteristics unite with each
other especially at one point. All of these characteristics as a whole are observed to have
different effects on the existence of an urban space.

By using the conceptual framework recommended in section 3 (Figure 3.1), in section 4
‘Bahariye Avenue’ which is the subject of the thesis, is investigated. In this regard, beginning
with the fact that avenues are important urban spaces which constitute the main framework
of the study, the study is concluded with ‘Historical Data’, ‘City — Urban Space relationship’,

and ‘spatial features’ mentioned above which form the space character of urban spaces.
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4. BAHARIYE AVENUE AS A SHOPPING AVENUE IN KADIKOY
DISTRICT

4.1. THE RELATION BETWEEN BAHARIYE AVENUE AND KADIKOY

As can be seen in IBB map, Bahariye Avenue is within the borders of Kadikdy district of

the city of Istanbul (Figure 4.1).

Figure 4.1. Istanbul district map, the location of Kadikoy district

The starting point of Bahariye Avenue is where Sogiitliicesme Avenue ends at Altiyol Square
(‘Bull Statue’ in colloquial speech) that is formed by the combination of Kurbagalidere
Avenue coming from Hasanpasa, the continuation of Bagdat Avenue coming from

Kiziltoprak and the continuation of Minibiis Avenues. (Figure 4.2).
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Figure 4.2. Bahariye Avenue in Kadikoy district (IBB Map)

It is possible to go to Bahariye Avenue using public transportation such as shared taxi, bus
and blue minibus from Sogiitliicesme which is on the north of Bahariye Avenue; and it is
possible to arrive at the location using metrobus from Kadikdy Municipality. On the west,
namely on the coast, there are Metro stations and ferry ports. Here, the ferry routes include
Besiktas-Kadikdy, Eminonii-Karakdy-Kadikdy, Kabatag-Kadikdy; and the main routes at
IDO seabus station which is towards Moda lighthouse include Yenikapi-Bakirkdy-Kadikoy,
Emirgan-Uskiidar-Kadikdy, Sarryer-Istinye-Besiktas-Kadikoy. There is also a tram line
traveling along Bahariye Avenue that enables transportation between Kadikdy coast and
Bahariye Avenue. Again, there is a shared taxi station on the coast; and transportation to this
region can be through the main routes such as Bostanci-Kadikdy, Taksim-Kadikdy and

Uskiidar-Kadikoy.

Bahariye Avenue that enables transportation in regards to pedestrian circulation between
Moda Cape and Kadikdy Altiyol Square acts as a shaft.
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The schedule of Kadikdy population from the beginning and to the end of 20th century is
given below. Kadikdy is analyzed together with Uskiidar as it used to be a district of Uskiidar
back in 1927. According to Akbulut, as the population of Uskiidar was 57,071 in 1935, one
may argue that the population was distributed almost equally to both dwellings [83]. In this
case, the periods of 1900 - 1927 and 1927 - 2018 should be considered separately. There is
a tremendous increase from 1900 to 1927 and from 1927 to 2000s. However, since 2000, it
is obvious that the population of Kadikdy has started to decrease. One of the reasons of this
decrease in population till 2017 can be the reconstruction process due to urban

transformation in the region.

Table 4.1. The number of population in Kadikdy [83] (Supported by TUIK)

COUNT POPULATION INCREASE IN RATIO OF
YEAR NUMBERS INCREASE
1882 6.733 -- --
1906/1907 28.090 21.357 417,19
1914 111.643 -- -
1927 117.718 6.075 5,4
1935 57.542 -- --
1940 57.901 359 0,62
1945 66.680 8.779 15,16
1950 77.993 11.313 16,96
1955 102.926 24.933 31,96
1960 131.328 28.402 27,59
1965 166.425 35.097 26,72
1970 241.593 75.168 45,16
1975 362.578 120.985 50,07
1980 468.217 105.639 29,13
1985 577.863 109.646 23,41
1990 648.282 70.419 12,36
1997 699.379 51.097 79
2000 661.953 -37.426 -5,3
2008 533.452 -128.501 -19,4
2013 506.293 -27.159 -5,09
2017 451.453 -54.840 -10,8
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4.2. HISTORICAL DATA AND THE CHARACTERISTICS OF BAHARIYE
AVENUE IN THE CONTEXT OF KADIKOY

In Byzantine period, Kadi koyii (Kadi Village) was famous for being ‘the land of the blind’.
This was based on a somewhat mythical event. According to a story, Meguiars consulted an
oracle to form a new city. The oracle advised them to settle in Sarayburnu. Upon that news,
their leader marched from there under the command of Byzantine till they approached
Sarayburnu. Having a look from where they stand to Kadikdy, they considered the
inhabitants of Kadikdy blind for they settled in Kadikdéy which was the other side of
Sarayburnu, while Sarayburnu was far more beautiful than Kadikéy. And they thought that
the place mentioned by Hatif should be that place; and this is how they settled Byzantine
over there. Although this story is somewhat mythological, the proof for this story is that

“Khalkidonia” existed before Byzantine was constituted [84].

Besides, there are two different views about the name of Kadikdy. In the Phoenician
language, Khalkidon means “new city”, the other is the term “cupper or land of cupper” is

thought to originate from Khalkidon.

The Turks gave the name Kadi kdyii. Once, they called Kadi Kdyii as Khalkidonia and
Khalchedonia, afterwards they called Kadi Kdyii [85].

While looking at the history of Kadi kdy, we can see the traces of many civilizations. The
following information is given in “The Municipality Investigations on Kadi Koyti” written
by Celal ESAD:

In the history, Kadi kdyii was known as “’Khalkidon’’ and it has been used as a settlement
since the prehistoric times. Before Byzantium was established by Meguiars, Khalkidon was
known by the Phoenicians and the vessels of Phoenicians were visiting this place when they

were going to Black sea shore by following the Marmara shore line.

According to historical superstitions, in 658 B.C., namely 1280 years ago, it was established
by Meguiars and although some groups settled there, it is thought that in this period it became
a real state sometime after this date. Some ‘Cyclopean’ walls that are found in the
excavations during the construction of Marmaray revealed that the date of settlement in this
section goes way back the dates known to us. [86]
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The following information is given in the resource *’First Turkish Village in Byzantium
Metropolis Kadikdy’” written by Miifid EKDAL:

The foundation of Kadi koy is before the foundation of Byzantium; approximately 17 years

before the foundation of Istanbul. Its date of foundation is accepted as 675 B.C.

There is some information which is incomplete, but an approved data suggests that Meguiars
who came from Corinth in 685 B.C. settled in Kadikdy and another Meguiar group settled
in Saray Burnu under the administration of Byzantines in 658 B.C. [84].

Although Byzantium was reconstructed and restored by Septimius Severus and Constantinus
in 2" and 4" centuries A.D in a great scale, Khalkidon (Kadikdy) became a settlement that
was losing its popularity every passing year. However, it was looted by Goths that came
from the Black sea region in 258 B.C. Afterwards raids of Scythians ruined this place. Again,

in the same century, Khalkidon took its share from Christian investigations.

In the beginning of 4™ century A.D., Khalkidon witnessed the struggle for power between

Constantinus and Licinius in Rome.

Khalkidon became the centre of episcopate in 451 A.D. and 4™ Universal Council was held
there in Hagias Eufemia Church. The importance of Khalkidon increased following these
religious developments. However, Khalkidon was subjected to a series of sieges and attacks
after this century. From 14" century on, Khalkidon and its vicinity was subjected to Ottoman

attacks, and between 1352-1353, Khalkidon and its vicinity was under the rule of Ottomans.

All along the Byzantium period, it can be said that Khalkidon lost its urban character
opposite to Constantinapolis, and it became a smaller place. With its vicinity it turned out to
be a town which was humble in size, famous for being a summer resort or an agricultural

place.

Khalkidon in middle ages was a place that attracted the attention of Byzantium emperors
and administrators, and it was famous for its good quality vines, fruits and vegetables. It was
known to be full of orchards, vineyards and gardens. Especially Fenerbahge and its vicinity

was a popular summer resort in this period [87].

When Mehmed the 2" conquered Istanbul in the year 1453, Kadikdy was no more than a
town gathered around a marketplace which exists today, in the form that is no bigger than a
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village. In Kadikéy where mainly poor Roman (Greek) people earning their living through
farming and fishing live, no significant Turkish population is observed after the conquest for
a long period of time. And according to the researches, Kadikdy region in Ottoman period,
as it was in Roman and Byzantine periods, remained as a summer resort and recreational
area with a high population of military officials and very important administrators who own

houses located there [88].

The most important meadows and recreational areas include Haydarpasa, Kusdili brook,
Acibadem, Kosuyolu, and Fenerbahge; towards the slopes of Camlica and in the wide area
extending until Bostanci, there were mansions, seaside residences and gardens belong to

sultans and high-level officials; and going inwards, there were villages.

According to some resources from 18" century, it is said that there were 100 -120 Roman
(Greek) families that have Turkish Nationality in Kadikoy making a living mainly on fishing.
Going inwards, there were villages such as Merdivenkdy, Erenkdy and Igerenkdy with a
good population of Turks who made their living on orchard and vineyard agriculture. In 18™
century and especially all along Tulip Age, the importance of Kadikdy and its vicinity kept
its popularity as a recreational area. Meadows such as Haydarpasa, Kusdili, Yogurtcu, Moda

and Uzun Cay1ir were recreational areas that took public attention [88].

Bahariye Avenue, as a shopping space, has undergone significant identical changes during
the historical process between 20" and 21 centuries. Due to the consequences of growing
culturally, Bahariye Avenue started to be visited more often by the locals to go to a cinema,
theatre. Bahariye Avenue had a cultural identity until the value of cinema culture has
decreased. Nowadays, Bahariye Avenue still exists. Passages and mini-theaters or movie

theaters from those popular cinema buildings remain in Bahariye Avenue as well.

In this chapter, the creation, development and changes in the functions of Bahariye Avenue

will be examined and analyzed from 20" to 21 century.

Historical process of Bahariye Avenue’s pattern can be seen in the images below (Figure
4.3):
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Figure 4.3. Kadikoy maps from different eras. (a) 1770 — Kauffmer Map / Kadikdy, (b)
1882 — Stolpe Map / Kadikoy, (c) 1922 — Guedik Pacha Map / Kadikdy, (d) 1930 —
Pervetitich Map / Kadikoy, () 1944 — IBB Map / Kadikdy, (f) 1966 — IBB Map / Kadikoy,
(9) 1972 — IBB Map / Kadikdy, (h) 1982 — IBB Map / Kadikdy, (i) 2016 — IBB Map /
Kadikoy [89]
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4.2.1. 1900 — Apollon Theatre

The most important events occurred in Kadikéy and its surroundings took place in the second
half of 19" century. Among these developments, especially two phenomena have
unforgettable significance; they are: the intercity boat company and Haydarpasa — izmit
railway that started functioning. The boat lines in Istanbul started in Marmara before 1840,
and Bosporus came after that. Regular boat lines covered the intercity travel at a great extent
(Figure 4.5) and from that time on, sea bound destinations that were located in the outskirt
of the city and that were somehow isolated from the city such as Uskiidar, Kadikdy, Adalar
and Bogazici villages started to have more interrelations with the city center. As for the
railway on the other hand, as can be seen in Kadikdy example, was commonly observed in
the cities of 19" century, the settlement generally developed at the sides of the railway line
and after a while, these settlements become more populated; and each of them became towns

and squares [88].

Figure 4.5. Kadikoy pier in Ottoman era by photographers Sebah & Joailliler, Kadikdy,
Istanbul, end of 19" century [90]

The developments continued in Kadikdy. In the time of Abdulhamit the 2"9, the outskirts of
Kadikoy which has undergone a rapid boom by the high officials of the government start to
receive many public services demanded highly by the wealthy Levantines, and non — Muslim
bourgeois society. Kadikdy was supplied with gas after the construction of Haydarpasa Gas
House in 1892 and city water in 1894 [88]. Also, in the subsequent years, 1910-1912,
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Kadikdy was improved through public works and developments which included significant
street and infrastructure improvements. And with the help of Sehremini Cemal Pasha’s urban
park projects, ‘Yogurtcu Park’ was developed next to ‘Kusdili’ lake. Besides, At the
Kadikoy pier square, the municipal building was built during these years which is still in use
now [83].

According to the views of Arif Atilgan, Bahariye Avenue remained as a peaceful district
while Kadikéy was improving following these crucial improvements explained above.
Bahariye Avenue was full of wooden buildings with cumbas in the beginning of 1900s.
There were two movie theater buildings which were Apollon Cinema and its outdoor space.
Religious buildings include Surp Levon Armenian church at the ‘Altiyol” side of the avenue,
Aya Triada church in the middle of the avenue, and Kadikéy Roman Orthodox Patriarchate.
Thus, it can be said that non-muslim individuals also contributed to the circulation of this

avenue [91].

In 1900, Bahariye Avenue and Kusdili districts were the main social and cultural centers in
Kadikdy. Apollon cinema theater building and its outdoor theatre were located in Bahariye
Avenue, and Kusdili Cinema building was located in Kusdili as a cultural space.

Figure 4.6. Kusdili meadow, Kadikdy, Istanbul, 20" century [92]

In Kusdili, social life and cultural facilities began to develop with the improvement of

entertainment spaces in the surroundings. These units were ‘Arnavutun kir kahvesi’
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(Albanian’s meadow coffee shop), ‘Fenerbahce lokali’ (Fenerbahge club cafe), ‘Hamdinin
Gazinosu’ (Hamdi Bar/Club) and Kusdili movie theater. Also, there were meadows and
green areas, parks where individuals were socializing with each other and walking around.
These were Yogurtgu meadow and Kusdili meadow. The ‘Alaturca’ understanding of social
entertainment was common social activity in 1900s before the establishment of the republic
[91] (Figure 4.8).

As shown in the analysis, these significant locations were examined and presented on the

map below (Figure 4.7).

(©)

Figure 4.7. Social function spaces in Kusdili (a) Fenerbahce Club Cafe, (b) Kusdili
Meadow Space, (c) Albanian’s Cafe [93]
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4.2.2. 1930 — Opening of Sureyya Opera House

At the beginning of the republican era, significant spatial difference was not observed in
Kadikéy compared to that of Ottoman era. Kadikdy was preserving its legacy from Ottoman
period and in 23" of March 1930, it became a district. In this period, Kadikdy had two sub-
districts called Kiziltoprak and Erenkdy. We can define those days of Kadikoy from the
following views of Refik Halit Karay who was at the eve of Republic: “You may not only
encounter most famous gentlemen of Istanbul, but you may also see the elitist beauties from
any nationality in their most elegant and beautiful dresses naturally as if marching on a
parade. Kadikoy is the mainstream of both humble groups of the society and the people from
high society”. Social texture and spatial environment created by Kadikoy was then expressed
in these sentences. Ten years after the establishment of the Republic, the entire area from
Yeldegirmeni on the north and Moda cape on the south was totally filled. Kusdili meadow
around Kusdili field was partly empty (Figure 4.3), and there was a meadow where Vecihi
the Pilot was able to fly his planes between Bagdat Avenue in Kiziltoprak and Kalamis Bay.
The summer resort character constituted by mansions in the gardens of Kadikdy was
resumed as it was before, and the mansions were still being used since the last period of
Ottoman Empire all year long. In the times of the Republic, an innovation took place to
consolidate the summer resort character of Kadikdy. To explain this novelty; beach that was
introduced to be used by Belarusians become a popular activity place, outdating sea
hammam and sea bath traditions. The beaches of Kadikdy such as Moda, Fenerbahge,
Caddebostan and Suadiye become the famous beaches of Istanbul. With the help of this,
beaches of Kadikdy became more valuable and settlements in the outskirts tended to take
place of the shore and vineyards, in addition to gardens that started to be substituted with

mansions [94].

With all these historical events, one may argue that Kadikdy was beginning to be a high-
populated district. At those times, Bahariye Avenue was influenced by some factors which
were emerged during the first republican period. According to Atilgan’s interview,
bankruptcy of social spaces was one of the reasons why Kusdili district lost its importance.
For instance, Hamdi Bar/Cafe in Kusdili stopped functioning because of the suicide of the

owner; and Fenerbahce Club Cafe had a fire situation and shut down. Another reason
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affecting Kusdili district negatively can be the evolving of the sense of traditional

entertainment into a western type [91].

Aside from these innovations, in 1927, Siireyya Opera House was built by Siireyya I[lmen in
Bahariye Avenue, next to Kadikoy Roman Orthodox Patriarchate, as can be seen in
‘Pervetich’ maps (Figure 4.11). When Siireyya Cinema was first built, it was planned to be
used for both purposes, cinema and theater. Its entrance hall - foyer was designed inspired
from Champs Elysee Theater in Paris (Figure 4.12) and its interior structure was similar to
German Theaters. After a short period of time Siireyya Movie theatre opened to other
business functions because of insufficient capacity. And the backstage was beginning to be

used for cinema purposes only (Figure 4.13) [93].

In 1928, the electricity was provided to Kadikoy with the Elektrik Evi (Electricity House)
building (Figure 4.9).

Figure 4.9. Kadikoy Electricity House, Kadikoy, 1928 [95]

In 1930, Apollon Theater’s name was changed to Hale Cinema.
In 1938, also another cinema building was constructed which was Opera Cinema.

With the increasing number of cinemas in Bahariye Avenue, the more commercial spaces
next to movie theater buildings began to be opened to other businesses, as Atilgan says in
his interview. Cinema culture started to be a major social and cultural activity in 1930s.
Therefore, it might be said that this triggered the escalation of movie theater buildings in

Bahariye Avenue. [91]
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In these years, apart from few kiosks, 2-3 storey wooden houses with cumbas surrounded
the Bahariye Avenue. According to Atilgan’s literature, functions in Bahariye Avenue in the

year of 1930 can be analyzed as follows:

While heading to Moda from Altiyol through Bahariye Avenue, beginning from the right, there
were Ramzi quilt shop, tailor shop, Hiiseyin Rahmi’s dentist office at the ground floor, famous
Reis shoe shop across the Opera Cinema, and lastly Aya Tria Roman Church, respectively. On
the left, there were Armenian Surp Levon Church and its tenant Ankara Bakery, then clothing
store, Opera Cinema, Kiosk of Miss Calibe, Siireyya Cinema, Roman Orthodox Patriarchate’s
white kiosk just next to Siireyya, Ké¢eoglu Hammam, a site with an abandoned burnt building

which is presently the site of ‘Halkevi’ Public Education Center building, Bahariye elementary

school and Resit Pasha kiosk (used later as district governor building), respectively [91].

According to Akbulut’s study, in Republic’s first years, Spatial structure of Kadikdy
remained the same as the Ottoman era. Heritage from the Ottoman era continued. However,
ten years after the republic’s establishment, the number of buildings from ‘Yeldegirmeni’ to

‘Moda’ increased a lot, raising the population in this region.

As can be seen in Pervetitich map (Fig.4.11), there are a few huge empty city blocks with no
buildings around. Buildings are settled in rows at side streets and Bahariye Avenue. Green

areas, yards can be seen in city blocks in Pervetitich map.

During 1940’s, wooden kiosks were being demolished due to ‘building concrete kiosks’
started in Kadikdy. Wooden kiosks were being replaced with concrete kiosks which were

more stable and vulnerable to fire. This process continued until the mid of 1960s [83].
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Figure 4.12. (a) Stireyya’s Foyer and (b) Champs-Elysees’s Foyer [93]

Figure 4.13. Siireyya Opera House, Kadikoy, Istanbul, 1930 [93]
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4.2.3. 1960-1970 — Cultural Avenue

Until the 1960s, there had been some urban innovations in Kadikdy, that also influenced

Bahariye Avenue. These developments are explained below.

In 1940s where there were stable urban structures in Turkey, there was a process started in
Kadikdy where the wooden mansions were destroyed and concrete villas were built instead.
This process resumed until mid-1960s for better or worse. Between the years 1938 and 1949,
in the 3" construction operation started by the Governor and Mayor Dr. Liitfi Kirdar, some
of the significant projects conducted in Kadikdy were as follows: a bridge was built in the
location where Kadikdy — Uskiidar motorway intersected with Haydarpasa railway; Bagdat
Avenue was asphalted till Kartal region, and Kadikoy Community center was constructed in
Bahariye Avenue (Figure 4.14) [94].

Figure 4.14. Kadikoy Community Center model [96]

In 1950s, the event that affected the life and features of Kadikdy was the formation of slums
each passing day. Especially in Kadikdy, the first slums were started in the second half of
1950s around Fikirtepe which used to be a recreational area until the beginning of this

century.

Together with Haydarpasa Port additional dock and storage house constructions started in

1953, construction of Haydarpasa — Pendik double motorway which started in 1954 and
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completed in 1958 (E-5 / D-100) were two major and significant projects conducted in
Kadikoy (Figure 4.15) [94].

Figure 4.15. Kadikdoy Haydarpasa port and E-5 Highway construction, Istanbul, 1950s [93]

1960-1970s were the brightest years for Bahariye Avenue as a cultural space. It can be said
that with the growing sector of cinema, Bahariye Avenue was seen as ‘Cinema Avenue’ in
1970s. Thanks to multiple movie theaters opening one by one on the avenue, the importance
of Bahariye Avenue was increased; and it became a cultural and commercial avenue which
was visited frequently by local people. And increase in population (as can be seen in previous

chapter) affected the crowd visiting the avenue, and therefore movie theater buildings [91].

According to Atilgan’s literature, Bahariye Avenue in 1960s mentioned below:

In 1961, Reks Cinema was built on the same location after the demolishment of Hale Cinema.
Its architect was Maruf Onal. Reks cinema was popular as the most modern cinema in those
years. It had balconies, lodges and seats. Also, Kadikdy Cinema started operating at the ground
floor of the building which was designed by the architect Melih Koray. This cinema hall was
large compared to today’s standards, and small compared to 1960s standards. On the other hand,
mini movie theater hall was redesigned instead of a ballroom at Siireyya Cinema building’s top
floor. On the corner of ‘Altiyol” Square to ‘Kusdili’ Avenue, Efes and Feza Cinema buildings
were built by the architect Melih Koray, and at Moda Street ‘As Cinema’ had also started
functioning. 1960s were the most popular years for the movie theater buildings in Bahariye
Avenue and its surroundings. Siireyya, Reks, Kadikdy, Efes, As Cinemas were playing foreign
movies, while Opera, Feza, Yurt were playing Turkish movies. The oldest bakeshops of Bahariye

Avenue, Ankara Bakeshop and Kars Bakeshop which was previously located in Muvakkithane
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street, reopened just across the Siireyya Cinema was majorly used by people who came to the
theater. At the corner of the Reks’s street, Ahmet’s snack bar was located at the ground floor
which was famous for the locals. There were ‘public’ days for people to buy cheaper tickets to

watch a movie and also eleven a.m. matines were cheap. Especially on Sundays, there were huge

queues in front of Cinema building for eleven a.m. matines [93].

Each movie theater building had a unique design. Architect Melih Koray was the designer
of significant movie theater buildings including Efes and Feza cinema buildings, Kadikoy
Cinema building and also As Cinema building in Moda street. In an analysis on Bahariye
Avenue in 1970s, the location of every cinema building is presented on the map (Figure

4.16) [93].

I- EFES AND FEZR CINEMA
2-0PERA CINEMA
3-KADIKAY CINEMA
Y-SUREYYR CINEMA
5-KAFKAS CINEMA
E-HAKAN CINEMA

71-REKS CINEMA

B-YURT CINEMA

Figure 4.16. The location of cinema buildings in Bahariye Avenue, in 1970
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Figure 4.18. Cinemas in Bahariye Avenue (a) Efes Feza Cinema building (1960s), (b) Efes
Feza Cinema building (Bazaar) (2016), (c) Opera Cinema building (1960s), (d) Opera
Cinema building (Passage) (2016), (e) Kadikoy Cinema building (2016), (f) Sureyya

Cinema building(1927), (g) Sureyya Cinema building (Opera) (2016), (h) Kafkas Cinema

(Moda Sahnesi) (2016), (i) Reks Cinema (1970), (j) Reks Cinema building (Rexx) (2016),

(k) Yurt Cinema Competition model (1953), (I) Yurt Cinema (Kadikdy Halk Egitim
Merkezi) (2016), (Kadikoy Cinema building (1960s) (Couldn’t be found)), (Kafkas
Cinema (Couldn’t be found)), (Hakan Cinema (Couldn’t be found)) [93]

4.2.4. 1980 — Bankruptcy of Cinema Buildings

Because of the marine pollution in 1970s, the importance of Kadikdy beaches started to
decline. The beaches kept their existence until mid-1980s when the sea was filled with land

[94].

Between 1970 and 1980, due to the increase in the number of TV purchases, the habit of
individuals to visit a movie theater started to decrease. And this caused cinema buildings to

shut down or change their business functions. As Atilgan mentions;

As TV became more popular, people chose to stay at home and watch TV. Meanwhile, cinema

buildings were suffering from low interest and most of them couldn’t make it.
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Cinema managements in Bahariye Avenue, which were influenced negatively from the
emergence of TVs, began to lose interest and was in a difficult situation. Most of the cinema

buildings were affected unfavorably and closed down or evolved into other functions [91].

e In 1976, Opera Cinema building was demolished and was re-designed as a

department store.
e Efes and Feza Cinema building was changed its function into a mall.
e Yurt Cinema building (Halkevi) had a financial failure and stopped operating.
e As Cinema building was started to be used as a sport center.
¢ Reks Cinema had also hard times and began to play movies that took less interest.

e Sureyya Cinema building shut down and was rented to be used as a textile atelier in
1980 (Figure 4.19).

Furthermore, due to the growth in construction sector, buildings in Bahariye Avenue were
demolished and re-built into new buildings with higher storey and stores on the ground floor.
In this regard, one may argue that this development influenced avenue’s commercial growth

positively. However, avenue’s cultural identity began to be perished day by day [91].
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4.25. 2016 — Commercial Avenue

In the late 1990s, as Atilgan mentions, TVs began to lose its influence on people, and people
started to get interested for outdoor cultural activities again. It can be mentioned that this
progress influenced cinema managements positively. However, Bahariye Avenue’s

perception of being a ‘Cinema Avenue’ was at its lowest [91].

In 1992, car traffic was removed from Bahariye Avenue. It was redesigned as a pedestrian
street. In 1990s, with the decreasing interest on Bahariye Avenue and the difficulty of access
to avenue with a vehicle due to this new pedestrianization project, caused avenue to be
desolated at certain times of the day. However, nowadays it can be observed that, car traffic

IS active on most parts of the avenue [93].

Nowadays, Bahariye Avenue contains passages, arcades with shops, theaters, mini cinema
halls and workspaces inside. Yet Bahariye Avenue lost its popular cultural and social identity
which was formed in 1930s. According to Atilgan, Sehzadebasi — Direkleraras1 Avenue and
Beyoglu — Istiklal Avenue are similar to Kadikoy - Bahariye Avenue. Now, although cinema
managements in malls generally attract customers, cinemas and theaters still exist in
Bahariye Avenue and are still functioning at the moment. Sureyya Opera house, which is
obviously incapable for opera function, needs to be reformed into its old function — which
was cinema. The old famous cinema avenue — Bahariye Avenue is in need of support to

reclaim its cultural identity [91].

e Kafkas Cinema was renovated and renamed as ‘Moda Sahnesi’. Its function was

changed to theater.
e Next to Kadikdy Cinema, Levent Kirca Cultural Center functions as a theater.
e Reks Cinema was renamed as ‘Rexx’ Cinema.

e Sureyya Cinema Building, after it was rented to be used as textile atelier, was rented
by an investor and functioned as cinema; however, later it was rented by Kadikoy
Municipality and served to avenue as an opera building, returning to its origin (Figure
4.20).
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4.3. SPATIAL CHARACTERISTICS OF BAHARIYE AVENUE

4.3.1. Perceptional Characteristics of Bahariye Avenue

There is an inclination observed in Bahariye Avenue which rises from Boga Statue towards

Moda. This can be observed in longitudinal resections of the avenue (Figure 4.21).

A
A
v

B

@ BUILOINGS WITH RRCADESIPASAGE]

(©) BUILDINGS WITHOUT ARCADES

+31.50

— BS0 M. —_—t
A-A SECTION

+31.50

B-BSECTION

Figure 4.21. Bahariye Avenue sections and plan

From Bahariye Avenue, ‘Boga’ Statue to Moda, there is an approximate distance of 650
metres, and the elevation difference is 15 meters, which means 2 percent slope. In this regard,
the evaluation of Bahariye Avenue in terms of length is conducted by asking -questions in
the form a survey to the inhabitants who use this place. According to the users of Bahariye
Avenue, the length of the Avenue is considered to be ‘Good’ by 60,7 percent of the
participants where 14.,6 percent stated that the length of the Avenue is ‘Poor’ (Figure 4.22).
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Choices Totals

e Good 54
* Poor 13
« Fair 22

Figure 4.22. View of users on length of the Bahariye Avenue

When we take a transverse resection from the part Bahariye Avenue meets Siireyya Opera
House, 18 metres wide Avenue will be seen. As stated in 3.2.2, the distance between 20 and
25 meters is the distance necessary for human beings to understand senses and psychological
states of each other. Avenue width of Bahariye Avenue from building to building almost fits

the measurement of 20-25 metres sensual distance.

Altiyol
Square

HARUNRBGLU
Adl

. BUILOINGS WITH ARCAOES(PRSAGE]

(O BUILDINGS WITHOUT RRCADES

Figure 4.23 Sections taken from Bahariye Avenue

Sections from 7 different locations of Bahariye Avenue were drawn and the spatial
perceptions of people on these locations were investigated. The location of these sections is

visible in the plan (Figure 4.23).
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Figure 4.24. (a) Section A in Bahariye Avenue, (b) Section A

When we look at section A, one can see that the area separated for Tram route is at lower
elevation compared to the pedestrian road. This splits the Avenue into two different sections;
for instance, one has to cross the street when passing from right to left. Moreover, cars can
also use the tram route; and this spoil the circulation integrity of the avenue. This part of
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Bahariye Avenue can be regarded as inadequate for pedestrians because of its width. This
part of Bahariye Avenue splits the avenue into three parts as the elevation of the tram route

is different; this difference impacts the perception of pedestrians (Figure 4.24).

(b)

Figure 4.25. (a) Section B in Bahariye Avenue, (b) Section B
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When we look at section B, the Tram route has a different elevation as is in section A.

However, this part of the Avenue is wider. And two streets are crossing the Avenue (Figure

4.25),

uuuuuuuuuuuuuu

Figure 4.26. (a) Section C in Bahariye Avenue, (b) Section C
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When we look at section C, Opera Onur Bazaar is on this part of the avenue; and the avenue
is wider here. However, the tram route has now the same elevation with pedestrian

circulation. Again, this tram route is separated from pedestrian circulation through separator
elements (Figure 4.26).

SUREYYA OFERA BUILDING

Figure 4.27 (a) Section D in Bahariye Avenue, (b) Section D



101

When we look at section D, this part of Bahariye Avenue is even more crowded. As
described in section 3.2.2.1, people are able to perceive the mental conditions and feelings
of each other from 20 meters. This is also relevant on this part of the avenue. In regards to

noise, high level of noise and verbal redundancy are observed in the avenue (Figure 4.27).

Figure 4.28. (a) E section in Bahariye Avenue, (b) Section E
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When compared to section D, it is visible that the avenue is getting narrower on section E.

Going towards Moda, pedestrian road on the left of the tram is even narrower. Halkevi
Training Center is on this part of the avenue (Figure 4.28).

AYA TRIADA CHURGH

(b)

Figure 4.29. (a) F section in Bahariye Avenue, (b) Section F
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When we look at section F, it is observed that beginning from that part of the avenue where

Avya Triada Church is located, the large crowd has started to decrease (Figure 4.29).

..........

—_—
1
%

(b)

Figure 4.30. (a) Section G in Bahariye Avenue, (b) Section G
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In this part of the avenue from which section G passes, the large crowd is lower as in section
F. The width of the avenue is higher compared to section E and F, and this is adequate for
pedestrian movement. However, it is observed that vehicle traffic is dense here which affects
the pedestrian movement. This subject is analyzed in detail in section 4.4.3 ‘Social

Characteristics of Bahariye Avenue’ (Figure 4.30).

When we look at cross sections in general, lower elevation of tram route compared to
pedestrian road beginning from Altiyol Square to Opera Onur Bazaar splits the avenue in
two, and this may result in a challenge for pedestrian circulation in this location. When we
analyze the avenue in eyesight and auditory sense, one may state that the part from Altiyol
Square to Aya Triada Church is more crowded than the part from the church to Moda; and
while eyesight focuses more on the large crowd around in this crowded part, the auditory
sense perceives the tram’s noise, vehicle noises and mostly the noise of the crowd. However,
it is observed that this noise begins to decrease after Ata Triada Church to Moda. User views
about the design and building facade in Bahariye Avenue and its surroundings are
investigated by asking questions in the form of a survey to the inhabitants who use this place
(Figure 4.31). 47,7 percent of the participants responded as ‘Poor’ where 42 percent asserted
that the building facades are ‘Fair’. The comment of people who asserted that it is
‘inadequate’ is that they are disturbed by irregular plates and advertising signboard in big

numbers.

Choices Totals

« Good g
Poor 42
Fair 57

Figure 4.31. Users’ views on building facade designs in Bahariye Avenue
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The views of the inhabitants concerning the existence of green areas in Bahariye Avenue is
that 87.6 percent responded as ‘Poor’ which represents the majority of the votes (Figure
4.32). Vicinity / environment cleaning of Bahariye Avenue were found to be ‘Fair’ with 55.1
percent. Where 27 percent of the inhabitants are happy with the cleaning of the avenue, 18
% assert that the avenue is not adequately cleaned (Figure 4.33). Car parking opportunities

in the avenue are also investigated and it was found to be ‘Poor’ with 75 percent of the voters.

The users stated that they have to park their cars in far distances to the avenue (Figure 4.34).

o

Choices Totals.

« Good 3
* Poor 78
¢ Fair 8

Figure 4.32. Users’ views on green areas in Bahariye Avenue

*  Good 24
®  Poor 16
®  Fair 49

Figure 4.33. Users’ views on environmental hygiene of Bahariye Avenue
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Choices Totals

66

Figure 4.34. Users’ views on car parking possibilities on Bahariye Avenue

Sense of belonging felt by Bahariye Avenue users is measured by this survey (Figure 4.35).

45.5 percent of the participants stated that it is ‘Good’.

Choices Totals

* Good 40

30

Figure 4.35. Users’ sense of belonging to Bahariye Avenue
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4.3.2. Physical Characteristics of Bahariye Avenue

As an urban texture and form, Bahariye Avenue displays a modernist, inorganic structure in
terms of physical shape. Having a look around Bahariye Avenue, an urban plan close to
gridal structure can be observed. But it has low permeability. When we look at side streets
between Kadikdy bay and Bahariye Avenue, we can see that most of the streets does not
have enough permeability. Dead-end roads can be seen. Urban planning of Bahariye Avenue
and its surroundings is studied through analysis preparation (Figure 4.36) (Figure 4.37)
(Figure 4.38).

wee BAHARIYE AVENUE
s BUILDING SITES

Figure 4.36. An analysis on city blocks of Bahariye Avenue and its surroundings
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Figure 4.37. An analysis on street patterns in Bahariye Avenue and its surroundings

About the city blocks surrounding the Bahariye Avenue according to solid-void analysis,
one may argue that the blocks are full with buildings and the buildings are in the form of an
adjacent row and all plots are surrounded with buildings, and interior yards / galleries;
namely private spaces are formed. As described in section 3.2.1.3.2., the Burgage cycle
reinterpreted by Carmona is the conversion of a field from a plain structure into a saturated
structure island, and after the peak, after this structure island becomes full of structures, it is
the conversion into a plain piece of city again. From this perspective, when we consider the
structure islands surrounding Bahariye Avenue, most of them are completely full and small,

and useless courtyards are formed within them (Figure 4.21).
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Section 4.3.1 reads and examines the perceptual characteristics of Bahariye Avenue over
sections. The physical properties of Bahariye Avenue will be analyzed from the same

sections over the photographs.

(b)

Figure 4.39. (a) Section A location and (b) Section B location (Physical characteristics)

As can be seen in the point A section intersects, the buildings have an adjacent order and
are concrete buildings with seven floors at average. Due to their adjacent structure, they
surround the avenue without any gap and define the borders of the avenue. However, as can
be seen in point B, street textures that intervally divide Bahariye Avenue cause gaps

throughout the avenue, thus resulting in the division of structure islands (Figure 4.39).

Figure 4.40. (a) Section C location and (b) Section D location (Physical characteristics)
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When we look at section C, this part of the avenue in which Opera Onur Bazaar exists
consists of adjacent buildings aligned one by one without any gap. However, as Opera Onur
Bazaar is rather on the back, this widens the avenue. In the part of section D, while going
towards Moda, the building of Siireyya Opera House on the structure island on the left has
an independent position; on the right, there are adjacent buildings again (Figure 4.40).

Figure 4.41. (a) Section E location and (b) Section F location (Physical characteristics)

When we look at section E, Kadikdy Community Center(Kadikoy Halk Egitim Merkezi)
building here exists in a big structure island with its broad courtyard. Although the pedestrian
road is narrower due to this building, Kadikoy Community Center defines a broader and
spacious space as it stands rather on the back contrary to the ‘corridor’ seen in section A. At
section F, Aya Triada Church standing on a field on the right towards Moda has no
connection to Bahariye Avenue although it has a side facing this avenue. The left side is
made of adjacent buildings again (Figure 4.41).
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Figure 4.42. Physical Characteristics of Section G location (Physical characteristics)

On the section G of the avenue, both sides present adjacent buildings. However, the avenue

is wider compared to other parts (Figure 4.42).

4.3.3. Social Characteristics of Bahariye Avenue

Observational study on physical properties of Bahariye Avenue over section points is applied
in section 4.3.2., the social characteristics of Bahariye Avenue. This study is given below:

(b)

Figure 4.43. (a) Section A location and (b) Section B location (Social characteristics)
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When we analyze section A, the pedestrian circulation is dense. Stores with shopping
functions on the ground floors of the buildings support the avenue. As tram route has a
different elevation, it divides the pedestrian road into two, preventing social interactions
between people on the left and right pavements. One can see a pedestrian walking on the
tram route in the visual. However, as vehicles also use this route from time to time, this can
be regarded as a security deficit. It can be seen at section B that this elevation ends and tram
elevation comes to the same level with pedestrian road, and some separators and king posts
are used to separate the tram route from the pedestrian road. Harunoglu Passage stands at
this section in addition to other stores. However, it is observed that this passage does not
present a powerful support to the avenue in regards to shopping activity. Pedestrian

circulation here is dense in the day as it is in section A (Figure 4.43).

Figure 4.44. (a) Section C location and (b) Section D location (Social characteristics)

Section C crosses from the location of Opera Onur Bazaar and this multi-floor passage meets
the shopping requirements of Bahariye Avenue users. At this section, there are king posts
situated to separate the tram route from the pedestrian road. Pedestrian circulation is dense
here as well. However, the section D where Siireyya Opera House is located can be regarded
as the densest point of the avenue. The front of Siireyya Opera House can be regarded as a
landmark. The entrance space of Siireyya Opera House is also used as a meeting and

gathering location (Figure 4.44).
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Figure 4.45. (a) Section E location and (b) Section F location (Social characteristics)

Kadikdy Community Center(Kadikéy Halk Egitim Merkezi) is located at section E, and one
mar argue that this building presents a crucial public service to this avenue as an activity.
The human density here is lower compared to that of point D. It is visible from the traffic
signs that vehicles can enter in Bahariye Avenue. The ‘go slow’ sign on the visual is a proof
that Bahariye Avenue is open to vehicle traffic although it is pedestrianized. When we look
at the visual from section F, one can see the vehicle traffic and tram. In regards to human
density, point F can be regarded as the lowest compared to the general. It can be said that
the disassociation of Aya Triada Church from the avenue presents this part of the avenue as

a circulation area (Figure 4.45).

Figure 4.46. Section G location (Social characteristics)
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When we look at section G, as the top floors at this part of Bahariye Avenue are generally
used as residences, this location is observed to be more peaceful and less crowded compared
to Altiyol. However, traffic lights towards Moda Primary School are proofs of the existence

of vehicle traffic in the avenue (Figure 4.46).

From a public space - private space perspective, Bahariye Avenue as an area of circulation
and indoor shopping spaces, and passages along the avenue in addition to circulation
locations for markets can be regarded as public spaces. Private spaces include stores, cafes
and similar retail shops with shopping functions. However, some food & beverage shops
along Bahariye Avenue put their chair sets on the avenue itself. These semi-public, semi-

private areas support the activity on the avenue and enable social vividness.

From an activity perspective, Bahariye Avenue enables social activities through semi-public
areas along itself as described from a public/private area perspective and presents with street
shows at the same time. These shows include puppet shows and street musicians. Again,

small commercial units such as kiosks and newsagent shops also support the avenue.
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(©)

Figure 4.47. Street functions on Bahariye Avenue (a) Street performers in Bahariye

Avenue, (b) People socializing outside the café, (c) Seller unit in Bahariye Avenue
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HRRUNDGLU PRSAJI

OPERA ONUR CARSISI

HAK 15 HANI VE PRSAUI

KRDIKOY SINEMR PRSAJI

BRHARIYE ROLIYE CARSIS)

RKYILDIZ PRSA

LOCATION OF CLOSE SHOPPING SPACES ON BAHARIYE AVENLIE

Figure 4.48. The location of passages in Bahariye Avenue
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Away from street shows and other social activities on the avenue, shopping stores on
Bahariye Avenue support this avenue both functionally and activity perspective (Figure
4.47).

Indoor shopping spaces that support Bahariye Avenue both functionally and in activity
perspective, starting from Altiyol Square, are as follows: Onur Shoe Bazaar, Harunoglu
Passage, Opera Onur Bazaar, Hak Is Han and Passage, Kadikoy Theatre Passage, Bahariye
Adliye Bazaar, and Akyildiz Passage, respectively (Figure 4.48).

These indoor shopping spaces inhibit some of the shopping spaces analyzed and explained

in an historical order in Section 2.

A certain type of hans regarded as ‘Bureau Hans’ defined by Giilenaz in the literature and
described under ‘Passages in Turkey’ in an historical order in Section 2.2.3 exist in Bahariye
Avenue. Hans of transition period are structures aimed at function, production, storage and
commercial purposes as described in Section 2.2.3. Hans of Transition Period were later

transformed solely into consumption structures and named as Bureau Hans.

There are two hans complying with the definition of passages in the literature. These are:

Harunoglu Passage and Kadikdy Cinema Passage.

Akyildiz Passage is one of the passages Giilenaz defined as ‘Bureau Hans;’ however,
theoretically, this passage does not comply with the definition of passages. It has a type of

Han structure.
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TIVATRO AKLA KARA
TIYATRO AK LA KARA

Figure 4.49. Passages on Bahariye Avenue, (a) Harunoglu Passage, (b) Kadikéy Cinema
Passage, (c) Akyildiz Passage (Ak’la Kara Theater)

Harunoglu Passage permits transits to two different streets from Bahariye Avenue. These are
Ali Suavi Street (where Surp Levon Armenian Church is located) and Siileyman Pasa Street.

It generally has clothing shops and in addition to these shops, there is a tailor shop and a
haberdasher.

4
I
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Figure 4.50. Harunoglu Passage, (a) Bahariye Avenue entrance, (b) Siileyman Pasa Street

entrance, (c) Ali Suavi Street entrance, (d) interior of Harunoglu Passage
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Kadikoy Cinema Passage permits a transit to Kalfaoglu Street. However, as can be seen in
the visual, the transit to Kalfaoglu Street is not defined, so people do not generally use this
route. This passage has clothing stores in addition to a movie theater space on the ground
floor. It can be said that the existence of a cinema function in Kadikdy Theater Passage
makes this passage more dense and active compared to others. The upper floors of this

passage function as offices.

@) (b)

Figure 4.51. Kadikdy Cinema Passage (a) Bahariye Avenue entrance, (b) Kalfaoglu Street

entrance

Akyildiz Passage, although it is named ‘passage,” does not present a passage identity as it
does not permit any transition to any street. It has stores functioning differently in addition
to ‘Ak’la Kara’ theater on the ground floor. It has two different entrances, and both are

opening to Bahariye Avenue. Top floors of Akyildiz Passage function as residences.
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Figure 4.52. Akyildiz Passage (a) Entrances of the Akyildiz Passage, (b) interior of the
Akyildiz Passage (Shops), (c) Ak’la Kara Theater entrance

There are bazaars on Bahariye Avenue as department stores. As described in Section 2.2.4.4.,
there are three bazaars that are functioning similarly to Department Store which is a type of
shopping at multi-floor buildings in the world. These include ‘Onur Shoe Bazaar(Cars1)’,

‘Opera Onur Bazaar(Cars1)’, and ‘Bahariye Adliye Bazaar(Cars1)’.

Figure 4.53. Department stores in Bahariye Avenue, (a) Onur Shoe Bazaar(Cars1), (b)
Opera Onur Bazaar(Cars1), (c) Bahariye Adliye Bazaar(Cars1)

Onur Shoe Bazaar(Cars1), as can be understood from its name, has stores that sell shoes and
it is a bazaar with security. It has 3 floors; basement, ground floor and 1st floor. 2nd floor
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offers food & beverage spaces, and the top floors function as offices. It is not permitted to

take photographs in this building due to security reasons.

Opera Onur Bazaar(Cars1) can be regarded as one of the biggest bazaars on Bahariye
Avenue. According to an interview by Arif Atilgan, this building was renewed on 1976, and
started to function as a bazaar on around 1980s. Opera Onur Bazaar(Cars1) offers security.
It has 6 floors including the basement, ground floor and the remaining 4 floors. Beginning
from the 1st floor, it has a slope on the floor. It mostly presents clothing stores. This bazaar
has both sales and storage functions.

Figure 4.54. Opera Onur Bazaar(Cars1) (a) Interior of the Opera Onur Bazaar(Cars1), (b)
Sloping floor, (c) Stairs

Bahariye Adliye Bazaar(Cars1) is a rather small scaled bazaar compared to Opera Onur
Bazaar(Cars1) that offers stores with multiple functions. The top floors of the bazaar

consisting of a single floor function as offices; and their entrance is inside this bazaar.

Hak Is Han which operates as indoor shopping space with a ground floor opening to the
avenue and bureaus on top floors is situated right beside Opera Onur Bazaar(Cars1) in
Bahariye Avenue. It can be said that Hak Is Han is similar to shopping malls as it presents
both shopping and office functions together.
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Figure 4.55. Hak Is Han on Bahariye Avenue

Hak Is Han functions as a shopping space in its ground floor and basement. The top floors

function as bureaus. As can be seen in the visual, it mostly inhibits clothing stores.

Figure 4.56. Interior of Hak is Han ground floor, clothing shops

The passages on Bahariye Avenue support the avenue both commercially and culturally.
However, it is found out in the observations that the passages are not commonly visited
places. In this regard, users of Bahariye Avenue are asked to express their ideas concerning
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the sufficiency of passages and bazaars. 42.7 percent of the participants responded that it is
‘Fair’. However, 27 percent of the participants in the survey stated that they are ‘Poor’ and

added that they rarely visit passages (Figure 4.57).

Choices Totals

®  Good 27
* Poor 24
e Fair 38

Figure 4.57. Users’ views on the sufficiency of passages and bazaars in Bahariye Avenue

Looking from a functional perspective, Bahariye Avenue has stores and food & beverage
spaces that give service as an avenue of shopping. There are 90 buildings on Bahariye
Avenue. These buildings are adjacent buildings that are lined up along the street with
different functions. Food sector is less in number compared to clothing stores; it is very
common in the form of café, pubs and restaurants in the side streets. Another important
function is the office / business places. Located generally in upper floors along the avenue,
private clinics and law offices are also common. It is observed in the analyses that there are
commercial shops on ground floors and offices on upper floors of the buildings especially
towards Altiyol, while there are commercial shops on ground floors and residences on upper
floors of the buildings when moving towards Moda after Aya Triada Church. These
observations are defined in ground floor, first, second and third floor analyses (Figure 4.58)
(Figure 4.59) (Figure 4.60) (Figure 4.61).
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Figure 4.58. Bahariye Avenue ground floor function analysis
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Figure 4.59. Bahariye Avenue 1% floor function analysis
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Figure 4.60. Bahariye Avenue 2" floor function analysis
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Figure 4.61. Bahariye Avenue 3" floor function analysis
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When we analyze the security, one can see vehicle traffic in Bahariye Avenue although it is
defined as an avenue with no passing for vehicles. Vehicles that can join the traffic from
alleys run along the tram route (Figure 4.62). In this case, pedestrians act more cautiously
while walking. Bahariye Avenue which was not designed for vehicle traffic is possibly
creating security problems in this regard. Another security problem is the separations that

are separating the tram route from the pedestrian road (Figure 4.63).

Figure 4.63. Barriers for separating pedestrian circulation from tram route
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In the surveys conducted, the users of Bahariye Avenue are asked how often and for what
purposes they visit the avenue. The majority of the participants with 51.7 percent declared
that they come to the avenue once a month. 14.6 percent of the participants, on the other
hand, responded that they come more than once a week. It can be understood from the survey

that Bahariye Avenue is not a place preferred primarily by the individuals (Figure 4.64).

Choices Totals

o More than once a week 13
o Once a week 9
s Once in two weeks 21

Once a month 46

Figure 4.64. Frequency of arrival at Bahariye Avenue

Choices Totals

® Hangout 43
* Eating 4
* Shopping 16

Work 6
®  Walking(sport) “
@ Others 16

Figure 4.65. Purpose of visiting Bahariye Avenue

The reason for 48.3 percent of the users to visit Bahariye Avenue is to ‘hang out’. People

who come here for shopping are 18 percent, whereas another 18 percent responded that they
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come there for other purposes. The majority of the users who responded as ‘other purposes’
stated that they come for cultural activities such as cinema / theatre. According to this, one
may argue that the visitors who come to this avenue for reasons other than ‘hanging out’ use
this avenue to reach other places or streets. It can also be deduced that the users who come
here for the purpose of hanging out or to reach other places have spontaneous purpose of
shopping (Figure 4.65).

When ways of transportation to reach Bahariye Avenue are asked, 30.3 percent of the
participants stated that they use their private car for transportation. But they added that they
are parking their cars behind Siireyya Opera House. 27 percent of the participants stated that
they choose to walk, where 16.9 percent declared that they choose to come with metro. The
number of participants declaring that they come with the boat remained at 4.5 percent, while
with metrobus the ratio was 2.2 percent. It can be concluded that this avenue is not visited

from European side (Figure 4.66).

Choices Total
* Walking 24
Taxi 5
Bus 10
Tram 2
Private Car 27
o Ferry 4
e Metrobus 2
®  Metro 1

Figure 4.66. Transportation choices to Bahariye Avenue

When considering the issue within the framework of activity, the users of the avenue are
asked how often they see their friends / acquaintances here in terms of free - optional
activities. 53.9 percent of the participants responded that it is ‘Good’. In terms of
investigating planned social activities, the question is about the possibility of meeting with

friends / acquaintances and the answer was ‘Fair’ with a percentage of 58.6 percent of the
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participants. According to this finding, it can be concluded that the activities that are planned

and optional can be practiced in Bahariye Avenue (Figure 4.67) (Figure 4.68).

Choices Totals

®  Good 48
®  Poor 10
®  Fair 31

Figure 4.67. Probability of users to encounter their friends in Bahariye Avenue

Choices Totals

® Good 51
¢ Poor 10
o Fair 26

Figure 4.68. Chance of users to meet with their friends in Bahariye Avenue
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Choices Totals

¢ Good 43
® Poor 7
*  Fair 39

Figure 4.69. Possibility of shopping in Bahariye Avenue

48.3 percent of the participants see shopping opportunities in Bahariye Avenue appealing
where a group with a percentage of 7.9 sees it negative. Not only for shopping or hanging
out, it is possible to see people displaying street performances, instrument players, sellers

and similar activity executers on the avenue (Figure 4.69).

In the survey study, participants are asked questions also about the places of entertainment
which is among other activities. Users who visit places of entertainment in and around
Bahariye Avenue find them ‘Fair’ with a percentage of 36, ‘adequate’ with a percentage of

31.5 and ‘Poor’ with a percentage of 32.6 (Figure 4.70).

Choices Totals

® Good 28
* Poor 29
®  Fair 2

Figure 4.70. Entertainment places in Bahariye Avenue and its surroundings
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Choices Totals

® Good 8
@ Poor 60
* Fair 20

Figure 4.71. Compatibility between Events and Public meetings in Bahariye Avenue

For the question whether Bahariye Avenue is appropriate for activities such as meetings or

shows, 68.2 percent of the participants said that it is ‘Poor’ (Figure 4.71).

To the question about their level of visit in different seasons which is another issue affecting
social / behavioral characteristics of Bahariye Avenue, 39.3 percent of the participants found

it ‘Good’ where 36 percent of the participants found it ‘Fair’ (Figure 4.72).

Choices Totals

® Good 35
@ Poor 22
* Fair 32

Figure 4.72. Possibility of visiting Bahariye Avenue in different seasons
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An avenue that provides access to a pedestrian is a serious sign of its being a strong public
place. A question is asked about easy access to the avenue on foot and 57.3 percent of the

participants stated that it is ‘Good’ in this regard (Figure 4.73).

Choices Totals

e Good 51
®  Poor 16
¢ Fair 22

Figure 4.73. Easiness of arrival to Bahariye Avenue by walking

Although Bahariye Avenue was completely a walk way in 1992, vehicles can enter the
avenue from tram route today. Having a balance of vehicle / pedestrians in an avenue is a
sign that this avenue is safe. Although projects were made for Bahariye Avenue for
pedestrianization, vehicles can also be seen here. In this regard, a question is asked in order
to investigate vehicle — pedestrian balance in the avenue. The results showed that 43.8
percent of the users believe that it is ‘Poor’ (Figure 4.74).



136

Choices Totals

* Good 22
* Poor 39
* Fair 28

Figure 4.74. Traffic — Pedestrian compatibility in Bahariye Avenue

Another issue about safety is whether the users feel safe when walking in this avenue or an
urban space. In this regard, users participated in the survey responded that they feel
themselves safe at an ‘Good’ with a percentage of 57.3 where 27 percent of them considered

the safety of the avenue as ‘poor’ (Figure 4.75).

Choices Totals

® Good 1
® Poor 24
o Fair 51

Figure 4.75. Safety of walking in Bahariye Avenue
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4.4. CONCLUSION OF THE CHAPTER

This section investigates Bahariye Avenue’s relation with Kadikdy, Istanbul, the historical
process of Bahariye Avenue between 1900 and 2016, and the Bahariye Avenue itself as a

case study based on the perceptual framework built in section 3.

During these studies, we performed interviews, digital archiving and book research in order
to reveal the historical process; and these are supported with analyses, historical maps,
photographs from old periods, current photos and on-site observations. In addition to
analyses on Bahariye Avenue, section and plan studies are conducted using computer
programs. The aim of the survey conducted with the users of the study field is to obtain the

perceptions of individuals for Bahariye Avenue.

The conclusion of studies performed for Bahariye Avenue is explained in more detail in

section 5 ‘Conclusion & Recommendations.’.
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5. CONCLUSION AND RECOMMENDATIONS

Urban spaces have met the social, cultural, commercial and other requirements of individuals
throughout the historical process from the old times to the present, the total of urban spaces

form the image of the city. Thus, urban spaces play a significant role in cities.

This thesis study examines shopping spaces as indoor and outdoor locations in the process
of transformation from agoras to shopping malls. Moreover, the reason why a certain
commercial existence or development occurs in urban spaces is revealed. The presence of
indoor and outdoor shopping spaces is investigated in Bahariye Avenue selected as a case

study.

This study investigates the historical process of Bahariye Avenue, and presents an analysis
based on these investigations. As a result of these analyses, it is observed that a cultural
existence dominates Bahariye Avenue since 1900s, and this cultural development has
continued till 1980s. Based on the information gathered from Arif Atilgan’s interview, the
prevalence and popularization of movie theater spaces in this avenue make this place an
‘Avenue of Cinemas.” On the light of these investigations, it is visible that the space identity
of Bahariye Avenue has turned from a cultural avenue to a commercial avenue after 1980s.
Due to negative developments, movie theater companies changed their function or went
totally bankrupt. Most of the movie theater spaces that changed function in Bahariye Avenue
have now become bazaars / passages or theaters. Moreover, the factors that affect Bahariye
Avenue were the blockage to vehicle traffic in 1991 and again in the same years, the
popularization of shopping malls such as Capitol, Galleria and Nautilus. The density of
shopping malls in Istanbul, shopping experience in a safe place, easy transportation via
private cars, and the difficulty of transportation to Bahariye Avenue via one’s private car

have affected Bahariye Avenue negatively.

The spatial character of Bahariye Avenue is analyzed and examined based on the spatial
character examination framework from Halu’s thesis. The relation of an avenue with the city
it is situated, perceptual, social and physical characteristics that measure its spatial character
and the historical background of the avenue play a crucial role in this study; and lay the

ground for revealing the spatial character of Bahariye Avenue.
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Today, although shops on the ground floors of the buildings along the Avenue in addition to
indoor shopping spaces such as passages and bazaars contribute commercially to the avenue,
the level of utilization of these spaces is observed to be low. These bazaars generally present
boutique clothing stores. One may argue that local clothing stores have lower commercial
contribution to the avenue due to the popularization of brand stores have in the eyes of
consumers. Especially when we consider Bagdat Avenue dominated by brand stores which
is also in Kadikdy, consumers’ dense visits to this avenue can be a proof to this argument.
Thus, one may state that passages and bazaars on Bahariye Avenue are not utilized intensely.
For example: Opera Onur Bazaar suits to the definition of department stores and is situated
next to Hak Business Han on the left side of Bahariye Avenue when walking from Kadikdy
Altiyol Square towards Moda. Based on the observations, Opera Onur Bazaar does not
attract visitors as an indoor space in Bahariye Avenue. The same observations are made on
the other indoor spaces of Bahariye Avenue, and these spaces are not utilized either. Stores
along Bahariye Avenue have much higher level of customers. Thus, one may argue that users

of this avenue prefer outdoor spaces for shopping or excursion.

When the users of Bahariye Avenue are asked the reason of their visit, they mostly replied
this question as ‘for excursion purposes.” Considering that a person who visits this avenue
for shopping purposes would also wander around, Bahariye Avenue is a ‘shopping avenue’
in conclusion. At the same time, as mentioned before, there can also be individuals who use
Bahariye Avenue as a circulation in order to arrive at locations in narrow streets or Moda.
One may argue that those replying the question as ‘for excursion purposes’ gave this reply
for this reason. However, two probabilities have a single common ground: Bahariye Avenue
consists of spontaneous activities that occur on demand. For instance, assuming that a person
wants to walk from Bull Statue to Moda, he/she may enter into a store along the road after
seeing the windows of the shops while trying to arrive at a destination or he/she may want
to watch an outdoor cultural activity on the road. This is a spontaneous activity. This is
examined in detail in ‘activity’ subtitle of Section 3 ‘Social Characteristics.” One may argue
that the higher the probability of an ‘optional activity’ that may occur in an urban space, the

higher the quality of the space becomes.

Cafes and restaurants on Bahariye Avenue render service to the avenue through their semi-

public and semi-private areas in addition to indoor and outdoor spaces.
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There are narrow streets surrounded with adjacent houses including dead ends around
Bahariye Avenue. Narrow streets present several functions such as cafes, shops, training
centers, bazaars and passages. One may argue that these sub-spaces support Bahariye

Avenue.

Today, while shops, passages and less number of restaurants are located on the elevation
level of the avenue, the upper floors are mostly dominated by personal offices, clinics, etc.
The number of residences is getting higher towards Moda. Bahariye Avenue is preserving
its vividness as an avenue full of offices and commercial functions today. However, this
vividness becomes deserted when these businesses closes up; and this affects the safety of

the avenue negatively.

As a result of these investigations, Bahariye Avenue has been a crucial location in the city
both culturally and commercially throughout history; and sustains its existence in the form
of a shopping avenue today. Bahariye Avenue seen as a significant axis of circulation
between Moda and Altiyol Square (‘bull’ statue) which is regarded as the landmark of
Kadikoy is a living avenue which inhibits both cultural and shopping functions with vehicle

traffic despite pedestrianization.

As mentioned above, Bahariye Avenue gives service to its users under the identity of a
shopping avenue. However, studies should be conducted on the perception of avenue

identity, avenue safety, facades of buildings and the problems of passages.

In the perspective of the identity of the avenue, the cultural identity of Bahariye Avenue
back in the past failed to reach the present day, and is not perceived as such by many users.
The opera function of Siireyya Opera House remains weak for the avenue. The number of
cultural spaces such as city/cinema/movie museums can be increased in order to make people
perceive the old identity of this avenue; and the identity of Bahariye Avenue can be revived
through festivals. In this context, the buildings of Kafkas, Opera, Efes, Feza and Yurt
theaters can be used for these purposes. As mentioned above, passages and bazaars in
Bahariye Avenue have very low activity. Spaces functioning culturally such as passage of
Kadikdy Movie Theater and Ak’la Kara theater also remain weak. As mentioned above in
the paragraph on the avenue’s identity, movie theaters that formed Bahariye Avenue can be
revived in passages and bazaar structures as they used to be. A nostalgic design can be
provided through halls of the old 1960s.
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In regards to the safety of the avenue, Bahariye Avenue is projected and arranged as a
pedestrian avenue in 1992. However, the vehicle traffic on the avenue is dense; vehicles are
able to use the tram route. And this poses a risk for the safety of pedestrians. Although there
are barriers put in certain intervals used as separators on both sides of tram route, it poses a
risk when vehicle traffic joins in the avenue on the days when pedestrian circulation is dense.
On the other hand, this vehicle traffic offers vividness to the avenue / space it runs. One may
argue that this traffic should be removed for safety reasons although this gives an advantage

to Bahariye Avenue in this context.

There are billboards and signs hanged irregularly and incompatibly on the facades of
buildings that surrounds Bahariye Avenue. In order to resolve such problems in the designs
of front facades for Bahariye Avenue, it is possible to prepare a “Bahariye Avenue design
guide’ or a bigger scale design guide for avenues in Kadikdy. Moreover, several workshops

and activities can be arranged to highlight Bahariye Avenue and its historical identity.
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APPENDIX A: NU-BEBE SHOP WORKER INTERVIEW

1- Nu-Bebe Kurucusu ile ilgili bilgi alabilir miyiz? Nu-Bebe Kag¢ yilinda kuruldu?
1- Can you give me information about the owner / founder of ‘Nu-bebe’? And when
was it founded?

Saadettin G.(S.G): Evet simdi bunun kurucusu ‘Nusret Baba’, Nusret tir. Behzat ve Behget.
Bunlar Baba ve iki ogul.

Saadettin G.(S.G.): Alright, so.. Nu-bebe’s founder is ‘Nusret’. And had two sons, Behzat
and Behget, whohich were the other owners.

Mehmet Emre A.(E.A): Hep babadan Ogula gegerek sanki isledi bunca sene degil mi?
Mehmet Emre A.(E.A.): Ownership was swapping from father to son?

S.G.: Evet, evet 6yle oldu. Eee.. Simdi soyle Behzat agabey 'den Birol devraldi sonra da simdi
burada bulunan Emre bey’e devretti ve oyle gidecek insallah.

S.G.: Yes, yes. It was. Lastly Birol took the ownership from Behzat brother and now
ownership belongs to Mr. Emre after Birol.

E.A: Peki kag¢ yilinda kuruldu miiessese?
E.A.: I see. When was the ‘nu-bebe’ established?

S.G.: Emre bey’e sorayim sanirim 1968°di ama Emre bey 68 yilt miydi?
S.G.: Let me ask to Mr.Emre. | remember as 1968, but Mr.Emre, was it *68?

E.: 1962 olmast lazim.
E.: It should be 1962.

S.G.: Evet 1962 yani yaklagik 55 senelik.
S.G.: Yes. 1962. Approximately 55 years passed.

2- Nu-Bebe Bahariye caddesi’nde 55 senedir islemekte olan bir ayakkab: diikkani. Ve
sanirim bu caddenin en eski ve uzun siire isleyen ticari mekanlarindan biri. Bu derece
uzun siiredir kepenkleri actk tutabilmeyi neye bor¢lusunuz?
2- Nu-Bebe is a shoe store which still functions after 55 years. And | guess, it is the
oldest shop in Bahariye street still keeping its shutters on. To what you owe this
success?

S.G.: Evet. Simdi burada ¢ocuk ayakkabicist olarak 8 tane vardi. Simdi tek burasi kaldi
eskilerden. Ve Reis Kundura da vardi evet. Ve o da burasi ile birlesti. Reis tabi, o da eskidir.
Yani séyle diyeyim ben size; En eskisi budur, Nu-bebe 'dir diyeyim.

S.G.: Hmm. There were 8 shoe stores in this street. Now we are the only one. And there was
also ‘Reis kundura’ with us, then we are united into one shop. ‘Reis’ also was the oldest one
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and the most memorable one in Bahariye street. | mean, Nu-bebe is the oldest one right now
here.

E.A.: Peki neye bor¢lusunuz bunca sene ayakta kalmayi, severek yapma ile mi?
E.A.: | see. To what you owe being stable all these years. Working willingly?

S.G.: E tabi, severek yapacaksiniz tabi. Bilerek yapacaksiniz, ki en basta o. Isi bilmeniz
gerekiyor. Var oyle ¢ok agilanlar var hepsi kapandi. Bilmeden giriyorlar ige batiyorlar.
S.G.: Yes, of course! You have to work willingly, you have to work purpose-fully. However,
the most important thing is you have to know what you are doing at your job. There were so
many shops opened here in this street, all shut down permanently.

E.A.: Evet ben gelirken de sanki gordiim bir iki tane agtk ama sanwrim yeni agilanlardan.
Yeni dediysem de herhalde 2-3 senelik.

E.A.: Yes. | remember seeing a few open shoe shops while | was walking towards here but
I guess they are new stores. Maybe 2-3 years old.

S.G.: Yok. Bak su sokagn icinde bir tane vardi. O da birakti, 3 sene oldu. Kimse kalmadi
yani nedir? Iste kiyafet satiyor da 2-3 tane ayakkabi koyuyor. Iste bu sokagin iginde uyduruk
kaytirik seyler var.

S.G.: No. Look, there was one in that street. And it also quitted 3 years ago. | mean, noone
from the past is here now. The point is, they mainly sell clothes in shops and put few shoes
on showcase. There are some useless shops here like that.

E.A.: iste asil sattig iiriin ayakkabi degil mesela, degil mi?
E.A.: You mean, they are not mainly ‘Shoe store’ as you are?

S.G.: Evet degil.
S.G.: Yes.

3- Ayakkabu iiretiminizi kendiniz mi yapryorsunuz? ARGE ¢alismast yapiyor musunuz?
3- Do you produce your own shoes? Are you doing R&D?

S.G.: Tabi. Simdi. Asagi indiniz mi bu arada?
S.G.: Yes. Sure. Did you see the floor downstairs?

E.A.: Evet hatta ilk oraya girdim.
E.A.: Yes. In fact, I first entered from there.

S.G.: Evet bakin asagisi swf bizim ayakkabilar. Burada ise mesela ‘Twigy’ ‘nin
ayakkabilarim satiyoruz. O tarafta da degerlendirme yapiyoruz. Iste Nu-Bebe nin kalmug
ayakkabilarini indirimli, ucuz koyuyoruz.

S.G.: Yes. The shop floor downstairs contains only our shoes. And here is, for example, we
are selling ‘Twigy’ shoes. And we are improving at that part,. We are putting sale on Nu-
Bebe’s shoes which are not sold for a long time.
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E.A.: Peki AR-GE ¢alismasi yapryor musunuz?
E.A.:So, are you doing R&D?

E.: Ayakkabu iistiine yapmiyoruz.
E.: Not on shoes.

4- Rekabet icinde oldugunuz baska ayakkabict oldu mu? (Bahariye caddesi)

4- Did you have any other shoe store you compete with? (Bahariye Avenue)

S.G.: Daha onceden vardi evet. Ne vardi? Bir ka¢ tane magaza vardi tabi. Onlarla tabi bir
rekabet oldu. Ama onlar da ¢ok dayanamadilar. Degistirdiler, kendilerini baska islere
yonelttiler.

S.G.: Yes we had before. What was it? There were few shops of course we competed with.
However, they couldn’t stand too long. They changed their shop abdtheir bussiness.

E.A.: Yani farkl iiriin sattilar?
E.A.: So they sold different products?

S.G.: Evet.
S.G.: Yes.

5- Su andaki satislardan memnun musunuz ? Gelecege nasil bakiyorsunuz?
5- Are you satisfied with the sales now? And how do you see the future?

S.G.: Yani ne desek sey... buna da siikiir diyecegiz tabi. Yeterli diyeyim.
S.G.: Well. Don’t know what to say. It is ok. Adequate.

6- Ilk yillara giore miisteri kalitesi nasil bir degisim gosterdi?
6- Compared to the first years, how was the change in the quality of customers?

S.G.: E yani simdi soyle tabi. Ik yillarda Bahariye caddesi ¢ok farkliydi. Simdi séyle,
miisterinin Kartal’1 geliyordu, Maltepe’si geliyordu, Bogaz dan gelirlerdi. Anadolu hisar’i,
Beykoz u. Yani demek istedigim su ki; Ayakkabi isyeri Kadikoy dii.

S.G.: Well now, at first years Bahariye Avenue was too different. Customers were coming
from Kartal, Maltepe, Bogaz, Anadolu Hisar1, Beykoz...I mean, Kadikdy used to be the
centerfor shoe stores.

E.A.: bu konustuklariniz 1960-70’li seneler degil mi?
E.A.: You are talking about 1960-70s, right?

S.G.: Evet evet, hatta 1980°li, 1990°l yillara kadar bu béyle gitti. Ondan sonra degisim
baslad.

S.G.: Yes, yes. Yet, this continued till 1980-90s. Then it started to change.

E.A.: Diger semtlerde de a¢iimaya basladr sanirim.

E.A.: | guess, shoe stores started to be opened in other districts.

S.G.: E evet, oralarda da a¢ilmaya basladi. Tabi bu sikinti oluyor.
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S.G.: Yes, they were also opened at other districts. This caused problems.

7- Giin iginde ve hafta icinde miisteri yogunluklarimizin dagilimi nasildir?
7- What is the status of your daily and in-week customer population?

S.G..: Tabi. Mesela su giinlerdeki yogunluga bile siikiir diyorsunuz.
S.G.: Well. For instance, we are even thankful to the density these days..

E.A.: Yeterli?
E.A.: Adequate?

S.G.: Tabi ama biz eski isleri ariyoruz mesela.
S.G.: Yes, but we are miss the old sales.

8- Nu-Bebe’yi acarken Bahariye Caddesi’ni se¢ilmesinin sebebi neydi?
8- What was the reason to choose Bahariye Avenue while opening Nu-Bebe?

S.G.: E tabi bunun sebebini bilemiyorum. Ama Kadikoy 'de en iyi cadde o sirada burasuydi.
Merkezi olarak. Tabi Bagdat Caddesi misal verirsek, o zaman daha sayfiyelik yerlerdi o
zamanlar. 60’lara kadar hep oyleydi. Ondan sonra diikkanlar a¢ilmaya basladi Bagdat
Caddesi’nde yani. Ama ondan énceleri sayfiyelik bir yerdi yani. Magazalar ¢ok yoktu ama
insanlar gidiyordu. Plaj da tabii bir etkendi.

S.G.: Well, I don’t know the exact reason. But this avenue was the best in Kadikdy back in
those days. As a central. However, if we give example of Bagdat Avenue, at that time it was
a kind of countryside. Until 1960s it remained so. Then Shops began to be opened at Bagdat
Avenue. But it was as a countryside previously. There were no shops, but people were going
there. Of course, beach was also a reason.

9- Sizce Bahariye Caddesi ne tiir bir caddedir? (Algveris, kiiltiirel, ticari, gezinti, yiiriiyiis)
9- What kind of an avenue is Bahariye for you? (Shopping, cultural, commercial, tour)

S.G.: Yani simdi, devir ¢ok degisti. Yani eskiden insanlar buraya sadece alisveris igin
gelirdi. Altiyol yani. Kadin giyim olsun, kiyafet olsun, ayakkabi olsun. Erkek oyle, ¢ocuk
oyle. Ama sonradan degisti. Son 10 senedir, biliyorsundur simdi barlar, bilmemneler,
Restaurantlar. Yani Diikkandan agagisi oldugu gibi yeme-i¢cme. Yani manawvi, balik¢isi hepsi
degisime ugradi tabi zamanla. Yani mesela artik balik¢i sadece satmiyor, masa sandalye
koymug oraya yeme-i¢me olarak da servis ediyor.

S.G.: Well now, times have changed changed a lot. I mean before, people were coming here
for shopping. To Altiyol | mean. Woman clothing shops, outfit, shoes. For men andkids also.
Then, it changed. For the last ten years, you know, now bars, restaurants are everywhere. |
mean ground floors are all food & beverage sector. | mean for example, fishers are now not
only selling fish, but also put tables and chairs in front of their shop and service people likea
restaurant.

10- Bildiginiz, tercih ettiginiz baska cadde var mi? (Ticari veya kiiltiirel)
10- Do you have any other avenue that you know or prefer? (Commercial or Cultural)
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S.G.: Valla, artik ne diisiinecegimi bilemiyorum. Malesef oyle. Yani mesela simdi gelirken,
bakiyorum da Bagdat caddesi dedigimiz bundan 20-25 sene evvel bir anda diikkan kapanir
venisi agtlirdi. Demeye ¢alistigim belli olmazdi hani kiralik yazmazdi, biz gormezdik onu.
Yenisi acilirdr. Simdi bakiyorsun, gegen giin dikkatimi ¢ekti gidip bir baktim gelirken, 14
tane mi ne saydim ve 100-150 metre mi ne anca gittim. 14 tane diikkan bos kiralikti. Tabi
bence bu yeni insaatlarda kotii etkiledi orayi tabi.

S.G.: Well, I dont know what to think anymore unfortunately. For example, while i was
coming here, I went through Bagdat Avenue. I mean, 20-25 years before, when a shop closes
in Bagdat Avenue, a new one takes it place immediately. You couldn’t even see a ‘for rent’
sign. And now when you look at there, for example the day before, | noticed, counted 14
closed shops and | only walked 100-150 meters on avenue. 14 shops were empty, waiting to
be rented. In my opinion, this is due to new constructions.

11- Bahariye Caddesi’nin tarihine baktigimizda 80°li yularda sinemalarin iflast caddeyi
olumsuz yonde etkiledigini soyleyebiliriz. Siz bu donemde nasil etkilendiniz? Bu déonem
hakkinda bilgi verebilir misiniz?

11- We can say that, bankruptcy of Cinema buildings in Bahariye Avenue affected the
avenue negatively. How did you get affected in that period? Can you give information
about those days?

S.G.: E tabi mesela Siireyya’nin yazligi vardi, yazligi otopark oldu. Baska vardi Onun da
vazligi otopark oldu.

S.G.: Of course, for example Siireyya had an open-air cinema, now it became a car parking
garage. Also, there was another, it used to be an open-air cinema, now it became a parking
lot.

E.A.: Peki Nu-Bebe bu donemde nasil etkilendi? Gozlemlerinizi paylasir misiniz?
E.A.: So how did Nu-Bebe get affected from that period? Can you share your observations?

S.G.: Tabi. Sinemalar tabi, insanlari buraya ¢ekiyordu saat 8.30-9.00lara kadar. Ondan
sonra tabi iilke meseleleri basladi tabi. O da bir etki olabilir. Ister istemez etkiledi tabi Nu-
Bebe’yi.

S.G.: Sure. Cinemas were attracting people here in the hours of 8.30-9.00 p.m.. Then some
situations in the country emerged. That can also be an effect. It affected Nu-Bebe.
E.A.:Peki, sinema seyir mekanlar: kapandik¢a bir populasyonda azalma gozlemlediniz mi
cadde boyunca? Gozlemleriniz oldu mu?

E.A.: So, did you witness any decrease of population here when Cinema buildings shut
down? Any observations?

S.G.: E tabi ¢ok gozlemim olmadi ama hissedebiliyorsunuz bunu. Yani mesela soyle
Sinemalar varken bagska semtlerden gelen insanlar geliyor gecerken farkediyorlar
diikkanimizi, ayakkabilar: goriiyor sinemaya gegerken. Burayt kesfetmis oluyor. Sinema da
denince tabi su an bir kadikéy sinemasi kaldr sanirim. Bir de Rexx olmast lazim.

S.G.: I didn’t have lots of observations but I believe you can feel it. | mean, when there were
Cinema buildings here, people coming from other districts noticed our shop they were
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passing through. They saw the shoes. So, they started discovering this store. If you look for
a cinema to watch here now, I guess there is only Kadikdy Cinema here. And also Rexx.
12- Bahariye Caddesi size gore ticari mekan baglaminda giiclii bir cadde midir?

12- In the context of a commercial space, do you think Bahariye Avenue is a strong
one?

S.G.. Yani simdi bakin, burada onceleri biiyiik markalar vardi. Nehir magazast vardr. Ondan
sonra bir ¢ok markalar vardi. Hepsi teker teker gittiler. Mesela o Vakko magazast,
Altiyoldan sola dondiigiiniiz yerde bulunuyordu. Bir pasaj vardi orda biiyiik bir pasaj. Orasi
komple Vakko ydu. O gittikten sonra orasi yikildi. Tekrar yapildi ve simdi ayakkabicilar var
orada. Ve pasajlar da pek is yapamiyor. Bir Efes — Feza sinemasi vardi. Kapandi hatta. Iste
orast da is yapmuyor.

S.G. Now look, previously there were big brands here. Nehir Shop for example. A lot of
famous brands. They were all gone. For example, Vakko shop was at the left of Altiyol.
There was a passage there; it was all Vakko shop. All floors. After it left that building. It
was demolished. And then re-built. Now there are shoe stores in that building. And passages
are so in-active in regards to doing business. There was Efes-Feza cinema. Then, it was
closed. Now that building fails to do any business.

E.A.: Peki orayt ne olarak kullaniyorlar? Efes — Feza binasini kastediyorum.
E.A.: So what do they use that building for? | mean Efes-Feza building.

S.G.: Valla orayt ben de bilmiyorum.Aslhinda oraya bir kafe yaptilardi ama yikildi sonra
tekrar yapildi. Ama yok dayanamadi orasi da.

S.G.: I don’t know either. Actually, they once opened a cafe there. However, it was closed
then re-opened again. But no, it also failed.

13- Bahariye Caddesi’ni kiiltiirel anlamda diger caddeler ile karsilastirirsaniz , sizce nasil
bir konumdadir?

13- If you compare Bahariye Avenue to other avenues culturally, what do you think
about its position?

S.G.: Valla bence artik kiiltiirel olarak anlamimi yitirdi yani. Burada ¢ok sinema vardi.
Opera Sinemasi, Siireyya Sinemasi tabii bir de bunlarin yazliklar: vardh.

S.G.: Well, according to me, it lost its cultural meaning now. There were too many numbers
of cinemas here. Opera cinema, Siireyya cinema and also their open-air cinemas.

E.A.: Cogunun yazligi var miydi?
E.A.: Did many of them have open-air cinema spaces?

S.G.: Tabii tabii vardi. Mesela Yogurtcu parkinda yazlik sinema vardi. Ondan sonra Ikizler
sinemast vardi Fenerbahge stadindan biraz sonra. Fenerbahge stadi yanminda lunapark
bulunuyordu. Epey doluydu yani.

S.G.: Sure, sure they did. For example, at Yogurtcu Park there was an open-air cinema. There
was this cinema which is called Ikizler Cinema just after Fenerbahce Stadium. Also, there
was an amusement parknext to Fenerbahge Stadium. It was quite a full.
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14- 1960 ile giiniimiiz Bahariye Caddesi’ni kiiltiirel ve ticari olarak karsilastirirsaniz nasil
yorumlarsiniz?

14- If you compare Bahariye Avenue in 1960s with present, how do you comment both
in cultural and commercial context?

S.G.: Valla séyle diyeyim. Ben o zamani tercih ederdim. Cocuklugumuzu da biz burada
vasadik ve her sey daha giizeldi. Her seyden once farkliydi.

S.G.: Well, I can say that, | prefer that year of Bahariye Avenue. We lived our childhood
here. And everything was better. First of all, it was different.

15- 1960°h yillarda Sinema seyir mekanlarinin artist Nu-bebe iizerinde ticari olarak nasil
bir etki yaratnigtir?

15- How did the increased numbers of cinema buildings in avenue affect Bahariye
Avenue commercially back in 1960s?

S.G.: E tabi demin bahsettigim gibi. Insanlar sinemaya geldiklerinde, neticede diikkan da
goriiyorlard:. Kesfediyorlardi. Lyi bir etki biraktigini soyleyebilirim.

S.G.: As | said before, when people came to cinema, they noticed our shops, discovering us.
| can say that, it affected postively.

16- 1960°l yillarda Bahariye Caddesi’nde ¢ok diitkkan bulunuyor muydu? Diikkanlarin
artmasindaki sebep neydi?

16- At 1960s, were there a lot of shops around Bahariye Avenue? If so, what was the
reason of increasing the number of shops?

S.G.: Mesela soyle diyeyim; su eski yapikredi sokagi var ¢arsiya dogru giden. Orasi dar bir
sokakti. Orada manufaturacilar vardi, tek katly binalar bulunuyordu mesela o zamanlar.
Yogundu buras: tabii.

S.G.: For example, that old ‘Yapikredi’ street, which is leading you to ‘Kadikoy Bazaar. It
was a narrow street. There were shops selling dry goods. There were one-storey buildings at
that time. It was of course full of shops.

17- Bahariye Caddesi disinda baska subeniz bulunuyor mu? Eger varsa bu sube(ler) de
Bahariye Caddesi’ndeki diikkaniniz kadar ragbet gordii mii?

17- Do you have any other Nu-Bebe shops apart from Bahariye Avenue? If you do so,
did they get the demand as the one in Bahariye Avenue did?

S.G..: Evet. Bagdat Caddesi’'nde var. Orast tabi burasi gibi ragbet gérmiiyor daha yeni yeni
alisiyor diyeyim. Daha 2-3 sene oldu agilall.

S.G.: Yes. We also have one in Bagdat Avenue. Of course, it doesn’t get the demand as this
store does. | can say that it just started to get used to. It was opened 2-3 years ago.

18- 1992 yilinda Bahariye Caddesi’nin ara¢ trafigine kapatilmasint  nasil
degerlendiriyorsunuz, bu diizenleme sizi nasil etkiledi?
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18- How do you comment on the project of pedestrianization of Bahariye Avenue? And
how did it affect your store?

S.G.: yani soyle, bundan evvel burada havuz vardi onde. Yol da yoktu. Bundan 15 sene 20
sene evvel, tamamen kapatilmisti ve surada havuz vardi. Insanlar geliyorlardi, vakit
geciriyorlardi. Agac¢likti hep orta yer.

S.G.: Before that there was a decorative pool at front of the shop. There was no road. 15-20
years ago, it was completely blocked and there was a decorative pool there. People were
coming there, spending time. It was full of trees.

E.A.: Peki arag trafigi burada var iken nasildi?
E.A.: So how was it when there was vehicle traffic here?

S.G.:Arag trafigi gidis gelisti burada. Mesela ¢olugu ¢ocugu burada indiriyordu giriyorlard:
diikkana. Cepler bulunuyordu yolda parkedip araci geliyordu, rahatti tabi. Su an mesela
geliyor arabasiyla miisteri, birakiyor mesela hanimi, cocugu ama dolagsiyor ote taraflara da
park ariyor. Tabi zorlasti. Mesela Bagdat Caddesi’nden, Iskele den geliyordu daha énceleri,
hemen araciyla ugrayip gidiyordu.

S.G.: It was two lanes traffic. For example, a customer was dropping off family/kids here at
front of the shop and there were lay-bys. Customers were parking there and walked here
easily. But now, for example, a customer is dropping off family here and tris to look for a
parking lotat far locations. Of course, it is not easy now. For example, before that people
were coming from Bagdat Avenue, from the coast, were pulling over the car here and then
leave easily.

E.A.: O zaman bu diikkana bir dezavantaj olarak etkilemis olabilir mi?

E.A.: Then we can say that this affected your store negatively?

S.G.: Evet evet. Ulasumi zorlastirdr bir bakima. Artik mesela miisteri “’Oraya gidecegime
giderim bir AVMye’’ diyor. Oraya gidiyor.

S.G.: Yes yes. It became more difficult to reach here. Now for example, a customer says “’1
would rather go to a Mall then going there.”” And goes to mall.

E.A.: Su an aktif olan Tramvay hatti sizce ne kadar etkili caddeye?
E.A.: What do you think about the tram route’s influence on the avenue which is still active?

S.G.: Yani Tramvay asagidan hareket ediyor. Genelde yashlar biniyor. Oyle gidiyor
dolasiyor.

S.G.: I mean, Tram is starting to move from below (Moda). Usually old people are using it.
It is just passing through, making a tour.
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APPENDIX B: ARIF ATILGAN INTERVIEW

Mehmet Emre Akin (E.A): Merhaba Atilgan bey, 1900 dan giiniimiize Bahariye Caddesi
tizerindeki sinemalar hakkinda bildiklerinizi paylasabilir misiniz?
Mehmet Emre Akin (E.A): Hello Mr.Atilgan, can you share with us your knowledge and

information about movie theaters in Bahariye Avenue from 1900s to present?

Arif Atilgan (A.A): Tabii. Herseyden once. Opera Sinemasi suanda bir ¢arsi oldu. Sinema
olarak Reks Sinemast hala ayaktadir Bahariyede. Ve ayrica..
Arif Atilgan (A.A).: Sure. First of all, Opera Cinema became a ‘bazaar right now. Reks

cinema is still standing in Bahariye as a cinema. And...

E.A.: Kadikoy Sinemasi?
E.A.: Kadikoy Cinema?

A.A.: Evet. Kadikoy Sinemasi hala agiktir.
A.A.: Yes. Kadikoy Cinema is also functioning.

Zeynep Yazicioglu Halu (Z.H.): Sanirsam Moda sahnesi de isliyor hala.
Zeynep Yazicioglu Halu (Z.H.): I guess Moda Sahnesi is also functioning.

AA.: Evet Moda Sahnesi de. O da var. Fonksiyon, sinema fonksiyonu aslhinda hala orada,
Bahariyede. Ama tabii ki, keske olabilseydi. 1950’ler, 1960’°lar, bu arada ben burada
dogdum biiyiidiim. Insanlar iyi giyimli bir sekilde, ailesini de yamna alarak sinemaya
giderlerdi. Yani Biiyiik sinema yapilar: ¢ok islek olurdu, yogun olurdu o giinlerde, énemli
bir aktivite oldugu i¢in sinemaya gitmek o giinlerde. Fakat, 1970 lerin sonunda, 80’ler gibi,
televizyon c¢ikti. Insanlar evlerinde televizyon izlemeye basladi. Sinema yapilarinda
vogunluk azalmaya basladi. Sinema iflaslart yiiziinden o donemlerde, 1980lerde, yapimcilar
miistehcen film ¢cekmeye bagsladilar. Sinema filmlerinin kalitesi ve imaji diistii. Bahariye
Caddesindeki Sinema yapilar: bir bir kapanmaya basladi. Ornegin, 1980 lerde Siireyya
Sinemasi tekstil atolyesi deposu oldu, sinema fonksiyonunu kaybetti.

A.A.: Yes, also Moda Sahnesi. And that one. The function, cinema function still continues
over there actually. Mainly. But of course, | wish it could be. In 1950s, 1960s, by the way |
was living here, Igrown up here. People were going to cinema with their families in fancy

dresses. So huge cinema buildings would be full at those days because this was a valuable
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activity, going to cinema, in those days. However, at the end of the 1970s, at 80s television
came out. Suddenly people started to watch TV in their homes. Cinema buildings started to
become lowered in population.Because of cinema bankruptcy at those years in 1980s,
producers started to film obsence movies. The quality and image of sinema movies
decreased. Cinema buildings in Bahariye Avenue started to shut down one by one. For

example, Sureyya Cinema became a textile atelier in 1980s, losing its cinema function.

Z.Y.: Simdi, Bahariye Caddesi imaj olarak, 7-8 katlh yapilardan olusuyor. Ben de Bahariye
Caddesine geliyordum zamaninda, Reis i hatirlyyorum, Nu-Bebe ayakkabi diikkani ve...
Z.Y.: Now, as an image in Bahariye Avenue, there are 7-8 storey buildings. | was also

coming to Bahariye Avenue , | remember Reis, Nu-Bebe shoe stores and...

A.A.: Evet, Reis ayakkabt diikkani en eskisidir.

A.A.: Yes, Reis shoe store is the oldest one.

Z.Y.: Evet. Ve orada alisveris yapmishgimiz vardir. Biz o yillarda Bagdat Caddesi,
Erenkoy’de oturuyorduk. Ama Bagdat Caddesi’nde ayakkabi diikkant bulunmadig: igin,
Bahariye Caddesine geliyor ayakkab: aligverisi icin. Ilkokulda okuyorken ben, Ayni 7-8 katli
vapilari goriiyordum. Hala da oradalar.

Z.Y.: Yes. And we were shopping from there. We were living in Bagdat Avenue, Erenkoy
in those years. But Bagdat Avenue didn’t involve a shoe store, therefore we were coming to
Bahariye tobuy shoes. While | was studying in elemantary school, | saw the same 7-8 storey

buildings. They are still there.

A.A.: 1950 lere kadar, eski ahsap cumbali evler bulunurdu orada.

A.A.: Till 1950s, old wooden houses with cumbas were present there.

Z.Y.: Bunu kanitlayacak, referans olarak fotograf bulamadik biz.
Z.Y.: We couldn’t find any photographs referencing that.

E.A.: Evet.
E.A.: Yes.

A.A.: O doneme ait fotograflar vardi bende. Eger isterseniz yollayabilirim. Evet. Her neyse.
O zamanlar Kadikéy'de ofisim vardi. Ve bir komsum vardi adi Kemal, kendisi eski
zamanlardan beri Kadikoy'de yasamis. Stk sik sohbet ederdik. Bir kere bana, sohbet
ederken, Hamdi bey’den bahsetmisti. Hamdi nin intihari. Bana dedi ki: ‘Bir sabah kalktik
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ki, Hamdi bey’in intiharimi duyduk. Biitiin Kadikéy halki 6grenmis.’ Internetimiz, cep
telefonumuz yoktu. Ama kulaktan kulaga, iletisimle biitiin herkes 6greniyordu olan biteni.
Biitiin Kadikéy e yayiliyordu haber. O zamanlar mahalle kiiltiirii hayattaydi. Ve konusmaya
devam etti: ‘ Ve gordiik ki Hamdi asili duruyor. Kendini asmug belli ki, bunu gorebiliyorduk.
Ve o gece eve ge¢ dondiim. Cok karanlik ve sessizdi. Bir anda evin birinin cumbasindan
sarkan sarmagsiktan kedi atladi iistiime. Cok korktum.’ Kendisi Serasker Sokaginda,
Altiyol’dan sonra ikinci sokakta oturuyordu. Bu dediklerimden sonra Bahariye’deki o
cevreyi bir hayal edin. Hamdi 'nin intihart 1920 lerin sonlarindaydi. O zamanlarda, burast,
Bahariye Cumbalr ahsap evlerle doluydu.

Sinemalar hakkinda konusuyordum. Evet. 1970-80’lerden sonra, Sinemalar yavastan
kapanmaya bagsladi. Televizyonlar, sinema sektoriinii fakirlestirdi diyebilirim. Sinema
yapilart bosalmaya basladi. Biiyiik sinema salonlart vardi, iki balkonlu ve locali. Ilk
villarda, Stireyya Sinemasinda iki salon vardi. Siireyya Sinemasinin tist kati minik bir sinema
salonuydu. Aslinda Balo salonu olarak tasarlanmisti. Ve Ana bir salon bulunmaktaydi alt
katta. Sonralari, 90’lar, 2000’ler gibi, sinema salonlar: daha da kiiciilmeye basladi. Daha
dar sinema salonlar: tasarlamaya basladilar. Bu da sinema mimarisine zarar verdi ki bu
beni ¢ok tiziiyor.

A.A.: | had photographes of those years. | can send them if you want to. Yes. Whatever. |
had an office in Kadikdy back then. And had a neighbour there called ‘Kemal’ who lived in
Kadikdy until old times. We were having conversations often. Once, he told me about
‘Hamdi bey’, suicide of ‘Hamdi Bey’. He told me that ‘one morning, we woke up and heard
about Hamdi’s suicide. All Kadikoy residents heard about it.” We didn’t have cellphones or
internet. But everyone heardabout this event through communication. Word was spreading
through Kadikdy. Neighbourhood culture was live back then. And he continued talking; ¢’
And we saw Hamdi hanging. We could see that he hanged himself, it was obvious. And that
night I returned home late. It was so dark and so silent. A cat jumped on me from the ivy
hanging from house’s cumba. I was scared too much.’”” He was living at Serasker Street,
just second street after Altiyol square. This was one of his memory he told me about. Imagine
the environment in Bahariye at those years. Hamdi’s suicide was at late 1920s. At that time,
here, Bahariye was full of wooden houses with cumbas.

I was talking about Cinemas. Yes. After 1970-80s, Cinemas started to shut down. | can say
that, televisions weakened cinema sector. Cinema buildings became empty. There were huge

cinema halls, with two balconies and lodges. At first years, there were two halls in Sureyya
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Cinema. Sureyya Cinema’s upstairs had a mini movie theater. Originally that floor was
designed as a ballroom. And the main hall which was on downstairs. After that, at 90s, 2000s,
Cinema halls got smaller. They started to design narrow cinema halls, harming the cinema

architecture, which upsets me.

E.A.: Bahariye Caddesi simdi ticari bir cadde oldu sanirim.

E.A.: Bahariye Avenue became a commercial avenue now, | guess.

A.A.: Evet, Simdi kiiltiirelden daha ¢ok ticari. Simdi Televizyonlar daha alisildik oldu. O ilk
villarda insanlar televizyonu sinemadan fazla izliyordu.Ve sonradan video dénemi basladi.
Video kasetler cikti.

A.A.: Yes, it is now more commercial than cultural. Now Ttelevisions became mainstream.
At those first years, people were watching TV more than cinemas. And after video period

started, video tapes emerged.

ZN.: Ben de tez ¢alismamda Bahariye Caddesi’ni ¢alistim, Bagdat Caddesi ile birlikte.
90’larda, Bahariye Caddesi, tam AVM’lerin agilmasi ile ayni zamanda yayalastiriliyor.
Bunlardan bazilari, Galleria, Captiol ve Nautilus. Ve bu yayalastirma aslinda Bahariye deki
ticari degerin diismesine sebebiyet veriyor. Ve Bagdat Caddesi daha sik ziyaret¢i almaya
basliyor. Buradaki ticari mekanlari pozitif etkiliyor. Ayrica kiiltiivel yapilar, sinemalar
yvapildi. Ve bu donemlerde, Bahariye Caddesi issizlasmaya basladi. Simdi sizin dediginiz
bilgilerle daha da a¢ik oldu konu.

Z.Y.: Also, | worked in my thesis about Bahariye Avenue with Bagdat Avenue. At 90s,
Bahariye Avenue became pedestrianised at the same time with the opening of Malls. Some
are Galleria, Capitol and Nautilus. And this pedestrianization actually resulted in weaker
commercial value in Bahariye. And Bagdat Avenue began to be visited more often, affecting
the commercial places positively. Also, cultural buildings, cinemas were built. And in this
period, Bahariye Avenue started to be deserted. Now, this subject became clearer with the

information you gave.

A.A.: Evet, evet. Siireyya Sinemasimin iflasiyla birlikte, 80 lerde, 90 larda...
A.A.: Yes, yes. With the bankcrupty of Sureyya cinema, in 80s, 90s...

ZY.: Evet. 1980-2000’ler arasinda, Bahariye’nin bu issiz donemi var. Ama sonradan,

dershaneler agilmasi ve markalarin outletleri’nin agilmasi, ilk Mudo ydu sanirim. Ve Ayrica
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AKM ’nin kapatilmasi ve yeni bir bigcimde tasarlanan Siireyya Operasi, Bahariye Caddesi ne

ticari anlamda yeni bir hareket kazandirdi.

Z.Y.: Yes. Between 1980s-2000s, there is this deserted period of Bahariye. But later, with
the openings of prep schools, and outlets of brands, Mudo was the first | guess. And also,
with the closing of AKM and newly designed Sureyya Opera, a new movement

commercially started in Bahariye Avneue.

AA.: Evet. Dogru. Hala da tartisiliyor. Istiklal yayalastirilsin mi yayalastirilmasin mi diye
tartisiliyordu. Vakko karsi ¢ikti bu projeye. Ve Istiklal Caddesi’nden ¢iktilar. Bahariye
Caddesinin ilk yillarinda yayalastirmamn cadde icin iyi olacagim diyorlardi. Insanlar
gelecek, daha c¢ok aligveris yapacaklar. Ama Vakko nun niye bu karari verdigini
anlayabiliyorum. Zengin miisteri diikkana yiiriimez. Zengin miisteri diikkana o6zel araciyla
veya taksiyle gelir, aligverisini yapar ve diikkani yine ézel araciyla veya taksiyle terkeder.
Caddede trafigin olmamasi tabii ki, miisteri kalitesini orta sinif derecesine diigiirdii. Ve
bununla beraber, alisveris kalitesi degisti.

A.A.: Yes. Correct. It is still being discussed. And Istiklal was being discussed whether it
should be pedestrianised or not. Vakko declined that project. And they left Istiklal. At the
first years of pedestiranized Bahariye Avenue, they were telling that it would get better.
People would come and shop more. But | can understand why Vakko made such a decision.
Rich customers doesn’t walk to shop. Rich customers come to shop with private vehicles or
taxi, do the shopping and left the shop again with a taxi or private vehicle. And with no
traffic in avenue, customer quality decreased to middle-class population. And with this,

shopping quality changed.

E.A: Bir mekana ulasimin kolayligi, insanlar igin 6nemli. Belki de Bahariye Caddesi’nin o
duraksama doneminin sebebi buydu.
E.A.: Ease of access to a place is important for people. Maybe that was the reason, Bahariye

Avenue had that remission period.

A.A.: Evet. Bu da sebeplerden biri olabilir. Bahariye Caddesi, tarihine bakildiginda, 60’ lara
kadar olan siirede ticariden daha cok kiiltiirel bir cadde. Lakin, 70’lerden sonra ticari
fonksiyon caddeye gelmeye baslyyor. Bahariye Caddesi’nde hala o kiiltiirel kimlik yagiyor
aslinda. Gizli olabilir ama hala yasiyor. 50 lerde, kiiciik diikkanlar bulunuyordu ahsap

cumbali evlerin zemin katinda. Ama diikkan dendiyse de, terziler, tuhafiyeciler. O tiir



165

diikkanlar yani. Reis Kundura ayakkabi diikkan: tabii ki en eskisi. 100 senelik bir ge¢misi
var Kadikéy 'de.

A.A: Yes. It might be one of the reasons. Bahariye Avenue used to be more cultural than
commercial until 60s if we look at history. But, after 70s, its commercial function started to
emerge. Still cultural identity exists in Bahariye Avenue. Maybe hidden, but still live. At the
50s, there were small shops at the ground floors of old wooden houses with cumbas. But
they were tailors, haberdashers. That kind of shops were there. And Reis Kundura shoe store
is the oldest. It had 100 years past in Kadikoy.

E.A.: 100 sene mi?
E.A.: 100 years?

AA.: Evet. Neredeyse 100 sene. Cocuk ayakkabisi iiretiyor. Siireyya Operasi’nin hemen
caprazinda bulunuyor. Kiiciik bir diikkan. En eskisi. Bu arada, 1950 lerden sonra o eski
ahsap evlerin yerini betonarme yapilar almaya bashyor. 1960 °daki onemli yapilardan
bahsetmek gerekirse, Bahariye Caddesi tizerinde Moda’dan Altryola dogru gidilirken, sag
tarafta sirastyla, Ramiz yorganci diikkani, Terzi jorj, zemin katta Hiiseyin Rahmi nin dis¢i
muayenehanesi, Unlii Reis kundura ayakkabi diikkam Opera sinemasinin kosesinde, ve son
olarak Aya Triada Rum Kilisesi bulunmaktaydi. Sol tarafta ise, Ermeni Surp Levon Kilisesi
ve onun kiracisi Ankara pastanesi, sonra konfeksiyon diikkani, Opera Sinemasi, Calibe
Hamim’in konagu, Siireyya Sinemasi, Rum Ortodoks Metropoliti’nin beyaz késkii, Kégeoglu
Hamamu, simdiki Halkevi Halk Egitim Merkezi’'nin bulundugu yerde terkedilmis yanmug bir
vapi, Bahariye ilkogretim okulu ve Resit Pasa koskii yer almaktayd.

A.A.: Yes. Nearly 100 years. It produces shoes for kids. It’s located at crosswise of Sureyya
Opera House. A small shop. But the oldest one. By the way, after 1950s old wooden houses
became concrete ones. If | tell you some of the important buildings in 1960s, while heading
to Moda from Altiyol through Bahariye Avenue, on the right there were, respectively, Ramiz
quilt shop, tailor jorj, Hiiseyin Rahmi’s dentist clinic at the ground floor, famous Reis shoe
shop across the Opera Cinema, and lastly Aya Tria Roman Church. On the left, Armenian
Surp Levon Church and its tenant Ankara Bakery, then clothing store, Opera Cinema, Kiosk
of Miss Calibe, Siireyya Cinema, Roman Orthodox Patriarchate’s white kiosk just next to
Siireyya, Kogeoglu Hammam, a site with an abandoned burnt building which is the site of
‘Halkevi’ Public Education Center building, Bahariye elementary school and Resit Pasha

kiosk were located.
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E.A.: Bahariye Caddesi’nin tarihini ozetleyebilir misiniz peki?
E.A.: Can you summarize the history of Bahariye Avenue?

A.A.: Simdi, 1900’ler, Sosyal hareket ilk Kusdili’nde basliyor.

A.A.: Now, 1900s, social movement first starts at Kusdili meadow.

E.A.: Kusdili.
E.A.: Kusdili.

A.A.: Evet. 1900 yilinda, Sosyal hayat, Kiiltiirel hayat, hepsi Kusdili ¢cayirindayds. Iki adet
sinema bulunmaktaydi, bunlar Kusdili Sinemasi ve Hale Sinemasiydi (Reks). Ama daha 6nce
de belirttigim gibi, Bahariye Caddesi eski ahsap cumbali evlerin bulundugu basit bir sokakti.
1900°lu yularda, Bahariye’de iki adet kilise bulunmaktaydi. Ermeni Kilisesi ve sokagin
ortasinda Aya Triada Kilisesi. Ve Siireyya Sinemasi yaninda, Rum Ortodoks Metropolitisi
bulunmaktaydi. And Hale Sinemasi en eskilerindendi. Sadece sinema degil, tiyatro da
icermekteydi. 1900 lerin ilk seneleri bu sekildeydi. Cumhuriyetten sonra, 1920ler, Alafranga
eglence anlayisi yeni modaydi. Kadikoy sahillerinde simdi plajlar, kumsallar, kafeler
bulunmaktaydi. Demek istedigim, eglence anlayisi artik degismisti. Moda, Kalamis ve
Caddebostan yeni gozde mekanlardandi. Kugdili issizlasti. Ve 30°lu ile 50°li yillar arasinda,
Sinema seyir mekanlar: Bahariye Caddesi’nde agilmaya bagslandi. Siireyya Sinemasi, Opera
Sinemasi ve Yurt Sinemasi. Ve basit bir kimlikten sonra, Bahariye Caddesi kiiltiirel kimligine
kavusmusg oldu. 1970 ler, 1980 lerde Televizyonun icadl ile insanlarin ¢cogunlugu sinemaya
gitmeyi birakti ve Sinema mekanlari kapanmaya bagsladi. Onceden de dedigim gibi, Siireyya
Sinemasi bir ara Tekstil atolye deposu oldu, 1980°lerde. Sinema yapilari, ticari yapilara
cevirildi. Carsilar, pasajlar, Hanlar. Ve Sinema salonlart daha kiigiik bicimde
tasarlaniyordu. Cep sinemalart ortaya ¢ikti. Reks Sinemasit bastan dizayn edildi. Reks
Sinemasi’ndaki biiyiik sinema salonu, iki sinema salonu olarak tasarlandi. Bu degisiklikler
ile, Bahariye Caddesi ticari bir caddeye doniistii. Kiiltiirel kimlik yavas yavas yok oldu. Yine
de, Ben Bahariye Caddesi’nin o orjinal kimligini geri istedigini hissediyorum. Kiiltiirel
kimligini. Buradaki sinema fonksiyonu tekrar agiga ¢ikarilabilir.

A.A.: Yes. Social life, Cultural life were all at kusdili meadow in 1900s. There were two
cinemas, Kusdili Cinema and Hale Cinema (Reks). But as | said before, Bahariye Avenue is
just a simple street with the old wooden houses with cumbas. In 1900s, there were two

churches on street. Armenian church and at the middle of street Aya Triada church. And next
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to Sureyya Cinema, there was Roman orthodox religious department. And Hale Cinema was
the oldest. It also included theater not only cinema. It was like this at the first years of 1900s.
After the republic was established, in1920s, European style was the new trend. On Kadikoy
coasts there were now beaches and cafes. | mean, entertainment style was changed. Moda,
Kalamis, Caddebostan were the new favorite locations. Kusdili became deserted. And
between 30s to 50s, Cinema buildings started to be opened in Bahariye Avenue. Sureyya
Cinema, Opera Cinema, and Yurt Cinema. And from a simple identity, Bahariye Avenue
earned a cultural identity. In 1970s, 1980s, when television came to the fore, people in
majority stoppedgoing to cinemas. And Ccnema halls started to be closed. As | said before,
Sureyya cinema became a textile atelier storehousew in 1980s. Cinema buildings were
converted into commercial buildings. Bazaars, passages, arcades. And cinema halls were
designed at smaller scales. Mini theaters appeared. Reks Cinema was re-designed. Huge
Cinema hall with balconies was divided into 2 halls in Reks Cinema. And with these
changes, now Bahariye Avenue became more of a commercial avenue. The cultural identity
perished slowly. However, | can feel that Bahariye Avenue wants its original identity back,

The cultural identity. Again cinema, theater functions can be revived.
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APPENDIX C: QUESTIONNAIRE ABOUT BAHARIYE AVENUE

Table C.1. Questionnaire about Spatial Characteristics of Bahariye Avenue (i)

GOOD FAIR POOR

Length Adequateness of
Bahariye Avenue for

walking/hanging out

Adequateness of the
Designs of Building
Facadeson Bahariye

Avenue

Adequateness of green
areas in Bahariye Avenue

Adequateness of
Environmental Hygiene in

Bahariye Avenue

Adequateness for car
parking lots / places in

Bahariye Avenue

Adequateness of sense of
belonging in Bahariye

Avenue

Adequateness of Passages
and Bazaars in Bahariye

Avenue for shopping

Possibility of encountering
with friends on Bahariye

Avenue




Table C.2. Questionnaire about Spatial characteristics of Bahariye Avenue (ii)
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GOOD

FAIR

POOR

Adequateness of Bahariye
Avenue to meet with
friends

Adequateness of shopping
in Bahariye Avenue

Adequateness of
Entertainment places in
Bahariye Avenue and its

surroundings

Adequateness of Bahariye
Avenue for events and
public meetings

Adequateness of Bahariye
Avenue to be visited in
different seasons

Easiness of arriving to
Bahariye Avenue on foot

Traffic — Pedestrian
compability in Bahariye
Avenue

Adequateness of security
and safety while walking
in Bahariye Avenue
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Table C.3. Questionnare about Spatial Characteristics of Bahariye Avenue (iii)

Walk- | Taxi Bus | Tram | Private | Ferry | Metro- | Metro
ing Car bus
Which
transportation
do you use to
reach
Bahariye
Avenue?
More | Once | Once | Once
than a in2 a
oncea | week | weeks | month
week
How often do
you visit
Bahariye
Avenue?
Hang | Eating | Shop | Work | Walking | Other
-out (Sport)
What is your
purpose of
visiting
Bahariye
Avenue in
general?




